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SMART TOOLS...

Beginning on page 16, we feature

extensive coverage of the GTI Turf

Team's Field Day presentation on

Smart Tools for Sports Turf Mana-

gers. Pictured below from left to right

are team presenters Ken Carey, Pam

Charbonneau and Erica Gunn.

STA Field Day a Resounding Success
ENVIRONMENTAL STEWARDSHIP: HEALTHY SOIL... HEALTHY TURF...

T he STA Field Day was truly the
place to be on September 14 as
close to 200 turf managers and in-
dustry suppliers journeyed to
Milton, the Place to Live, Work and

Play, and in our case, to learn and liaise
with colleagues. The event, the Associa-
tion's 18th annual, revolved around the
theme Environmental Stewardship:
Healthy Soil... Healthy Turf....

Thanks to our hosts, our speakers, and
to all of the industry suppliers who exhib-
ited their goods and services furthering our
education. We would be unable to present
a day such as this without the generosity
of our sponsors. Their support allows us
to provide an opportunity for professional
development at a reasonable price for the
membership. Mother Nature as well has
been very generous in her participation.
The rain always seems to hold until day's
end!

Irrigation for a Growing World
In case you haven't heard, there is a

water crisis! First, only 1% of the world's
water is usable. The vast majority (97%)
is in the seas and oceans and is therefore
saline and 2% is present as snow and ice-
bergs. Second, it is never in the right place
at the right time. Third, there is no new
water - what we have currently is it - for-
ever.

The reason for this cold facts introduc-
tion is simple. We must encourage the re-
sponsible use of water and as turf manag-
ers, that means adjusting irrigation
practices.

At the present time, approximately 69%
of North America's fresh water (not in-
cluding the cold north) is used in agricul-
ture, 10% is used by industry and 21% is
used municipally - that's us!

If we all use water more efficiently, we
will have an impact on the... •* page 9



TURF TRADES
Employment Bulletin Board @

www.sportsturfassociation.com

Are you advertising a position? Are you searching for
a job? Target your audience or refine your search with
Turf Trades, an online resource for all staffing levels
and areas of the sports turf industry. Employment
Bulletin Board ads run for 60 days with an additional
30 days available at 1/2 the price. Cost is $75 for STA
members and $100 for non-members for the initial 60
day period. Payment by cheque (Canada only),
MasterCard or Visa must accompany the job des-
cription. Jobs will be posted in a standard page format.

SPORTS TURF

or information on all STA advertising opportunities, contact Lee Huether at
519-763-9431, fax 519-766-1704, info@sportsturfassociation.com.

EVERGREEN Turf Blankets...
...trusted around the world!

"Results Outstanding...,
Could Not Believe..." /
wrote Dann Daly, Park Maintenance Supervisor, ft
Parks & Recr. Dept. North Smithfield, Rl

Earlier spring green-up
Faster seed germination
Deeper root development
Delays dormancy in fall

Ideal winter blanket
3 & 7 yr. warranty covers
Best for quick turf repairs
Available in any size

Want to know more?
CALL TOLL FREE
1-800-387-5808

EXCESS HEAT
ESCAPES
THROUGH THE

I PATENTED
AND HEAT VENTING SYSTEM

TOVEBf
WARMING
THE SOIL

COVERMASTER

COVERMASTl

Covers for baseball fields are Covered.,
also readily available.

Uncovered.. It works on the greenhouse
principle, every time!

covermaster.com
E-MAIL: info@covermaster.com

COVERMASTER INC., 100 WESTMORE DR. 11-D, REXDALE, ON, M9V 5C3 TEL 416-745-1811 FAX 416-742-6837
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OW, what a summer! Well, here
in Ontario anyway. I understand
many of our colleagues on the
east coast would have welcomed

a little less rain and a few more days of
bright sunshine.

We experienced day after day of hot,
dry weather. And when it did rain, it was
of little benefit because it came down so
fast and hard. I am sure many farmers, turf
managers and gardeners were exasperated
with the dry conditions, but it certainly
was kind to the general public who, espe-
cially in Canada, deserve a good summer.

Because of the dry conditions, we are
now discussing how we should rethink our
gardens, parks, golf courses and sports
complexes with respect to plants, grass
varieties and most importantly, our water-
ing habits.

We have all heard of the threats of glo-
bal warming and it's often discussed
around the water cooler or BBQ; however,
summers like 2005 drive home the fact
that it is real and we need to begin plan-
ning for the long term.

Scientists estimate that southern and
central Canada will warm an average of
2-5 degrees Celsius within the next 75 to
100 years. The winter months are pro-
jected to warm faster than the summer
months. These changes will have severe
consequences for us, our children and the

ecosystems that support us. T think we all
realize that we can not continue indefi-
nitely with many of our current practices
and behaviours but unfortunately, many
of us seem quite slow to embrace change.
Visit www.climatechange.gc.ca/onetonne/
english/index.asp to find out more about
Canada's One Tonne Challenge and how
you can start to take small steps with re-
spect to your own lifestyle that will make
an impact.

Annual Field Day
Back to the present. The STA had yet

another record Field Day on September
14 with high attendance and excellent
speakers on very topical subjects. Check
inside for coverage of this year's event.

As President, I would like to person-
ally thank all the Field Day Committee,
Jane Arnett-Rivers, Roy Forfar and Paul
Turner for their tremendous commitment
of time and effort into making the day a
resounding success.

Thanks to the Town of Milton who

were great hosts providing an ex-

cellent facility and making everything

happen on schedule as promised.

A few other important ingredients were
also crucial. Thanks to the Town of Milton
who were great hosts providing an excel-
lent facility and making everything hap-
pen on schedule just as promised. Finally,
Lee Huether was the cement that put the
program together, communicated to all
concerned, generated the record attend-
ance and quite simply, just 'made it hap-
pen.' Thanks Lee!

We are already planning for next year,
but in the meantime, don't forget the On-
tario Turfgrass Symposium Strengthening
Our Roots: A Growing Tradition, Febru-
ary 20 & 21, 2006. An interesting and edu-
cational program is being finalized and
your presence will be most welcomed.

The Board would like to wish you a
very pleasant and healthy fall season. •
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OTS 2006 Celebrates 15 Years This February!
STRENGTHENING OUR ROOTS: A GROWING TRADITION

T he Ontario Turfgrass Symposium
(OTS), celebrating 15 years of turf
management education and leader-
ship, offers educational program-

ming that is second to none in the coun-
try. The symposium's theme, Strengthen-
ing Our Roots: A Growing Tradition,
acknowledges the outstanding contribu-
tion the symposium has made to the
Canadian turf industry.

