A RUTGERS’ STUDENT RECALLS HIS
EXPERIENCE AT STMA

By: Eric Koch

As a student at Rutgers University striving towards a degree in the
turf industry, it is extremely hard to find time to see the innovation and
evolution of the turf industry in the real world. This year’s Sports Turf
Manager Association 2009 conference was a wonderful thing for me to
experience because I was able to see how competitive and innovative the
turfindustry really is. Along with all of the great new things I saw at the
trade show, the people I met at the STMA conference were all knowl-
edgeable and may become a great asset to me in the future as I strive to-
ward my career in the turfindustry. Set in beautiful San Jose California,
the conference was an experience that I will never forget.

The networking that [ was able to do at the STMA conference was
priceless. I was able to meet many very well known people in the turf
industry and discuss some of what they do to manage and improve their
particular sports field. Meeting some of the speakers after their very
educational talks also allowed me to gain a deeper insight into what
they do as individuals and hold more in depth discussions regarding
some materials they discussed. I enjoyed the talks that were given as
they were all very informative and extremely interesting to me. When
I came back from San Jose, I had a tighter grasp on how the turf indus-
try operates and how each individual helps one another to better the
overall playability of all sports fields.

At the trade show, it was incredible to see all of the innovative de-
signs and ideas that companies have created. All of the employees of
each company were fascinating people with which to talk and listen.
After looking around the entire trade show for a couple of hours, it was
amazing to see the different routes sports field managers take and how

they choose specific products to manage their own fields back home.
Each exhibit had something new and improved that I had learned about
in books, but until the conference, had not seen in person. It was great
to get a hands-on look at everything that is new and upcoming in the turf
industry.

The student challenge examination was a comprehensive test of
everything a sports field manager would need to know within the turf
field. This exam consisted of turfgrass identification, disease identifi-
cation, weed identification, irrigation formulas, physiology, calibration
of turf equipment, writing 2 essays, and many other concepts within
the turf field. The examination itself took a few hours of hard work and
thinking but really showed the vast amount of information that is in-
volved in managing a sports field.

The experience at the San Jose STMA conference was a real treat
for me, and I think it is safe to say, for anyone else who was there as well.
The food was delicious, the people were interesting and extremely po-
lite, and the atmosphere was perfect. This conference really showed me
how people from all over the world can come together to learn and cel-
ebrate the turf industry.

Eric Koch is an undergraduate student, Rutgers University,
and member of the Rutgers' team that competed in the STMA
Student Challenge in San Jose, CA in January 2009

California dreamin’ at STMA (Lt)  Brad Park, Rutgers University, Editor, SEMAN] Up-
date; Eric Koch, Rutgers University, STMA Student Challenge participant; Stephanie Alea,
Rutgers University, STMA Student Challenge participant; Will Reardon, Rutgers Univer-
sity, STMA Student Challenge participant; Don Savard, CSFM, CGM, SFMANJ President.

The 2009 STMA Annual Conference included a tour of the sportsfield facilities at Stan-
ford University, Stanford, CA




THE POLITICS OF SPORTS FIELD MANAGEMENT
PART 2 OF A SERIES

When discord strikes, both sides own the problem. Let’s look at the part we own.
By Don Savard, CSFM, CGM

When Sports Field Managers and their customers have disagreements resulting in communication breakdown, there are
no winners. Let’s look further into the dynamics of Human Relations.

Good Human Relations skills begin with Respect. The American psychologist Abraham Maslow described human self
esteemn needs — the need for respect from others and the need for self-respect. Without the fulfillment of these needs, Maslow
suggests, an individual feels discouraged, weak and inferior. Self respect begins with honest self knowledge and self aware-
ness. Respect from others often entails recognition, acceptance, and appreciation. Respect from others must be earned. Self
respect, on the other hand, is an inside job.

Self respect begins with self care. Good self care results in good self control. Occasionally, we all find ourselves hungry,
angry, lonely or tired. When we feel any of those ways, we are emotionally vulnerable and our self control can be compro-
mised. It is good to take care of ourselves. If our needs are neglected, we are not at our best. And if we are not taking care of
our interests, how can we take care of others?

Respect for others is based on self-respect and follows the Golden Rule: “Do unto others as you would have others do
unto you.” It is the value that makes the world a more decent and civilized place.

But this is where it starts to get sticky. The world is not always a more decent and civilized place. Things happen. Peo-
ple disagree. Conflicts occur.

