Sports
Turt .

Managers Association

SPORTS
TURF
MANAGER

May/June 2000 « OFFICIAL NEWSLETTER OF THE SPORTS TURF MANAGERS ASSOCIATION « Volume XVIII, Number 3

Is Your Field the BEST?

by Tim Moore, STMA Awards & Scholarships Chair

u present it to coaches and players in a state of near per-
—1 fection - the ulti- B S
mate in safely (i 3 L

and playability and, most
often, in aesthetics as
well. Visiting teams love
playing on it. Officials
compliment you on it.
It’s the field everyone
wants to play on, the first
choice for playoff and
championship games.

Baseball Field of the Year - M.S. Deal Stadium,
Granite Falls (NC) Middle School

expenses for the Conference. The Field of the Year also will be
featured in an article in
sportsTURF magazine.
How To Prepare Your
Winning Entry
Tell the details.
What’s the geographi-
cal location? When
was your field original-
ly constructed? Has it
been renovated?
Describe the soil pro-

Softball Field of the Year - The Great Lawn in
Central Park, New York

If all of the
above sounds familiar, now is the time to start gathering the mate-
rials to submit your potential award winner in
the STMA Field of the Year competition.

STMA presents Field of the Year
Awards in Baseball, Softball, Football and
Soccer. The panel of judges reviews the
submissions and makes their selection
within the following category break-
downs: professional, college and univer- |
sity, high school, municipal or park. The
selections are at the judges’ discretion with

file, drainage system
and irrigation system. Is the field lighted? How many games
and what other events are held on the field?

)\ Track your maintenance program. Detail your
operating budget and staffing levels. Tell why
you do what you do and how you make the best

B use of resources.

TAKE PICTURES! Show details of your
field throughout the year; show it prepped for
play, show crews at work, players in action.
/ Include a few “vertical” shots. (One might
make the cover of sportsTURF magazine when

a total of no more than three awards made

Football Field of the Year - Legion Field,
Birmingham, Alabama

your winning field is featured.)

for each type of field.

Each Field of the Year evaluation is made on the merits of
the field as compared to others with similar circumstances, with due
consideration to the resources available for field maintenance.
Doing the best with what you have is an important consideration to
eaming the Field of the Year designation.

Awards Sponsors

STMA welcomes the following Awards Sponsors to
the program: Advanced Drainage Systems, Covermaster, Hunter
Industries, Partac Peat (Beam Clay), Textron Turf Care, and
West Coast Turf. Because of their generous contributions, the
2000 Field of the Year Award recipients will receive a plaque, a
jacket, registration for the STMA 2001 Annual Conference in
Tampa, Florida, January 17 to 21, and up to $500 toward travel

“Promoting Better & Safer Sports Turf Areas”

Describe the challenges you’ve faced and
overcome. Include your own “tricks of the trade.” Finally - Tell
why you think your field is THE BEST and deserves the Field
of the Year honors.

Proud to Support STMA

IT°S ABOUT
PRODUCTIVITY

TORO.




SPORTS TURF MANAGER

Official Newsletter of the Sports Turf
Managers Association
1375 Rolling Hills Loop
Council Bluffs, IA 51503-8552
712/366-2669, 800/323-3875
(FAX) 712/366-9119
(e-mail) SportsTMgr@aol.com
(world wide web)
%« www.sportsturfmanager.com

Volume XVIII Number 3
May/June 2000

OFFICERS
President
Rich Moffitt
Munie Outdoor Services, Inc.
President-Elect
L. Murray Cook
Ballpark Services, LLC
Immediate Past President
Stephen Guise
Marina Landscape, Inc.
Commercial Vice President
Lynda Wightman
Hunter Industries
Secretary
Tim Moore
M-NCPPC, Wheaton Maint. Facility
Treasurer
Bob Campbell
University of Tennessee

BOARD MEMBERS
Tom Burns
Texas Rangers Baseball Club
Mike Andresen
lowa State University
Dave Rulli
Jefferson County Stadium

Mike Trigg
Waukegan Park District

Monty Montague
Turfco/National

Dr. Tony Koski
Colorado State University

NATIONAL HEADQUARTERS
Executive Director
Steve Trusty

Support Staff
Suz Trusty

NEWSLETTER EDITOR
Stephanie Watts
Trusty & Associates

TECHNICAL EDITOR
Dr. Gil Landry, Jr.
The University of Georgia

Sports Turf Manager is a publication of Sports Turf g

iation (STMA). It is bi-monthly and is free to STMA
members. Sports Turf Managers’ goal is to promote the mission of|
the assoclation by providing a channel for communication
between the representatives of the board and its constituency.
STMA is not responsible for the opinions expressed in this publi-
cation. Address changes, and
lnqumcsshoaldbcdlrochdromaxocuﬂvuoﬂkes © 2000 Sports
Turf Managers Association. All Rights Reserved.

President’s
Message

TMA is moving forward. Plans are

underway for the biggest and best

Conference ever, January 17 to 21,
2001, in Tampa, Florida. This is the 2001
Super Bowl city, the week before the Super
Bowl. Our headquarters hotel is the Super
new facility, the Tampa Marriott Waterside,
and our trade show site is right next door at
another Super facility, the Tampa
Convention Center. Mark your calendars
now; it’s going to be SUPER.

Our Strategic Planning committee
met in mid-May to fine tune our long-range
goals and develop a road map of how to
meet them. We’re a fast-growing association
in a rapidly changing world. Member ser-
vices must address your needs of keeping
fields in top shape over longer playing sea-
sons with ever-increasing field use demands.
The Strategic Planning initiative includes
methods to deliver the resources you need in
areas of education, research, networking
opportunities and of informing those within
the industry - and watching from the outside
about what the role of the sports field man-
ager is and why it matters.

The Foundation Committee is
exploring ways to increase support in the
vital areas of education for all our member-
ship categories and beyond, research specif-
ic to sports fields, and scholarships to
encourage more young people to focus on
our segment of the turf industry.

