Xperience you can trust

Plaisted Companies is the largest, full-service golf course supplier in the upper Midwest.
Our ongoing service and maintenance programs have kept our customers supplied with quality
products and receiving dependable delivery for more than ten years.

Foaiawoy WA LgLE

Delivery

PlaiSted . E.IS.R?\/o:r 3'\3/]?\l -5; 1353%5 205th Ave N.W.
Companies 5>

INCORPORATED www.plaistedcompanies.com

Construction Material * Top Dressing Blends ¢ Bunker Sand » Cartpath Aggregate * Draintile & Decorative Rock


http://www.plaistedcompanies.com

©2001 DTN Weather Services

THE MOST PROFITABLE
SQUARE FOOT
ON YOUR COURSE.
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B Avoid costly weather delays and expenses. Use the accurate and
easy-to-use forecasts and current radar maps to schedule staffing,
chemical applications, irrigation, and course maintenance.

d : B Maximize course scheduling and tee fimes. With access to current,

‘ N accurate weather information, course events and tee times can be

EAIHE postponed or delayed, rather than canceled, increasing your profits
 SERVICES and ensuring players’ safety.

W Use a single source to quickly and easily access the information you

Call Toll Free: 1-866-230-1020 need. The C&P Press Turf Product Index is included with your system,

www.dtnweather.com along with evapotranspiration tables, a helpful tool for accurately

planning watering and chemical applications, and much more.

NOW AVAILABLE: THOR GUARD LIGHTNING PREDICTION SYSTEM



http://www.dtnweather.com

LEITNER COMPANY

Specializing in Soils for Golf Course Maintenance & Construction

Soil mixing and processing specialists.
Supplying the Golf Course Industry with soil and sand products for over 50 years.
From 10 yards to 10,000 yards - material to specification for topdressing and construction.
Quality - Reliability - Experience

MIKE LEITNER

LEITNER COMPANY

945 Randolph Avenue ~ St. Paul, Minnesota 55102

(651) 291-2655

PROUD SUPPORTER OF RESEARCH AND EDUCATION THROUGH THE MGCSA
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"Changing" Landscapes: Resource Efficient Landscaping
Presents New Opportunities for the Landscape Industry

Change is taking place as many res-
idents and businesses in our communi-
ties take a closer look at the impacts of
landscaping practices on the environ-
ment and their pocketbooks. It is old
news that traditional landscapes that
include large turf areas, areas of high
density plantings, and extensive use of
annual color are wasteful and ineffi-
cient. However, many landscape pro-
fessionals "cling" to the perception that
their customers want this kind of land-
scaping around their homes or busi-
nesses. Nothing could be further from
the truth. In fact, a growing number of
residents and businesses are recogniz-
ing that changes in landscape design
and content can produce attractive
landscapes that are resource-efficient -
requiring less water, fertilization and

producing less waste. There are new
and expanding opportunities for
enlightened members of the landscape
industry to recognize this change and
use it to their advantage. Landscapers
who incorporate resource-efficient
practices in their design and mainte-
nance work will find expanding
demand in the communities they
serve.

So how does a landscape transition
from traditional to resource-efficient
forms of landscaping? It's simple and
many may already be doing so. It is
important to understand some of the
important components of Resource
Efficient Landscaping so that it can be
effectively incorporated into practice.
Two primary components are drought
tolerance and low waste.

Drought Tolerance

Many landscapers are already
familiar with issues surrounding low
water usage, and incorporate drought
tolerant landscaping in their work.
However, it is always important to
keep drought-tolerant landscaping as
a central focus of design and mainte-
nance, especially when you consider
that our water supplies will continue
to be limited as our population contin-
ues to grow.

First and foremost, limit turf areas,
since grass is a high consumer of
water. Select plantings that have
reduced water needs, and place plants
that have greater needs in areas of
reduced sun exposure. Consult an

(Continued on Page 31)

The Kawasaki 3020 Mule

heavyweight investment deserves every ounce of protection you can muster. Enough power to move
substantial loads comes courtesy of a big, 617cc liquid-cooled V-Twin engine. You’ll make fewer
trips, too, because the Mule™ 3020’s big, tilting cargo bed can carry up to 800 pounds per load.
If that doesn’t cut it, you can hook up a trailer and more than double your carrying power. And
best of all, the Mule™ 3020 cruises over your turf on wide, turf-application tires, disturbing little more than the
early-morning dew.

