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Diverse Educational Topics
Covered at September District
Meeting

Don Savqrd, CSFM, explains stenciling techniques that can be
utilized to make a sports field standout.

By Brad Park, Rutgers University
park@aesop.rutgers.edu
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_ . Spo{s Field Managers Association ofNew Jersey held a
District II meeting on Wednesday, September 28, 20d5 at the
Somerset County Parks 4-H Fairgrounds. Sixty-six attendees,
including several from out-of-state, came to Bridgewater
to learn information that will enable them to become more
effe_ctive sports field managers. The half-day program was
an illustration of the benefits of being an SFMANJ member
as there was no registration fee for members of SFMANJ.
A special. thanks goes out to Storr Tractor Company for
participating as a sponsor for this meeting and providing
moming coffee and donuts and a post-meeting lunch.

This newsletter h the olficial bi-monthly publication ofthe
Sports Field Managers Association of New Jeney.

For information regarding this newsletter, contact:
SFMANJ at 908-730-7770 or$rad Park at 732-932-9711 xl27

Editor
Brad Park, Rutgers University

Email: park@aesop.rutgers.edu

SFMANJ tloes nor necessarilv suDDort the
opinions of those rgcctcd in theiollitiing aniclcs

The day got started with two SFMANJ Board Members
and Certified Sports Field Managers (CSFM's) discussing
practical information on important aspects of-sports field
management. Jim Hermann, CSFM, Total Control. Inc..
shared his knowledge of skin infield construction and
management followed by Don Savard, CSFM, Salesianum
School, who described various line painting and stenciling
techniques.

The program moved to a softball outfield where Brad
Park, Rutgers University, discussed preventative and curative
white grub control methods and techniques that could be
used to re-establish turfgrass on areas devastated by white
grubs in Fall 2005' 

continued on page 4
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Welcome New & Renewed
SFMANJ Members

Currently we have 371 members. In the beginning of
Novembeq SFMANJ mailed invoices for 2005 membership
dues to all current members. If you did not receive an invoice,
please contact us at (908) 730-7770 or download the 2005
membership form available at www.sfmanj.org. Remember
to mail your renewal/payment direct to SFMANJ, PO Box
370, Annandale, NJ 08801. r

Borajkiewicz, Jeffrey Fisher and Son Co., Inc.
Colacarro, Frank Middlesex Co. Voc. Tech. H. S.
Crossen, John Hillsborough Twp. Parks Dept.
Lance,Anthony Woodbridge Township, Parks Dept.
Walker, Robert South River Borough

2005
SFMANJ Board of Directors

President ...,.. Eleanora Murfitt. CRS
Washington T*p Parks & Recreation

Vice President.. . . . . . . . . . . . . . . . . . . .  Don Savard. CSFM
Salesianum School

Secretary; Fred Castenschiold

;::::::::::"-: KenMa,his

; ; ; " ipBd'ofEd'

Dr. James ilIurphy - Rutgers University

Jim Hermann CSFM - Total Control

Hf*:#ffiffin*'rwJim Gates - E&M Go

Meslissa Ripa, Delaware Vatley Hydroseed

Jact< Strannon - W'est O"ptfo.A Twps. Bd. of Ed.

Bob Buono - Tri State Athletic Field Services

Mission Statement
Committed to enhancing the professionalism of
athletic f ield managers in New Jersey by improving
the safety, playability and appearance ofathletic
fields at all levels through seminars, f ield days,
publications and. networkr'ng with those in the sports
turf industry.

?.3':;:,X\;!;
Annandale, NJ 08801

i"lf"'i'--,ffi;#ifJ-
rn i rax -rud-t5u-t  I  f i l

s p ",*Hii"r"]i,,"? ffi I lff I 1""1, ",,".
.m:$T:ffin

Phone: l-E00-323-3875

Did you know?
One acre is equivalent to 43560 ft2 and one football
field (including endzones) consists of 57600 ft2;

llT:ra"Afe 
total area of a football field is equai

SFMANJ Annual Membership Registration Form
* receive update information by email

Name

Tit le

Employer

Address

Gity

State zip

County

Phone Fax

*E-mail

Signature

Indiv idual . . . . . . . . .  .  . .  . . . . . . . . .$45

Associate .  . . . . . .  . .  .  . . . . . . . . . .$45

Organizat ion/ lnst i tut ion. . . . . . . . . . .  . . . . . . . . .  . . . . .$4S
Addit ional member from faci l i ty . . . . . .  . .  .$25

Commercial/ContractorA/endor/Supp|ier . . . . . . . . . . . .  . . . . . . . . . .$1 00
Addit ional member from company.