Have you ever had this happen to you?
You are in the middle of preparing your
field for an event. A team comes out and
starts using your field while you are work-
ing on it. You approach the coach and ex-

lain what you are doing. In spite of what B! & Ml F
5011 say, not only does the tefm stay, but uegrass escue
they damage the field as well.

The natural reaction to this type of con- P , .
flict is ANGER and the anger could take the Sand Sod grown on Hammonton sa ndy, loam-type soil
form of:

o designed for today’s specialized modern at hletic fields
e Retaliation ) ’ )

* Us against them
¢ Negativity

* Poor Attitude tﬁ

¢ Defensiveness “TWW‘ MSeggm

e Distrust

* Passive aggressive behavior

¢ Despair production and deliveries to parts of Pennsylvania,
These feelings are none other than good old
fashioned Self Righteous Anger. If you look
at this anger closely you might find that it is
driven by good old fashioned self centered

fear.
800-222-0591
Self centered fears include:
* Being made look foolish or be uc KAHOE 609
embarrassed. 401 Myrde Ave. e PO, Box 148
* Being made to something that you don’t URE FARMS‘ INC. Hammonton, N] 08037

want to do.

Our Completely Irrigated 700-acre farm allows

Delaware, New York and all of Netw Jersey.

609-561-7184

561-02496 Fax

* Being afraid that it will cost you some-

thing. ”Iﬂg f a” f la Wﬂs ”

(continued on page 14)

SPORTS FIELD MANAGERS ASSOCIATION OF NEW JERSEY




many items available
on NJ STate Contract

BEN SHAFFER

& ASSOCIATES Inc. Toll Free

1-800-953-2021

sales@benshaffer.com

www.benshaffer.com

= Bleachers
= Benches
- Bases

= Sports

Equipment

Fountains
and much more!

Experience the Ben Shaffer Difference
Serving NJ since 1921

SPRING 2009



THE POLITICS OF SPORTS FIELD MANAGEMENT Dual Slope

PART 2 OF A SERIES ~ Laser Grading

(continued from page 12)

* Being afraid that you will lose something.
* Being afraid others will be mad at you.
* Being afraid that you will lose your personal power or control.

* Being afraid that you are not enough. '« Automated dual slope
The more you think about it the angrier you could become. You could take it out ¢ Accurate to .125” (1/87)
on somebody, the coach, or a coworker or family member. Or, you might internal- | « 1 day service available
ize your feelings only to have them come out another way. Have you ever indulged « Complete athletic field

in a supersized portion of self pity or plotted how to get even? These behaviors |

waste a great deal of personal time and energy. (‘OHStI'U(‘-th’n'

’ « Bonded and insured
Ask yourself what could have done first to have avoided the situation? Did you e Local references ;
do your part first by: A R B

¢ Checking a schedule to see if anybody else had a legitimate right to the field?
« Communicate properly to the stakeholders your plan to be on the field?

Georgia Golf Construction, I

1441 Route 50

o Properly request that they stay off the field? Woodbine, NJ 08270
The issue is not what the coach or the team did; the issue is how you handled it Tel (609)-628-2597 or (404)216-4445
and how you will handle it next time. Remember, being the victim is tiresome. Fax (60G)-628-3087

Next issue: Power and Control -Does anyone really have any?

Don Savard is a Certified Sports Field Manager (CSFM) and Certified Grounds Manager (CGM);
Director, Athletic Facilities and Grounds, Salesianum School; and President, SEMANJ.
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2009 Preud Spenser Directory

US ATHLETIC FIELDS, INC.
Sports Field Maintenance, Renovation & Construction
John McKnight and Bill Siegel
PO Box 38 - Skillman, NJ 08558
609-466-2846 Fax: 609-466-1808
john@usathleticfields.com

STORR TRACTOR COMPANY
Turf, Irrigation and Ballfield Equipment

Sales - Fred Castenschiold, Kevin Hoban, Steve Bradley

3191 Highway 22 Somerville, NJ 08876
908-722-9830 Fax: 908-722-9847

WILFRED MAC DONALD, INC.

