
G O L F F u t i l i t y 
R E L I A B I L I T Y S T A R T S H E R E 

Q Q o n n c c c i ! 
Q U A L I T Y O N O C M A N D 

Yamaha Golf & Utility is the new Baroness dealer servicing Minnesota, Wisconsin, 
North and South Dakota. We represent the finest mowers in the industry. 

Contact Paul Zuehl, Golf Sales Manager, pzuehl@yamahagu.com, mobile 612-964-
2209 if you would like to see a demonstration for any of the Baroness equipment. 

RA/N^B/RD 
Rain Bird Corporation is proud to announce Yamaha Golf& Utility as its new distributor 
for the Minnesota and Wisconsin territory. Yamaha Golf & Utility's Irrigation Division 
is dedicated to the sales, service and support of the complete Rain Bird Golf Irrigation 
product line. Contact us regarding all your "reservoir to rotor" golf irrigation questions or 
needs. 

IRRIGATION TEAM : Tom Bjornberg, Golf Sales & Service, tbjornberg@yamahagu.com mobile 612-
718-8491, Paul Zuehl, Golf Sales Manager, pzuehl@yamahagu.com mobile 612-964-2209. 
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3350 West Hwy. 13, 
Burnsville, MN 55337 
Phone: 952-890-5541 

Toll Free: 800-352-2779 
Fax: 952-890-2914 

mailto:pzuehl@yamahagu.com
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Greens & Tees 
WE'VE GOT AN AERA7 

• 64 or 98 inch aeration swath ProCore 864 / 1298 
• Precision balanced coring head 
• Impact resistance system 
• RotaLinkTM tine guide mechanism 
• Oversized gearbox -

improved driveline 

Toro offers a complete line of I 
you get the benefits you want, \ 

Fairways 

No Crushed Cores 
Higher Productivity 
Contour Following System 
Easy and Safe to Operate 
Deeper Holes 

ProCore 648 

D I S T R I B U T I N G 

4830 Azelia Avenue N. #100 
Brooklyn Center, MN 55429 

Phone: (763) 592-5600 
Toll Free: (800) 362-3665 

Fax: 763-592-5700 



OR TO FIT YOUR NEEDS 
Deep-Tine 

igh performance aerators to help 
/hile maximizing your productivity. 

ProCore Processor 

• 70" Processing Width 
• OnePass Hitch 
• Full Rear Roller 
• Carbide Tip Blades 

• 54 to 72 inch aeration swath 
SR Series . 1 to 16 inch depth capacity 

• Dual chain drive 
• Perfectly aligned crankshaft, tine arm 

and frame 

ProCore 

2131 16th St. N., Suite C 
Fargo, ND 58102 

Phone: (701) 281-0775 
Toll Free: (800) 782-1031 

Fax: (701) 281-9417 

Count oit it. 



AN IN-HOUSE' REMEDY WITH QUANTIFIABLE RESULTS 

Dealing With Type 1 Fairy Rings 
By Jack MacKenzie CGCS 

North Oaks Golf Club 

"We've got a problem," I told my green 
committee at our August 4 monthly meet-
ing. "Type 1 Fairy Rings are running ram-
pant upon several of our fairways and we 
must take proactive action to limit their 
impact both upon playability of the fair-
ways and aesthetically" 

Unlike other courses, the Fairy Rings 
we have are not the limp-wristed Type 2 
green circles of over stimulated green turf 
with no visible fruiting bodies. Nor are 
they the mild mannered Type 3 Fairy 
Rings, one or several fungi in the 
Basidiomycete family that is evident by a 
ring of fruiting bodies and no green grass. 
The Fairy Rings that appear every several 
years are the Type 1, 'kick butt and leave 
no survivors' elongated or concentric rings 
of dead grass that seemingly appear over 
night. 

In 2005, we encountered many Type 1 

Type 1 Fairy Ring at North Oaks Golf Club 

Fairy Rings; after a summer of several 90 
degree plus weeks and a fair amount of 
precipitation, both are ingredients neces-
sary for the rapid development of fairy 
rings. At the time we aerified and used 
wetting solutions in an attempt to limit 

the unsightly pathogen as well as addi-
tional fertilizer and Prostar fungicide. 
Unfortunately I am not a very patient 
individual when it comes to turf recovery, 
so rather than wait for the anticipated 
response, my staff and I took the problem 
into our own hands, quite literally, so as 
we soon found ourselves armed with 
shovels with a mission to dig out the 
pests. 