I’'m also moving forward. In 15
great years with Saint Louis University as
Director of Grounds & Materials
Management, I’ve invested a lot of time,
effort, heart and soul into the campus, its pro-
jects, and its people. I've also gained much
in personal growth and professional growth.
I’d like to take this opportunity to thank St.
Louis University for all the opportunities
I’ve had to develop our athletic field pro-
gram and special landscape projects. [ want
to say thank you to all those I've had the
privilege of working with over the years and

Rich Moffitt

to express a special thanks to my boss and
mentor, Chuck Smith, Vice President of
Facilities Services. I'm especially grateful to
Chuck and the University for their support of
my STMA activities.

I have accepted the position of Vice
President of Operations for Munie Outdoor
Services, Inc. of Caseyville, Illinois (just
across the river from St. Louis, Missouri).
They’re an established company and STMA
member specializing in athletic field, golf
course and commercial property construc-
tion, renovation, irrigation and maintenance.
Over the years, I've had the chance to
observe and interact with the Munie compa-
ny. This contact led to the decision to join
forces. The opportunities in this new posi-
tion intrigue me and, as I’m already learning,
they will certainly challenge me.

That’s one of the many things that
are so special about this industry. The
opportunities are many and varied. There’s
always a new area to explore where the
challenges test you and help you to grow
and develop professionally.

The ultimate goal, no matter what
hat we wear in this industry, is the quality
of the playing fields we provide for athletes
in every sport, of every age, and at every
level of ability.

I pledge my continued support to
STMA, to the STMA members, and to
the programs and services that will con-
tinue to move us forward in the pursuit
of our mission and our goals in this ever-

changing world.
T
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How Do You Do...?

How Do You Present “Field Use” Issues to Coaches & A.D.s to Avoid Conflicts/Confrontations?

Answered by Mike Schiller, CSFM, Rolling Meadows (IL) Park
District

Our Recreation Department issues the permits for the
fields, then gets schedules to us when the fields have been
scheduled for games. Because we lack staff, we may not drag
every field every day, but we do the scheduled fields, so it is
important for all the different affiliates to let the Rec Staff know
when they plan to have a game.

My Foreman Scott Dell stays in contact with our
Recreation staff to let them know when weather may prevent a
scheduled event from taking place. Our biggest problem is
when we have an all night or a heavy morning rain, and our
fields won’t dry out. The Cubs or the Sox may get to play that
night, but we can’t because we don’t have their fancy drainage
systems, tarps or the number of staff they do for their one field.

People get upset with us if there is a rain out, but we do
the best we can with the resources available to us. We try to
communicate with our rec staff to let them know the reasons
why they can’t play on any given night.

Our staff works hard to provide the fields in all types
of weather but sometimes mother nature wins. And keeping the
lines of communication open is the key to avoiding upset par-
ents and participants.

Answered by Dick Buelter, Lakewood (CO) Memorial Field

We at Jefferson County Public Schools have a unique
situation where all the scheduling goes through the District
Athletic Office for all three stadiums. The stadiums are game
fields only. The Athletic Office gives the A.D.s what dates the
stadiums can be used and the time slots available for all games
except for football. The time slots are filled on a first come-first
served basis. The District Athletic Office makes the league
schedule. Coaches and A.D.s are aware of the schedule several
months prior to the start of the spring season and by the end of
the school year for the fall season.

Once in a while, we have a school who has a game sched-
uled at their school site and they show up at the stadium thinking
they have a game there. We take the coaches aside and try to
remain calm and make some phone calls to the District Athletic
Office to find out what the problem is and get it corrected. Most of
the time, when these problems occur, the Athletic Director has
made the mistake of thinking the game is at one of the stadiums.

Answered by Casey Gifford, Miami (FL) Dolphins

The first and most important thing to remember is to
always keep a good working relationship with those around you.
That's the starting point for being able to approach anyone with
anything. Never TELL them what you're going to do - ASK
them what they think about your plan - tell them WHY you feel
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the need to do this and then give them your alternative.

A perfect example of this happened to me today.
We are in the process of growing-in the grass between
the hash marks on the field, but with all the practices
lately, we have had to paint the hash marks. So, I took
the coach aside (this also is a new coach and it's the first
time I've had to approach him with an issue like this),
and told him that I'd like to avoid painting hash marks
for at least a month, because we're trying to get the grass
grown in and painting slows the growth. 1 then
explained to him that what I would do instead is to paint
the inbound line every 5 yards so that the players can
still line up on the field and my grass will have a chance
to grow. Having already built a good working relation-
ship with the coach, he was more than happy to comply.

If you can build trust through good, hard work and
justifying the things that you do, it will be much easier to
approach people and to get your point across without conflicts.
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Characteristics of a Professional

by Kurt Nilsson, STMA Membership Co-Chair

ports Turf Managers are asked to do and be a number
of things - one of which is a PROFESSIONAL - Do
YOU fit the bill?

* Professionals love problems: Non-professionals whine
and worry about problems rather than tackle them.
Professionals can’t wait to get started on solving a problem.
To the Pros, problems are like candy to a kid. They devour
them. They solve them.

* Professionals are on time: To a professional, time is the
scarcest of all commodities. Therefore, they respect the
time of others by meeting all commitments on time. They
resent those who fail to do the same.

* Professionals complete and follow through:
Professionals get the job done because they avoid excuses,
alibis, and passing the buck. They do what is necessary to
complete a job even if tremendous obstacles get in the way.
To the Pro, there is no such phrase as, “ the computer can’t
do it”. They simply figure out another way to accomplish the
task at hand.

* Professionals love numbers and details: The undisci-
plined mind works in generalities and platitudes, the “profes-

The Bird With Attitude.

A rotor that knows it’s good and has the
performance to back it up. Introducing Rain Bird'’s"
new Falcon® 6504 rotor.

The Falcon® 6504 rotor features the best of the
Falcon’® rotor plus new Rain Curtain”nozzles for
increased uniformity in the mid and long ranges,
and a new built-in third port that improves close-
in watering. This means fewer dry spots and
greener grass with less water. Same toughness.
Same reliability. Superior performance.