Seminars will feature the latest in sci-
entific research concerning reduction of
pesticide use on turf, City of Toronto's
Pesticide By-Law and identify the best
grasses to use in restricted pesticide zones.
Participants will learn about new grass
species that can assist in conserving wa-
ter on golf courses, home lawns and sports
fields, as well as the latest trend in the
United States of scrutinizing and limiting
the application of phosphorous. These fea-
ture sessions further enhance the existing
golf, lawn care, sod production and sports
turf management sessions.

The 2006 venue, Rozanski Hall - the
University of Guelph's newest, leading
edge facility, has modern classrooms with
state of the art presentation capabilities.

Proud sponsors of the symposium are
the Guelph Turfgrass Institute, Sports Turf
Association, Nursery Sod Growers Asso-
ciation, Ontario Recreation Facilities As-
sociation, Professional Lawn Care
Association of Ontario, Ontario Ministry
of Agriculture and Food and Rural Affairs,
and the Office of Open Learning, Univer-
sity of Guelph.

The two-day program is scheduled for
February 20 & 21,2006. To receive a 2006
OTS guide, please contact the Office of
Open Learning, University of Guelph, at
519-767-5000 or info@open.uoguelph.ca.

2006 Turf Managers' Short
Course, University of Guelph
Canada's most successful and
valued Turf Managers' Short
Course, held at the Guelph
Turfgrass Institute, will be offered
from January 30 - February 24,
2006. Benefit from the expertise
and experience of industry
professionals and University of
Guelph faculty while enhancing
your knowledge of all aspects of
turf management and culture. For
more detailed information, visit
the TMSC website at
www.open. uoguelph . ca /
turfmanager or contact the Office
of Open Learning, University of
Guelph at 519-767-5000.

STA Membership Plaques
Display membership plaques are
available in executive engraved
walnut for $50 plus S&H. To order,
contact Lee at the STA office.

Winter 2005 Submissions
If you have something you'd like
to submit for the next issue,
please forward it to the STA
office by October 2 1 , 2005.

WELCOME TO THE TEAM! SPORTS TURF ASSOCIATION NEW MEMBERS...

Jeff Cunningham, City of
Mississauga, ON

Mark Dykstra, City of Waterloo, ON

Jay Lavis, Dol Turf Restoration Ltd.,
Bond Head, ON

Paul Cooper, Turf Care Products
Canada Limited, Newmarket, ON

Matt Robertson, Grower's Choice,
Kitchener, ON

Tim Haagsma, York University,
Toronto, ON

Richard Inglis, Lakehead University,
Thunder Bay, ON

Toni Davies, M.K. Rittenhouse & Sons
Ltd., St. Catharines, ON

Marc Patenaude, Pioneer Manufact-
uring Company, Inc., Barrie, ON

Rob Corey, Logic Alliance Inc.,
Kentville, NS

2005 SCHOLARSHIP RECIPIENTS

Jeff Fortune, City of Waterloo, ON
Turf Managers' Short Course

John Marshall, Blue Mountain Golf
& Country Club, Collingwood, ON
Ontario Diploma in Horticulture (Turf
Option)
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Passing the Torch to a New Crop of Eager Students and Turfgrass Specialists
DONATIONS TO THE NORMAN E. McCOLLUM TURFGRASS DIPLOMA ENTRANCE SCHOLARSHIP WELCOMED

A fter 37 years of teaching and re-
search, Norman McCollum of the
Guelph Turfgrass Institute (GTI)
will be retiring in January 2006.

Although Norman will no longer be in-
volved in the day-to-day operations of the
institute, his passion for his profession will
continue with the establishment of the
Norman E. McCollum Turfgrass Diploma
Entrance Scholarship Award.

Norman retires as Superintendent of
Research for the GTI. He graduated in
1966 with an Associate Diploma in Agri-
culture from the Ontario Agricultural Col-
lege, University of Guelph, and then
graduated from the Niagara Parks Com-
mission School of Horticulture, magna
cum laude.

Norman began his career as a Turfgrass
Research Technician with Dr. Jack L.

Eggens in 1969 with the University of
Guelph. One of Norman's chief profes-
sional accomplishments was in helping to
establish the Turf Managers' Short Course
offered through University of Guelph's
Opening Learning Department. During his
35 years of teaching the course, over 2,000
individuals have benefited from Norman's
expertise and guidance.

Norman has also been recognized for
his support of students throughout the
years by being named honorary class
president for 10 diploma classes - OAC
79A, 80A, 81 A, 83A, 85A, 87A, 93A,
95A, 97A and 2000A. Norman can also
add scores of awards and recognition to
his long list of accomplishments includ-
ing those from the Royal Agricultural
Winter Fair, Ontario Ministry of Transpor-
tation and Municipal Engineers Associa-

tion, the Ontario Golf Superintendents
Association and the International Turf-
grass Society.

In celebration of Norman's lifetime
achievements, donations to the Norman E.
McCollum Turfgrass Diploma Entrance
Scholarship are welcomed.

Donation Information

If you wish to donate, please go
to: www.alumni.uoguelph.ca/cgi-
bin/online_giving2004.pl and fill
in the required information. Note:
under pledge payment, the an-
swer is no. Under, / would like to
donate to, click the button next to
the other title, and type Norman's
name in the box.
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Turfgrass
2005 OTS Highlight. Team Leadership Skills: Five Tips
DR. LYNDA PINNINGTON HIGHLIGHTS THE IMPORTANCE OF EFFECTIVE TWO-WAY TEAM COMMUNICATION

O ver the past few years, many or-
ganizations have adopted a
"team approach" in their work-
place. This has happened for a
variety of reasons: to increase

productivity, reduce costs and improve
employee morale to name a few. In most
cases, the results have been positive. How-
ever, the shift to teamwork has also cre-
ated an unexpected surprise for some
managers and supervisors who may have
been unaware that leading teams requires
a different approach and different skills.

In this article, we will explore some of
the keys to creating effective teams and
some of the skills required by managers,
supervisors and owners who wish to lead
work teams successfully.

1. Clear Goals
To be effective, team members must have
a clear understanding of the purpose and
goals of the team. "Why do we need to

work as a team? What benefit will there
be to me as an employee? What will be
expected of me and how will it be differ-
ent from working independently?" Em-
ployees will be asking all these questions
and even if they do not ask them aloud,
they will be thinking them. Team leaders
have to ensure that they have some an-
swers. Often, people will say that they
have a good team at work, when in fact
what they have is a nice group of people
who get along well. A real team has spe-
cific goals and a clearly understood rea-
son to exist.

A common mistake that is sometimes
made in organizations is to make an an-
nouncement that there will be teams and
then hope that somehow the employees
themselves determine what this means.
One company made a decision to adopt a
team approach, bought sets of T-shirts in
five different colours, had a company
meeting to hand out the shirts and told

everyone, "You are now on the blue/red/
yellow/green/black team." Unfortunately,
that's as far as they went in the planning.
The employees dutifully wore their des-
ignated shirts but had no idea what the
purpose was or what it meant to be part of
a particular team. After a few months,
management became frustrated with the
staff and blamed them for not being good
team players. The whole thing came to a
disappointing end because management
had never really determined the purpose
of the teams, nor had they communicated
specific team goals to the staff.