Kawasaki

UTILITY VEHICLES

+Liquid-cooled, V-Twin engine

+Air intake system overhead

+1,330 Ib. load capacity

+Rack & pinion steering

+Sound-insulated and extra-quiet muffler
+Governed to 16 mph safety

+Lock-out differential for min. ground disturbance
+Full line of accessories available

Call Tim Commers today...
(612) 333-3487 or
Toll Free 1 (800) 759-5343

=(USHMAN MOIOR (0., IN(=

2909 EAST FRANKLIN AVENUE, MINNEAPOLIS, MINNESOTA 55406
(612) 333-3487 « Fax (612) 333-5903 » Toll Free 1-800-759-5343

14 HOLE NOTES AUGUST 2001



Siffiplot

eARTNER g™

e Q AT
Delivering
Total Solutlons

- «Agronomically Superior Salespeople
‘Wide Product Selection
*Extensive Product Knowledge

«Customized Programs

Contact Simplot Partners:
Joe Churchill, Chris Hoff, Leif Erickson, Ed Hoover
Phone: (888)828-5354 or (651)633-6251 -

© 2001 J.R. Simplot Company. All rights reserved.



2001 MGCSA MEMBERSHIP ROSTER ADDITIONS

REGULAR MEMBERS

AHLGREN, DARYL
CLASS

COLUMBIA GOLF

3300 CENTRAL AVE. N.E.

MINNEAPOLIS, MN 55418

BUSINESS: 612/370-4876

MOBILE: 612/282-0466

YEAR JOINED: 1983

BENSON, STEVEN

CLASS C
GRAND NATIONAL GOLF CLUB
300 LADY LUCK DR.
HINCKLEY, MN 55037
BUSINESS: 320/384-7084
FAX: 320/384-7280
MOBILE: 320/630-8900
E-MAIL:stevenrbenson@hotmail.com
YEAR JOINED: 1999

BERGDAHL, ADAM

STUDENT
UW - RIVER FALLS
RIVER FALLS GOLF CLUB
P.0. BOX 71
RIVER FALLS, Wi 54022
BUSINESS: 715/425-2838
MOBILE: 651/983-7907
E-MAIL: adam.j.bergdahl @uwrf.edu
YEAR JOINED: 2001

BULLOCK, JASEN

CLASS B - GCSAA (pending)
SHAMROCK GOLF CLUB
2204 SHENENDOAH LN. N., #208
PLYMOUTH, MN 55447
BUSINESS: 763/478-9977
E-MAIL: jbullock @ hotmail.com

CISZAK, FRANK

CLASS A - GCSAA
CEDAR VALLEY GOLF CLUB
P.0. BOX 1148
WINONA, MN 55987
BUSINESS: 507/457-3129
YEAR JOINED: 1995

DICKINSON, DAN
CLASS B
SAUK CENTRE COUNTRY CLUB
SAUK CENTRE, MN 56378
BUSINESS: 320/352-3860
FAX: 320/352-3860
MOBILE: 320/815-9219
YEAR JOINED: 1999

DUNKLEY, EDWARD

CLASS B - GCSAA
GRAND NATIONAL GOLF CLUB
300 LADY LUCK DR.
HINCKLEY, MN 55037
BUSINESS: 320/384-7084
FAX: 320/384-7280
YEAR JOINED: 1999

KLATTE, MARTIN G.
CLASS B - GCSAA
ELM CREEK GOLF LINKS OF PLYMOUTH
18940 HWY. 55
PLYMOUTH, MN 55446
BUSINESS: 763/478-6716
MOBILE: 612/839-7657
YEAR JOINED: 1998

KLING, JOSHUAR.
CLASS C

DEER RUN GOLF CLUB

8661 DEER RUN DR.

VICTORIA, MN 55386

BUSINESS: 952/443-2225

FAX: 952/443-3358

YEAR JOINED: 2001

LANGLOIS, THEODORE J.
CLASS C
CHIPPEWA VALLEY GOLF COURSE
2200 CRESTWOOD DR.
MENOMONIE, WI 54751
BUSINESS: 715/235-9808
FAX: 715/235-8650
MOBILE: 715/279-8453
YEAR JOINED: 2001

LEACH, GUY W.
CLASS A
SPRING VALLEY GOLF COURSE
400 VAN BUREN RD.
SPRING VALLEY, W 54767
BUSINESS: 715/778-5513
FAX: 715/778-5512
YEAR JOINED: 1999

MATTSON, SCOTT
CLASS D
BLACKBERRY RIDGE GOLF CLUB
1402 32ND ST. N.
SARTELL, MN 56377
BUSINESS: 320/229-1888
YEAR JONED: 1993

NESS, SCOTT
CLASS C - GCSAA
MANKATO GOLF CLUB
P.O. BOX 3122
MANKATO, MN 56002-3122
BUSINESS: 507/345-4193
FAX: 507/387-4991
E-MAIL: sness@ic.mankato.mn.us.

