
Affiliate News 
MTI Announces Customer Service Teams 

On January 1,1998 MTI implemented its new customer 
support teams throughout its territory. 

MTI divided its territory into five geographic areas, and 
10 teams will cover these areas. Each team consists of up 
to four existing MTI personnel including sales people who 
will be an integral part of the teams. Each team has been 
assigned a territory and a specific customer group such as 
golf courses, municipalities, contractors or dealers. In some 
areas teams will have multiple customer group responsi-
bilities. 

The West Metro team will support the golf courses, 
schools and municipalities and consist of Jon Almquist, 
Randy Ryski and Marilee Lidstone. 

The East Metro team, including part of Wisconsin, will 
support golf courses, schools and municipalities and con-
sist of Bob Frank, Ron Swenson and Marilee Lidstone. 

The Southern Minnesota team, including part of Wis-
consin, will support golf courses, municipalities and schools 
and consist of Chris Manor and Bob Reihe. 

The Northeast Minnesota team, including part of Wis-
consin, will support golf courses, schools, municipalities and 
dealers and consist of Terry Olmem and Don Merschman. 

The North Dakota team, including part of Northwest 
Minnesota, will support golf courses, schools, municipali-
ties and dealers and consist of Mike Bentson, Tom Millette, 
Dan Evavold and Curt Lindlauf. 

Supporting the teams for new golf and golf projects will 
be Dean Chaltas. Dean's responsibility will be to develop 
working relationships with contacts of new golf develop-
ment and supporting the teams with total solutions for golf 
projects. 

The field representatives of each team are 100% dedicat-
ed to making personal customer contact. The other team 
members are dedicated to supporting customer needs 
through timely and consistent outbound calls, inbound cus-
tomer calls to them and processing customer needs. The 
teams will have full responsibility for their customers and 
will have the flexibility to make decisions to meet customer 
needs. 

In addition to the customer support teams, MTI has de-
veloped a product demo team consisting of Chris Lokker 
and Matt Bartels. They are trained and equipped to demon-
strate all turf/commercial products for the teams. Glenn 
Rasmussen will head up this team along with his respon-
sibility for used equipment and Siteworks Systems products 
(Dingo) sales. Assisting Glenn will be Jim Tisland and Matt 
Klinsing. 

Also effective January 1, 1998, Butch Greeninger was 
promoted to Director of Sales with responsibilities for all 
product sales to all customer groups. Bob Frederick's new 

responsibility will be Business and Marketing for Turf and 
Irrigation Products. 

All but one of the teams is located at MTI's headquart-
ers in Plymouth, Minn. The other team is located in the 
Fargo, North Dakota office. To accommodate the teams, con-
struction of additional office space was completed in De-
cember at Plymouth and in January at Fargo. 

Parske Receives Additional Responsibilities at NSTS 
As part of the Alliance's ongoing efforts to provide its cus-

tomers with value-added service, North Star Turf Supply 
has assigned Dale Parske additional responsibilities by 
making him their agronomist and technical support 
manager. 

Parske has a vast agronomic knowledge and field ex-
perience gained while working with golf superintendents, 
construction superintendents, contractors and architects 
over the past 15 years. 

His efforts associated with these responsibilities will fo-
cus on the need to guide and consult and to provide agro-
nomic and technical support to the Alliance's customers 
through education, on-site consultations and follow-up cor-
respondence. Parske will retain his current position as ter-
ritory sales representative and will maintain regular 
contact with his existing customer base. He will also con-
tinue to be a member of North Star Turf Supply's new Golf 
Team. His services will be available to all North Star Turf 
Supply customers. The intent is to provide customers with 
the information required to properly select NSTS products 
and to provide them with proper agronomic techniques to 
effectively apply them. 

NOTICE TO NEW MEMBERS 
NEW CLASS A & B MEMBERS JOINING THE 

MGCSA MUST ALSO JOIN THE GCSAA. 

BOTH FORMS AND CHECKS SHOULD 
BE MAILED TO THE MGCSA OFFICE. 

THE GCSAA APPLICATION WILL BE 
FORWARDED TO THE GCSAA. 