2. Effective Communication
It seems as if communication is always

mentioned, but it should be fairly obvious
that if you want a group of people to work
together as a team there has to be a solid
basis for communication. This can mean
many things from sharing knowledge and
information to running effective team
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meetings to being able to talk to one an-
other about issues without creating con-
flict or hard feelings. Team leaders should
work with team members to develop a
Communication Plan which addresses the
following questions:

• Who needs to be kept informed about
what we are doing?

• Whose input do we need to carry out our
work?

• Who needs to be consulted on team de-
cisions?

• How will we ensure that everyone on
the team has an opportunity to speak and
contribute at team meetings?

• When will we meet? What will be the
purpose of our meetings?

• How will we share information among
employees who work different shifts and
in different locations?

Sometimes our communication barri-
ers are so subtle that we don't even real-
ize they are there. One company found this
out when they decided to use cross-func-
tional teams to address customer service
issues. The people working in the offices
had no trouble communicating with each

other by telephone and email. But the
employees in the field who worked in
trucks had no access to computers and
couldn't receive information, meeting
agendas, etc. In fact, the only way that
messages could be relayed to these em-
ployees was by contacting their supervi-
sors and then hoping that the messages
would be passed along. This company
learned that they had to find ways to in-
clude their outside employees in the com-
munication loop before they could even
participate in teams.

3. Willingness to Share Decision
Making

One of the most challenging adjust-
ments for managers and supervisors as
they shift to their new role as team lead-
ers is to learn to share decision making.
One of the greatest benefits of teamwork
is having the collective thinking power of
several people working on problems and
coming up with new ideas to improve their
work. Unfortunately, this is also one of
the most difficult things for team leaders
to accept, especially if they have a long
history of making decisions independ-
ently.

Many owners, managers and supervi-
sors fear that they will lose their power or
the respect of their staff if they allow oth-
ers to participate in decision making. They
somehow see allowing others to contrib-
ute to decision making as a diminishing
of their role and their authority. As a first
step, if this does seem difficult, employ-
ees can be asked for their input on deci-
sions or encouraged to contribute their
suggestions or ideas. It is also unrealistic
to expect employees who have never been
asked to contribute to decision making
before to become instant experts. Effec-
tive teams acknowledge that there is a
learning curve here and many teams have
discovered that it can be very helpful to
have everyone on the team learn group
decision making techniques. These tech-
niques help people understand how to ap-
proach a decision, how to consider options
in an objective manner and how to reach
consensus while minimizing conflict.

4. Effective Utilization of all Team
Resources

One of the major reasons that organi-
zations adopt the team approach is to uti-
lize the strengths and talents of their

Red and grey clay
products designed for

baseball, cricket and tennis,
along with groundskeeping

tools and accessories.

MAR-CO CLAY PRODUCTS INC.

Tel. 519-684-7591 Fax: 519-684-7457
www.marcoclay.com

Box 171
Harriston, Ontario
NOG 1Z0
Phone (519) 338-3840
Fax (519) 338-2510

Edward J. Seifried
J. Robert Dippel

fiu-tyro

JOHN BLADON
Technical Sales Representative
Tel: 519.757.0077
Cell: 519.574.2013
E-mail: jbladon @ nu-gro.ca

Nu-Gro Professional Turf
10 Craig Street
Brantford, Ontario N3R 7J1
Product Info Line: 1.800.461.6471

PLANTPRODUCTS

Turface MVP • Grass Seed
Turf & Tree Fertilizers
Pest Control Products

Plant Products Co. Ltd.
Brampton, Ontario

905-793-7000 or 1-800-387-2449
Fax 905-793-9632 • plantprod.com
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employees. In our complex world, it is be-
coming increasingly difficult for individu-
als to know everything there is to know or
have the skill to carry out every job func-
tion in an organization. Think of a sports
team. A baseball team made up of the 25
best pitchers in the world will not win the
World Series. A variety of skills are
needed - not just pitchers but fielders,
batters, catchers and even bench players
whose only role is to be ready to come
into the game if someone gets hurt.

Good team leaders recognize that a key
to success is to find out what each mem-
ber brings to the team in terms of skills,
abilities and knowledge and then to allow
the team members to use those skills and
abilities when appropriate. This not only
adds to productivity but can also be very
motivating for staff as well. A team leader
who took the time to find out what staff
members' talents were discovered that a
young field employee was an excellent
artist and was thrilled to be asked to help
design and draw a poster. One character-
istic of effective teams is that all team
members are positive, active contributors.

Appreciating all team members' talents is
a powerful way to create this positive en-
vironment.

The moral: one of the primary reasons
to use a team approach is to create
synergies which allow organizations and
people to achieve much more than they
could on their own. Finding out what each
member brings to the team in terms of
skills and talents and then providing op-
portunities for them to utilize those tal-
ents is a powerful motivator.

5. Willingness to Accept Feedback
Anyone who has taken a Supervisory De-
velopment course is well aware that pro-
viding feedback to staff is an essential
component of a supervisor or manager's
job. People need to know what they are
doing well so they can continue to do it,
and they need to know what they are not
doing well so that they can work to im-
prove. This feedback can be given infor-
mally during the course of the work day
or formally in performance reviews and
written or verbal evaluations. Tradition-
ally in organizations, this feedback has

TURF
RESTORATION
LTD.

Turf Drainage Solutions • Aerification (All Types)

Top Dressing • Overseeding • Automated Laser

Fine Grading of Tee Decks & Sports Fields • Golf

Course Renovations • Sports Field Construction

& Reconstruction

0/P
Permaline™ • SportGrass

P.O. Box 240, 2785 County Road 27
Bond Head, Ontario LOG 1B0

Tel: 905-778-1222 • Toll Free: 1-800-794-9664

Mobile: 416-728-2371 • Fax: 905-778-1333

Email: gdol@dolturfrestoration.on.ca

™

MEMBER: STA, OGSA & ORFA

gone one way - from the manager or su-
pervisor to the employee.

One of the most challenging shifts for
traditional managers and supervisors is to
realize that as team leaders they have to
be open to receiving feedback from their
teams as well. Now, some managers might
immediately assume this means giving
staff "carte blanche" to criticize them and
undermine their authority. That is defi-
nitely not the intent. In fact, if that were
to happen, it would probably be a signal
that some groundwork needs to be done
before the organization is ready for team-
work. What we mean here is that team
members and team leaders have to be able
to speak with each other honestly and
openly. Team members have to be able to
give positive feedback to the team leader.
If employees appreciate receiving infor-
mation and being consulted on decisions,
they should be able to give that feedback
to their team leader. Similarly, if team
members find the team meetings boring
or feel that they spend too much time lis-
tening to the team leader talk and don't
have an opportunity to give their ideas,
then they should also be able to give this
feedback.