Student . . . . . . . .  . .  . .  . . . .  . . . . .$15

Please pay membership dues direct ly to SFMANJ. Do not send
SFMANJ dues to National STMA

Send with Check or voucher to:

SFMANJ
P.O. Box 370

Annandale, NJ O88Ol

Novemtrer/December 2005



Continuedfrom page I

Fred Castenschoild, an organizer of the District meeting,
followed by demonstrating various pieces of equipment
offered by Storr Tractor Co.

Greai education, cooperative weather, enthusiastic
attendees, and a fine lunch helped to make this District
meeting a success. .

Damage caused by white grubs

the September 28, 2005 Districl
was the lutl i ':'

Meeting. c

: doy at

Attenrlees examine a tilled area created by the Rotadairon and

demonstrated by Fred Castenschiold, Storr Tractor Co. :

Onty Rail Bird rotors fcaturc Rai:-: Cilrtain'*

Nazzle Te*hnaltlgy that deli. '"eis .-i iorn:

wa{er distr i t r t l t io l l  acro\s t i - .c : : ' . : i : i  radius

rar:ge for green grass res:i l is. Gcntle, elfuctive

close-in rvatering arouni i-ht- :lit.ri eliminates

clry sptlts rarithcut seed rl-a-;-c-:, atrd larger

waier drcplets assure co; ts ister l t  coYeraEle'

*ven in the windiest conil it io::s.

lnstalt Canfidence. lnstall Rain Bird.

furx }l.Rno.

' ' f f i  
'
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Maximizing A Minimal Budget

By Nicole Sherry

Ah yes, it is that time of year
agarn when all turf professionals
sit in front of their computer and
fret over how they can spend their
budget. With fuel costs rising and
freight charges climbing, it is hard to
imagine how we can still maintain
our sporls fields the way they ought
to be maintained. Let's not stress too
much yet! There are many ways we,
as professionals, can live up to our
own standards. I know that many
people in this industry think that just
because I work on a professional
fleld I have a budget that is ample
enough to complete the task at hand.
Well, that is far from the truth. Fact
is, many of you probably have more
money to spend on field maintenance
then I do. When I worked in Maior
League Basebal l  I  was taught- to
stretih our budget as far as iicould
go. That included taking the time to
6rainstorm ideas that c6uld help us
stay away from purchasing things
that were too expensive. Instead,
we made a lot of our equipment by
looking at pictures of expensive tools
in trade magazines and copied them.
For instance, it is really important to
nail drag our infield. We went to the
store, purchased wood and nails and
constructed our own dras. We saved
almost one hundred dollars bv doins
so. The labor was not an issu"e eithei
because we saved the project for down
time during games or rainy days. We
also created level boards the same
way. It is easy to find scrap wood or
even things you have left over in your
shop to use. When I first started at the
Thunder I hardly had any hand tools.
I was surprised how much they cost
at retail prices. They cost more then
what I budgeted for. So, I called my
dad and asked if he had any he wanted
to give away. Whatever he gave-up,
I gladly took. Then I went around on
weekends looking for yard sales or
moving sales and seized some more
tools that way.

In managing a professional field
I dump most of my budget into my
machinery, fert i l izer, chemicals,
clay, and infield skin topdressing.
Shopping around and comparing
prices can almost cut these costs by
1 5%. Some companies' policies allow
you to purchase quantities before a
certain date in order to pay last year's
prices before they raise them for the
new year. Also, just because you buy
them now, does not mean you have
to accept delivery now. You can wait
and have them delivered at your
convenience without paying extra.
Some of us suffer from "name brand
syndrome"! I f  you can get away
from brand names and shop around
for prices, you will be surprised how
much you can save and how alike
these products are. For example, ABC
drying agent for infields costs almost
S11.50 per bag. I found that I can
purchase XYZ for $8.00 a bag and it
is exactly the same thing.

