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Introducing - Your New STMA Logo! 

Your marketing committee has been hard at work 
developing the initiatives that have come out of our 
marketing audit. The STMA Board unanimously 

approved the initiatives below presented by the Marketing 
Committee at the July Board Meeting. 

The logo makes a very bold statement because of 
the thick, heavy typeface. It has the look that it belongs in 
the sports world and the green 
industry. It looks clean and pro-
fessional and will transform 
well on to everything from let-
terhead and clothing to busi-
ness cards. The logo was 
designed with a thicker type-
face in order to appear more 
prominent. Obviously, the 
green was used on the logo design as a symbol of the green 
industry. The Mp" in sports comes down far enough to tie in 
"managers association," and bring together the whole logo. 
This logo can be used either with or without the tagline. 

Tagline 
STMA: Experts on the Field, Partners in the Game 

The tagline takes an everyday phrase "an expert in 
the field" and plays upon it to get across that STMA mem-
bers are the absolute "experts" both in the field of sports turf 
and on the playing field. "Partners in the Game" portrays 
professionalism and positions STMA members on equal 
footing with others in the organization or athletic depart-
ment. The tagline is a catchy, easily recognizable phrase to 
be used for marketing purposes. 

Public Relations Positioning Statement 
"The sports industry can count on the healthiest and safest 

playing fields because sports tuif managers are unequaled in 
expertise andprofessionalisnu 99 
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Experts on the Field, Partners in the Game. 

The public relations positioning statement is 
short, concise and "positions" the association in one sen-
tence. It will be used in membership brochures and other 
recruitment materials and for such media statements as 
press releases and public service announcements. 

We hope you are all in support of the changes to 
our association's "storefront!" The membership has asked 

us to help sell the profession-
alism and expertise of the 
sports turf industry and of 
you, a member of it. This new 
logo, tagline and public rela-
tions statement will be the 
first impression that our 
employers, our associates and 
the green industry will get of 

our profession. In upcoming educational sessions you will 
receive additional training and tools to help you "take mat-
ters into your own hands" with this outreach. The market-
ing committee is also working to establish formal alliances 
with other green industry associations in an effort to shine 
the best light on our members and our industry. Realize 
that the STMA can only do so much. As members of 
STMA we need to audit our individual professionalism 
and role. Be the best ambassador that you can be for your-
self and the profession! Together we need to use all the 
tools that we are presented with and work to become more 
valuable to our facility and to this industry. 
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TORO Count on it. 

"Promoting the Best Sports Surfaces for All Levels of Play" 
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