
You designed the ideal work vehicle and this is it. 
We call it the Workman™ 3000. And you'll 

call it ideal because it does everything you 
want a work vehicle to do, but without all 
the limitations. 

For instance, our Workman 3000 gives you 
the capacity and stability you need with the 
maneuverability you want. With the Workman 
3000, you can carry payloads up to 2,600 lbs. 
— including the operator — and still have about 
as little ground pressure as a greens mower. 

Yet, the Workman 3000 is extremely 
maneuverable. Its unique 70° power steering 
geometry gives you three-wheel maneuverability 
to get in and out of tight places without scuffing. 

Another advantage of the Workman 3000 is 
you get virtually unlimited flexibility. Not only 
can you haul heavy loads, but you can use 
multibrand attachments — even a core collector 
and 5th wheel attachments. 

Plus, you can split the cargo system into 
virtually any configuration that suits your 
operation. Mid and rear mount PTOs, a category 
I rear hitch, and Tbro attachments let you do jus 
about everything: lift, tow, dump, spray, spread, 
level, condition, saw, trim, wash, top dress and 
more. The only limit is your imagination. 

Tb find out exactly how ideal the Workman 
3000 can be for you, contact MTI Distributing 
Co. for all the details. 

!VI I I DISTRIBUTING CO. 
PLYMOUTH HEADQUARTERS 

14900 Twenty-first Avenue North 
Plymouth, Minnesota 55447-4655 
1-800-362-3665 • 612-475-2200 

FAX: 612-475-0351 

FARGO BRANCH 
4310 Main Avenue 

Fargo, North Dakota 58104 
1-800-782-1031 
701-281-0775 
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FROM YOUR PRESIDENT'S DESK 

Real Heroes Make 
Noise Quietly 

Quietly making noise. Only true Parrotheads* will recognize this phrase as the title 
of a Jimmy Buffet song from the compact disc "Fruit Cakes." Ever since I came across 
this somewhat oxymoronic title, it has intrigued me. The concept is obscure, but after 
thinking about it at length, it seems to me that it fits a lot of golf course superintendents. 

Many superintendents that I know, either on purpose or by chance, lead themselves 
to success by applying this adage to their professional lives. Defined, quietly making 
noise is the process of reaching objectives, goals and pinnacles of success with little or 
no fanfare. It is letting your accomplishments speak for themselves, or deferring credit 
to someone else for the sake of organizational harmony. It is taking small steps, one 
at a time, to reach a goal that seemed unattainable It is about being humble and 
unassuming. It is function over form. 

Still confused? Think about some of the veteran superintendents that made an 
impression on you as a youngster — heroes if you will. Think of guys like Kurt Erdmann 
or Irv Puller Sr., or George Ostler, Sr. Were these guys flashy or self-promoting? Hardly. 
No, their success came from hard work, going about their business with enthusiasm 
and dedication, with little regard given to how the rest of the world was going to reward 
them. You don't have to look very hard in our industry to find people who have made 
enormous contributions without "making noise." 

So who does the golf world give the most credit to? Obviously, to the players. The heroes 
are the guys that have the multimillion dollar endorsement contracts. Those that make 
more money in one tournament appearance than most superintendents will make in 
a lifetime are the people who are revered with God-like fascination. Take Tiger Woods 
for example. Here is a kid, twenty-one years old, who in less than a year on the pro 
tour, is Sports lUustrated's Man of the Year. He will make enough money in endorsements 
to operate half of the golf courses in Minnesota — at once. Every kid in the country 
who has tried to swing a nine iron has come to love Tiger. I'm not saying that's bad, 
I'm just saying that you don't have to look to the spin doctors and media hypesters to 
find folks worthy of admiration. 

Try looking up the road apiece, to the little nine-hole course that, without diddley-
squat for a budget, is consistently well-groomed and in nice shape. Now, there is an 
accomplishment. There is a professional superintendent who won't be on TV this Sunday, 
but has attained success quietly. How about our assistants, who seldom get the 
recognition or salary they deserve, but yet consistently do more than they're asked to 
do, and sometimes make superintendents look better than they are? That is quietly 
making noise. That is also, in this society of dysguntionalism and misplaced glorification, 
where we can start looking for our heroes. 
* A Parrothead is a person who religiously follows and listens to the music of Jimmy Buffet. 

One of the services that the MGCSA provides to all of its members is educational 
opportunities. The "Three Days of March" is a great exampla The March Mini-Seminar 
followed by the aquatics and turf stress seminars was a well-rounded, informative and 
pertinent block of education that everyone in our association could learn from. I 
congratulate our members that recognize and appreciate good education who were on 
hand to learn from three of the country's leading experts. I would also like to thank 
Steve Young, Tbm Parent and Scott Turtinen for setting up this event for us. 

* * * * 
See you April 29th at Lafayette! — Fred Taylor, 

MGCSA President 
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What's Happening 
Around the State??? 

By ROB PANUSKA 
Waseca Lakeside Club 

The first week of March I took a morning and called sever-
al superintendents around the state to "get a feel" for what 
was happening on their course as it relates to the melting 
(if that applies) and turf condition. Thanks to all who were 
willing to share their observations. By the time you read 
this, most of us will have a good handle on our turf condi-
tion coming out of winter. The purpose of this article is to 
give you some others' opinions and observations early. 
Please take the time to record what has happened and what 
you have done at your course this spring as it relates to 
ice, disease, rodent damage, etc. 