OTTO, KENNETH
CLASS B
VALLEYWOOD GOLF COURSE
4851 125TH ST.
APPLE VALLEY, MN 55124
BUSINESS: 952/953-2331
FAX: 952/953-2333
PAGER: 651/637-4909
YEAR JOINED:

PAKKO, DANIEL
CLASS D
WHITE BEAR YACHT CLUB
P.0. BOX 10696
WHITE BEAR LAKE, MN 55110-0696
BUSINESS: 651/429-1892
YEAR JOINED: 1995

THELEN, DANIEL

STUDENT
RIVER FALLS GOLF CLUB
1011 COUNTY ROAD M
RIVER FALLS, WI 54022
BUSINESS: 715/425-2838
E-MAIL: daniel.|.thelen@uwrf.edu
YEAR JOINED: 2001

WEISS, THOMAS R.

CLASS A
BROCKWAY GOLF COURSE
13500 S. ROBERT TRAIL
ROSEMOUNT, MN 55068
BUSINESS: 651/423-5222
YEAR JOINED: 1986

AFFILIATE MEMBERS

CHRISTIANSEN, ERIK
AFFILIATE

EC DESIGN GROUP LTD.

P.0. BOX 65036

WEST DES MOINES, IA 50265

BUSINESS: 515/225-6365

FAX: 515/225-6366

E-MAIL: ecdgroup@aol.com

YEAR JOINED :

GEIKE, RICHARD
AFFILIATE

FRITZ'S RESORT

P.0. BOX 803

NISSWA, MN 56468

BUSINESS: 218/568-8988

E-MAIL: fritzrst@uslink.net

YEAR JOINED: 2001

HART, GARY

AFFILIATE
T. L. STEVENS WELL CO.
6250 HWY. 12 W.
MAPLE PLAIN, MN 55359
BUSINESS: 763/479-2272
FAX: 763/479-2198
MOBILE: 612/245-9348
E-MAIL: tiswellco@aol.com
YEAR JOINED:

REIHE, ROBERT L.
AFFILIATE
PREMIER IRRIGATION
P.0. BOX 564
HASTINGS, MN 55033
BUSINESS: 651/480-8857
MOBILE: 651/260-7133
YEAR JOINED: 1983

17715 Jefferson St. NE ~ Ham Lake, MN 55304

Mel Strand, CEO
36 Years Experience

Double Eagle

Golf Construction

Redesign the Old
...Construct the New

(763) 434-0054
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HERFORT=NORBY

GOLF COURSE
ARCHITECTURE

(952)942-0266 (952)942-0197 Fax
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LABORATORIES

Maximum PROTECTION FROM STRESS WITH AMINO ACID BIOFERTILIZERS

* Use MACRO-SORB® radicular throughout the growing Use QUELANT®-Ca to correct a calcium deficiency within
¢ the plant or once a month to keep calcium levels sufficient

@ season to increase nutrient absorption and enhance
root growth and development. %= throughout the year.

Use QUELANT®-K to enhance synthesis of carbohydrates

= Use MACRO-SORB® foliar to increase photosynthetic -
activity, especially during periods of stress, and through- fsesf and increase turfgrass tolerance to heat, drought, cold,

out the year to enhance your foliar spray program.

PRECISION TURF & CHEMICAL, INC.
7728 Commerce Circle » Greenfield, MN 55373

s traffic, disease, and other adverse conditions.

Phone: (763) 477-5885 » (800) 925-TURF (8873)

E-mail: email @ precisionturf.com

Turf & Chemical Inc. Fax: (763) 477-6511 » www.precisionturf.com

amax LN



mailto:email@precisionturf.com
http://www.precisionturf.com

www,
mgcsa.ory

New from
The Andersons...

™

GOLF PRODUCTS

o>
Turf Fertilizer
18-9-18

Contact for more
information:

Mike Redmond
Territory Manager
11607 Scepaniak Dr.
Little Falls, MN 56345
(320) 632-6108
FAX: (320) 632-6120
CELL: (612) 963-0752

e )

Professional Turf Products Division
PO Box 119
Maumee. OH 43537
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Membership Report

New Members: June 12, 2001

Class
Jason Bullock
Shamrock GC.. ..o g idbin e s itiins B - GCSAA (pending)
19625 Larkin Rd., Corcoran, MN 55340
W: 763-478-9977

Joshua R. Kling

Deet RUNY G s e s e o e R @
8661 Deer Run Dr., Victoria, MN 55386

W: 952-443-2225

Theodore J. Langlois

ChippewaValley/GEL - St e il f e dis o e =
2200 Crestwood Dr., Menomonie, WI 54751

W: 715-235-9808

Adam Bergdahl

UW-River Falls, River Falls GC...........ccccccovveerernnne. Student
P.O. Box 71, River Falls, WI 54022

W: 715-425-2838

Daniel Thelen

UW-River Falls, River Falls GC........c..cccoceoeivecisairnass Student
P.O. Box 71, River Falls, WI 54022

W: 715-425-2838

Richard Geike

Fritz s Resorts. o innl i i Bl Affiliate
P.O. Box 803, Nisswa, MN 56468

W: 218-568-8988

RECLASSIFICATIONS

Jeff Forsberg
Bearpath G&EC. 2l o, il i Associate to C - GCSAA

Bradford C. Zimmerman
Boulder Point GC oo C to B- GCSAA

Respectfully submitted by
Daniel Swenson
Membership Chairman

WWW.mgcsa.org
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Why are Forecasts Always Wrong?