This means, as well, that it is a good
idea for both team leaders and team mem-
bers to learn how to provide feedback in a
constructive, non-confrontational way.
Many organizations which have formal
annual performance appraisals for staff
now include a segment in the appraisal
meeting where employees are asked to
provide feedback to the team leader and
to provide their suggestions on how things
could be improved in the coming year.
Rather than creating a negative atmos-
phere, these companies are finding that
doing this not only opens up communica-
tion but provides valuable feedback to
managers and supervisors which they ap-
preciate receiving.

Conclusion
Whether you have been leading in a

team setting for a period of time, whether
you have just recently begun working as
a team leader, or whether you are still con-
sidering adopting a team approach, hope-
fully, these five tips will provide you with
some practical ideas to help your team be
successful. •

— © 2005 (permission required for reprint)
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18th Annual Field Day Coverage Continued From Front Cover
IRRIGATION FOR A GROWING WORLD • GREEN PURCHASING • TOOLS & TECHNIQUES FOR SPORTS TURF MANAGERS

availability of the supply. The following
are the options that we have to address
water scarcity.

Option 1. Increase Cost.
Price water higher so that we appreci-

ate its value and are more careful and dili-
gent with its use. This, however, has major
negatives, particularly with respect to
poorer people and nations. It's also hard
to get a buy-in from all groups as there
will always be different levels of need and
availability.

Option 2. Water Re-use.
Water recycling can reduce fresh wa-

ter consumption by up to 80% because
there are many uses of fresh water that
don't require it to be potable (of drinking
quality) - cooling, construction, manufac-
turing and golf course irrigation to name
a few. One problem of course is that this
option is expensive and is not always avail-
able.

Option 3. Desalination.
If the desalination plant is near the

coast, the supply is enormous, and with
improvements in technology and decreas-
ing costs, this option has a definite future.
It does however have high capital costs
and represents a negative for the environ-
ment.

Option 4. Alternative Plant Selection.
If used in the right location, many na-

tive plants can thrive on natural levels of

rainfall and therefore irrigation can be re-
duced or eliminated. A potential problem
here is that some of these plants are often
not colourful and with a variety of differ-
ent plants, irrigation must be used again.
Drip (or low volume) irrigation is sweep-
ing the world in popularity, not just in
agriculture, but also in other plant appli-
cations. Drip irrigation is very successful
and dramatically conserves water for most
plant material. Unfortunately, it has not
been successful on turf.

Option 5. Water Efficient Irrigation.
This can be implemented immediately

or in stages. There are significant savings
in water and therefore dollars in both ag-

MORE
PICTURES
ON NEXT

PAGE

riculture and horticulture with proper de-
sign, products, installation, usage and
maintenance.

Proper Irrigation Design and Products
Different plants and soils require dif-

ferent amounts of water and therefore it's
important to understand exactly what will
be irrigated and to use the right product
for water applications and distribution.

Many irrigation products today are de-
signed to conserve water and significant
research advances in technology are avail-
able with automation, exact water appli-
cations and nozzles that, if chosen
properly, put down a very even cover...

«* page 11

Make the Switch to Quality
Quality Seeds for Sod Growers, Golf Courses, Sports
Facilities, Municipalities & Landscape Contractors

District Sales Managers
Peter Coon • Cell: 705-715-3760

John Konecny • Cell: 905-376-7044
Quality Seeds*

1-877-856-7333 • 905-856-7333 • www.qualityseeds.ca

OTS 2006: FEBRUARY 20 & 21, GUELPH, ON

Strengthening
Our Roots:
A Growing Tradition
Rozanski Hall
University of Guelph

519-767-5000
info@open.uoguelph.ca

Turfgrass
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TORO
Sentinel™ Water
Management System

Sentinel Computer System

The Toro Sentinel "smart" control system provides a range of modular
options for outstanding flexibility. Whether it be maintenance equipment
like PDAs and hand-held radios, or our vast communication mode
offerings—such as radios, ethernet, phone and fiber optics—Sentinel has
you covered.

Sentinel employs updated weather service reports and daily ET values so
you can instantly respond to changing conditions—increasing or decreasing
the moisture you apply as needed. Being able to adjust irrigation controllers
so quickly and conveniently pays big dividends in water conservation and
cost-savings.

Computerized central control
assembly programs your system
and gathers data for reporting,
but each site is managed by
field satellites; the computer
and software are not required
for system operation

True two-way communications
between the controller and the
central unit, as well as a hand-
held radio, allows you to make
programming changes or stop
the program in the field

Both field satellites and
MapTo controllers have flow
monitoring as a standard feature

TIKF CARE
Turf Care Products Canada

200 Pony Drive, Newmarket, Ontario L3Y 7B6
Tel-800-561-1432 Fax-800-559-1806

www.turfcare.ca

Montreal 514-694-6630 • Ottawa 613-822-1881 • Scarborough 416-298-2101 • Mississauga 905-890-6290
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VERSATILITY BY DESIGN

Aqnder • Loader • Gerrrr Snow Blower

MAR
CLA&ABO

Irrigation For a Growing World
continued from page 9...

Automatic controllers with water con-
serving features are readily available with
multiple start times and independent pro-
grams for different soils, crops and cli-
mates such as cycle and soak for heavy
clay and hill sides.

Managers can also plan water budget-
ing for easy seasonal changes. Evapotrans-
piration programming, rain delay and
automatic set-off devices as well as instru-
ments that can measure rain in the air or
moisture in the soil are all powerful tools.

With all these new irrigation products,
water pressure is critical. For example,
high pressure produces misting and fog-

ging and a 5 psi drop in pressure often
means better irrigation and 6-8% lower
water usage. For very little cost, regulat-
ing devices can be fitted which ensure
even and precise water application.
Booster pumps should be considered in
low pressure situations. These pumps are
not expensive and are completely auto-
mated to the irrigation system.

Installation and Maintenance
Irrigation systems must be properly in-

stalled and configured to achieve the most
efficient use of water and to give the user
the best turf possible. Only Certified Irri-
gation Contractors (CIC) should be hired.
Maintenance and operation is vital be-

cause without regular inspections and re-
pairs, many problems will go undetected.

When water is in short supply, the ini-
tial reaction is often to shut off the taps.
This can lead to confusion and increased
water consumption when water bans are
lifted. It is a reactive measure that does
not change the behavioural habits of the
user. Government grants, rebates and in-
centives can change behaviours, along
with perception, responsibility, education
and awareness.

The need to conserve water has never
been greater. We need to do even more and
with everyone's help, we can.

