
Weeds Trees and Turf Wins National Award for Editorial 
Excellence; Aquatic Weed Series Singled Out for Citation 

In a ceremony at the Waldorf-
Astoria Hotel in New York City, 
November 12, Weeds Trees and 
Turf received a 1964 Award of 
Merit for Editorial Excellence 
from Industrial Marketing mag-
azine. The awards were initi-
ated 25 years ago as a means of 
r e c o g n i z i n g superior editorial 
quality in America's business 
press. 

Basis of the award to WTT 
was the three-part series, "Ap-
plicator's M a n u a l of A q u a t i c 
Weed Control," which appeared 
in the October, November, and 
December 1963 issues. 

Other winners in the WTT 
category were Steel and Chemi-
cal Engineering magazines. 

In presenting the awards, In-
dustrial Marketing spokesmen 
said the panel of judges, drawn 
from the communications indus-
try, looked for importance of 
subject matter, quality of writ-
ing, ease of communication, and 
effectiveness of illustrations. 

When WTT began the series in 
fall of 1963, the full effects of 
Rachel Carson's Silent Spring, a 
violent attack on pesticides, were 
just beginning to be felt. Scien-
tists, a p p l i c a t o r s , and p u b l i c 
health officials were particularly 
concerned about application of 
c h e m i c a l s to c o n t r o l aquatic 
weeds. It was feared such ap-
plications, if not properly han-
dled, might adversely affect po-
table water supplies. 

But rampant weeds pose a 
major threat to the utility of 
lakes and p o n d s , i r r i g a t i o n 
ditches, and other waterways. 
Because of the lack of use-
oriented information on this sub-
ject, Weeds Trees and Turf de-
cided to present readers with a 
series of articles which would 
serve as an "on-job" manual. 

WTTs Staff Biologist, David 
E. Schneider, began to prepare 
a three-part series on the sub-
ject, using as a guide l ine the 
concept that the series should 
tell readers: (1) how to identify 
aquatic weeds; (2) what chem-

icals to use for control; and (3) 
how to select application equip-
ment. 

Because of the project's com-
plexity, copies of the first draft 
w e r e m a i l e d to l e a d i n g re-
searchers with federal and state 
agencies, universities, and chem-
ical manufacturers, for review 
and comment. When these an-
notated copies were returned, 
they were reviewed and perti-
nent comments were incorpo-
rated into the final version. 

Besides using previously un-
published photographs from the 
P l a n t a t i o n F i e l d Laboratory, 
USDA, in Ft. Lauderdale, Fla., 
WTT staffers made field trips 
into problem aquatic weed areas 
and shot additional species. 

The project was six months in 
preparation; the series was one 
of three award winners in its 

C e r t i f i c a t e of Edi-
torial Excellence was 
presented by S. R. 
Bernstein (left), presi-
dent of Advertising 
Publications, Inc., to 
WTT editor Charles D. 
Webb. Bernstein's com-
pany publishes Indus-
trial Marketing maga-
zine, which for 25 years 
has presented the an-
nual awards to business 
papers judged outstand-
ing by a panel of 
judges selected from 
the communications in-
dustry. 

category (Industrial Publica-
tions) in the annual competition 
sponsored by Industrial Mar-
keting. 

Luncheon speaker during the 
p r e s e n t a t i o n of the awards, 
Philip Gisser, told the assembled 
editors that the function of the 
business press today is vital to 
all productivity in industry and 
science. Moreover, he said, it is 
not enough to communicate data; 
editors must avoid overcommu-
nication in a time when so much 
technical material is being pro-
duced. Gisser, Director of Ad-
vertising and Publicity for U. S. 
Industrial Chemicals Co., ad-
vised the editors to be selective 
in presentation of their mate-
rials. WTT's citation is a recog-
nition that its editors are achiev-
ing t h i s s e l e c t i v i t y for its 
readers. 