For more details on the Falcon® 6504 rotor

and the complete line of Rain Bird" products,
call 1-800-458-3005.

RaN I BIRD
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sional” mind works in specifics and
substance The professional remem-
bers facts and figures, hunts for
ratios, analyzes detailed information,
quotes resources, and substantiates
all opinions with sound reasoning.

* Professionals assign priorities:
True pros do not stamp out ants if
elephants are coming down the path.
They do not hit tacks with sledge-
hammers. Rather they apply just the
right amount of emphasis and effort
that a job requires. Professionals can
sift through a myriad of variables,
get to the heart of the matter, and
take decisive action speedily.

* Professionals are organized: A
professional has a To Do list with
him or her at all times. They also
use a calendar and a notebook for
recording thoughts and inspira-
tional 1deas as they occur.
Professionals can find things. They
never misplace a memo, lose a scrap
of paper with an important phone
number, or write the wrong date for
important meetings.

* Professionals read avidly:
Professionals have something to
read with them at all times. If they
have a spare moment, they read.
They rate what they read in priority,
i.e. articles, memos, the paper.

* Professionals communicate
well: They know how to speak, listen
and write. In most cases, good
speakers are weak writers, and vice
versa. Professionals, however, try to
work on their shortcomings. They
also demonstrate compassion and

continued on page 5
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Characteristics of a Professional

continued from page 4

sensitivity. They watch and listen
for little clues that help them
understand their supervisors and
subordinates.

* Eternal optimists: Professionals
abhor negative thinking. If there is
any way to get the job done, they will
figure it out. Professionals also inspire
others to be positive in attitude.

* Professionals do not procrasti-
nate: The temptation to put things
off is strong, even for a profession-
al. The pros resist it with the
“ready, aim, fire” philosophy. Get it
done, get it done now.

* Professionals compensate for
their weaknesses: God’s children
are not equally talented. The pro-
fessional is aware of personal
weaknesses but does not allow
them to detour progress. He or she
compensates by seeking advice
when necessary, trying to over-
come flaws, and allotting extra
time for unfamiliar difficulties.

* Professionals always praise
others: Those who are most suc-
cessful tend to credit others with
their success. They do so continu-
ally and sincerely. Their praise
comes fast by telephone call,
thank you note, follow-up memo or
recognition among peers. Since
professionals understand the
power of positive reinforcement,
“stroking” is natural for them.

* Professionals have a special
look or manner: About 90% of our
first impression of a new acquain-
tance 1s based on visual cues.
Professionals are very careful
about making sure their visual

he or she sends signals of con-
fidence, humility, and disci-
pline. Charisma is not based
on pretension or gimmickry,
but upon long-time experi-
ences with success.

image 1s appropriate.

They are neatly groomed
and tastefully attired.
Professionals are neither
flamboyant nor dull. They
know what to wear and what
to say on all occasions. When
a professional enters a room,

)\
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Turfco Helps You Build A Turf That Gets Noticed.

Turfco offers you a strong team of turf building equipment. They're the fastest and most
versatile equipment to let you build hardier and healthier turf. Your sports fields become
safer to play on and easier to maintain. Originators of Mete-R-Matic® top dressers in 1961,
Turfco’s professional equipment gives your field a look that gets noticed.

Large Area Top Dresser
Large, 4 cubic yard capacity
with patented chevron

belt applies material with
precision. Top dress from
1/32" to 6" to quickly handle
large areas. Material conveyor
and spinner attachment for
added versatility.

Precision Top Dresser
Fast, uniform, versatile.
Patented chevron belt lets
you handle top dressing,
lime, crumb rubber, gypsum,
calcine clay, compost and
even overseeding with
precision. Level fields and
amend soil consistently.

Economy Aerator

Now you can afford to
breathe life into any sports
field. This low cost, 62"
aerator has no hydraulics or
mechanical linkages for easy
use and low maintenance.
Hooks up to any vehicle

in seconds.

For details and the name of your local dealer, call

1-800-679-8201

Turfco Manufacturing Inc.
1655 101st Avenue Northeast
Minneapolis, MN 55449-4420

Choice Performers,
Choice Fields.

_TURFCO ]
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Welcome New STMA Members