Turf Equipment/Rentals
Sales-Bernie White, Mike Clifford, Steve Kopach
19 Central Blvd., S. Hackensack, NJ 07606
888-831-0891 ex 114 Fax: 201-931-1730
sales@wilfredmacdonald.com

PARTAC/BEAM CLAY
Your “One-Stop Source” For
Baseball and Sports Turf Surfaces & Supplies!
(800) 247-BEAM, (908) 637-4191
Fax (908) 637-8421, sales@partac.com
Website: www.beamclay.com
COVERMASTER, INC.

Baseball and football field covers and accessories
Natural turf covers & EVERGREEN i turf blankets
800-387-5808 Fax 416-742-6837
covermaster.com info@covermaster.com

EM.BROWN’S & SONS, INC.

Custom Athletic Field Seed Mixtures and Turfgrass Supplies

800-345-3344 Fax 908-806-8447
Marie Pompei 610-781-4256
www.fmbrown.com

Put your ad here:

To become a Proud Sponsor Call:
856-514-3179 $150 for one year

SFMANUJ Field of the Year Contest 2009

Sports Field Managers Association of New Jersey is announcing its annual
Field of the Year (FOY) contest.

ELIGIBILITY:

. Must be a current member of SFMANJ

. Only school and parks/recreation fields are eligible
. Must be a natural grass field/fields

CRITERIA:
Award will be presented basis:
Playability and appearance of the playing surfaces

Describe your maintenance program and what you did to

improve your field
Describe yearly budget used for this field

Feel free to have sports groups in your photo

Monroe Township Softball Field - SFMANJ
Field of the Year 2009

SUBMITTING YOUR ENTRY:

Entries are to be submitted by mail and must be received
by September 30, 2009. Entries are limited to 10 color
photos. Please include the name, location and owner of the
facility, along with your name, position, and contact
number.

Mail to:

SFMANJ 2009 FOY Contest
PO Box 205

Pennsville, NJ 08070

OR Email:
hg@sfmanj.org

AWARDS:

Winner will be honored with a plaque at New Jersey
Turfgrass and Landscape Conference & Expo in
December 2009 and will be featured in an article in
SFMANJ Update newsletter. The winner will also receive
a two-night stay at the Trump Taj Mahal, Atlantic City and
three days of education and trade show admission at
Expo 2009.

NOTE:
Photos will not be returned and may be used on SFMANJ
website and promotional settings.




Update: New Jersey Investigation of Artificial Turf and

Human Health Concerns- August 2008
Source: New Jersey Departinent of Health and Senior Services

Background

The New Jersey Department of Health and Senior Services (NJDHSS) found lead in the
artificial turf fibers and wrf fiber dust at a sports field in Newark, NJ, while investigating a
nearby metals scrap yard. In order to find out if lead in turf fibers was common or unique to
this field, the NJDHSS conducted a limited (12 fields) investigation of other artificial turf fields
in the state, Ten of the fields in the follow-up investigation were made of polyethylene and had
very low or undetectable levels of lead in the fibers. The other two fields were made of nylon,
as did the field in Newark, and had very high levels of lead in the fibers and dust. There is no
standard for lead in artificial turf, so the

NJDHSS used the New Jersey Department of Environmental Protection (NJDEF) Resi-
dential Direct Contact Soil Cleanup Criteria (RDCSCC) of 400 mg/kg in soil as a basis for de-
termining whether any artificial turf sample had an elevated lead concentration.

No one knew if the lead that was in artificial turf fibers or the dust that forms when
those fibers break down from age and weathering could be absorbed by a child or adult who
swallows them. In order to find that out, the NJDHSS performed laboratory testing that mim-
icked the human digestive system. The testing found that lead can leach out of the wrf fibers
and dust during digestion, and could therefore enter a person’s blood.

The NJDHSS also requested that the Consumer Product Safety Commission (CPSC)

consider these findings and conduct a larger study of artificial turf for lead. The CPSC
did so, and released their findings on July 31.

What did the CPSC find?

The CPSC findings were similar to the NJDHSS findings. The CPSC found elevated

lead levels in some artificial turf fibers. It also found, as did the NJDHSS, that as artificial turf
fields age the fibers can break down, forming lead dust that was present on field surfaces.

Are there differences in the two agencies’ findings?
The CPSC predicted how much dust a child might swallow, through an assessment that looked
at potential exposures to lead dust on artificial turf surfaces. The NJDHSS's laboratory evalu-
ation was done to find out if lead could get out of the fibers and dust, and into the stomach
and blood. These findings are more complementary than different.