Greens Grade Fertilizers 
with Nutralene 

Fairway Fertilizers 
with Nutralene 
Quality Sulfur 
Coated Urea 

Fertilizers 
Combination 

Products 
Granular 

Insecticides 
Granular 

Fungicides 

Distributed by: 

North Star 
Turf Supply 

St. Paul, MN 55117 
612-484-8411 
800-592-9513 

Eagan, MN 55121 
612-454-3106 
800-551-4857 

Call Toll Free: 1-800-225-ANDY 



Physical Soil Testing Laboratories 
The following laboratories are ac-

credited by the American Association 
for Laboratory Accreditation (A2LA), 
having demonstrated ongoing com-
petency in testing materials specified 
in the USGA's Recommendations for 
Putting Green Construction. The 
USGA recommends that only A2LA-
accredited laboratories be used for test-
ing and analyzing materials for build-
ing greens according to our guidelines. 

BROOKSIDE LABORATORIES, INC. 
308 S. Main Street 

New Knoxville, OH 45871 
Attn: Mark Flock 

(419) 753-2448 
(419) 753-2949 FAX 

* * * 

EUROPEAN TURFGRASS LABORATORIES LIMITED 
3 Cunningham Road 

Springkerse Industrial East 
Stirling FK7 7SL Scotland 

Attn: John Souter 
(44) 1786449195 

(44) 1786449688 FAX 
* * * 

N.W. HUMMEL ( CO. 
35 King Street, P.O. Box 606 

Trumansburg, NY 14886 
Attn: Norm Hummel 

(607) 387-5694 
(607) 387-9499 FAX 

* * * 

THOMAS TURF SERVICES, INC. 
1501 FM 2818, Suite 302 

College Station, TX 77840-5247 
Attn: Bob Yzaguirre 

or Jim Thomas 
(409) 764-2050 

(409) 764-2152 FAX 
* * * 

TTFTON PHYSICAL SOIL TESTING LABORATORY, INC. 
1412 Murray Avenue 

Tifton, GA 31794 
Attn: Powell Gaines 

(912) 382-7292 
(912) 382-7992 FAX 

* * * 

TURF DIAGNOSTICS AND DESIGN, INC. 
310-A North Winchester Street 

Olathe, KS66062 
Attn: Chuck Dixon 

(913) 780-6725 
(913) 780-6759 FAX 

Earn Certification Credits at Home 
If you can't make it to a regional 

seminar, let education opportunities 
come to you through GCSAA's cor-
respondence courses. 

GCSAA offers seven correspon-
dence courses that allow members to 
add to their continuing education 
credit records from the convenience of 
their homes. 

The courses offered include "Emer-
gency Planning and Community 
Right to Know," "Hazard Communi-
cation," "Media Relations," "Per-
sonal Protective Equipment for 
Pesticide Applicators," "Personal 
Stress Management ," "Time 
Management" and "Underground 
Storage Tank Monitoring and Record 

Keeping." 
The Professional Development 

Catalog or the GCSAA Web site offer 
complete course descriptions. Cor-
respondence courses allow students to 
gain form 0.7 to 1.4 continuing edu-
cation units toward certification or 
recertification as a certified golf 
course superintendent. Four of the 
seven correspondence courses also ful-
fill requirements for the Environmen-
tal Management Program 
specializations. 

To purchase a correspondence 
course, contact the distribution center 
at 1-800-974-2722. Each course costs 
$100 for GCSAA members and $150 
for non-members. 