In Closing, I am not saying that
these ideas are going to save you
thousands of dollars. However. if vou
shop around lor lower prices and try
to make your own equipment. you
will be able to use the savinss to
put back into your big-ticket i-iems
like machinery or chemicals. In this
business you never know what the
weather is going to bring, so putting
an extra $500 dollars into another
item can save you in the long run.
Network with other professionals
in your area. Ask what they do in
certain situations and where they
purchase products. Maybe you could
borrow a piece of equipment you
do not have in exchanse for one
they do not have. We arJ all in this
together for good and bad. We are
such a small industry that helping one
another maintain safe, playable, and
aesthetically pleasing facilities should
be everyone's number one goal.

Nicole Sherry is the Head
Groundskeeper for Trenton Thunder,
Double-AAffiliate of the New York
Yankees. r

,9E PROFESSIONAL'S CHOICE
.. .  stNcE 1922

A SUPPLIER TO EVERY MLB TEAM,
OVER 150 MINOR LEACUE TEAMs,

OVER 7OO COLLECES, PLUS THOUSANDS
OF TOWNS & SCHOOLS WORLDWIDE-

SPECIAL MIXES FOR INFIELDS,

THE REDDER, LESS DUSTY MORE UNIFORM
INFIELD CONDITIONER & DRYINC AGENT

FOR CONSISTENT INFIELD CUSHION
IN WET OR DRY WEATHER!

DIAIVIOND PRO'
IMPROVES DRAINACE & €NHANCES COLOR!

STABILIZER@ & HILLTOPPER@
FOR FIRM, YET RESILIENT, PLAYINC SURFACES

The Original  & Most Absorbent is Now

@
@CIAM@N@-DRV,

Premium & Standard in 6 Colors!

wAtL PADDINC . WINDSCREEN . RAtt pADDtNC
TAMPERS. DRAG MATS. RAKES

HOTLYWOOD@ BASES . FIETD MARKING MACHtNTs
BATTINC PRACTICE COVERS . RAtN COVERS
PERMA-MOUNDTM PADS . MOUND BRICKS

SAFE "T" MATTTM BATTER'S BOX PADS
TYPAR@ CEOTEXTITES & TURF BLANKETS
ON-DECK CIRCTES WITH TEAM LOCOS

BOO.247.BEAM
908-637 -4'l 9-l / rnx 90A-637-842'l

PARTAC PEAT CORPORATION
KELSEY PARK, CREAT MEADOWS, NIOTB3B

PLUS INFIELD CONDITIONERS:
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Calendar of Events

Sports Turf Managers Association 20A6 Conference
lu:n.rury 18-22,2006
Disney's Coronado Springs Resort and Convention Center

Lake Buena Vista. FL
www. s po rt sfu r fm ana ger. o rg
1-800-323-3875

Ry.tqelg ,YLty..rity Athletic Field Short Courses
Athletic Field Maintenance and Construction
February 2l-23'200,6.  

r .  ,  ,  ,1,^,  , \Understanding Synthetic Fields (1 l2-day)
February 28,2006
B aseb alilS oftb all Infi eld Skin Construction and Manageme nt (I I 2- day)

tvturrt 7 ,2006
www.cookce.rutgers.edu
732-932-9271 :

?* Fre
has a fu l t  l ine €)f

sp*r ts T*r€ Frsduets
-  Inf ie ld Clav Mixes
-  Turface Soi l  Condi t ioners
- Grass Seed
- Fert i l i  zers
- Pest ic ides
- Top Dressing
- Rubber Mulch
- Turf  Blankets
- Marking Paints

TeLEPHoNE: (973, 473-3393
Fax: (973, 47t-44A2

The Terre Co. of  N.J. ,  Inc.
206 Delawanna Avenue
Cl i f ton,  NJ 07014

Keep your
Bal l f ie lds safe

and looking great! ! !