— Presented by Jody Malo, Rain Bird In-

ternational. Summarized by Andrew Gaydon.
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STA 18th Annual Field Day
THANKS FOR ANOTHER YEAR OF RECORD-BREAKING ATTENDANCE!

RECOGNIZING THE GENEROUS CONTRIBUTIONS OF OUR SPONSORS

TIRF CARE
EQUIPMENT LTD.

S I M P L I S T I C

LINES VANDEN BUSSCHE PLANTPRODUCTS
I R R I G A T I O N

TURF
RESTORATION
LTD.

Grower's
Choice nu-gro
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thank:many
TO OUR EXHIBITORS
• AWS Irrigation Management Inc.

• Bannerman

• Dol Turf Restoration Ltd.

• G.C. Duke Equipment Ltd.

• Grower's Choice

• Hy-Grade Precast Concrete

• John Deere Landscapes

• Mar-Co Clay Products Inc.

• Master's Turf Supply Ltd.

• O'Neil's Farm Eq. (1971) Ltd.

• Pioneer Manufacturing

• Plant Products Co. Ltd.

• Reist Industries Inc.

• Rittenhouse

• Simplistic Lines Inc.

• Speare Seeds

• Turf Care Products Canada

• TDS Turf Drainage Systems Ltd.

• Vanden Bussche Irrigation

www.sportsturfassociation.com I AUTUMN 2005 13



EQUIPMENT LTD.

A PERSONAL MESSAGE FROM CAL RIPKEN, JR.

Baseball has always been a big part of my life, from when I played in youth leagues all the
way to the majors. During my life in the game I have played on some of the finest fields in
the world. I have also played on some of the worst fields out there. What a difference a
great field makes!

Since my retirement, I've been focusing on the game at every level and we have been de-
signing and building baseball complexes across the country. In my hometown of Aberdeen,
Maryland, we constructed a complex that includes four youth baseball fields, four softball
diamonds and a beautiful minor league ballpark, Ripken Stadium, that serves as the home
of the Aberdeen IronBirds minor league team.

It is so important to provide the young ballplayers visiting our complex with an experience
that they will never forget and an experience that will enhance their love of baseball forever.
When we built the complex we chose Jacobsen brand turf care equipment to maintain the
fields. The results have been outstanding. In fact, in 2004 Ripken Stadium was named Minor
League Field of the Year!

We think the world of Jacobsen equipment and we recommend Jacobsen to grounds keepers
at ball parks everywhere. Jacobsen brand products have proven they perform in the quality
of the cut, the health of the grass and the overall appearance of the field. If you're looking for
consistent, high performance results on your field all season long, you can't go wrong with
Jacobsen. When your local Jacobsen dealer calls, ask him to show you how your field can
be a field of dreams.

Burlington 905.637.5216 Toronto Area 905.338.2404 All Other Ontario Areas 1.800.883.0761 Fax 905-637-2009
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Purchasing With A Green Conscience
18TH ANNUAL STA FIELD DAY COVERAGE CONTINUED.

C indy Toth, Director of Environ-
mental Policy with the Town of
Oakville, spoke on the whys,
hows, options and barriers of pur-
chasing GREEN. It's ironic that

in an industry like ours - where literally
and figuratively our success is measured
by the colour green - we could do so much
better on the environmental front.

Cindy stated, "Every product you pur-
chase can have multiple impacts on hu-
man health and the environment." The list
of why we need to research alternatives is

Every product you purchase can
have multiple impacts on human
health and the environment.

long. Saving money is not always on the
top, but stimulating the market for inno-
vative new products and services is. Re-
ducing waste, making efficient use of
resources, using reusable containers or
parts and recycling are all 'no brainers.'
But did you know it could be as simple as
purchasing a product or service with a
'lesser' or reduced impact than that of a
similar product?

Environmental purchasing policies tri-
ple your bottom line - socially, environ-
mentally and financially. Traditional
bottom line policies do create barriers, not

to mention the higher up-front costs that
sometimes come with green purchasing.
But by adding a clause under environmen-
tal considerations, the changes needed are
within reach.

Consider refillable totes for dry goods,
refillable blathers for liquid, and new serv-
ices that come with an environmental cer-
tification. It is not as problematic as we
think. From topdressing with compost, lin-
ing fields, and even office operations, pur-
chasing green may involve more time
researching but when 'lifecycle costs' are
taken into consideration, the benefits be-
come obvious. Do not assume there is al-
ways a cost to having a 'green conscience.'

— Presented by Cindy Toth, Town of
Oakville. Summarized by Jane Arnett-Rivers.

Excellent Reference Sites

The Green Industry Guide to Environ-
mental Purchasing
www.deq. state, mi. us/documents/de-
ess-p2-turf-purchasingguide.pdf

Rockford Park District Environmental
Policy: www.rockfordparkdistrict.org/
pdf/environmental_policy.pdf

Commission for Environmental Coop-
eration: www.cec.org

The Tides Center, Paper for the Envi-
ronment: www.conservatree.com

www.rittenhouse.ca • 1-800-46M041
TOP DRESSER
' SELF-PROPELLED

• 250LB HOPPER CAPACITY

• 3' TO 10' SPREAD WIDTH

• 34" WIDE, ABLE TO FIT
THROUGH GATES

GRANULAR SPREADER
• SELF-PROPELLED

• JUMP ON AND GO!

• 125LB HOPPER CAPACITY

• OVER 100,000 SQ. FT. OF
PRODUCTION PER HOUR

ENTER ONLINE TO WIN ONE OF THREE PRIZE PACKS!
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Tools & Techniques for Sports Turf Managers
18TH ANNUAL STA FIELD DAY COVERAGE CONTINUED...

t the Annual Sports Turf Asso-
ciation Field Day, the Guelph
Turfgrass Institute Turf Team
had the opportunity to demon-
strate Smart Tools for Sports

Turf Managers. We focused on tools that
will assist you in better managing your
soils. The article below summarizes our
session and outlines in several easy steps
how to take a soil sample and also how to
determine soil texture.

Before we get into the step by step out-
line, let's first review why it is important
to know soil fertility and texture. The only
way to accurately determine how much
and what analysis of fertilizer to use is to
take a soil sample and have it tested at an
accredited soil testing laboratory. To in-
sure the quality of the information, proper
sampling is important.

How to Take a Soil Sample

Step 1. Assemble the required tools: a soil
sampling tube or a shovel, a clean plastic
pail, and sample bags that hold at least half
a litre of soil

Step 2. For sports fields, sample as deep
as the turfgrass roots. This is usually 10-
15 cm.

Step 3. Take at least 20 cores for each
field. The more cores the better. Remove
the thatch and grass layer and discard it.
Sample problem areas separately.

Step 4. Place the individual cores from
the soil sampling tube in the plastic pail.
Mix thoroughly to break up any lumps and
remove any stones. Take a representative
1/2 litre sample of the mixture.