Williams r-Gill 

& Associates 
Garrett Gill, Principal 

Office (715) 425-9511 
Facsimile (715) 425-2962 
E-mail golfwga@pressenter.com 

Golf Course Architects 
Williams, Gill of Wisconsin 

122 N. 2nd St. 
River Falls, WI 54022 

• Services • 
• New Course Design 
• Master Plans 
• Golf Practice 

Center Design 
• Environmental Planning 
• Irrigation Design 
• Renovation & 

Restoration 
• Site Planning 

TWIN CITY HYDRO SEEDING 
• PRE-GERMINATION FOR RAPID GROWTH 

• CHOOSE YOUR SEED 
WILDFLOWER, TURF GRASSES, GROUND COVERS 

• CELLULOSE MULCH PROMOTES MOISTURE RETENTION 
• TACKIFIER HOLDS SEED AND MULCH TO SOIL 

• KEEP YOUR RENOVATION COSTS DOWN 

FOR MORE INFO CALL 
612-628-9087 

mailto:golfwga@pressenter.com


QUALITY SUPPLIER OF TURF QUALITY CONSTRUCTION & 
RECONSTRUCTION 

1 Washed and Regular Turf (Sod) in lV z yd. or 
up to 55 yd. Big Roll Size (42" Wide) 

TURF TYPES: 
' ELITE KENTUCKY BLUEGRASS BLEND 
SPORTS TURF 
BLUEGRASS/P. RYEGRASS BLEND 
BENTGRASS 

• Golf Courses • Sports Fields 

EHBEIN 
COMPANIES 

NETLON ADVANCED TURF SYSTEMS 
Self-Cultivating means healthier turf 

and better drainage. 

For Quality Turf Contact: 
(612) 674-7937 • FAX: (612) 674-7044 

NCTGA 
MSTMA 
SDGSA 
MTGF 

MGCSA 
WTA 
ISTMA 
TPI 

8651 Naples St. N.E. Blaine, MN 55449 

NETLON MESH ELEMENTS A N D MIXES For Compaction Resistance on cart paths, sports fields and other high use areas. 

For Quality Construction & Nelton Products Contact: 
(612) 784-0657 • FAX: (612) 784-6001 

VERTI-DRAIN® £ VERTI-SEED® available only from PRECISION TURF & CHEMICAL, INC. 

Verti-Seed 200 H Model - 205 Model - 250 Model - 405 Model -
Overseeders 16 inches deep 16 inches deep 16 inches deep 24 inches deep 

These two new aerators can make your job 70% easier! 

7316 Model Turf & Chemical Inc. 7212 Model 
7728 Commerce Circle • Greenfield, MN 55373 

Office 612.477.5885 • 1.800.925.8873 
Fax 612.477.6511 

ORDER YOURS NOW FOR SPRING DELIVERY!!! 



Exchanging Thoughts About 
The Early Golf Season 

Pictured from left to right at the April 16th MGCSA meeting at Bearpath 
Golf& Country Club are Brad Klein, Northern Turf Services; Tom Fischer, 
Edinburgh USA, and Ross Galarneault, executive director of the MGA. 

The Grapevine— 
(Continued from Page 17) 
A case in point was the " Jacobsen bought Ransomes" rumor. Although true 
to a degree, it was a case where the facts should be heard from authorities 
before repeating them with their permission. 

3) Forget some information as soon as you hear it. Sometimes what 
people hear is more than what they wanted to know. It's like hearing your 
parents talk about their sexual fantasies: You just wish the conversation 
would have never started. 

4) Always be suspicious of the statement: "This is just a rumor, 
b u t . . I f that's all the substantiation that a news source has, then it's 
best to tune it out. Similarly, it's just as bad to inform someone else of in-
formation that needs such a disclaimer. If it's just a rumor, then bury it. 

5) Remember that if your talking about someone else, then there 
is probably someone talking about you. If you spread negative infor-
mation about someone else, those negative vibes will return to you. 

Having an ear to the ground and a sense of what is going on around us 
is good business sense. After all, it is said that knowledge is power. But, 
at the risk of endangering careers and reputations, let's all think twice be-
fore we attempt to share information that may be of suspicious origins or 
negative in nature. We know that the grapevine will continue to be a source 
of information, but hopefully one that is truthful and kind. 

G O L F C O U R S E 
A R C H I T E C T U R E 

H E R F O R T - N O R BY 



Water Conservation— 
(Continued from Page 11) 
results of such comparisons and should be given consideration. 