Baird Bailey
Alpha Maintenance Svcs.
Baltimore, MD

John Clark
City of Eugene
Eugene, OR

Greg Connor
Howard County Schools
Ellicott City, MD

Nathan Downey
Student
Ingalls, KS

Deborah Gasperic
Ft. Lauderdale Stadium Complex
Ft. Lauderdale, FL

Ken Johnson
Rockwell Cty/Lytton Comm. Schools
Rockwell City, I4

Michael J. Kelly
Little Falls City School Dist.
Little Falls, NY

Kathy Long
Chico Area Rec. Dist.
Chico, CA

Bill McLemore
ServiceMaster
Charlotte, NC

Charles Nikkel
Saint Mary’s College
Moraga, CA

Dennis Rottner
Town of Mammoth Lakes
Mammoth Lakes, CA

Charlie Selvik
Pro’s Choice/Oil-Dri Corp.
Barrington, IL

Marshall Thornberry
Town of Parker
Parker, CO

Tommy Walston
City of Kinston
Kinston, NC

Terry Blalock
Midland Soccer Club
Midland, MI

Ronnie Cohen
Continental Services
Long Beach, NY

Jeff Cope
City of Santa Barbara
Santa Barbara, CA

Earth & Turf Company
John A. Bentley
New Holland, PA

John Grindstaff
City of Johnson City
Johnson City, TN

James Jones
City of Huntington Beach
Huntington Beach, CA

Kevin Keough
City of Bridgeton
Bridgeton, MO

Bob Maguire
Township of Springfield
Springfield, NJ

David Mejia
Univ. of California/Irvine
Irvine, CA

Clark Olson
Madison Metro Schools
Madison, WI

Kerry Runyon
Broward County Parks & Rec.
Cooper City, FL

Stan Sindel
Place Union H.S. District
Auburn, CA

Tipper Tie Net
Jerry J. Marchese
W. Chicago, IL

Jeff White
Student/Michigan State Univ.
Waterford, MI

Dale Bowman
Monroe County School Bd.
Tavernier, FL

Yolanda Colarusso
City of Ft. Lauderdale
Ft. Lauderdale, FL

Henry Creater
Taconic Hills Central School Dist
Craryville, NY

Eric Easley
Student/MS State University
Starksville, MS

Tom Henry
City of Irving
Irving, TX

Victor Jones, Jr.
White Settlement [.S.D.
Ft. Worth, TX

Dan Kleist
Madison Metro Schools
Madison, WI

Jessica May
Sioux Falls Canaries
Sioux Falls, SD

Dave Miller
City of Clayton/Parks
Clayton, MO

Michael V. Palmer
Student/Bishop Park
Watkinsville, GA

Mike Schene
Snowline Joint U.S.D.
Phelan, CA

Steven Taylor
Harrell’s, Inc.
Lakeland, FL

Ted Tyers
Fruitport Comm. Schools
Fruitport, MI

Central Garden & Pet
Jim Crowder
Duluth, GA

Sean Congdon
Baseball USA
Houston, TX

Tony Diaz
Waukegan Park District
Waukegan, IL

Joe Ferdig
Student/Univ. of NE-Lincoln
Lincoln, NE

Joseph Hurtado
Merced Union H.S. District
Merced, CA

Dr. Thomas Jukam
Austin Trends
Austin, TX

Joseph J. Long
City of Cottage Grove
Cottage Grove, MN

Perry McCoy
Thomas Bros./Turfgrass Am.
Austin, TX

Tim Moore
The Lawrenceville School
Lawrenceville, NJ

Eric Prunty
Maryland Soccer Foundation
Catonsville, MD

Walker Secker
Student/Texas A & M
College Station, TX

Randy Thompson
City of Allen
Allen, TX

John Van Oeffelen
City of Huntington Beach
Huntington Beach, CA

HELP YOUR ORGANIZATION GROW!

Do you know of someone in your area
that SHOULD be an STMA member
and isn't?

DIANOND

Professional Groundskeeping Products

1-800-228-2987

www.diamondpro.com

Membership brochures are available
through Headquarters - just give us a
call and let us know how many you

would like!
SPORTS TURF MANAGER May/June 2000
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Sports Turf Happenings

nwat

Chapter Events

The North Texas Sports Turf Managers Association

NTSTMA will meet on June 14 at the Ballpark in
Arlington, home of the Texas Rangers Baseball Club.

For information on the North Texas Chapter or
pending activities, contact: Rene Asprion, Diamond Pro, at
(800) 228-2987 or Dr. James McAfee, Texas A & M
University, at (972) 952-9220, or log onto www.ntstma.org
to check out the website.

The Iowa Sports Turf Managers Association

The Towa Chapter will hold a Field Maintenance
Workshop at Iowa State University on June 21 with regis-
tration beginning at 8:00 AM. Four concurrent sessions are
on the morning program: Dr. Dave Minner with Mowing
Principles and Demonstrations; Mike Andresen with
Aeration Principles and Demonstrations; Don Larson with
Topdressing Principles and Demonstrations; and Dale Roe
with Painting Principles and Demonstrations. Next on the
program will be lunch with the “Vendors on Parade.”
During the afternoon session, from 1:30 to 4:00 PM, 30
minute presentations at five separate stations will be repeat-
ed five times, allowing participants to visit each station.
The stations are: Calibrating Spreaders, Calibrating
Sprayers, Irrigation Repairs, Renovation Seeding
Principles, and the Vendor area.

The Chapter also will participate in the lowa
Turfgrass Field Day on July 13 at the ISU Horticulture
Research Station in Ames, lowa.

The Iowa/Minnesota Sports Turf Managers
Chapter Challenge will be in Des Moines, lowa, with the
Golf Challenge on July 14 and the Softball Challenge on
July 15.

For information on the lowa Chapter or upcoming
activities, contact: Lori Westrum at The Turf Office at (515)

232-8222 (phone) or (515) 232-8228 (fax) or e-mail:
Lori@iowaturfgrass.org.

The Michigan Sports Turf Managers Association

MiSTMA will hold its Annual Summer Conference
on June 22 at the West Ottawa Public Schools in Holland,
MI.

GLSTMA and MiSTMA will hold a joint Tour on
Wheels on July 18. Sites will include the new Comerica
Park, two high school locations with Birmingham Public
Schools, and winding up the tour by catching the game
between Detroit and Cincinnati.

For information on the Chapter or pending events,
contact: Rick Jurries, West Ottawa Public Schools, at (616)
395-2364 or click on your computer to www.mistma.org to
visit the chapter’s NEW website.

Tennessee Valley Sports Turf Managers Association

TVSTMA will hold a Seminar in conjunction with
the Tennessee Turfgrass Association on June 27 at the
University of Tennessee’s Neyland Stadium in Knoxville.
Registration opens at 8:00 AM. Events begin at 8:45 AM.
Sessions will focus on Diseases, Insects, Weeds, New
Products and Application Technologies.

For information on the TVSTMA Chapter or
upcoming events, contact: Bill Marbet, Southern Athletic
Fields, Inc. at (931) 380-0023 or (800) 837-8062.

The Sports Turf Managers Association of Arizona
The Arizona Chapter will meet in Tucson on June 29.
Along with educational sessions, events include a tour of
the Rainbird Irrigation Plant. Events conclude with the 7:00
PM ballgame of the Tucson Sidewinders, AAA affiliate of

continued on page 11

OFFICIAL STMA CHAPTER SPONSORS
Gold Sponsors

!> NOVARTIS

Silver Sponsors

Alpine Services, Inc.
PREMIUM SPORTS FIELDS
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The Irrigation Innovators
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DIAGNOSING TURF PROBLEMS

Gil Landry, Ph.D.
The University of Georgia

dictionary might define diagnosis as a careful
A:xamination and analysis of the facts in an

ttempt to understand or explain something. So
whether it is a human heart or a sports field “careful exam-
ination and analysis”™ is key. Recognizing that a turf prob-
lem exists does not require much expertise, but correctly
identifying the problem does, and correct diagnosis is
essential to assure appropriate action. Unfortunately, like
the human body, turf problems and their interactions are
often too numerous and complex to correctly identify,
especially under intense management.

