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Athletic Field Construction
& Drainage Specialists

Site Evaluations
Design/Build
Laser Grading
Renovations
Specializing in Sand/Slit Drainage Systems

235 County Line Road
Amityville, NY 11701
631-691-2381
Fax: 631-691-2392
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Welcome New & Renewed
SFMANJ Members

Currently we have 371 members. In the beginning of
November, SFMANJ mailed invoices for 2005 membership
dues to all current members. If you did not receive an invoice,
please contact us at (908) 730-7770 or download the 2005
membership form available at www.sfmanj.org. Remember
to mail your renewal/payment direct to SFMANIJ, PO Box
370, Annandale, NJ 08801. «

Borajkiewicz, Jeffrey Fisher and Son Co., Inc.

Colacarro, Frank Middlesex Co. Voc. Tech. H. S.
Crossen, John Hillsborough Twp. Parks Dept.
Lance, Anthony Woodbridge Township, Parks Dept.
Walker, Robert South River Borough

SFMANJ Annual Membership Registration Form
* receive update information by email
Name
Title -
Employer
Address
City___
State ___Zip
County
Phone ______ ___Fax
*E-mail ___
Signature
INCIICNEL .. oo e senme s e $45
ASSOCIANE woisommrns s s sssssansansnsens nsansassasss ssse) $45
Organization/Institution ... $45
Additional member from facility ..............occoovevereee $25
Commercial/Contractor/Vendor/Supplier ..........c.ccoooe..... $100
Additional member from company..............cocoevreeeenn.. $30
StUENt ... $15
Please pay membership dues directly to SFMANJ. Do not send
SFMANJ dues to National STMA
Send with Check or voucher to:
SFMANJ
P.0. Box 370
Annandale, NJ 08801

2005

SFMANJ Board of Directors

President .............c.cueuen..... Eleanora Murfitt, CRS
Washington Twp Parks & Recreation

Vice President..................... Don Savard, CSFM
Salesianum School

Secretary ...........ucosssusssennene. Fred Castenschiold
Storr Tractor Company
Treasurer...........cosveenrveneeene. Ken Mathis

Brick Township Bd. of Ed.

Directors
Dr. James Murphy — Rutgers University
Jim Hermann CSFM - Total Control
Jeff Cramer — Plainsboro Township DPW
Brad Park — Rutgers University
Jim Gates — E&M Golf
Meslissa Ripa, Delaware Valley Hydroseed
Jack Shannon — West Deptford Twps. Bd. of Ed.
Bob Buono — Tri State Athletic Field Services

Mission Statement

Committed to enhancing the professionalism of
athletic field managers in New Jersey by improving
the safety, playability and appearance of athletic
fields at all levels through seminars, field days,
publications and networking with those in the sports
turf industry.

Contact us at:

P.O. Box 370
Annandale, NJ 08801
Web Site — www.sfmanj.org
E-mail — hq@sfmanj.org
Ph/Fax — 908-730-7770

National Organization
Sports Turf Managers Association

www.sportsturfmanager.org
e-mail: SportsTMgr@aol.com
Phone: 1-800-323-3875

Did you know?

One acre is equivalent to 43560 ft?> and one football
field (including endzones) consists of 57600 ft2;
therefore, the total area of a football field is equal
to 1.3 acres.
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Continued from page 1

Fred Castenschoild, an organizer of the District meeting,
followed by demonstrating various pieces of equipment
offered by Storr Tractor Co.

Great education, cooperative weather, enthusiastic
attendees, and a fine lunch helped to make this District
meeting a success. ¢

Damage caused by white grubs was the turf topi. - e day at
the September 28, 2005 District Meeting. «

Attendees examine a tilled area created by the Rotadairon and
demonstrated by Fred Castenschiold, Storr Tractor Co. &

rs uniform

Nozzle Technology that delive

water distribution across the entire radius

range for green grass results. Gentle, effective

close-in watering around the rotor eliminates

dry spots without seed washout, and larger
water droplets assure consistent coverage,
even in the windiest conditions.