• Water in early morning when wind and evaporation are lowest. 
• Wash all equipment and machinery by using a hose with a 

shutoff nozzle, and soap and water from a bucket. 
• In the clubhouse, check for plumbing leaks and malfunctions 

and turn off any unnecessary flows. 
Golf course superintendents are working to do their part in con-

serving water resources. 

The TDM-11 Does Twice the Job...at Half the Cost. 
A NEW CONCEPT FOR GOLF COURSE 

GRASS MAINTENANCE. 
Mulches clippings and fertilizes your course 
Has uniform mowing for improved payability 

Reduces manhours...on the course and the mower 
Can be used on roughs and in many cases, fairways 

Highly maneuverable, flexible for all applications 
Gives you lower investment costs. 

Come in today and see how this unique, 11 -foot mulching 
mower from Bush Hog can revolutionize the way 

you maintain your course. 

BUSH HOG 
DIVISION OF ALLIED PRODUCTS CORPORATION 

Building the Legend. 

rviTi 
14900 21st Ave. No. 
Plymouth, MN 55447 

612-475-2200 • 800-362-3665 

DISTRIBUTING CO. 
4310 Main Ave. 
Fargo, ND 58103 

701-281-0775 • 800-782-1031 

Applications For 1998 MGCSA Legacy Awards and MGCSA Scholarship Awards Are Available at the MGCSA Office 
The MGCSA Legacy Awards offer 

educational aid to the children and 
grandchildren of Class AA, A, B, C, D 
and Affiliate MGCSA members who 
have been an active members. The 
MGCSA provides scholarships to stu-
dents attending college or vocational 
programs at any accredited post secon-
dary institution. 

Scholarship recipients are selected 
on the basis of academic record, poten-
tial to succeed, leadership and partic-
ipation in school and community 
activities, honors, work experience, a 
statement of education and career 
goals and an outside appraisal. 

Questions regarding the scholarship 
program should be addressed to: 

MGCSA Scholarship Committee 
240 Minnetonka Ave. So. 

P.O. Box 617 
Wayzata, MN 55391 

* * * 

Phone: (612) 473-0557 
Toll Free: 1-800-642-7227 

Fax: (612) 473-0576 

Applications must be postmarked by June 1,1998. 



Golf Courses and the Environment 
The use of pesticides, the impact on 

water and soil quality and irrigation 
water usage are coften cited as pub-
lic concerns about the golf industry. 
The Golf Course Superintendents As-
sociation of America is leading the 
golf community in working to correct 
this public misconception through a 
comprehensive effort combining 
research, education and communica-
tion. These inaccuracies, if not cor-
rected, could pose a serious threat to 
the vitality and integrity of the game 
of golf. 

Sound Environmental 
Practices on Golf Courses 

• University and government 
studies indicate that, when properly 
applied, pesticides and fertilizers do 
not leach into groundwater in any ap-
preciable amounts. 

• Modern turfgrass management 
practices greatly reduce the potential 
for leaching or runoff into water 
supplies. 

• Pesticides and fertilizers are used 
only on certain portions of the golf 
course. The rest of the property often 
consists of natural areas not main-
tained with turf care products. These 
areas can provide a home for wildlife 
and include a diverse variety of na-
tive plants and trees. 

• Golf course superintendents are 
among the best-educated and most 
conscientious users of chemical 
management tools. Today, most su-
perintendents have two or four year 
university degrees in agronomy, hor-
ticulture or other related fields. 

• Many superintendents enter the 
profession because of a love of nature 
and the outdoors and are strongly 
committed to conservation. A recent 
survey shows superintendents give 
extremely high priority to main-
tenance practices that do not have a 
negative impact on the environment. 

• Most golf courses compost grass 
clippings and leaves, which reduces 

the amount of waste in landfills. 
Composting is a growing and recom-
mended practice for golf course oper-
ations. 

Turf Related Benefits 
Of Golf Courses 

The water used on golf courses can 

be an excellent investment in both 
economic and environmental terms. 
Irrigated golf courses generate mil-
lions of tourist and property tax dol-
lars for state economies. Many 
courses now use recycled water as 
part of their irrigation practices. 

(Continued on Page 28) 

Not every hole has to have a 
WATER HAZARD! 