Sports Field Managers Association of New Jersel'



'Business is Picking-Up'

Bv Don Savard. CSFM

For years I  had been providing
trashcans around my sports fields with
the expectation that the players and
spectators would use them. I would end
up with full or half empty trashcans that
needed to be emptied. There was always
litter and trash in the vicinity of the cans
and elsewhere that needed to be picked
up. We put out more trashcans and even
signs politely asking people to use the
cans. Still more trash and litter.

Across the road from our School
there is a State Park. I rarely notice a
trash problem there. It is a "Carry in-
Carryu out" park, which means they do
not provide trashcans. They have signs
to the effect and even provide bags if
you need them. And the program seems
to be effective. Hmm, I thought.

This past spr ing,  I  t r ied an
"experiment". I didn't put out trashcans.
I said nothins to the coaches. Baseball

and Lacrosse teams played games and
pract iced dai ly.  No trash problem,
very little litter. Summer camps used
the field's last summer, same results
no trash, almost no litter. I told the
Athletic Director. He seemed skentical.
This fa l l  -  lootbal l  and soccei .  Big
programs, many kids. Lots of paper
cups. We provided theAthletic Trainers
with plastic bags to accompany the big
orange water containers. We convinced
the tdams that it was their responsibility
to pick-up and haul away the trash bags
when they return the orange jugs to the
equipment room after practice. While
the football teams throw the cups at
the bag trying to toss them in and the
soccer players still throw the cups on
the ground during practice, they do pick
up their litter before they leave and do
a pretty good job most of the time. The
Athletic Director was imoressed.

We st i l l  f ind some-l i t ter  in the
spectator areas after events. Nothing

is perfect I  guessl Bu( our campus is
staying cleaner, and we spend fewer
man-hours picking litter, hauling trash
and washing trashcans. Best of al l ,
nobody has said anything about our
"exneriment". r

Did vou know?
Nitrogen (N) is an essential

component of  chlorophyl l ,
amino acids, proteins, nucleic
acids, enzymes, and other plant
substances. The turfgrass plant
contains 3 to 5o/o N on a dry-
weight basis,  except where
severe N def ic iencies exist .
(Turgeon. A.J. 1999. Turlgrass
Managemen

Although not typical ly
recommended for sports field
use, there are five species offine
fescues utilized as turfsrasses.
These include: creepi-ng red
fescue, Chewings fes-ue, hard
fescue, sheep fescue, and blue
fescue. r

You're Always Ahead ol Jhe Game wittt a COVERffiASIEft* Raineover.,.

"Great $grvice...1 Thg Bgst...tt
wnr Chip B,ake4 Assr Baseh,rii Coacn
Florida $tate universiJy, lattanas-see F{-

Chip's comments ccnfirm what we hear
frsm the many gr#Jndskeepers who use a
CO\IEFIMA8TER*5' raincover to ke*p their
fields dry and ready for play.

Call us and w*'ll gladly tell you more.

T_he COVERIfiASIER' Advantage.,.
. Superior in strength and UV resistance*
. Outstanding heat reflective properties
. Light weight - easy io handle
. Widest mater ials for least number of seams
. Largest choice of weights and colors
. Backed by truily dependable warranties

TA'IA' frACh"NE V1TEE:(}I
Call, fax or e-mail for a free video,
material samples and a brochure,

TM

EflVEilMASIEfl t?ffiL*'SrflEbs '?::'-':'[er:or
c0VEFh.|AsIER|Nc. '100wFsTMoREDF'1t .D,f lEXDALE.oN'M9v5c3TE'L416.745. '811

Cgt€lx forffitlltttd*sccsr IdSP HJCtf{#E*l#s yru tdl l?l8P#dlt* rofier ecrr}ee r} 3
lfuldsarafxre*di$s8fatd€. decowrrrr.irdofinniaFtss le*gfr**t&safufyf.rd6aF$.