Install Confidence. Install Rain Bird.
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Maximizing A Minimal Budget

By Nicole Sherry

Ah yes, it is that time of year
again when all turf professionals
sit in front of their computer and
fret over how they can spend their
budget. With fuel costs rising and
freight charges climbing, it is hard to
imagine how we can still maintain
our sports fields the way they ought
to be maintained. Let’s not stress too
much yet! There are many ways we,
as professionals, can live up to our
own standards. I know that many
people in this industry think that just
because I work on a professional
field I have a budget that is ample
enough to complete the task at hand.
Well, that is far from the truth. Fact
is, many of you probably have more
money to spend on field maintenance
then I do. When I worked in Major
League Baseball I was taught to
stretch our budget as far as it could
go. That included taking the time to
brainstorm ideas that could help us
stay away from purchasing things
that were too expensive. Instead,
we made a lot of our equipment by
looking at pictures of expensive tools
in trade magazines and copied them.
For instance, it is really important to
nail drag our infield. We went to the
store, purchased wood and nails and
constructed our own drag. We saved
almost one hundred dollars by doing
so. The labor was not an issue either
because we saved the project for down
time during games or rainy days. We
also created level boards the same
way. It is easy to find scrap wood or
even things you have left over in your
shop to use. When I first started at the
Thunder I hardly had any hand tools.
[ was surprised how much they cost
at retail prices. They cost more then
what I budgeted for. So, I called my
dad and asked if he had any he wanted
to give away. Whatever he gave-up,
[ gladly took. Then I went around on
weekends looking for yard sales or
moving sales and seized some more
tools that way.

In managing a professional field
I dump most of my budget into my
machinery, fertilizer, chemicals,
clay, and infield skin topdressing.
Shopping around and comparing
prices can almost cut these costs by
15%. Some companies’ policies allow
you to purchase quantities before a
certain date in order to pay last year’s
prices before they raise them for the
new year. Also, just because you buy
them now, does not mean you have
to accept delivery now. You can wait
and have them delivered at your
convenience without paying extra.
Some of us suffer from “name brand
syndrome”! If you can get away
from brand names and shop around
for prices, you will be surprised how
much you can save and how alike
these products are. For example, ABC
drying agent for infields costs almost
$11.50 per bag. I found that I can
purchase XYZ for $8.00 a bag and it
is exactly the same thing.

In Closing, I am not saying that
these ideas are going to save you
thousands of dollars. However, if you
shop around for lower prices and try
to make your own equipment, you
will be able to use the savings to
put back into your big-ticket items
like machinery or chemicals. In this
business you never know what the
weather is going to bring, so putting
an extra $500 dollars into another
item can save you in the long run.
Network with other professionals
in your area. Ask what they do in
certain situations and where they
purchase products. Maybe you could
borrow a piece of equipment you
do not have in exchange for one
they do not have. We are all in this
together for good and bad. We are
such a small industry that helping one
another maintain safe, playable, and
aesthetically pleasing facilities should
be everyone’s number one goal.

Nicole Sherry is the Head
Groundskeeper for Trenton Thunder,
Double-A Affiliate of the New York
Yankees. o

YOUR “ONE-STOP SOURCE”
FOR AMERICA’S LEADING

... 5INCE 1922
A SUPPLIER. TO EVERY MLB TEAM,
OVER 150 MINOR LEAGUE TEAMS,
OVER 700 COLLEGES, PLUS THOUSANDS
OF TOWNS & SCHOOLS WORLDWIDE.
SPECIAL MIXES FOR INFIELDS,
PITCHER'S MOUNDS & HOME PLATE AREAS.

REGIONAL INFIELD MIXES AND
RED WARNING TRACKS FOR
EVERY STATE & CLIMATE FROM

BULK PLANTS NATIONWIDE!
PLUS INFIELD CONDITIONERS:

IF TOO HARD AND POORLY DRAINING!

