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President’s Message

Stepping Up to the Plate
By Rich Moffitt, President

s I write this message, the field is nar-

rowing for the men’s baseball teams

ho will top off their 2001 season at
Omaha’s Rosenblatt Stadium in the College
World Series. At this point, media attention to
this already well-covered event is expected to
be even greater than usual because President
George W. Bush is scheduled to throw out the
first pitch. For many of the young players,
making it to the College World Series is a
dream come true. For some, it will be a step-
ping stone to professional baseball. Others
will believe this is their last opportunity to
step up to the plate for their team. Each play-
er hopes all those years of study, practice and
game experience pay off in their performance
“when it counts.”

Yet, while swinging a bat may not
be part of your routine, I’m sure each of you
step up to the plate for your team every day.
Your performance is the culmination of
your study, practice and experience to date.
Your performance counts every day and in
your ballpark, a 350 average isn’t good
enough. You strive for perfection with the
goal of developing and maintaining the best
sports surfaces for every level of play.

One of the greatest resources in
accomplishing this is networking, tapping
into the knowledge and expertise of other
sports turf managers. The Sports Turf
Managers Association was formed to help
facilitate this sharing of information. An
important function of the association is
making it easier for sports turf managers
to connect with each other.

The comments and suggestions
provided through the survey earlier this year
have been very beneficial to the STMA
Board, Committees and Headquarters as
they also step up to the plate.

STMA Headquarters is currently in
the process of finalizing the 2001 member-
ship roster and has asked every member to
review their contact information on file in
the STMA database and make any changes
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or additions necessary to bring it up to date.
Members can use the membership roster or
contact Headquarters to tap into this infor-
mation for one-on-one communication.

The STMA Website Committee
currently is in the process of upgrading the
website (www.sportsturfmanager.com) to
make it more “user- friendly” as a com-
munications tool and to increase the infor-
mation posted there.

The STMA Membership
Committee is working on developing meth-
ods to make interaction between members
easier and to enhance membership benefits.

The 23 affiliated Chapters have just
completed a series of six regional
Conference Calls to share ideas on programs
and services. The Chapters are expanding
their outreach to provide greater educational
resources to their members and potential
members. The Chapters also are reaching
out to others their members interact with:
athletic directors, city managers and city
councils, coaches, players, field user groups
and team booster clubs.

The Marketing Committee is
interacting with all of the other commit-
tees to communicate this. Using the
STMA Strategic Plan and incorporating
the information provided in the survey,
this Committee is working to build public
awareness/image awareness of the profes-
sion and the professionals - the sports turf
managers. They also are working to build
awareness with the people sports turf
managers work for and with, and with
other groups and associations within the
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