Prinsco PE pipe will keep your 
greens and fairways dry... 
and always ready to play. 

PRINSCO 
Manufacturers of GOLDFLO Dual-Wall and 
GOLDLINE Corrugated Polyethylene Pipe 

800-992-1725 



Golf Courses and the Environment— 
(Continued from Page 27) 
When effectively irrigated, healthy turf provides numerous en-
vironmental benefits. Properly maintained turfgrass: 

• Produces oxygen (carbon dioxide exchange) and cools the at-
mosphere; 

• prevents soil erosion; 
• filters natural and synthetic contamintants from rainfall and 

irrigation; 
• recharges critical groundwater supplies, and 
• provides crucial "greenspace" in urban settings. 
As a result of computerized irrigation systems and improved turf-

grass varieties, courses can now use less water more efficiently 

to achieve the same level of conditioning. Continu-
ing research will provide even more "low-water" 
turfgrass varieties in the future. 

Ecological and Community 
Benefits of Golf Courses 

In addition to turf-related benefits, courses pro-
vide other important ecological and community as-
sets. Golf courses are: 

• Key sanctuaries for birds and other wildlife; 
• disposal and treatment sites for (effluent) 

wastewater; 
• attractive and environmentally sound "covers" 

for closed landfills and other ecologically damaged 
sites; 

• recreational places for non-golf activities, such 
as jogging, walking and bird-watching; 

• businesses that provide hundreds of thousands 
of skilled and semi-skilled jobs; 

• places for social interaction and community 
events; 

• civic benefactors that give major contributions 
to charities; 

• community improvements that add value to 
land, thus increasing local tax bases, and 

• wetlands preservation areas. 
Moving Ahead 

On golfs behalf, GCSAA has built strong and 
cooperative relationships with the U.S. Environ-
mental Protection Agency and other major regula-
tory groups. Through governmental affairs, 
professional education and public information, the 
association strives to make environmental respon-
sibility a basic precept for its members. 

The golf community has the willingness, the 
resources and the motivation to address the environ-
mental issues that exist on the golf courses of to-
day. It is hoped that through these efforts golf will 
be perceived as a model environmental industry. 

Science is On Our Side 
• Independent university research supports the 

fact that well-managed golf courses do not pose sig-
nificant risks to environmental quality, wildlife or 
human health. 

• The modern pesticides and fertilizers used to 
maintain healthy golf course turf have been 
thoroughly tested and are considered safe when 
used according to label directions. 

• A pesticide product today has typically under-
gone more than 120 studies at a cost of $50 million 
before it is registered by the Enviornmental Protec-
tion Agency. 

* * * 

(Reprinted with permission from Greentips, a publica-
tion of the GCSAA.) 
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The Fairway Foundation Is On the Right Course 
The Fairway Foundation is riding 

the crest of a wave in golfs populari-
ty, which, thanks to efforts by the 
USGA, the PGA, The Tiger Woods 
Foundation and other organizations 
such as ours, has seen an increasing-
ly number of minority kids become 
enamoured with the game. 

At year-end 1997, the USGA and 
PGA announced the First Tee pro-
gram, whereby $50 million will be in-
vested by the year 2000 to build 100 
new golf courses for youth. The 
courses will be five to seven holes, 
with lengths of 50 to 150 yards per 
hole. The Fairway Foundation is in-
volved with this project. 

The connection we make with at-
risk kids can be a critical factor in the 
course of their lives. Lifetime contacts 
and the values they learn though golf 
— discipline, honesty, courtesy, sports-
manship, respect and self-respect — 
will carry over as they strive to suc-
ceed in school, at work and in the 
community. 

Keeping kids "on the right 
course" as they reach their teen 
years in a special challenge. The Cad-
die and Tree Trust work programs in-
itiated in 1997 provide a financial 
incentive to older kids, as well as posi-
tive recognition and a sense of accom-
plishment and self-confidence that 
comes from a job well done. 

Fairway kids also can earn money 
by repairing and re-fitting donated 
golf clubs. Interested kids are trained 
to cut and regrip clubs to better suit 
our junior players. 