Pro’s Choite:

THE REDDER, LESS DUSTY, MORE UNIFORM
INFIELD CONDITIONER & DRYING AGENT
FOR CONSISTENT INFIELD CUSHION
IN WET OR DRY WEATHER!

DIAMOND PRO®

IMPROVES DRAINAGE & ENHANCES COLOR!

STABILIZER® & HILLTOPPER®

FOR FIRM, YET RESILIENT, PLAYING SURFACES

TO QUICKLY DRY INFIELDS!

The Original & Most Absorbent is Now

DIAMOND-DRY.

\-‘I_"‘//

We Game 100 Miles
And You STILL Don't Use

L= /// = =
OVER 200 OTHER INFIELD PRODUCTS!
Premium & Standard in 6 Colors! ="
e g
FENCE - U: u@___

Protective Safety Covers
for Chain Link Fence

WALL PADDING » WINDSCREEN » RAIL PADDING
TAMPERS * DRAG MATS » RAKES
HOLLYWOOD® BASES * FIELD MARKING MACHINES
BATTING PRACTICE COVERS * RAIN COVERS
PERMA-MOUND™ PADS » MOUND BRICKS
SAFE “T" MATT™ BATTER'S BOX PADS
TYPAR® GEOTEXTILES & TURF BLANKETS

ON-DECK CIRCLES WITH TEAM LOGOS
PERMANENT FOUL LINES & MUCH MORE!

FOR INSTRUCTIONS & BROCHURES

www.BEAMCLAY.com
800-247-BEAM

908-637-4191 / Fax 908-637-8421
PARTAC PEAT CORPORATION
KELSEY PARK, GREAT MEADOWS, NJ 07838
“The best infield mix I've ever used.”
— GEORGE TOMA
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Calendar of Events

Sports Turf Managers Association 2006 Conference
January 18-22, 2006

Disney’s Coronado Springs Resort and Convention Center

Lake Buena Vista, FL

www.sportsturfmanager.org

1-800-323-3875

Rutgers University Athletic Field Short Courses
Athletic Field Maintenance and Construction

February 21-23, 2006

Understanding Synthetic Fields (1/2-day)

February 28, 2006

Baseball/Softball Infield Skin Construction and Management (1/2-day)
March 7, 2006

www.cookce.rutgers.edu

732-932-9271 «

Terre

—— . has a full line of
Sports Turf Products

- Infield Clay Mixes
- Turface Soil Conditioners
- Grass Seed

- Fertilizers

- Pesticides

- Top Dressing

- Rubber Mulch

- Turf Blankets

- Marking Paints

Call for a Catalog

or Inquiries.

TELEPHONE: (973) 473-3393 e
FAX: (973) 473-4402 Keep your
The Terre Co. of N.J., Inc Ballflelds Safe

206 Delawanna Avenue and lOOklng great!!l

Clifton, NJ 07014
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‘Business is Picking-Up’

By Don Savard, CSFM

For years I had been providing
trashcans around my sports fields with
the expectation that the players and
spectators would use them. [ would end
up with full or half empty trashcans that
needed to be emptied. There was always
litter and trash in the vicinity of the cans
and elsewhere that needed to be picked
up. We put out more trashcans and even
signs politely asking people to use the
cans. Still more trash and litter.

Across the road from our School
there is a State Park. I rarely notice a
trash problem there. It is a “Carry in-
Carry out” park, which means they do
not provide trashcans. They have signs
to the effect and even provide bags if
you need them. And the program seems
to be effective. Hmm, I thought.