Step 5. Place the soil sample in a plastic
bag and label it. Most accredited soil test
labs in Ontario have websites with soil
sample forms online. The Ministry of
Agriculture, Food and Rural Affairs site
lists the Ontario accredited soils lab at
www.omafra.gov.on.ca/english/crops/re-

source/soillabs.htm. Print off a soil sam-
ple form and complete it with accurate
information. Make sure to specify which
type of turf you require a recommenda-
tion for (i.e. home lawn, sports field,
greens, tees or fairways).

Step 6. The recommendations of how
much phosphorus and potassium that are
required are usually given in the soil fer-
tility test results. These recommendations
can also be found in OMAFRA Publica-
tion 384, Turfgrass Management Recom-
mendations. Information on how to obtain
this publication is also on the OMAFRA
website.

On average, soil samples should be
taken every two to three years. If you have
never performed soil tests on your sports
fields, now is a good time to start. Pick a
few each year to sample to get the proc-
ess underway and resample in 2-3 years
time. Remember that there is no accurate
test to determine the nitrogen needs of
your sports fields. This is usually done by
the rule of thumb of roughly 200 kg of N/
ha per season.

Determining Soil Texture
Soil texture refers to the amount of

sand, silt and clay present in a soil. Most
accredited soils labs can perform tests to
determine soil texture. This can take up
to a couple of weeks. You may find your-
self in a situation where you need a quick
method to estimate what your soil texture
is. This could be an existing soil in a root
zone or it could be a load of soil that has
been delivered to a site where a sports field
is being constructed. Below is a descrip-
tion of a quick field method that will give
you a rough idea of the soil texture.

Step 1. Fill a mason jar about one-third
full with the soil you want to test. Pack it
in and mark the top of the soil level on the
side of the jar with a permanent magic
marker. , ,

•* page 17
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Step 2. Add water to the jar to fill it to
about three-quarters full. Put the lid on the
jar and shake vigorously for several min-
utes. Set the jar down and wait for the soil
particles to settle out. The sand will settle
out in a couple of minutes, the silt will
settle out in an hour or two and the clay
will remain in solution (see picture on
page 14).

Step 3. To determine the soil texture,
measure the sand and silt layers as a per-
cent of the depth of the original soil. To
obtain the percent clay, subtract the sum
of the sand and silt from 100.

Soil Chemistry
Compared to soil texture, assessing as-

pects of your soil chemistry will involve
slightly more elaborate tools, and the value
of the information will increase as you
make repeated observations and record
both normal and unusual conditions. Soil
chemistry will change over the season,
particularly as fertilizer applications are
made, and there may be times when a
snapshot of your soil chemistry will help
diagnose rootzone problems and suggest
solutions.

Soil pH. The acidity of the soil is meas-
ured by its pH, which can range from acid
(0 to <7) through neutral (-7) to alkaline
(>7 to 14). Turf grows best (availability
of nutrients, susceptibility to disease) at a
pH between 6.5 and 7.5, so if you can

monitor your soil pH, you may be able to
anticipate problems. pH measurement in-
volves a pH meter, which has a sensing
electrode and a readout unit. There are
versions available that can be used in situ
on undisturbed soil in the field (Figure 1).
They are fairly robust and not too compli-
cated to use, ranging in cost from ~$200
up to $800-900 for more sensitive units.
Usually the same pH meter can be used to
measure soil solution pH and irrigation
water pH. Chronic soil problems associ-
ated with either excessively low or exces-
sively high pH can sometimes be
corrected, but it is often easier to prevent
them from developing.

Electrical Conductivity (EC-soil salts)
Related to pH is the level of salts in the
soil solution. Because all the nutrients that
the turf needs from the soil are available
as salts in the soil solution, there is a di-
rect connection between salt levels and
fertility, but excessive salts can also cause
problems with the turf (physiological
drought, soil permeability problems, di-
rect ion toxicity). Salt levels may fluctu-
ate more during a season than pH because
of fertilizer applications, but as with pH,
the value of a regular record/history of salt
levels is in anticipating problems or pin-
pointing solutions. Salt content is meas-
ured by the electrical conductivity of the
soil solution (in deciSiemens per metre or
dSnr'). Typical salt-affected soils have soil
salinity above 4 dSnr1. As with pH, there

are simple, robust EC meters available for
field use (Figure 2) in roughly the same
price range. Again, these meters can also
be used to measure salt levels in irriga-
tion water, if you are using a pond or
greywater supply rather than potable wa-
ter. Keep in mind that the EC readings will
not differentiate among the various types
of salts that may be present in the soil -
that level of examination will require soil
tests from a laboratory.

Soil Structure/Profile
Much information about your turf
rootzone can be gleaned from a simple
examination of the profile, which can be
sampled using soil probes, cup cutters (for
shallow depths), slab samplers, etc. (Fig-
ure 3). From the presence of thick, prob-
lem thatch to layers from improper
topdressing, compaction, or black layer,
many underlying causes of rootzone prob-
lems may be visible in the profile. There
are some tools available to assess aspects
of the rootzone profile from above. An
example is a penetrometer (Figure 4),
which can be used to determine the soil
strength at various depths in a rootzone.
If compacted layers are developing due to
traffic or improper management, regular
measurement of soil strength may detect
this. Penetrometers vary in cost from
~$200 for simpler ones through ~$2,000
for one which records depths and soils
strength electronically for download to a
computer. ™» page j 8

www.sportsturfassociation.com I AUTUMN 2005 17



Soil Moisture
Soil moisture is a critical aspect of your

rootzone that varies as much as hourly.
Accurate assessment of soil moisture is
the key to effective irrigation and impor-
tant in assessing other aspects of rootzone
health (drainage problems, etc.). Simple
examination of the soil with a probe, par-
ticularly if done regularly, can be used to
develop a history and feel for your root-
zones.

There are also tools which can give you
more precise types of information. Mois-

ture meters can be relatively inexpensive
($100-200) ones based on simple technol-
ogy (electrical conductivity), or more sen-
sitive ones based on time-domain
reflectometry (TDR, Figure 5) or fre-
quency-domain reflectometry (Theta-
Probe, Figure 6). The TDR probe and
ThetaProbe will give sensitive measure-
ments of the volumetric water content in
the top 5-10 cm of rootzone, but are pricier
($l,500-$2000).

There are other tools that can be used
to assess other aspects of soil moisture,

for example a double ring infiltrometer
(Figure 7, ~$300), which will measure the
rate of infiltration of irrigation water into
the rootzone, and may detect and quan-
tify localized dry spots, hydrophobic
thatch layers, compaction, or other drain-
age problems. •

— Pam Charbonneau, OMAFRA, Ken

Carey and Erica Gunn, GTI

Thank-you to all who contributed to
the success of this year's event!

