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From Board Room to Water Cooler 
Everyone's Talking About Weather 

What a great day for golf. Mike Nelson had the golf course in terrific condition 
and the weather, for once, cooperated. Thanks Mike to you and your staff for pro-
viding a great venue for the Scholarship Scramble. While many of you were at 
Dakota Dunes, others were at the Pines in Nisswa for the E-Z-Go appreciation 
event. Another fine golf course and more good weather, how did that happen? 

From the board room to the water cooler, just about all anyone is talking 
about is the weather and for good reason, the season has been terrible. Enough 
said. Wait a minute, there may be another reason to talk about the weather. With 
all of the lost rounds everyone is feeling the financial crunch. A KARE 11 report 
had Braemar losing as much as $18,000 per day. And the public courses are not the 
only ones feeling the pain. Private clubs, even though they have already received 
their dues, are feeling the pinch in the clubhouse. Without golf there is lower food 
and beverage revenue as well as fewer guest fees. Where does all of this lead? If 
history is doomed to repeat itself then it leads straight to the Golf Course 
Superintendent (GCS). Boards and owners are sure to come calling on the GCS to 
start cutting costs. Eliminate fertilizer applications, cut the labor budget, cut the 
improvements. These are the cries we are all soon to hear. 

This may be the best opportunity we have had in many years to promote our-
selves. We must point out to all those who scream that the grounds department 
must cut costs that the grass doesn't really care if it is raining or not. That all the 
rain really does is increase our cost, more labor to put bunkers back in place after a 
downpour, more fertilizer to replace that which has leached out of the system, more 
pesticides to combat disease. However, it is also a chance to show how well we are 
spending the money of others. We can show them how we can or have cut the labor 
needs by fixing bunker faces to eliminate erosion, how we are spoon feeding the 
turf so as not to lose a months worth of fertilizer the minute it rains. These are but 
a few of the examples we must point out to the decision makers at your club or 
course. Show that not only are you trying to control cost but are doing it in a way 
as to provide a better facility when the rains do come to an end and we finally see 
that big orange orb in the sky. 

If you are looking for some timely weather information we have added some 
links to some good sites on the mgcsa.org web site. The wunderground site offers 
some realtime data for all major cities in the state including radar information. This 
may save many of you from the high cost of weather information services. That is 
if you don't have a problem hitting the refresh button once in a while. 

Take the time to promote yourself and show with facts how you truly are the 
most valuable member of the staff. Keep smiling for the sun is sure to shine one of 
these days. 

Respectfully, 
Paul Eckholm, CGCS 

President 
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The Mysteiy of Dollar Spot 
By JON POWELL 

University of Minnesota 

As many of you have noticed this has been quite a year for dol-
lar spot which started with a heavy outbreak in early June. Within 
the last couple of years, we have noticed dollar spot developing 
severe epidemics fairly early in the spring and lasting late into the 
fall. In some cases these epidemics have been remarkably severe 
and the spots have appeared to be more damaging than we are 
used to seeing. The result of these atypical dollar spot epidemics 
has lead to some confusion with respect to diagnosis of the dis-
ease. 

Perhaps the most disconcerting aspect of these outbreaks is the 
fear that these are outbreaks of a relatively new disease, bentgrass 
dead spot, caused by the fungus Ophiosphaerella. While the two 
diseases may be confused, bentgrass dead spot has yet to be posi-
tively identified in Minnesota. Bentgrass dead spot has only been 
identified on young bentgrass (under 6 years old). The initial 
symptoms are actually more similar to microdochium patch 
(A.K. A fusarium patch; pink snow mold), having a reddish brown 
color. This color eventually fades to a bleached/tan color typical 
of dollar spot. 

So how do you make sure that you are dealing with dollar 
spot? A relatively simple test for dollar spot is to remove a 4 inch 

diameter plug containing an infected spot(s). Place the plug in a 
plastic bag along with a small amount of water. Seal the bag 
closed and place it in a warm (~72E F) place overnight. Most dol-
lar spot samples will form a white fluffy mycelium (strands of the 
fungal pathogen) within this time period when placed in a moist 
chamber. Bentgrass dead spot will not form any noticeable 
mycelial growth. J.. 