The mass of mycelium we uncovered 
was incredible, and smell only tolerable! 
From the strip of the dead fairway turf 
down to about one foot below the surface 
we found an ever tapering 'root' of white 
cottony fungus; pretty cool to look at, but 
very apparently the source of our chal-
lenges. The staff excavated the soil six 
inches beyond the infection, back-filled 
with clean soil and sodded with bent 

(Continued on Page 15) 

Get the IMPERMEABLE barrier! 

Minimizes temperature fluctuations • Protects from ice damage, crown hydration and desiccation 
Lightweight and durable for years of easy installation & storage 

www.GreenJacket.com/mgs 888-786-2683 
14 September 2010 Hole Notes 
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grass from our nursery. The 
excised material was buried deep 
in a dump where nobody will be 
tempted to reuse the soil. 

Fairy Ring Puff Balls ^ F"*** t h ° U f h 

was a huge success. No longer did 
I have to look at the blemishes; the 

source of infection had been removed permanently and it didn't 
take a whole lot of time. For the next several years we were 'ring 
free' as conditions didn't activate a serious blow up of Fairy 
Ring. 

Type 1 Fairy Rings -
(Continued from Page 14) 

2010 

Dry then wet then dry then wet, oh yeah, throw in attempting 
to water deep and infrequently. Top it off with a wee bit of warm 
weather and tada... Type 1 Fairy Ring. Big time. Just like 2005 
but in different areas. However, the sections we excised and 
rebuilt in 2005 didn't express any symptoms of the dreaded dis-
ease. With this in mind we once again hit the dreaded rings 
hard. 

(Continued on Page 17) 

Mix It. Spray It. 
Fuhgeddaboudit. 
Get Season-Long Snow 
Mold Control With Just 

One Application. 

Introducing Our University-Tested 
6-4-2 Snow Mold Program. 

In 2 years of multiple university trials, results 

prove that our 6-4-2 Snow Mold Program is 

greater than or equal to any other product or pro-

gram on the market today. Priced substantially 

lower than the premium branded "all-in-one jug" 

snow mold product, this powerful combination of 

four active ingredients — Chlorothalonil, 

Iprodione, Thiophanate Methyl & Propiconazole — 

from four different classes of fungicides delivers 

maximum resistance management 

For more about the 6-4-2 Snow Mold Program, 

contact Doug Suttor at 616-403-3983. 

University trial data available at quali-pro.com. 

FOR MORE INFORMATION: 

mftn$t ï i r f l î r f l i i f e 

LARRY THORNTON 
612-804-1692 

MATT SCHMID 
612-366-4128 
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Got Snow Mold Chemicals? 
Fall is f ast approaching and what does that mean? 

Snow Mold Chemicals! 

If you would like to develop a Snow Mold protection plan for this 
winter please call your Tessman Sales Representive. 

A unique, systemic broad-spectrum fungicide (active ingredient propiconazole), Kestrel® 
controls more than 20 troublesome diseases, including Dollar Spot, Summer Patch, Brown 
Patch and Anthracnose, with low risk of phytotoxicity, and can even help prevent tree dis-
eases like Oak Wilt and Dogwood Anthracnose. 9 ^ , 

Raven™ (active ingredient iprodione) helps you maximize control of a broad spectrum 
of common turf diseases, including Dollar Spot, Brown Patch» Grey and Pink Snow 
Mold and other destructive fungal problems . 

Pegasus™ DFX is a reformulation of the ingredient chlorothalonil in an ex-
truded granule. This unique advance provides superior, long-lasting fungi-
cide performance compared to old spray-dried products, resulting in better 
turf quality. One of our exclusive NexGen products, Pegasus DFX also offers 
tank-mix options to improve disease control and minimize resistance. 

LeafShield provides a safe, effective, and affordable way to protect your trec 
shrubs and turf against winter desiccation. LeafShieid is an odorless, non-
formulation that mixes easily with water, making sprayer application a bn 
and washes away with soap and water, making cieanup quick and easy. Leaf-
Shield hus a natural looking finish, stays flexible and will not discolor foliage and 
reduces transplant shock and transpiration stress. 