ALL I CARE ABOUT ARE LOOKS.

.ro stadium, city park, college campus, cemetery...Hunter is the brand grounds managers

count on to make turf look its best. You want the kind of looks that make heads turn and

eyes pop? Do what 1 do. Use Hunter. Hunter
www.MunterIndustries.com

Ask for your Free Hunter Products Catalog 1-800-733-2823
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Coming Events

November 6-8, 2005
Irrigation Association 26th Annual International
Irrigation Show, Phoenix, AZ
Info: (703) 536-7080, www.irrigation.org

November 15-17, 2005
Empire State Green Industry Show (Formerly the NYSTA
Turf & Grounds Exposition), Rochester, NY
Info: (518)783-1229
www.nysta.org/greenshow/home.html (tradeshow)
www.nysta.org/greenshow/program.htm (conference)

January 4-6, 2006
Ontario Golf Superintendents' Association Ontario Golf
Course Management Conference & Trade Show,
Toronto, ON
Info: (519) 767-3341, ww.golfsupers.on.ca

January 10-12, 2006
Landscape Ontario Horticultural Trades Association
Congress 2006 Featuring Fencecraft 2006
Toronto, ON
Info: (800) 265-5656, www.hort-trades.com

January 18-22, 2006
Sports Turf Managers Association (USA) Annual
Conference & Exhibition, Lake Buena Vista, FL
Info: (800) 323-3875, www.sportsturfmanager.org

January 30 - February 24, 2006
Guelph Turfgrass Institute Turf Managers' Short Course
Guelph, O N , Info: (519) 767-5000

February 20-21, 2006
Ontario Turfgrass Symposium
Strengthening Our Roots: A Growing Tradition
University of Guelph, Guelph, O N
Info: (519) 767-5000, www.open.uoguelph.ca/ots

March 3-7, 2006
• Western Canada Turfgrass Association 43rd Annual
Conference & Show
• 57th Annual Canadian International Turfgrass
Conference & Show
Vancouver, BC
Info: (604) 467-2564 , www.wctaturf.com
(800) 387-1056, www.golfsupers.com

GET O N THE LIST! Contact the STA if you have an

event you'd like to advertise in the Sports Turf Manager.

§.C
EQUIPMENT LTD.

ISO 9002 REGISTERED

Paul Turner
Sales Representative

Cellular: (416) 566-0211

1184 PLAINS ROAD EAST, BURLINGTON, ON L7S 1W6
Burlington (905) 637-5216 Toronto (905) 338-2404

1-800-883-0761 • Fax: (905) 637-2009 • www.gcduke.com

Binbrook • 905-512-0538

Get on top with STA advertising! We have a variety of
opportunities available throughout the year...

\ \ \ SUPPLIERS OF

K . Jlfi— — . TOP QUALITY
/ A IM J I-- f*£ TURFGRASSES

FOR OVER
SOD CO. LIMITED 45 YEARS

TRUCKLOAD SALE!
TOP QUALITY VARIETIES

BENTGRAfS.s
FALL QUAUTY

CALL FOR
U

^ P THC NAME THAT CARRIES WEIGHT

Erosion Control & Turf Reinforcement

Drive on It
Park on It

without damage
to turf

(416)364-5700 (877)727-2100
www.zandersod.com
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Tiff! •'

Barry Milner • Manager of Physical Resources • Conestoga College

What is your role with Conestoga
College?
My role with Conestoga College Institute
of Technology & Advanced Learning is
Manager of Physical Resources. The De-
partment has Building & Grounds Main-
tenance, Health/Safety & Security
Services, Shipping/Receiving, Mail &
Courier Services, related Contract Serv-
ice Administration (i.e. Housekeeping,
Food Services). There are five campuses
located in Kitchener, Guelph, Waterloo,
Cambridge and Stratford. The annual op-
erating budget is 6.4 million dollars.

What kind of team do you work with?
I work with a very diverse team. With the
various areas of responsibility, there is a
need to have many talents within the de-
partment. The cost to operate is below the
provincial average on a square foot basis.
Conestoga College has been ranked the
number one college in the province for the
past 7 years. It is because of such a strong
committed team that Conestoga has been
able to remain a leader in the province.

What are you and your team respon-
sible for?
To ensure safe, clean and well maintained
campuses to enhance the learning experi-
ence for our students.

What is the biggest challenge in your
job?
Accommodating the changing needs of
new training/learning programs. Ensuring
the students have the facilities to conduct
their studies and participate in recreational
activities. This is done by working with
the Space Planning Committee and the
Athletics Department.

What is the most satisfying part,
what makes the job worthwhile for
you?
I enjoy being around the students. They
bring so much energy to the campus each
September that it is difficult to not feed
off it. Having students work part-time
within the department during their time
at the college and watch them walk across

the stage at convocation. They grow so
much during their time at Conestoga.

What is the biggest misconception
about your job?
A number of people do not understand
what is involved with facility manage-
ment. There is considerable work that is
not seen behind the walls or on grounds.
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The facilities and grounds are maintained
in good repair, resulting in few break-
downs or cancellations.

What is your educational/employ-
ment background?
I am a graduate of Humber College in the
Arena Management Program - 1973. I
have also completed many in-service
training programs through the Ontario
Arenas Association (ORFA) and Cone-
stoga College Continuing Education
Schools related to my field (Municipal
Clerk/Treasurer, Construction Project
Management, Construction Estimating,
Certified Health & Safety, Canadian
Emergency Planning Program). I am a
Past President of the Ontario Arenas As-
sociation Inc. (ORFA), a founding mem-
ber of the Canadian Recreation Facilities
Council, Past Chair of the Grand River
Building Managers Association, and
former Executive Member of the Colleges
Facilities Administration Committee.

Tell us about your family.
I have been married to my wife Pat for 32
years. We have a son and daughter who
are in their twenties. We live in Guelph,
Ontario.

What do you enjoy doing outside of
the workplace? Hobbies, favorite
past times?
Spending time with my family. I am cur-
rently restoring a 1955 Chev. I enjoy go-
ing to automotive flea markets.

What direction(s) would you like to
see the industry, as a whole, move
towards?
I support the various associations continu-
ing to work together to enhance knowl-
edge of all members.

What do you consider to be the
biggest benefit of being a member of
the STA?
Information sharing.

SEE PAGE 22 FOR A FACILITY PROFILE OF D O O N CAMPUS IN KITCHENER...

The Sports Turf
Manager isn't
your only member
resource. Why ,
not visit

STA On-Line...
at www.sportsturfassociation.com

View a listing of all Sports Turf
Manager articles from 1987 to the
present. Go to the "newsletter" link
and click on "cumulative index."

Employment Listings...
Are you advertising a position or
searching for a job? See the Turf
Trades ad on the inside front cover.