Fungicide resistance in Minnesota? For the most part, dollar 
spot will exhibit resistance to the benzimidazole fungicides 
(Cleary's 3336, Cavalier). Beyond that there has not been many 
reports of resistance to other classes of fungicides (DMI and dicar-
boximide) used to manage dollar spot in Minnesota. Does this 
mean we don't have to be concerned with dollar spot resistance? 
During a recent class at the U of M we examined several isolates 
collected around the state and found a couple of isolates that 
exhibited significant levels of resistance to the DMI fungicides 
(propiconazole, tridimefon, fenarimol, triticonazole). So with 
these isolates out there the question becomes; Will your manage-
ment practices promote the development of resistant populations? 
This does not mean you avoid using DMI fungicides for manage-
ment of dollar spot, but rather use them wisely (and timely). 

Experienced Supplier of Your Golf & Sport Turf Needs. 
Specializing in: 

Kenny Miller Q Roger Odegard 
Phone:952-985-5700 g ù 21778 Highview Ave. S. 

Fax:952-985-4242 Lakeville, MN 55044 
emaiheurekasands @ aol.com 

•Blended Rootzone/Turf Mix 
•Portable Blending 
•Topdressing to your specifications 
•Truck Delivery 
•Bunker Sands/Native & Sidley "ProAngle"@of Ohio 
•Drainage Rock 
•Decorative Rock 
•Bulk & Bagged Dried Sand 
•Float & "Tycrop" on Site Mobility 



CLASSIFIED ADS 
FOR SALE 

2 Cushman Trucksters, circa 1980? 
Models 898531 and 898532 

One ran last we drove it, 
other with bad engine 
Will sell as a pair to 

first reasonable offer. 
Contact: MIKE COHRS 
Bluff Creek Golf Course 

(952) 445-5588 or (612) 799-0605 

FOR SALE 
Toro normally open hydraulics. 

630s, 640s, 650s & 690s 
Contact: JAMES BADE 
Somerset Country Club 

(651)457-1161 

FOR SALE 
115 Cast aluminum round 

tee markers. 
$28.75 each (new). Will sell 

entire set for $1,000. 
Contact: SCOTT GREENFIELD 

Spooner Golf Club 
(715) 635-6438 

FOR SALE 
Neary Model 500 SR Spin & 

Relief Sharpener 
(used less than 50 hours) 

includes vacuum 
attachment $9,500 

Rhino Model TX115-HD 
PTO Wing Mower 

(used less than 10 hours) 
3-deck finish cut rotary mower, 

11.5-ft cutting width. 
$7,900 

Contact: TIM COMMERS 
Cushman Motor Co., Inc. 

(612) 333-3487 

FOR SALE 
Used Jacobson Walk-Behind 

Greensmower 
Good Condition ~ $500 

Contact: JERRY MURPHY, CGCS 
Somerset Country Club 

(651)457-1416 

FOR SALE 
(8) Moody Rainmaster 

Model MA Irrigation Clocks - Free 
1968 Ford 3500 Backhoe ~ $6,900 

1994 Jacobsen TriKing ~ $2,950 
1995 Lastec 721 

Articulator Rotary - $5,990 
1988 Jac 720 Sweeper - $1,995 

1998 Grass Craft Hover 
Mowers (2) ~ $400 ea. 

Contact: ERIC PETERSON 
Dellwood Hills Golf Club 

(651)426-3218 

FOR SALE 
Air Max Circulating Fans 

(2) Less than 10 hours use. 
5hp Briggs l/C, new condition. 

$500 each 
Contact: CHAD BRAUN 

Prestwick Golf Club 
(651)459-0288 

FOR SALE 
Goosen Bale Chopper 

13hp motor, used very little. 
$3,000/make offer 

Contact: STEVE SCHUMACHER 
Izaty's Golf & Yacht Club 

(320) 532-4284 

FOR SALE 
1995 Friend Speed Roller with Trailer 

National PTO-driven 
5-gang Fairway Reel Mower 

...plus extra set of 5-gang 
verticut reels (1987) - $2,000 

Make offer 
Contact: RED or MIKE 

Edina Country Club 
(952) 922-9012 

FOR SALE 
Attachments for 

GM3000 Greensmower 
Set of Spikers. 
Great shape. 