St. Paul (651) 487-3850 or (800) 882-5704 

K701) 232-7238 or (800) 474-7238 

1965 

Fargo 

Sioux Falls (605) 368-2586 or 



Type 1 Fairy Rings -
(Continued from Page 15) 

To reiterate our procedure: the first step involved removing 
a strip of damaged turf using a sod cutter. A deep 'grave' was 
then dug, removing the diseased soil to be hauled away never 
to be seen again. We back-filled the trough with clean soil, 
tamping in layers to limit any settling. Finally we sodded 
with bent grass from our nursery. 

Over the years I have attended many educational sessions 
describing Fairy Rings and have always left feeling defeated as 
the chemical control methods were limited, expensive and 
very temporary. The speakers also rarely touched upon the 
removal of the 'rings' as a potential option for control. By tak-
ing the problem to hand, the Green Staff at North Oaks Golf 
Club eliminated the blemishes, providing the players with a 
playable surface and providing me with a once again blemish 
free fairway 

Happy membership, happy Super, happy crew! 

Thank You to All Volunteers Who Made the 
3M Championship a Huge Success at TPC! 

Tournament volunteers, from the left, James Gleason (TPC Sugarloaf), Mark 
Michalski (U of M - Crookston), Jon Michalski, Adam Roels (TPC Deere Run), 
Luke Dant (Sygenta), and Kevin Gruber (Edina CC). Not Pictured: Ashlee 
Moren, Mike Motschenbacher (Majestic Oaks GC), Jon Harguth, Dalton 
Lingbeck (Edina CC), Ben Arvidson (Edina CC), Bob Knowles, and George 

ELGA: IS IT RIGHT FOR YOU? 
It's the end of August and now is the time for GCSAA mem-

bers to start thinking about the Environmental Leaders in Golf 
Award (ELGA) program and what it can mean to them. There are 
many answers to that question and I'm aware that not everyone 
has an interest in participating in this program. What I can tell 
you is about my experiences and what my club's participation has 
meant to us and personally to me. 

First of all, if you are a golf course superintendent and you are 
not aware of the impact the environmental movement has had on 
our profession over the last 20 years, you are either brain dead or 
you just don't care. Either way, you are not headed for a long 
career in golf course management. Some are more engaged in the 
environmental aspects of our profession than others, but we are 
all aware of the expectations that the public and players have 
regarding the responsibility we have to manage our course in a 
way that minimizes negative environmental impacts. GCSAA 
members, as a collective group, are some of the most progressive 
professionals when it comes to knowledge about and commitment 
to the environment. One of the ways you can receive recognition 
for your efforts and the efforts of your course is to utilize pro-
grams like ELGA. This program requires some initial work but it 
is relatively easy to do if you have the time. Many times I have 
spoken with other superintendents who say they just don't have 
the time. I understand we all have increasing demands on our 
time, but I have some ideas that may make the process less time 
consuming. 

There are six different components to the ELGA application. 
They are Course Description, Education and Outreach, IPM, 
Resource Conservation, Water Management and Wildlife 
Preservation. Seems daunting to write a few hundred words about 
what you do on your course regarding each of these components 
but in reality it just takes time to gather information and organize 
it. How much time you ask? That would vary depending on the 
course, but I would say that if you spent 30 minutes each day for 
a week devoted to completing these components you could easily 
complete it in a week or less. Why not involve some of your key 
staff? Many times we employ people with an interest in the out-
doors and hidden talents for writing. What better experience for 
an Assistant or other key staff member than to be given some of 
the responsibility? I believe in utilizing the talents of those around 
you for their benefit and yours. I have utilized the talents of a 
Horticulturist, First Assistant, Second Assistant, Irrigation Tech 
and others to help with the initial application. 

Here is the best tip. When you are ready to complete the com-
ponents, use a separate Word document for each one. Then go to 
the GCSAA website and simply copy and paste each component 
into the application on the website. Voila, it is done! Guess what? 
You have next year's application saved on your computer and all 
you need to do is tweak it and update it. You might have some-
thing to add or change completely; it's easy now that you have 
done the research and have it saved in a document on your com-
puter. Here is the last tip, call me and I will email you the compo-
nents from my 2009 National Award for Private Clubs to give you 
something to work off of and some ideas of where to start. You 
may not have all the things to say that we did or you might have 
a lot more to say than we did, but at least it will get you started. 