MET$BER

ffirts*::i
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. Core Aerification and Cleanuo

. Deep Tine Aerution

. Area Materiul Spreading

. G.P.S. Services and Area measurements

Benny A. Peta
Phone: 609-209-3 I 82
Fax: 609-166-2707
E-Mail :  turf123@patmedia.net

Place Youl
Catl 908j1'

I
Attention SFMr

Spread the w,
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tional newsletter. (
rent and are writte

able special is

Inform your supplie
ciat ion and the qui
we sponsor. our d
ers prominent use

throughout

Ask them to sign

It's a B

Have them call tf
and ask for fr

It 's not too late to,
January/FebrQ

I
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' l 'hc "{ iret.n lndu*tr"1" $upplien
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EANDY RiDER
302-2.tr2{8,18

rri de rl-$ fi she randson. ecr*

,,JUST ADD WATER."""

Like porf of ony good recipe. the proper omount of woter st
the right time will enhonce ond protect your turf .

Don't let on outomotic underground sprinkler systern be
your foci l i ty 's missing ingredient.

" .- l f '  
,  ] r \

SPRING ^X*:.-.
IRRIGATION CO., INC.

DE5I6N INSTALLATTON MAINTENANCE

5PRIN6 IRRI6ATTON CO., INC
P O 80X 523
DAyTON, NJ 08810 (732) 821-5767
NJ TRRTGATTON LTCENSE # 15O4O FAX (732) 821-0130
IA CERTIFIED DESIGNER # 180186 springirr@netzero.com
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E&MGOLFSUPPLY

Nttrturing SaJbr, Healthier Fielcls _for over l0 vears.

Deep Tine Aeration relieves compactlon and promotes rcrcrt growth natulally.
hnproves drainrrge ar-rd elimir"Lates ponding

Slit Seeding is the fastest method of improving the density of your turf.
Renovation n'ith a RcrtaDairon produces a deep. tine soil seed bed rvhich reduces

the hme a fie1d rs out of plav.

Call for Information, Sales & Contract Services
800-554-4863

eandmgolf@aol.com

NATIONAL SE,EI)
PROFESSIONAL TURF PRODUCTS

Special izing in Quali ty
Grass Seed to Meet All Your
Tu rf Performance Standards

Call For a Catalog

800 -g2g-5956
Carry a ful l  l ine of quali ty mixtures

especially formulated for:
SPORTS & ATHLETIC FIELDS

LOW MAINTENANCE AREAS
GENERAL GROUNDS

GOLF. LAWN & RECLAMATION
Technical Agronomic Support and

Custom Blending Available
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Rutgers Corner - The
pays a visit to Yankee

Rutgers Thrf Club
Stadium

By Brad Park, Rutgers University

It's been called many things: The
House that Ruth Built; The Big Ballpark
in The Bronx; The Stadium; and names
uttered by Red Sox fans that are not fit
to print in this article ...

Regardless, the Rutgers Turfgrass
Club was given an opporlunity to take
a tour of the Yankee Stadium playing
field on September 23,2005 followed
by attending the Yankees-Toronto Blue
Jays game that evening where the Yanks
won 5-0 behind Shawn Chacon's fine

8.0-inning performance in which he
only allowed 3 hits.

Yankee Stadium Head
Groundskeeper Dan Cunningham
provided great insight on turfgrass and
infield skin management necessary to
maintain the playing surface of the 26-
time World Champions. Cunningham
discussed his methods for maintaining
the infield skin and oitcher's mound
including ut i l iz ing a unique "dr ip-type"
irrigation system that exists underneath

the infield skin.
Cunningham described the paints

he uses to create the famous interlocking
NY logo behind home plate,  the
maintenance of his waming track, and
the challenges of storing equipment
and sand topdressing in a truly urban
sports venue completely surrounded by
city streets.

Many thanks go out to Dan
Cunningham for providing the tour
and Dr. Bruce Clarke, Director, Rutgers
Center for Turfgrass Science, for
arranging the visit. r

The Rutgers Turf Club was given the opportunity
to examine the pitcher s mound as part of a visit to
Yankee Stadium in September :

The Yankee Stadium infeld skin is kept moist prior to the Yanks'
night game against the Toronto Blue Jays. t

10 Sports Field Managers Association of New Jersey



A Yankee employee shows the Rutgers Turf
Club his I998 World Series Rins. ;

Dr. Bruce Clarke (left), Director, Rutgers Centerfor
Turfgrass Science and Dan Cunningham (right), Head
Groundskeepen Yankee Stadium. ;

The meticulously maintained home plate area
at Yankee Stadium. :

A rotary spreader is used to apply calcined clay to the
Yankee Stadium infield skin prior to the evening game. ;

l1November/December 2005



Building a Better Toolbox - Tools you can use!