$1,100/make offer 
Contact: JOE 

(763) 644-2560 

FOR SALE 
Toro VT4 Controllers with pedestals 

Quantity of 10 @ $250.00 ea. 
Contact: BROOKS or LEROY 

(320) 963-3533 

WANTED 
Driving Range Ball Washer 

Contact: 
KEVIN 

Crow River Country Club 
(320) 587-2785 

FOR SALE 
Used Range Balls 

400-500 dz. ~ used one year. 
$2.50 per dozen 

Contact: CHRIS KORBOL 
U of M Golf Course 

(612) 627-4044 

FOR SALE 
1990 7-blade 

Toro Fairway Mower 450-D 
Unit sharpened and 
ready-to-go ~ $6,000 

or best offer 
7-gang Spartan 

Rough Mowers + frame, 
sharpened and ready-to-go 

Contact: MARK BOONSTRA 
Hollydale Golf 

(763) 559-4458 

FOR SALE 
Greenskeeper by Broyhill 

Set of 3 spikers for 
Toro Greensmower. 

Make offer. 
Contact: DAVE SIME 

Benson Golf Club 
(320) 843-2109 

FOR SALE 
1987 Case 585 Diesel Tractor 

w/turf tires ~ 1,398 hours. 
Excellent condition. 

$10,500 or best offer 
Contact: TOM KASNER 

Albany Golf Club 
(320) 845-4306 

FOR SALE 
7-gang Jacobsen Fairway 

Mower. Good Reel Stock RTC 
2 reels for parts and 1 new 

reel included $2,000 
1998 Jacobsen 26" walk behind 

Greensmower with groomer. 
Low hours....$4,000 

Older Jacobsen walk behind 
Greensmower. Fair to good 
shape...$350 or best offer. 

Contact: LEROY 
Dawson Golf 

320-226-0512 
320-598-7787 evenings 

Anyone 
interested in 

running for the 
MGCSA Board 
should contact 

Tom Fischer, CGCS 
at 

763/315-8575 

FOR SALE 

(1) 4" CLA-Valve, used, fair cond $200 
(1) 6" CLA-Valve, used, good condition $400 
Cast Iron Flange Tee, 6x6x8, used make offer 
Cast iron Flange Tee, 6 x 8 x 6 , used make offer 
Cast iron Flange Reducer, 6x8, used make offer 
Dethatching Reels (Model 03516) for Toro RM5100/5300, like new $1,500 
(1) Parkmaster/Spartan Reel Assemblies, 5-blade, complete, good cond... $250 
(5) Blade reels for RM216, used/like new $150/set 
GM72 Deck Wheels, brand new, 12-1509 $25/pair 
Model 134 Plug Pusher for Toro GM300/3000, like new make offer 
Rear weight for Toro GM200/300 ....$25 
Tire/Rim for Toro GM52, 20x8:00-10, good cond $25 
Husqvarna 36R Weed Whip, parts only free 
QHA assemblies for Toro GM300/3000 reels, used, good cond make offer 
Scraper Brush Assemblies (33-1000) for Toro GM300/3000, new/used...make offer 
Scraper Comb Assemblies (11-0070-01) for Toro GM300/3000, new/used....m.o. 

Contact: TOM FISCHER, CGCS 
Edinburgh USA/City of Brooklyn Park 

(763) 315-8582 
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GCSAA Internet Commerce Meeting 
Outcomes Summary 

The GCSAA Internet Commerce Industry Discussion 
Meeting was held at GCSAA Headquarters, Lawrence, 
Kansas on April 16-17, 2001. The materials presented at the 
meeting can be viewed at http://www.nterline.com/gcsaa. 

The goals of the meeting were to introduce the GCSAA 
net market technology supplier partner XS Inc.; preview the 
initial capabilities of the defined commerce pilot; solicit 
feedback and better understand the impact on manufactur-
ers and their distribution chain, and provide a forum to 
pose and answer questions. 