Like a physician, good training and practical
experience are essential to success. Think and work pro-
fessionally. Basic qualifications include common sense
and good judgment, and basic knowledge of turfgrass
growth and the major pests. The ability to look, to listen,
to ask good questions, and to use all available resources
is also important. Resources may come in the form of
accurate and timely records, past experiences, peers, and

~9
‘Tuoms Bros
(R4S

A Turfgrass America Company
1926 Acton Hwy ¢ Granbury, TX 76049
1-888-NEW GRASS

639-4727

Ours IS Greener
On Your Side Of
The Fence!

qz” ggpf&a

Products & Services You've Trusted
For More Than 25 Years!!

SAND BASED
SOD

BAyr Root
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turf specialists, and useful publications.

Early recognition and identification of a problem are
essential. A subtle change in color or growth rate, wilting or
foot printing earlier in the day than normal, cottony growths
on the grass in the moming, birds or other animals actively
feeding in the turf may all be symptoms of a problem.

Other problems also result from environmental
stresses such as shade, drought, water quality, traffic, or
extreme temperatures. Some problems are the result of
turf pests. The most common problems are the ones cre-
ated by intensive management.

Regular inspections of turf areas are important to
establish a reference from which changes can be recognized.
For example, differences in soil conditions may cause the
grass in one area to wilt sooner than in another area. The
height of the grass before mowing, or the frequency of mow-
ing required all help to detect changes in growth rate. Color
changes require even closer observations, but they can be

continued on page 9

Southern Athletic Fields, Inc.

GIVES FIRM
BUT NOT
TACKY
SURFACE

+« GREAT PERCOLATION
+ NON-abrasive
+ SUPERIOR RED COLOR

SAF COAT

INFIELD SKINNED AREA TOP DRESSING

SAF TRAC - Warning Track Materials

An affordable durable solution to your warning track needs.
Attractive red color. Crushed, tempered shale stone
offers excellent percolation rates. Light weight and easy
to spread.

FOB Cullman, AL. - Weight: 2,000 Ibs. per cubic yard

ONE CUBIC YARD WILL COVER 146 SQ. FT. COMPACTED
2” DEEP at 10% COMPACTION

@9"‘“ ATHLE T[C

Y-
DIRT

1309 MAINSAIL DRIVE
COLUMBIA,TN 38401
e-mail: safdirt@edge.net
www.mulemix.com

931-380-0023
FAX: 931-380-0145

TOU GOTTA LOVE [T

CALL TODAY 1-800-837-8062 FOR MORE INFORMATION
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DIAGNOSING TURF PROBLEMS

continued from page 8

an early warning to a serious turf problem. A subtle
change in color may signal a nutrient deficiency, a disease
occurrence or an insect infestation.

Detailed and accurate records of what, when, why
and how management practices were performed and the
environmental conditions are all important pieces of infor-
mation. Cultural management practices such as mowing,
fertilization, irrigation, aeration, vertical mowing and top-
dressing should all be included in the daily records. Insect,
disease and weed control treatments must be recorded
along with the response obtained.

The turf manager trying to identify a problem
without these records is at a serious disadvantage. Often,
by reviewing well-kept records, some potential causes of
a problem can be eliminated. Trade journals, conference
proceedings, and turfgrass newsletters can provide valu-
able reference information.

Turf problems can be categorized as cultural
(man-made), environmental or pest-related. Often two or
more of these factors contribute to the problem. For
example, a grass that has limited shade tolerance (envi-
ronmental) should not be mowed too low (cultural).
Likewise, a nitrogen deficiency (cultural) can be a con-
tributing factor to an outbreak of dollar spot (Sclerotinia, a
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pest); or shade (environmental) and over fertilization (cul-
tural) can contribute to leaf spot (pest). When two or more
factors contribute to the problem all factors must be iden-
tified before the problem can be effectively corrected.

Cultural problems are created and are often the most
difficult to identify because accepting blame can be tough to
swallow. One of the most common is improper irrigation.
Light, frequent irrigation encourages a never-ending cycle
like shallow rooting, algae, and soil compaction. When
applying a chemical to any turf area, and particularly when
trying to solve a problem, place a small 24-inch square on the
turf to prevent an area from being treated. You now have
something to compare with and you might be surprised by
what does and does not work.

Environmental problems include soil conditions
(acidity, alkalinity, salinity, poor physical conditions, dry
spots), drought, shade, winterkill, heat stress and combi-
nations of these conditions can cause serious problems for
turfgrasses. Characteristics such as stand deterioration,
localized dry spots, chlorosis, desiccation, foot printing
and scald may occur where environmental conditions are
not favorable. Often the factors that cause the problem are
not apparent when the symptoms are observed and the turf

continued on page 10

CONGRATULATIONS!
To Our Two Newly Certified

Certifieqg

Boyd Montgomery, CSFM
Sylvania (OH) Recreation

AND

Mike Andresen, CSFM
Iowa State University

For Information on how YOU can
become Certified, contact Terri at
STMA Headquarters.
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DIAGNOSING TURF PROBLEMS

continued from page 9

manager must depend on records to accurately identify the
problem. Drought stress, winterkill and scald are all
caused by temporary environmental conditions that may
not exist when the damage is most apparent.

Soil compaction is often referred to as a "hidden"
stress because in most instances reduced plant activity is
not noticeable. However, soil compaction influences soil
aeration and drainage, plant and soil moisture relation-
ships and soil temperature.