Bv Don Savard. CSFM

URFFARM$

r Hl0H CUltlTY Xor Jeney Garffiled Btuegras & Feto,s $od

(Editor's note: In the next few
issues, I will be reporting on some topics
that I have found helpful making myjob
easier. I use these ideas and actions as
tools which help make the job easier.
For example: COMMUNICATION
TOOLS-bui lding an understanding
with all of the people we work with so
that we all know what we are trying to
accomplish; INFORMA| ION TOOLS-
gathering the facts so we plan or make
informed decis ions; PRACTICES
TOOLS- actions we do, or techniques
we use to get an outcome; INPUTS
TOOlS-materials we use to get an
outcome.

Remember that  that  l ike the
hardware variety, no one tool is useful
in every application, but these tools
do work. Use these tools to save time,
money and get better results.  The
toolbox is open, help yourself, and if
you like them and they work for you,
pass them along.)

Communication as a tool
The growing season is coming to

an end. As we prepare out sports fields
for winter, it is the time to eniov a
change in the seasons, and think ih6ad
towards the next. Now is a sood time
to consult with the people-we work
for and try to find out what their ideas
and expectations are. What was good
in the past year, and what might be
better in the next? All of these people
(employers, associates, col leagues,
vendors and clientele) have expectations
of what you are trying to deliver. So do
you. Frequently, these might differ from
your own. For example, I recently took
the decision maker where I work on a
tour of our sports fields. This decision
maker commented favorably on the
appearance and improvemenis of our
site. I asked him if he was interested in
upgrades for our facility. After hearing
some options (and finding out how
much they would cost), he said that our
facility was more than adequate for our
needs at this time, but he would consider
upgrades in the future.

This was a very product ive
conversation! As desirable the idea of
bringing our facility to a higher level
was to me, afterdiscussing his ideas with
him, I now have a clear understandins
of the "big picture" and his vision of thE

facility for the coming year. It will be
easier for me now to create a stratesic
plan and a budget for the next year. My
communications with my clientele,
vendors and the people who work for
me, will be more effective because I
know exactlywhere I stand. Ratherthan
wasting time, writing proposals that
might never be considered (and feeling
resentful). I can move ahead.

Properly set expectations are a great
tool for everybody (including me).
By discovering what the expectations
(of all of our people) are and setting
them at realistic levels, we increase
our credibi l i ty with those around
us. Customer sat isfact ion wi l l  be
maintained or increased.

Learning to set realistic expectation
begins with l istening to what the
other person is saying or asking for.
People sometimes have di f f icul ty
communicating what they want. By
asking some probing questions, we
can uncover what they are really mean.
Empathize with that person and respect

UgTAilOE

what they want and why.
Know what your capabilities and

limits are. Sometimes it is sood to
understate your predictions. Reirember
you can only promise what it is that
you can control. Be honest with your
clientele (and yourself). Deliver on time
what you say you will deliver.

Documentation is a tool. It nrotects
you and your credibi l i ty.  Document
everything that you do, keep notes
of conversations, record important
data, expenses, time spent, weather
data. Create a history, a paper trail
and definitely take before and after
pictures. Neatness counts. Ask how your
customers want to be kept posted and
how frequently, then do it.

Credibility is also a tool, much like
personal credit. Credibility must be
earned; it needs to be maintained and it
can move mountains for you.