Editorial Content
Opinions expressed in articles
published in Sports Turf Manager
are those of the author and not
necessarily those of the STA, unless
otherwise indicated.

For perfect diamonds
Edge it&

Groom it
With its adjustable guide shoe,
the Bannerman Diamond Edger

""'•• issurprisingly easy-to-use. Its three-
-?J ... inch blade depth and reversible,

20-inch concave disc work together
to quickly eliminate ridging. Debris
is spiraled into the infield For fast

. and easy clean-up.

The Diamond-Master® (pictured) and Ballpark-6®
• "\ groomers will give your community ball
~ diamonds a surface just like the professional

4 ^ teams demand, and

and labour required to
do the job.

41 Kelfieid Street, Rexdale, Ontario, Canada M9W 5A3
CANADA 1-800*325-4871 USA 1-800-665-2696
Email info@sportsturfmagic.com www.sportsturfmagic.com

THE H O M E OF S P O R T S T U R F M A G I C
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Name, location of facility.
The Kenneth Hunter Recreation Centre at
Conestoga College is named after the sec-
ond President of the college. It is located
on the Doon Campus in Kitchener.

General facility information.
The Recreation Centre has an Olympic-
sized ice surface with seating available for
615 and standing room for 400. The
14,000 sq. ft. double gym seats 489 peo-
ple with standing room for 200. There are

weight and training rooms in the facility.
It is used by a number of college programs
as well as community groups. Member-
ships are available as are hourly rentals to
the community. The college has a number
of varsity teams that compete in the
OCAA. The Athletics Department also
operates a number of intramural programs
for students.

What types of sports fields are on site?
In addition to the indoor facilities, the col-
lege has three slo-pitch/womens fast-pitch
diamonds and a soccer field. Varsity, in-
tramural teams and community groups use
the fields.

How many employees are involved
with turf care at this facility?
There are six staff who work on campus
involved with turf care. Peter Schlei is the
lead hand for the maintenance staff at the
recreation centre and grounds. The centre
staff look after the sports turf while
grounds staff look after the landscaped
areas of the campus. Barry Gurski of the
grounds staff is our trades person and is a
certified horticulturist. The staff works as
a team to maintain all areas.

How many acres of turf are main-
tained? How many acres of sports turf?
Staff maintain approximately 55 acres of
turf at the Doon Campus. This is in addi-
tion to two large bush lots, various roads
and sidewalks, as well as 13 parking lots.
There are about 4.5 acres of sports turf
when the immediate areas around the
fields are taken into consideration.

What percentage is irrigated?
We have no irrigated turf areas.

What is the primary type of
turfgrass? Name of varieties.
We primarily use TT fescues and rye.

Is yearly overseeding part of your
sports turf maintenance program?
The sports fields are overseeded on a ro-
tating basis. One field per year is com-
pleted in full with stressed areas of other
fields getting attention as required.

How many times do you fertilize?
The sports turf is fertilized two or three
times each year depending on conditions.
We fertilize other prime areas once a year
along with overseeding and topdressing
as required.

Do you aerate? Topdress?
We aerate the sports turf a minimum of
three times a season. Topdressing is com-
pleted on a rotating basis similar to the
overseeding program.

Has your municipality banned the use
of pesticides?
The various municipalities that we have
campuses in have not yet banned pesti-
cides. As a college, we have not used pes-
ticides that require posting for two years.
Staff has worked with suppliers to find
alternatives. We are still experimenting
and hope to find suitable alternatives.

Are community user groups involved
or have they been involved in the con-
struction/maintenance of this facility?
In what manner?
The construction of the sports fields was
a joint venture between the college and
the City of Kitchener in the early 1980s.
Since that time, the college maintains the
fields and rents time to community groups
when the fields are not required for col-
lege programs.

How many hours per year are the fields
permitted? Who permits them? Are the
fields ever closed during the season to
give them a rest? How much input do
you have in the amount and timing of
use?
The Recreation Centre rents about 2,000
hours per season. Fields are closed for the
topdressing and overseeding programs. In
addition to this, fields may be closed on
the recommendation of Peter Schlei due
to weather conditions. Peter, as the lead
hand, works closely with recreation staff
to determine usage levels.
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VANDEN BUSSCHE
I R R I G A T I O N

Hunter

Vanden Bussche Irrigation
Milton 1.800.263.4112 • King City 1.866.703.KING

Scarborough 416.289.3635 • Delhi 1.800.387.RAIN

www.vandenbussche.com

Ttorf Care
Agronomics

South-Western Ontario/Niagara
Duncan Brewer
905.536.0357
duncanb@turfcare.ca

Mid-Western Ontario
Craig McCutcheon
519.421.6593
craigm@turfcare.ca

Greater Toronto Area
Mark Scenna
416.458.2396
marks@turfcare.ca

Eastern and Northern Ontario
Bill Martel
705.627.3590
billm@turfcare.ca

TIRF CARE
Turf Care Products Canada
200 Pony Drive, Newmarket, Ontario L3Y 7B6
Tel: 905-836-0988 • Fax: 905-836-6442 • www.turfcare.ca

GRIGG BROS.

par ex
• THE EX STANDS FOR EXCELLENCE

nu-gro

Supreme-Green
TURF COVER
The multi-purpose turf cover ideal for natural

turf environments such as baseball, soccer
and football fields, etc.

BENEFITS
• accelerated seed germination • encourages root

development • early spring green-up
• delays dormancy in fall • winter protection:
reduces frost and ice damage • turf repairs

• available in any size

TM

Fabricating Inc.

irect from tfce Manufacturer!
Call 1-8OO-837-8961

www.covertechfab.com • sales@covertechfab.com
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TIRF OVRE

Toro3 just made line painting a whole lot better from start to finish. Introducing the
newToro Line Painter 1200 with an innovative Express Clean System that cleans
out up to 5-times faster. Meantime, its floating Spray Head leaves consistent lines
even on your roughest fields, spraying from the front, back, left or right. What's not
to love? To learn more, call your Turf Care Sales Representative or visit us online at
www.turfcare.ca.

Count on it.

Contact your Turf Care sales representative today for a no-cost, no-obligation demo at your convenience.

5716 Coopers Ave., Unit 6
Mississauga, ON L4Z 2E8

Ph: 905-890-6290
Fax: 905-890-5598

140 Milner Ave., Unit 24
Scarborough, ON M1S 3R3

Ph: 416-298-2101
Fax:416-298-8758

2575 Delzotto Ave., Unit D
Gloucester, ON K1T3V6

Ph: 613-822-1881
Fax:613-822-2099

1110 Dearness Drive, Unit 13
London, ON N6E 1N9

Ph: 519-668-7664
Fax:519-668-3722

200 Pony Drive, Newmarket, ON L3Y 7B6 •Te\: 905-836-0988 • Fax: 905-836-6442 • www.turfcare.ca