Wiht the addition of these special 
programs, we hope to significantly in-
crease participation by kids 12 years 
and older — specifically, 20 percent 
(100 participants) of a targeted 500 
participants by the year 2000. We're 
also working to achieve a ratio of one 
volunteer or professional to five stu-

dents. This will allow us to develop 
stronger relationships with Fairway 
kids and give them the personal at-
tention they deserve. 

Other oppurtunities include 
mentoring programs and a college 
scholarship, which has been awarded 
this year to Minneapolis South senior 
Josh Smith. Josh has been a Fairway 
Foundation mentor and clinic teacher 
for the past two years. 

The Fairway Foundation will be 
working to: 

• Better organize and formalize its 
fundraising efforts. 

• Develop partnerships with corpo-
rations, schools and golf clubs. 

• Cultivate relationships with com-
munity leaders, school coaches and 
others who can help identify and en-
courage kids interested in the Fair-
way Foundation program. 

"Timeless Principles,, 
Meaningful Experience" 

Golf is an honored tradition of tech-
nical skill, coupled with the timeless 
principles of discipline, integrity and 
respect. But these principles go far be-
yond the boundaries of any golf 

course; they are the basis for success 
in one's life. 

A new Caddie Program, initiated in 
the summer of 1997, allows Fairway 
Foundation kids to translate the time-
less principles they learn in golf into 
an exciting opportunity. 

Inner-city kids, ages 12-16, received 
training from Evans Scholars, the 
Hazeltine caddie program and Sam 
Garthune, Fairway Foundation's cad-
die master. 

Nearly 20 students made a daily 
commitment to the program — a de-
cision that may have a dramatic im-
pact on the course of their future. 

The caddie experience — both mo-
tivational and inspirational — is es-
pecially vital to Fairway kids for two 
reasons. First, it builds self-confidence 
and encourages students to improve 
their communication skills. Second, 
the tipping system provides a direct 
link between effort and reward. It's an 
invaluable lesson in today's market, 
which is driven by ever-increasing 
customer expectations. 

Student caddies provided exception-
al service at various metro-area tour-
naments, including st ints at 
Hiawatha, Rich Acres, Hazeltine, 
Golden Valley and Minneapolis Golf 
Club. 

(Continued on Page 32) 

Mel Strand, CEO 
35 years experience 

Double Eagle 
Golf Construction 

Redesign the Old 
...Construct the New 

17555 Madison St. • Ham Lake, MN 55304 • (612) 434-0054 



MGCSA CLASSIFIED ADS 
LOOKING FOR 

Cushman Front-Line Model 806-810 
Liquid Cooled 

Contact: David Kohlbry 
Northland Country Club 

(218) 525-1941 
Ext. 121 

FOR SALE 
1991 Tbro Fairway Aerator - Model 9500 

Used one season. 
Price is negotiable. 

Contact: KEVIN CLUNIS 
St. Croix National Golf Club 

(715) 247-4260 

FOR SALE 
• 1983 Toro Greensmaster 3-triplex riding greensmower. 
14 h.p. Kohler. Very good Reel 
stock, 8 blade reels, 4 bolt adjust. $900 
• 1986 National 84" Triplex mower, 16 h.p. Kohler engine, 
excellent condition $800 

• 1988 Horvick 20" Trailer Sprayer with 70 gal. tank with 
The Jet 744 electric controls. $800 
This equipment is for sale 
from the Fargo Park District. 
All equipment is sold as is 
with no warranty. All equip-
ment can be viewed at Edge-
wood Golf Course Maint-
enance Shop between the 
hours of 7:00 a.m.—3:30 p.m. 
For appointment. Call Mark 
Lindberg at: 
(701) 235-8234 

FOR SALE 
Used 

TORO 474 1" BRASS 
QUICK COUPLER VALVES 

with standard cover. 
Requires llA" valve key. 