When the time to upgrade our
facility finally comes, if I use the tools,
I will have an easier time developing a
credible, workable plan. r

401 llryfeAve.
P0 Box 148

Hammonton,llJ
08837

. ERBffi* 0ll HAilil0llT8t santilf, loam-gpa soil {g$g2?o sand}
o 700'acrs larm allo*c deliys*or to ilrs lfofihaaeterr stalas o1

rhorewr sand sod ic needod for speclalirsd modern a&lsffc
flaldr

. Ll3OR'$AUlxG BIG R0lLs, ptsffic call lorcustom imtalla$an
Priccs

. IHIGI( gUf $00 rlth ar much as 1 g/4. ssll tor rcpair fob
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Storr Tractor Gompany
Distributors of Quality Turf Gare Equipment

Seruing the Industry Since 1945

Toro's lnfield Pro 5O2O

Sales Representatives
Fred Castenschiold

Bruce Wild
Kevin Hoban

3191 Route 22, Somerville, New Jersey 08876
908-722-9830
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2OO5 Proud Sponsor Directory
US ATHLETIC FIELDS. INC,
Sports Field Maintenance. Renovation & Construction
John McKniqht and Bil l  Sieoel
PO. Box 3B-- Ski l lman. ru'rbAsse
609-466-2846 Fax: 609-466-'l 808
john@usathlet icf i  elds.com

STORR TRAGTOR COMPANY
Turf, l rr igation and Ball f ield Equipment
3191 Highway 22
somerviite, ttJ oeezo
908-722-9830 F ax: 908-7 22-9847

DEBUCK'S SOD FARM OF NY. INC.
Growers of Premium Quality Turfgrass Sod
Leonard M. DeBuck. President
120 DeBuck's Drive, Pine lsland, NY 10969
(845) 258-4131, Fax (845) 258-7637
lmdebuck@warwick.net

Pur voun AD HERE:
To become a Proud Sponsor

Gall 9O8-73O-777O S{50 FoR oNE vEAR

yutLFRED MAG DONALD, tNC
Turf EquipmenVlrrigation
Sales-Beinie White-, Mike Clifford, Tim Kerwin
19 Central Blvd., S. Hackensack, NJ 07606
888-831 -0891 ex 114 Fax: 201-931-1730
sales@wilfredmacdonald.com

MENDHAM GARDEN CENTER
Turf Products
Mendham - 908-i l3-4178
Chester - 908-879-5020
Annandale - 908-730-9008

PARTAC/BEAM CLAY
Your "One-Stop Source" For
Baseball and Sports Turf Surfaces & Supolies!
Kelsey Park, Great Meadows, NJ 07838
(800) 247-BEAM, (908) 6374191
Fax (908) 637-8421 , partac@goes.com

GSI GONSULTANTS - TURFCON DIV.
Dr. Henry Indyk, Sports Field Consultant

'ThankYou Henry-

t4 Sports Field Managers Association of New Jersey



TRI STATE ATHLETIC FIELD SERVTGESTT
PHONET (2O1) 760-9700 (NJ)
PHONE: (973) 238-0444 (NJ)

FAX: (2O1) 760-9791 (NJ)

Visit us att www.tristateathletic.com

Specializing in Athletic Field Design, Constraction and Maintenance

6NPLAY IT CAIL TRI STATE"..

National Award Winning Turf Programs

OTHER INI/ESTMENT SERVICES & SUPPLIES:

PROJECT MANAGERS
TOPDRESSING
TOPSOIL
CORE AERATION
SEED AND SOD
CLAY DRYING MATERIAL
PORTABLT LIGHT RENTALS

FIELD GROOMING
FIELD LINING
FIELD BASES
FIELD MARKING PAINT
INFIELD CLAY
WARNING TRACKS
GEESE CONTROL

5YNTHETIC FIELDS IN5TALLED & REPAIRED

November/December 2005

Licensed, Insured & Bonded
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Sports fietOT\
ManagSrs Assoeiation' *, 

IP.O. Box 370 \*

Annandale, NJ 08801

Or Current Occupant

STANDARD MAIL
U.S. POSTAGE PAID
LeeRNor.t, NJ 08833

PEnur No. 13

Bradley Park
Rutgers University,Dept. of Plant
Bio/Pathology
59 Dudley Road
New Brunswick, NJ 08901

$p*^tJ,sJ,ffiJ
Experts on the Field, Partners in the Game.
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At*rletic Trrrf
"Building Turf is our Garne"
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