Pest problems often are only one factor contribut-
ing to a situation. Knotweed (Polygonurn aviculare),
Annual bluegrass (Poa annua), and Goosegrass (Eleusine
indica) are often a symptom of soil compaction. Many
diseases don’t become serious until moisture stress is a
factor. Turf diseases result from the combination of a sus-
ceptible host, virulent pathogen, and environmental con-
ditions favorable for disease development. Turfgrass dis-
eases are particularly difficult to identify because environ-

ralnsusiar

Polytarps

* Black/White reversibles for the ULTIMATE A-L-L SEASON
turf protection!

¢ Lightweight AND Economical!

» Sizes from Golf Greens to Soccer Fields.

Complements our complete line of vinyl covers, patented zipper systems,
geotextiles, grids and more! Call for your FREE BUYER'S GUIDE now.

1-800-621-0146
M. PUTTERMAN & COMPANY, INC.

4834 South Oakley * Chicago, lllinois 60609

Visit our web site at:
www.mputterman.com
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mental conditions modify the visual symptoms.

Once the cause (or causes) of the problem has
been determined, it is necessary to decide if control mea-
sures are justified based on economics and the severity of
the problem. Choose the safest and most effective control
measures. Such measures include the use of adapted
grasses, changes in the management regime and the use of
chemicals. If chemical control is necessary, select the
proper pesticide and read and follow label directions.
Become familiar with the proper use of the pesticide and
time your applications when the pesticide will be most
effective. Determine the area to be treated to control the
targeted pest. Monitor the effectiveness of the treatment.
Finally, take the necessary steps to insure that the problem
will not recur. Remember, if you are a professional, you
must be able to document your observations and practices.

v

THATCH-MASTER
48" & 60"
FINE TURF VERTI-CUT

1, Commercial quality fine turf verti-cut
2. PTOpowered—20to 30 HP.
3. Thin (.060) blades do NOT leave grooves
4. Extremely low maintenance
5. Fast

Turf Specialties, Inc.
320 THIRDSTREET, §. W. * WINTER HAVEN, FL 33830
TELEPHONE (863) 2931657
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Chapter Events

continued from page 7

the Arizona Diamondbacks. July and September meetings
are in the planning stages.

For information on upcoming events, contact: Bill
Murphy, City of Scottsdale Park, Recreation and Facilities
Manager, at e-mail: bmurphy(@ci.scottsdale.az.us or phone:
(480) 312-7954.

The Gateway Chapter Sports Turf Managers
Association

The Gateway Chapter is planning a June meeting at
John Burroughs School. Irrigation management will be the
meeting focus. More information will be announced soon.

For information on upcoming events or on the
chapter, contact: Jim Anthony, Saint Louis University, St.
Louis, MO, at: (314) 977-3228.

Indiana Chapter: STMA

The Indiana Chapter is helping coordinate the July
11th Multi-Chapter Meeting to be held at the University of
Notre Dame campus. The morning’s educational sessions
will be followed by lunch and an afternoon tour of the ath-
letic fields and facilities conducted by Dale Getz, CSFM.

For information on the Indiana Chapter or pending
activities, contact: Terry Updike, B & B Fertilizer, at (219)
356-8424 or Pat Hickner at (800) 672-4273.

Minnesota Chapter:STMA

The Iowa/Minnesota Sports Turf Managers Chapter
Challenge will be in Des Moines, Iowa, with the Golf
Challenge on July 14 and the Softball Challenge on July 15.
The Minnesota Chapter’s annual Tour on Wheels will be
held on July 26th. Already on the agenda are a stop at St.
Olaf College to check out the new softball field and closing
the event by attending the evening St. Paul Saints game.

For information on the Minnesota Chapter or
upcoming events, contact: Ron Werner at (507) 634-1176.

The Great Lakes Sports Turf Managers Association
(GLSTMA)

GLSTMA and MiSTMA will hold a joint Tour on
Wheels on July 18. Sites will include the new Comerica
Park and two high school locations with Birmingham Public
Schools. Attendees will end the day by catching the game
between the Detroit Tigers and Cincinnati.

GLSTMA will participate in two August events: the
Ohio State University Extension Day at Owens Community
College on August 2, and the Ohio Turf Foundation
Research Day at the OTF Research Center in Columbus on
August 9.

For information on the GLSTMA Chapter, the
Chapter’s Field of the Year Program, or upcoming events,
contact: Joe Zelinko at (800) 897-9714 or Boyd
Montgomery at (419) 885-1982 extension 50, or click on
your computer to www.glstma.org to visit the chapter’s
website.

Florida Chapter #1: STMA

The Florida Chapter will meet on July 18 at the
Town of Lantana. The Education theme is Overseeding
Sports Fields and Maintaining High Wear Athletic Field
Areas. A tour of the Town of Lantana’s athletic fields will
be included in the program.

The Florida Chapter also will have a booth at the
Florida Turfgrass Association meeting on August 15 and 16.

For information on the Florida Chapter or pending
activities, contact: John Mascaro at (954) 341-3115.

The Colorado Sports Turf Managers Association

The Colorado Chapter is planning its second annu-
al Seminar on Wheels. Also in the planning stage is an
August 3 Football Seminar at Folsom Field on the
University of Colorado campus.

For information on the Colorado Chapter or
upcoming activities, log on to the Chapter’s Web site:
www.cstma.org or call the CSTMA Chapter Hotline: (303)
346-8954.

Midwest Chapter: STMA

The Midwest Chapter is helping coordinate the July
11th Multi-Chapter Meeting to be held at the University of
Notre Dame campus. The morning’s educational sessions
will be followed by lunch and an afternoon tour of the ath-
letic fields and facilities conducted by Dale Getz, CSFM.

For information on the Midwest Chapter or pending
activities, call: The Chapter Hotline (847) 622-3517.