Finally, why do it? I can tell you for myself it has been 
extremely rewarding to be recognized for something we consider 
as important as anything we do in our department. I'm a hunter, 
a fisherman and an outdoors person, and it is important to me 
that myself and my staff believe in what we do to protect and pre-
serve our natural environment. I have been fortunate to have 
received a number of ELGA Awards over the last 15 years or so 
and each one of them has proven to be a very positive experience 
for me, my staff and the club. Your members, players, owners, 
management all want to know that you are doing things in a 
responsible way and they are proud to be associated with a facili-
ty that prides itself on a reputation that is recognized nationally. I 
hope many of you will decide to apply for an ELGA before the 
deadline in October; you deserve to be recognized! 

- Roger Stewart CGCS 
TPC - Twin Cities 
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PUBLIC RELATIONS 

THE IMPORTANCE OF PUBLIC RELATIONS: 

FIRST IMPRESSIONS 

"First impressions are lasting 
impressions" is a statement that many 
of you may be familiar with. In the 
golf industry we know that Public 
Relations are all about those first 
impressions. We are constantly being 
challenged to make that lasting 
impression on all those that cross our 
paths to maintain the relationship 
necessary for a successful business. 

First impressions are usually made about people, places or 
things. They can be visual, audible, a smell, or some other 
sense. Many times a first impression is made within a few 
seconds of one of these senses being activated. Negative first 
impressions are made much quicker than a positive one and 
are much more difficult to change. At some point in every-
one's life they have experienced the importance of making 
that first impression or determining the outcome of a first 
impression. And most times we can count on those first 
impressions to be a true statement of an experience. 
However, that is not always that case. 

Several years ago I had to hire a crew member for 
Bellwood Oaks. I had a recent college graduate apply for the 
job and scheduled an interview. He showed up at the inter-
view dressed extremely preppy (well, according to a 40-year-
old) with a couple of ear piercings and a tongue stud. My 
first impression screamed that no way was I hiring this kid. 
As the interview went on I found out he had little experience 
with equipment and wasn't real excited about getting dirty 
with the hands-on outside work. I was thinking my first 
impression was right on. Due to the timing, the lack of appli-
cants and the extreme need of another pair of work hands I 
hired the kid. As the story goes on it turned out that this 
preppy, pierced kid was an excellent worker that caught on 
quickly. He was dependable, trustworthy and ended up lov-
ing the sweat and grime of the job. He worked for Bellwood 
Oaks for several years and turned out to be not only an 
invested worker but a great colleague. He is currently a 
lawyer as a public defender where he is always making his 
own first impressions. 

We definitely are under the microscope of the public when 
it comes to our facility. First impressions are made every day 
on a golf course. From the moment golfers drive into the 
parking lot their impressions begin. They are checking out the 
condition of the course, the clubhouse workers, the timeliness 
of tee times, speed of the greens and the list goes on. It is 
important in our interactions with golfers that we make that 
"lasting first impression," so they will return one day. 

We also make first impressions behind the scenes every 
day. Whether it is with new co-workers, peers or suppliers, it 
is important to make lasting positive impressions in an indus-
try where networking is an important part of being success-
ful. When it comes to Public Relations, let's make sure that "a 
first impression is a lasting impression" and one that is posi-
tive. - Bill Gullicks 

Supplying over 200 
Golf Courses Since 1987 

24317 Durant St. N.E. 
East Bethel, MN 55005 

(763) 444-6753 
66A Quality Grown Reputation" 



TURF AND GROUND SUPPLIES . REGIONAL ECO SITE • CUSTOM SOILS • PREMIUM MULCHES 

It's all here... 
under the red roof 

5500 Blaine Avenue | Inver Grove Heights, MN 55076 | P: 651-450-0277 
F: 651-450-9380 | E: wholesale@gertens.com | W: gertenswholesale.com 

mailto:wholesale@gertens.com


Thanks for being a part of who we are. 

At Par Aide, we never forget it's your dedication to the course that constantly drives 

us to provide new, more innovative products. Products that save you time and deliver 

superior value. So from Par Aide, a sincere thank you for being our valued partner. wmm 

paraide.com 

Wherever golf is played. 

GCSAA^P 
SILVER PARTNER 