The meeting and its purpose were introduced. A discus-
sion of why GCSAA is augmenting their membership offer-
ings with Internet commerce, and the process and rationale 
for selecting XS Inc., were presented. This was followed by 
a detailed discussion by XS Inc. of its background and expe-
rience, the technology platform and capabilities they are 
providing, and how suppliers can leverage these capabili-
ties. The discussion continued with details about the com-
merce pilot, and targeted buyer and seller benefits. The 
remainder of the meeting was focused on identifying and 
discussing issues and concerns, and gathering industry 
feedback. 

After a brief description of the commerce pilot, these 
issues are discussed. 

Commerce Pilot 

The purpose of this pilot or "soft launch" is to provide an 
"initial (real) potential solution" to enable buyers and sellers 
to: 

Experience the possibilities of Internet commerce first 
hand; 

Determine the "value" opportunities for themselves; 
Guide the development of future offerings to the broad-

er market; and 
Decide if the GCSAA organization, an established trust-

ed third party, can be of value in bringing the benefits of the 
Internet to buyer and seller members in this market. 

The initial product group selected is plant protectants. 
The pilot will last approximately 60 days. On the buy-side, 
approximately 300 superintendents will be invited to par-
ticipate in the Pilot, and on the sell-side, it is open to all sup-
pliers. 

The pilot, as described in the meeting, will consist of two 
major capabilities: 

The Golf Super-Market - a neutral exchange where sell-
ers can list their products (either anonymously or using 
their name) and buyers can bid to purchase items. Initially, 
only fixed price listings will appear on the exchange. As a 
buyer's option, a function called "Name Your Price" can be 
used. This allows a buyer to identify a product and what he 

is willing to pay to acquire that product. Sellers can respond 
to the buyer's request with the appropriate bid to secure the 
purchase. XS Inc. handles the financial transaction, and sub-
sequent fulfillment (delivery). 

The Golf Super-Store - a web-based storefront where 
suppliers can list their products, transact business, and han-
dle the fulfillment themselves. 

The initial capabilities and their details were described at 
the meeting. 

Key Issues 

A number of significant issues emerged from "why is 
GCSAA in commerce?" to "what is the performance and 
capacity of this capability?" A discussion of these issues fol-
lows. 

Why is GCSAA offering Internet Commerce as a mem-
bership service? Is it consistent with the mission of the asso-
ciation? Is this a conflict of interest for GCSAA? 

Serious investigation of the benefits of Internet com-
merce for our members was recommended first by a sup-
plier focus group in August 1999 and then by the superin-
tendent member-based Web Strategy Committee in June 
2000; the GCSAA Board of Directors subsequently 
approved that direction. Both groups (suppliers and super-
intendents) believed that GCSAA was in the best position to 
take the leadership role in providing the one-stop shop of 
services in support of the superintendent, and that this 
service offering, if designed appropriately, would comple-
ment existing information content and membership servic-
es. They believed that it was consistent with the organiza-
tion's mission, and was a major element of GCSAA's strate-
gy to: 

Leverage the Internet to provide member support any-
time (24 -7), anywhere (globally), and 

Provide a one-stop Internet location where superintend-
ents can manage most aspects of their jobs and career. 

Is this a potential conflict of interest for an association, a 
trusted third party? 

Again, it is believed that this offering is being developed 
for the right reasons (see above), and that Internet only pro-
vides a venue, much like a tradeshow floor or publication, 
for sellers to provide information to buyers. It is provided 
as a service, voluntarily, to buyers and sellers who choose to 
participate. It appears universally believed (by GCSAA, 
superintendents and industry) that the Internet will not, 
and should not, displace valued pre- and post-sale service 
and support, and that many companies have already begun 
to investigate the tremendous functional power of the 
Internet in service to the buyer. 

(Continued on Page 21) 
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Tools of the Trade 

MAXIMUM PROTECTION FROM STRESS WITH AMINO ACID BIOFERTILIZERS 
Use MACRO-SORB® radicular throughout the growing Use QUELANT®-Ca to correct a calcium deficiency within 
season to increase nutrient absorption and enhance J ® the plant or once a month to keep calcium levels sufficient 
root growth and development. throughout the year. 