By MARTY McKEWON
Meteorologist, DTN Weather Services

This question is still asked quite often by the general
public and I thought this month we should examine that
question further. The state of weather forecasting and mete-
orology has changed dramatically over the past 10 to 20
years so one would hope those changes have lead to more
accurate forecasts.

Lets’ see if that's true.

The reason the question, “why are forecasters always
wrong” or some iteration of that, is still frequently heard, is:
it’s human nature for people to remember the bad forecasts
or missed events.

For example, if your local weather forecaster is calling for
6 to 12 inches of snow and high winds and you end up with
one inch of snow you remember that. Your kids remind you
because they thought school would be canceled and the talk
at the local store or water cooler is of the blown forecast.
Yet, next week when the same forecaster calls for 6 to 12
inches of snow and you receive that, there is not nearly the
same recognition of the good forecast received compared to
the poor one.

Is that fair? Probably not. However, as a meteorologist I
can say I'm in one of the few professions where I can be
wrong 50 percent of the time and still have a job!

So lets’ delve into this issue further. hopefully, most Turf
readers do not rely solely on television or radio for weather.
As has been mentioned in several past articles, your job is
highly dependent on weather so hopefully you have a pro-
fessional source of information. I'm sure you watch the
local news for weather forecasts. Who doesn’t? The mete-
orologist who is giving you the forecast probably spent less
than an hour actually studying weather maps and prepar-
ing the forecast. The reason is, they simply don’t have the
time. The prime time meteorologist arrives around 1 p.m.
in the afternoon; spend an hour or so catching up, answer-
ing e-mail, etc; then may have to attend a station meeting
which could last up to another hour. suddenly it's 3 p.m.
and they have to on the air at 5 p.m. Hopefully they can
spend from 3 to 4 p.m. forecasting before preparations
begin for the evening show. however, if they're expected at
the zoo of the fair for a remote shot they may lose that hour.
Now it’s 6:30 p.m. and time for dinner and a break. Most
new forecasting information does not come in until after 9
p.m., so that does not give them enough time to update
things before the 10 p.m. show. So there you have it.
Despite all the super Doppler radar, storm tracker, weather
tracer, 4-D fly through equipment they can buy, it can’t take
the place of a meteorologist sitting down to study maps and
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data.

In today’s world of TV meteorology, it's this writer’s
opinion, the meteorologist is expected to be an on air “per-
sonality” first and meteorologist second. While many TV
stations promote and emphasize accuracy, they do not pro-
mote an environment where this claim can be fostered.
that’s not to say all TV meteorologists are created equal.
Some find ways to work around the requirements of being
a “personality.”

Many people also turn to the newspaper to check the lat-
est forecast. this method is inherently flawed as well. the
morning paper you pick off your doorstep was printed last
night, most likely before midnight. The forecast you read in
that paper was likely prepared by a meteorologist working
for a private weather company.

This meteorologist was on a deadline as well, and the
private provider probably needed to have that forecast to
the paper by 6 p.m. That means the forecast you're reading
at 8 a.m. today was prepared by someone yesterday after-
noon. since then, substantial new weather data has been
collected and there’s a good chance the forecast you are
reading is out of date and perhaps substantially inaccurate.

There’s no one to point a finger at. When the meteorolo-
gist typed the forecast 18 hours ago, they may have done an
excellent job. but as everyone knows, the weather can
change dramatically in just a few hours so the inaccurate
forecasts we may read in our daily paper are due to the
method in which they have to be prepared.

So did we answer our headline question? We've proba-
bly given you some insight as to why forecasts can be inac-
curate, even in these days. And despite all the improve-
ments in equipment and computers, the weather is still very
difficult to predict.

There have been documented accuracy improvements in
mid and long-range forecasts and warning notification of
severe weather. Because mid and long-range forecasts have
improved however, we have TV meteorologists reporting
the forecast a week from now as gospel. We've all heard
this, “I know it’s miserable outside today, but look at a week
from now, it's going to be beautiful.” Can we really rely on
this statement? Unfortunately no, so as a Turf reader your
best bet is to rely on multiple sources for your weather fore-
cast. If possible do your own accuracy tracking. You'll soon
know what source really is providing you the most accurate
weather information.

(Editor’s Note: This article is used by permission from Turf
Magazine/MPP Copyright 2001.)
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