This past spring, I tried an
“experiment”. [ didn’t put out trashcans.
[ said nothing to the coaches. Baseball

and Lacrosse teams played games and
practiced daily. No trash problem,
very little litter. Summer camps used
the field’s last summer, same results
no trash, almost no litter. I told the
Athletic Director. He seemed skeptical.
This fall - football and soccer. Big
programs, many kids. Lots of paper
cups. We provided the Athletic Trainers
with plastic bags to accompany the big
orange water containers. We convinced
the teams that it was their responsibility
to pick-up and haul away the trash bags
when they return the orange jugs to the
equipment room after practice. While
the football teams throw the cups at
the bag trying to toss them in and the
soccer players still throw the cups on
the ground during practice, they do pick
up their litter before they leave and do
a pretty good job most of the time. The
Athletic Director was impressed.

We still find some litter in the
spectator areas after events. Nothing

is perfect [ guess! But our campus is
staying cleaner, and we spend fewer
man-hours picking litter, hauling trash
and washing trashcans. Best of all,
nobody has said anything about our
“experiment”. e

Did you know?

Nitrogen (N) is an essential
component of chlorophyll,
amino acids, proteins, nucleic
acids, enzymes, and other plant
substances. The turfgrass plant
contains 3 to 5% N on a dry-
weight basis, except where
severe N deficiencies exist.
(Turgeon, A.J. 1999. Turfgrass
Managemen

Although not typically
recommended for sports field
use, there are five species of fine
fescues utilized as turfgrasses.
These include: creeping red
fescue, Chewings fescue, hard
fescue, sheep fescue, and blue
fescue. «

You're Always Ahead of the Game with a COVERMASTER® Raincover...

"Great Service..., The Best...”

Baker, Asst. Baseball Coach,

wrote Chip

Florida State University, Talshassee, FL

Chip’s comments confirm what we hear
from the many gr%ndskeepers who use a
raincover to keep their

COVERMASTER
fields dry and ready for play.

Call us and we’ll gladly tell you more.
The COVERMASTER® Advantage...

» Superior in strength and UV resistance
» Outstanding heat reflective properties

 Light weight - easy to handle

» Widest materials for least number of seams
» Largest choice of weights and colors
» Backed by truly dependable warranties

TARP MACHINE VIDEO!
Call, fax or e-mail for a free video,
material samples and a brochure.

COVERMASTER

MASTERS IN THE ART OF SPORTS SURFACE COVERS

Covers for football and soccer
fields are also readily available,

CALL TOLL FREE
1-800-387-5808

TARP MACHINE™ lets you roll
the cover on and off in minutes. lengths with safety end caps.

covermaster.com
E-MAIL: info@covermaster com

COVERMASTER INC., 100 WESTMORE DR. 11-D, REXDALE, ON, M9V 5C3 TEL 416-745-1811 FAX 416-742-6837

=

TARPMATE™ roller comes in 3

MEMBER
Sports’ir|
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Service __ . Place Youl
ervices 20 2 o 908-}'

Attention SFM,

I N |5 0o R P 0] R A T E

* Core Aerification and Cleanup Benny A. Peta

* Deep Tine Aeration Phone: 609-209-3182

* Area Material Spreading Fax: 609-466-2707

* G.P.S. Services and Area measurements E-Mail: turf123@patmedia.net

Spread the w
Professional, Infor:
tional newsletter. (
rent and are writte

able specialis

fisher  son
company, inc.
The “Green Industry™ Supplier

SUPERIOR PRODUCTS FOR THE
| TURF & HORTICULTURAL PROFESSIONAL

EarthNorks

Natural Organic Products

Inform your supplic
ciation and the qu:
we sponsor. Our ¢
ers prominent use
throughout

RANDY RIDER A
3022426848 Al
rrider(@ fisherandson.com e

"JUST ADD WATER...”
Ask them to sign

Like part of any good recipe, the proper amount of water at

the right time will enhance and protect your turf, |t'$ a B

Don't let an automatic underground sprinkler system be
your facility's missing ingredient.

Have them call ttf
and ask for fu

~

‘V;:‘\‘ P
SPRING ,:-_"*f;..,

IRRIGATION CO., INC.