609.443.8038 (fax)
pfc@plantfoodco.com
www.plantfoodco.com

Has the NJDHSS changed its conclusions about the safety of artificial turf fields that con-
tain lead?

We are pleased that the CPSC has asked the synthetic turf industry to reduce or eliminate
nonessential uses of lead in artificial turf products.

NJDHSS believed, and still believes, that lead from the artificial turf fields alone would not re-
sult in lead poisoning among children who played on the high lead fields. However, the
NJDHSS remains concerned about cumulative lead exposures to children from all lead sources
and whether lead from artificial turf, particularly at older, worn fields, adds to those expo-
sures. CPSC’s findings confirm that lead from artificial turf can contribute to the overall cu-
mulative lead exposure to children.

Does the NJDHSS have any new recommendations?

No, the NJDHSS continues to recommend that artificial turf field managers and con-
sumers who use residential turf products determine if their product has lead in the fibers. If
fields are found to contain lead, the most conservative approach is to limit access to fields
that contain lead, especially by children under age 7.

If fields are used, the individuals should perform aggressive hand and body washing
after playing on the field, and clothing used on the field should be washed separately. These
recommendations are consistent with those of the CPSC.

We are grateful to the CPSC and their involvement in looking at the issue of lead in ar-
tificial turf. Presently there are additional studies of antificial trf planned in the future by both
state and federal agencies. As only limited information has been available for review, the
NJDHSS looks forward to reviewing future reports involving lead in artificial turf before we can
make additional informed conclusions and recommendations.

This Fact Sheet was authored by the New Jersey Dept. of Health and Senior Services. Con-
sumer and Environmental Health Services, Epidemiology. Environmental and Occupational
Health, PO Box 369, Trenton, NJ 08625-0369

It can be found at:
www.state.nj.us health artificialturf documents turf_factsheet_update_aug08.pdf
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ATHLETIC FIELD
CONSTRUCTION SPECIALISTS
FOR OVER 5 YEARS

ESTABLISHED 1987

JC Landscape Construction is a full service Athletic Facility Contractor,
registered with the state of NJ, NJDPMC and the NJSCC
for Board of Education projects and are fully insured and bonded.

LANDSGAPE =
GONSTRUCTION
GMANAGEMENT

Construction / Renovations
¢ Athletic Fields

e Tracks & Courts Field Management

e Field Events ¢ Field Repairs
¢ Playgrounds e Slit Seeding

¢ Site Amenities e Aeration

e Drainage . lnffeld

¢ Underground Utilities Maintenance
¢ Laser Grading e Consultations

Contact us today for an evaluation of your facility

Tel: 973-628-1533 Fax: 973-628-1883

References Available Upon Request

“



DID YOU KNOW?

Turfgrass is one of many important
components of the landscape,
providing numerous benefits and
values to our quality of life,
our environment, and
our ecosystem.

TAX TIME IS HERE!

The deadline for filing your State and
Federal returns is April 15,2009

TUCKERTON TURF
FARMS

Labor Saving Big Rolls
Athletic Field Renovations
Kentucky Bluegrass

Tall Fescue

Turf Installation

Toll Free:
866-698-0615

Only Rain Bird rotors feature Rain Curtain®
Nozzle Technology that delivers uniform
water distribution across the entire radius
range for green grass results. Gentle, etfective
close-in watering around the rotor eliminates
drv spots without seed washout, and larger
waler droplets assure consistent coverage,
even in the windiest conditions.

Install Confidence. Install Rain Bird.

RaiNIBIRD.

FOR INFORMATION CONTACT:

BILL WISE
Contractor Account Manager
(610) 770-6885

SPORTS FIELD MANAGERS ASSOCIATION OF NEW JERSEY



Tri State Athletic Field Services™ & Supplies

Distributor & Installer of Pro’s Choice Products
Serving NJ, NY & PA

Contact us toll free at (866)474-6777
or at (201)760-9700
Visit us on the web at www iristateathletic.com

pro’schoice

SPOATS FIELD PRODUCTS

Don’t Iel a raln soal(ed ﬂeld prevent you from playmg
Pra's ; songitio 5
Make w T
— program  Newver again be at hn mercy of Mothe

Call Tri State today to learn how we can help your field stand up to the pounding rain-86a-474. 6777

&
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SOFTBALLfIiclds

The Choice of Champions

Phone (866]474-6777
or (201)760-9700

www.trista thletic.com