Use MACRO-SORB® foliar to increase photosynthetic O M Use QUELANT®-K to enhance synthesis of carbohydrates 
activity, especially during periods of stress, and through- | 5 3 and increase turfgrass tolerance to heat, drought, cold, 
out the year to enhance your foliar spray program. traffic, disease, and other adverse conditions. 

PRECISION TURF & CHEMICAL, INC. 
7 7 2 8 C o m m e r c e C i r c l e • G r e e n f i e l d , M N 5 5 3 7 3 
Phone: (763) 477-5885 • (800) 925-TURF (8873) 
E-mail: email@precisionturf.com 
Fax: (763) 477-6511 • www.precisionturf.com 

mailto:email@precisionturf.com
http://www.precisionturf.com


NORTH CENTRAL REGIONAL UPDATE 

ON THE ROAD WITH THE USGA 
By BOB BRAME 

Agronomist 

It has been an unusual spring. Much of the lower portion 
of the North Central Region went through a period when 
the daytime temperatures were warm (mid 70's and above) 
and yet the nighttime temperatures dropped back signifi-
cantly; and as a result, holding down soil temperatures. 
Those trying to recover from winter injury or growing in 
newly-planted surfaces are very aware of what the cool soil 
temperatures did to growth. 

Most areas of the lower North Central Region had been 
dry until just recently. Yet, the recent rains have reversed the 
year-to-date totals that were previously in the red. Despite 
daily rain over the last seven to ten days the Cincinnati area 
continues to be more than six inches down for the year. 
Clearly, weather conditions are a very real issue in manag-

Clearly, weather conditions are a very 
real issue in managing golf turf. Not a 
surprising or profound statement, but 

often golfers fail to consider how 
dramatically weather conditions impact turf 
growth and, as a result, course play ability. 

ing golf turf. Not a surprising or profound statement, but 
often golfers fail to consider how dramatically weather con-
ditions impact turf growth and, as a result, course payabil-
ity. It reminds me of an often used phrase, "the only thing 
that happens fast in agriculture is crop failure." 

The last few days of travel have exposed a number of 
active diseases, which include Microdochium nivale (pink 
snow mold), dollar spot, and take-all patch. Many golf 
courses also are experiencing cutworm activity. Perhaps a 
bit early, but weather patterns have been unusual. 

There continues to be significant discussion about Poa 
annua seed head control on greens. Unfortunately, this is 
not a simple topic that can be handled the same in all situa-
tions. The most common strategy for minimizing seed head 
impact on ball roll is to utilize Primo. This plant growth reg-
ulator does not stop seed head production, but it will soften 
the negative playability that can otherwise occur. For other 
options that may be better fitted to your course, give us a 
call (859/ 356-3272). 

Another common topic on recent visits, and one that 
often occurs in the spring, is rough playability. On one hand 
it is important to avoid slowing play due to the cutting 
height or grass density. On the other hand, rough means not 
easy. After all, without rough there would be no incentive 
for hitting the fairway. Ideally, try to establish a mowing 
height that balances health and playability over a season 
long perspective. A slightly higher cut in the spring will 
yield better turf dependability in late summer. Often the 
best approach is to mow more frequently in the spring and 
maintain the cutting height that provides the greatest pack-
age of year-round benefits. 

As we move into late spring and early summer, initiate 
the use of soluble fertilizers applied through a spray tank at 
light and frequent rates (spoon-feeding). The target is to 
protect what was established over the fall and spring and 
not to push additional topgrowth. Thus, should an applica-
tion of a soluble fertilizer yield a noticeable growth increase, 

reduce the rate. Consistency with 
spoon-feeding will improve turf 
quality and dependability as we 
move into the summer months. 

As always, feel free to contact our 
office should concerns arise or if you 
see anything unique and worthy of 
passing on. 

* * * 

(Editor's Note: Bob Brame can be 
reached at bobbrame@usga.org or 859-
356-3272.) 
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