The Northern California Chapter of the Sports Turf
Managers Association
The next Northern California Chapter event is the
annual Fall Seminar, “The Greatest Show on Turf.” It will
be held on August 8 at the San Jose Municipal Stadium,
home of the San Jose Giants, a SF Giants farm club.
Scheduled activities include: sports field maintenance
demonstrations, vendor exhibits, and attendance at the ball
game between the San Jose Giants and the Stockton Ports.
For information on the Nor-Cal Chapter or pending
events, contact Janet Gift at 530/758-4200.

continued on page 13
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DUGOUT - An Inning From Our Past

By Dr. Kent Kurtz - STMA Historian
The Power Mower Became of Age in the 1920’s
ven though Ransomes, an English company, was the first to devel-
Eop a gasoline powered mower in 1902, it was nearly 20 years later
when several U.S. companies began to compete for the sports turf
and golf course markets with their innovations in America.
R.S. Kinkead who received his engineering degree in 1909 from
Purdue University founded the National Mower Company in 1919.
Kinkead who served as an artillery officer developed the rough plans for

T SN S

GREAT REASONS WHY
YOU SHOULD CONSIDER
BULL’S EYE Bermuda
FOR YOUR NEXT
PROJECT.

e Virtually No Seedheads

e Good Shade Tolerance

® Deep Blue-Green Color

* Medium-Wide Blade For
Texture Contrast

e Can Be Mowed With
Rotary or Reel

BuiL's EYE

Bermuda

WEST COAST

“W-TURE

GROWERS AND INSTALLERS OF
PREMIUM QUALITY SOD AND STOLONS

www.westcoastturf.com 760/360-5464 800/447-1840 FAX: 760/360-5616
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the business in France during World
War 1. After the war he returned to his
home in St. Paul, Minnesota and devel-
oped the 25” power mower and a fric-
tion drive gang mower.

The 25” power mower was
originally powered by a 2-cylinder, 2-
cycle engine, which was designed and
built by R.S. Kinkead. After several
years he realized it would be more eco-
nomical to purchase a 4-cycle engine to
install on the mower rather than to con-
tinue with the 2-cycle version. He
decided to investigate a gasoline engine
used by Maytag to drive their washing
machines and this was used for many
years. The 25” power mower was man-
ufactured from 1919 to 1978.

Jacobsen introduced an internal
combustion engine in 1921 to drive
their new mower known as the 4-acre
because it could cut 4 acres of grass in
a day. It was developed for sports
fields, cemeteries, school grounds and
golf courses. Toro followed a couple
of years later with its version of a
power-driven reel mower. Some com-
panies such as National, Toro and
Worthington were also manufacturing
tractor-drawn gang mower units to cut
large areas of grass. Worthington
began producing small tractors in 1918
and later Toro did the same to pull the
gang mowers they manufactured.
National Mower sold gang mowers
during the 1920’s and 1930’s and sold
single cutting units for $95.00, today
single cutting units sell for $1500.

National Mower Company
introduced friction drive gang mowers
and these were the first of their kind to
be manufactured with Timken tapered
roller bearings for the reels. This was
an improvement since all other mower

manufacturers used bronze bushings,
continued on page 15
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Chapter Events
continued from page 11
Keystone Athletic Field Managers
Organization (KAFMO/STMA)

KAFMO will help sponsor a
Summer Field Day on August 16 at the
Brandywine Picnic Park in Pocopson,
Pennsylvania. The theme is Everything
for Athletic Fields. Events will include:
Equipment Demonstrations, Test Plots,
Panel Discussions and an all you can
eat Pig Roast.

For information on the
KAFMO/STMA Chapter or upcom-
ing events, contact: Dan Douglas,
Reading Phillies Baseball Club, at
(610) 375-8469, extension 212 or via
the chapter e-mail address:
kafmo(@aol.com.

The Mid-Atlantic Field Managers
Organization
(MAFMO Chapter STMA)

The MAFMO Chapter is

planning an August Seminar on

Sports Field Design & Construction.

More details will be announced soon.
For information on the

MAFMO Chapter or pending activities,

contact the Hotline: (410) 290-5652.

Southern California
Chapter:STMA

The SO-CAL Chapter will
meet on the second Monday of each
month at 7:00 PM at Filippi’s at 9969
Mira Mesa Blvd. in San Diego.

For information on the
Southern California Chapter or pend-
ing activities, contact: The Chapter
Hotline: (1-888) 578-STMA (toll free
in Southern California).

Wisconsin Sports Turf Managers
Association
For more information on the
Wisconsin Chapter or pending events,
contact: Rich Riggs, R. H. Rettler &
Associates, Inc. at (715) 341-2633.
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The Mid-South Chapter STMA
For information on the Mid-
South Chapter or upcoming events,
contact: Robert Bodi at
TURF419@aol.com or Jim Calhoun at
(901) 755-1305.

Chapters On The Grow
Nebraska - A new Chapter is taking
shape in Nebraska. A meeting will be
held on June 15 at the Smith Softball
Complex in Hastings.

For information on the chapter
or upcoming events, contact: Greg
Bostelman, City of Grand Island, at
(308) 385-5426.

New York - A chapter is developing in
Central New York. The group will
meet at 10:30 AM on the first
Wednesday of each month at the
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BRAWLER ATHLETIC FIELD COVERS
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* Economical heavy
duty protection

* Easy to deploy,
maintain and store

National Soccer Hall of Fame.

Interested? Want more infor-
mation? Contact Kevin Meredith,
National Soccer Hall of Fame, via e-
mail at Kevin@wpe.com or by phone
at (607) 432-2953.

Kansas City, Missouri - Kansas
area. For information on MO-KAN
STMA, the newly forming Chapter, or
on upcoming events, contact: Trevor
Vance at 816/504-4271; Gary Custis at
816/460-6215; Jay Sutton at 816/795-
8873, or Jody Gill at 913/681-4121.

New Jersey - For information on the
forming chapter or upcoming events,
contact: Jim Gavigan, Lesco, at (732)
248-8979 or Eleanora Murfitt, Director,
Township of Clinton Parks & Recreation
Department, at (908) 735-5999.