$15.00 each. 
Contact: 

DAVID WOOD 
Oxbow CC (701) 588-4266 

FOR SALE 
Cushman Truckster 

1988 Dump 
22HP w/Rops 

$2,500 or Best Offer 
Contact: RICK LaPORTE 

Tartan Park 
(612) 736-8797 

FOR SALE 
• 40 Toro VT3 Controllers $350 
• 1 LTC Controller . . .$500 
All controllers include steel 
pedestal and control panel. 

Contact: TOM FISCHER 
Edinburgh USA 

(612) 424-8756 
FOR SALE 

Int'l 11-yard, Self-Loading Scraper Earthmover 
New Engine Excellent Machine 

(Used to excavate second 
nine at Meadow Greens 
Golf Course).. .$21,000 

Contact: MIKE GRINSTEAD Meadow Greens (507) 455-3517 
FOR SALE 
Steel Ball Cage 

to fit Yamaha Golf Cart. 
New (used one month) $400 

Contact: DAN PELUSO 
Pokegama Golf Course 

(218) 326-1000 
FOR SALE 

E-Z-GO GOLF CARS 
(7) 1989-92 E-Z-GO 2-cycle 

Gas Golf Cars 
(8) 199293 E-Z-GO 4-cycle 
Gas Golf Cars with 1bps 

Contact: DALE BURMEISTER 
Town & Country Golf Club (320) 656-5831 
FOR SALE 
Jacobsen Greensking IV 

$1,500 or best offer 
Ryan Greensaire II Aerifier 

$1,000 or best offer. 
Topdresser for Cushman 

Truckster $500 or best offer. 
Contact: AL HANSON (612) 434-5501 or 434-9104 

FOR SALE 
PAR AIDE BALL WASHERS 
(12) Deluxe Single Ball Washers (5) Master Ball Washers (1) King Ball Washer $750 or $50 each 

Also: (15) Used benches and extra parts. Call for more info. Contact: MARK KRUSE Shoreland Country Club (507) 931-6403 
FOR SALE 
(3) Verticut Reels for a 

Ransomes 350 Fairway Mower 
$1,500 or best offer 

Contact: JOHN GRANHOLT 
Eau Claire Country Club 

(715) 836-8422 
FOR SALE 
Complete Clay-Value 

Control System for two pump 
set-up. 6-inch Clay-value, 

pressure controls and switches. 
Good Condition. Best Offer. 

Contact: FRED TAYLOR 
Mankato Golf Club (507) 388-2546 

FOR SALE 
(14) Seven Blade Spartan 
Fairway Units & 7-Gang 

Frame, New Bearings, 
Reels in excellent condition. 

Sharp and ready to go. 
Can deliver. 

Contact: TOM LUNDGREN 
KateHaven GC 

(612) 786-2945 
FOR SALE 

12 Toro Spartan Reel Units 
7 - Side Adjust 

5 - Center Adjust 
All Reels Sharpened 

Ready to Use 
Available w/5-gang Pull Frame 

- MAKE AN OFFER -

McLane 10-blade Walk Behind Mower 
New $1,250 (used 20 times) 

One Year Old 
Asking $750 or Best Offer 

Contact: 
CHARLIE POOCH 
U of M Golf Course 

(612) 627-4138 

JOB NOTICE 
Tb: Members/MGCSA 

Applications are now being accepted for the position of Assistant Superintendent at Spooner Golf Club, Spooner, Wis. Requirements: 
• Completion of a 2-year turfgrass management program or equivalent. • Minimum 3 years experience at golf course maintenance. • Certified Pesticide Applicator. • Ability to supervise maint-enance crew in all aspects. 
• Ability to train personnel. 

Responsibilities: • Scheduling. • Training & Safety. • Personnel Management. 
• Golf Course Maintenance. 

Salary: $480/week (40 weeks). 
Benefits: Professional dues paid 
along with expenses paid for 
educational seminars. 
Application deadline: May 8. 
Send resumes to: JOHN L. GANSKE, Sup't. Spooner Golf Club P.O. Box 146 Spooner, WI 54801 

* * * 
Phone: (715) 635-6438 Fax: (715) 635-9007 e-mail: jlganske@syslan.net 

mailto:jlganske@syslan.net