DESIGN

SPRING IRRIGATION CO., INC

P.O. BOX 523

DAYTON, NJ 08810

NJ IRRIGATION LICENSE # 15040
IA CERTIFIED DESIGNER # 180186

INSTALLATION

MAINTENANCE It's not too late to

January/FebrLi{

(732) 821-5767
FAX (732) 821-0130
springirr@netzero.com

Sports Field Managers Association of New Jersey



- Ad Here!
730-7770

A\NJ Members!
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ts in our field

rs about our asso-
|ity programs that
stribution list cov-
rs of turf products

New Jersey

up for ad space.

argain!
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rther details.

bylace an ad in our
ary newsletter.

E & M GOLF SUPPLY

Nurturing Safer, Healthier Fields for over 10 yvears.

Deep Tine Aeration relieves compaction and promotes root growth naturally.
Improves drainage and eliminates ponding.
Slit Seeding is the fastest method of improving the density of your turf.
Renovation with a RotaDairon produces a deep, fine soil seed bed which reduces
the time a field is out of play.

Call for Information, Sales & Contract Services
800-554-4863
eandmgolfi@aol.com

§ CHOOSEP

Co®
1O SEE2

“In my opinion, if you ERRERECSCEES
want the best seed money can buy, B
get Pennington.” :

&A% e Do

otbail or.your front tanrﬂ'l, ﬁu ;
or-all yourturfgrass needs.

L) " PENNINGTON

Joe Conlon cell @ 410:274-8759 '+ ’ jthﬁlil'ofts'@comcast.net + www.turfconnection.com

R e R T R S [ T R T e T e e e
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NATIONAL SEED
PROFESSIONAL TURF PRODUCTS
Specializing in Quality
Grass Seed to Meet All Your

Turf Performance Standards
Call For a Catalog

800-828-5856

Carry a full line of quality mixtures
especially formulated for:
SPORTS & ATHLETIC FIELDS

LOW MAINTENANCE AREAS
GENERAL GROUNDS
GOLF, LAWN & RECLAMATION

Technical Agronomic Support and

Custom Blending Available
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Rutgers Corner — The Rutgers Turf Club
pays a visit to Yankee Stadium

By Brad Park, Rutgers University

It’s been called many things: The
House that Ruth Built; The Big Ballpark
in The Bronx; The Stadium; and names
uttered by Red Sox fans that are not fit
to print in this article ...

Regardless, the Rutgers Turfgrass
Club was given an opportunity to take
a tour of the Yankee Stadium playing
field on September 23, 2005 followed
by attending the Yankees-Toronto Blue
Jays game that evening where the Yanks
won 5-0 behind Shawn Chacon’s fine

8.0-inning performance in which he
only allowed 3 hits.

Yankee Stadium Head
Groundskeeper Dan Cunningham
provided great insight on turfgrass and
infield skin management necessary to
maintain the playing surface of the 26-
time World Champions. Cunningham
discussed his methods for maintaining
the infield skin and pitcher’s mound
including utilizing a unique “drip-type”
irrigation system that exists underneath

the infield skin.

Cunningham described the paints
he uses to create the famous interlocking
NY logo behind home plate, the
maintenance of his warning track, and
the challenges of storing equipment
and sand topdressing in a truly urban
sports venue completely surrounded by
city streets.

Many thanks go out to Dan
Cunningham for providing the tour
and Dr. Bruce Clarke, Director, Rutgers
Center for Turfgrass Science, for
arranging the visit. ¢

The Rutgers Turf Club was given the opportunity
to examine the pitcher s mound as part of a visit to
Yankee Stadium in September. «

AN ==

L
OGS

The Yankee Stadium infield skin is kept moist prior to the Yanks’
night game against the Toronto Blue Jays.

R I D A A S s A S e |
Sports Field Managers Association of New Jersey
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