FOOTBALL

FULL FIELD COVERS

SIDELINE COVERS

SOCCER

FULL FIELD COVERS
SIDELINE COVERS

BASEBALL

FULL FIELD COVERS

MOUND, PLATE, BASE COVERS
SHADE SCREENS
WIND SCREENS

BULLPEN COVERS

P.O. BOX 428
HOCKEY
MILES CITY,
RINK LINERS
MONTANA 59301
FAX 406-232-7774

800-488-3592
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Headquarters Report

by Steve Trusty, Executive Director

s 1 write this column another record setting
AMembership Roster is being finalized and read-

ied for the printer. It will be the largest STMA
Roster ever due to two very positive reasons. First of all
there will be a record number of members listed. Last
year at this time, STMA had 1,424 members; this year’s
directory will list at least 1,680 members. The STMA
office staff is in the process of double-checking all of the
member’s listings for accuracy. They have tried to con-
tact every member for updates. The other reason this
year’s Roster will be a record size is that we have added
a feature to provide more service to all members. All
Category V (Commercial) members have been given the
opportunity to provide a brief description of their goods
or services (in 25 words or less) to be included with their
main listing in the Roster. Besides giving more expo-
sure to our suppliers, it gives the Professional members
more information to help them find their needs. We
hope you like and use this information.

YOUR ONE-STOP

SOURCE FOR AMERICA'S
LEADING BASEBALL
SURFACES & SUPPLIES!

THE PROFESSIONAL'S CHOICE
.. SINCE 1922

USED BY OVER 100 PRO TEAMS!
PLus 8 OF THE LAST 10 WORLD SERIES CHAMPS,
OVER 600 COLLEGES, AND THOUSANDS OF
Towns & ScHooLs WORLDWIDE!

800-247-BEAM

908-637-4191 / FAX 908-637-8421

DISTRIBUTION CENTERS NATIONWIDE!
OVER 200 INFIELD PRODUCTS
FREE INSTRUCTIONAL BROCHURES
“The best infield mix I've ever used in 59"/, years

of groundskeeping!” — GEORGE TOMA

Your Conference Committee is hard at work
finalizing plans for another terrific conference. Have
you included Tampa 2001 in your budget? Have you
marked your calendar for next January 17 to 21 to assure
your schedule will get you there?

The Strategic Planning session has been held and
your Board will be reviewing the outcomes from that to
set the stage for the next 3 to 5 years.

The Foundation Planning Committee is meeting
the last Saturday of May to work out all the details of set-
ting up a separate 501(c)(3) corporation and make their
recommendations to the Board. All contributions to this
type of corporation can be fully deductible on individual
and company tax returns. Dues and other payments to
STMA are not deductible except as to how they might
qualify as a business expense. 501(c)(3) Corporations
can be involved in education, research and scholarships.
When properly set up, STMA and the foundation should
be able to maximize the best combination of accepting
payments into STMA, donations into the foundation,
and programs adequately funded to benefit the entire
sports turf industry and the athletes at all levels that uti-
lize the fields.

Your Certification Committee is in the process
of scheduling a date to get together to work out a num-
ber of details to further the certification program. Items
to be discussed include increased internal and external
marketing. How can we get more of you involved in the
program and how can we get employers and the public
to recognize the abilities of the Certified Sports Field
Manager? We also need to streamline the processes for
tracking CEUs and ISPs to make it easy and fair to the
participants and the office staff.

As always, if you have any comments or sug-
gestions for any of the activities of STMA, the Board,
committees or staff, don’t hesitate to let us know.

I have been able to make a number of Chapter
visits and have several more scheduled. It is a real treat
to be able to get out and see so many of you. I welcome
the opportunity to update you on your association’s pro-
grams and to convey the benefits of involvement in
STMA at both the national and local levels.

May your challenges be no

more than you can handle.
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DUGOUT - An Inning From Our Past

continued from page 12

which didn’t hold up very well with heavy use.

Before the rotary mower became popular in the
1960’s and 1970’s tall grass and small brush was mowed
with sickle mowers. National Mower Company manu-
factured different models of sickle bar mowers from
1930 to 1970 to fill the void in this market. Toro also
sold sickle mowers, which were operated using the small
Toro tractors. National was very successful selling sick-
le mowers by mail order throughout the 1930’s. Sickle
mowers were replaced by the rotary mower and later by
the flail mower on sports fields, playgrounds and along
highways in the United States.

By the 1950’s the market demand was for reel
mowers that could be ridden to increase the efficiency
of the mower operation. National introduced one of the
first reel mowers, which could be ridden, the 30 Rider.
This was a small tractor with a 30” reel-cutting unit
mounted under the tractor. National also manufactured
the tractor and this was a very successful product

\

TURF TIME
DEEP DRILL & DRILL/FILL
AERIFICATION SERVICE COMPANY

/~  WE CONTRACT WITH:  \
GOLF COURSES
FOOTBALL FIELDS
SOCCER FIELDS
OTHER TURF FIELDS
ALL NEW RIGS
EXPERIENCED CREWS
\__ CUSTOMER ORIENTED /
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“pPumice” Material

Call TOLL FREE today to schedule
877-388-8873 .-
& 800-994-0004 ..\ -y
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through the early 1960’s. During this period National’s
most recognized and successful mower the “84” Triplex
was introduced in 1954 and is still manufactured today.
The “84” Triplex was designed as a simple, straightfor-
ward machine to cut a lot of grass and to cut it fast.
This mower also proved to be one of the best slope
mowers on the market and is still used by schools, parks
and golf courses for this purpose.

National Mower Company is probably the only
manufacturer of mowers in the United States still owned and
managed by the same family. During the 1970’s and 1980’s
there were three generations of Kinkeads working at
National Mower Company. The founder, R.S Kinkead, lived
to be 100 years old and worked every day up to his death.
His two sons and grandsons followed R.S. Kinkead in the
business. In reality, mowers haven’t changed much since
the early years as far as operation of the cutting units. What
has changed is the efficiency and comfort of the mowing
operation particularly on sports fields. =
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