* * * * 

Leif Erickson of Scotts Co. has seen the most severe 
ice buildup in the western area of the state where the rain 
in November froze and snow cover insulated any possible 
melting. Many superintendents were removing the snow 
in early March when the weather was predicted to be sun-
ny and warm. Some had removed snow early and broke up 
the ice. He said that those who did not remove the ice after 
breaking it up were finding that it just melted and refroze 
again. On the eastern side the problem was more from un-
frozen turf and the resulting snow mold that was develop-
ing now. 

* * * * 

Bill Whitworth at Northfield had around two inches 
of clear ice on some greens. He went out in February and 
removed the snow and broke up the ice on a couple of 
problem greens. On areas that he had problems with in the 
past, he split and removed snow and ice on one half and 
left the other as an experiment. He also reported that short-
ly after removal in February he had a 6-inch snowfall be-
fore any severe cold weather. "At his point the areas look 
ok" he told me. He also has seen major damage to Arbor-
vitae by deer. 

* * * Sic 

At Owatonna, Mankato and here at Waseca, Steve 
(VanNatta), Fred (Taylor) and I all agreed that our situa-
tions are not critical at this point. Ice, while it may be up 
to two inches thick, is cloudy and honeycombed and the turf 
looks fine underneath. I have noticed significant damage 
to some landscape areas from rabbits and mice. Also with 
the wind creating large drifts around evergreens, I am see-
ing damage to branches from settling snow as it melts. 

* * * * 

Kevin Clunis from St. Croix National in Somerset, 

The 10th hole at Wayzata Country Club on St. Patrick's Day. 

Wis. reported that he still has 18 inches of snow cover and 
around 1/4 to 1/2 inch of ice. His biggest concern was a rapid 
melt and the problems of erosion with a new course. His 
plan was to remove snow as needed to create drainage areas 
on greens but he added that with a new course he did not-
know where all those areas might be. He also said that he 
visited with Dr. Don Taylor at UW-River Falls and Don ex-
pects to see a lot of crown hydration, especially Poa. Kevin's 
reaction was "well, at least at this point, my greens are 
all bent." 

* * * * 

Steve Hamelau at Alexandria Golf Club had just 
returned from a bull session with 22 other supers in the 
area. "We have 36 inches of snow on the ground and around 
three inches of ice under it" he said. Some had gone out 
and removed the snow and chipped at the ice early and, 
after comparing plug samples, they agreed that not much 
difference was seen in turf condition which is o.k. at this 
point. Their biggest concern is "how are we going to get 
to dry greens." Some said that the frost had actually gone 
out from the bottom up and were concerned about damage 
trying to remove the snow, but felt that they needed to get 
the snow off ASAP. Others were going to go out and blow 
off what they could. Most felt that removal of the snow was 
essential and that the ice would go fast with good sunshine. 
Steve said he was going to wait for the "pack" to melt down 
to 6 to 18 inches, then go out and shovel it off. He said "we 
went into winter o.k., the big question is, can we get out 
now?" 



GOLF: 
Technically Advanced - Intellectually Accepted 

Titanium & Graphite Clubs 

Computerized Watering Controls 

Satelite Information Systems 

Spikeless Golf Shoes 

Country Club Turfs 
Washed Bentgrass Sod 

*Now with improved washing method ^ 

6buntrŷ lub 
TURF 

A quality grown reputation @ (612) 470-0037 



Donates $2,500 to MGCSA Turf Scholarship Fund 

Pioneer Milorganite Promoter 
C. L. elim* Graham Dies 

By Jack Kolb 

(Editor's Note: This article was printed in the 
June 1995 issue of Hole Notes but we felt it was 
worth publishing again because of the 
generosity of Clarence L. Vim" Graham, Upon 
his death on January 14, 1997, Mr. Graham 
donated $2,500 to the MGCSA Turf Scholar-
ship Fund.) 

* * * * 

Back in 1926—1929 there was a young col-
lege student by the name of C.L. "Jim" Gra-
ham who was struggling to get through 
medical school at the University of Minneso-
ta. Like many college students, Jim looked for 
summer work and because of his close associ-
ation with the Feser boys, he prevailed upon 
Leo Feser for a summer job on a golf course. 
Being a medical student, Jim was very Jim Graham 
learned in chemistry so Leo Feser would quite often con-
sult with Jim about the role of certain products and their 
relationship or interaction with the management of turf. 
One summer a gentleman by the name of Dr. O.J. Noer 
stopped by. O.J. Noer was a Ph.D. who had left the Univer-
sity of Wisconsin Soils Department to promote a by-product 
of the Milwaukee Sewage Commission. 

Young Jim Graham was fascinated by this man (Dr. O.J. 
Noer). After the formal introductions, Leo assigned Jim the 
job of monitoring the many test plots laid out on Woodhill 
Country Club by this vigorous and most enthusiastic soil 
scientist (turned salesman) from Milwaukee. As time went 
by, it became apparent to Dr. O. J. Noer that in order to cover 
all the potential sales of Milorganite in Minnesota it would 
be necessary to expend a considerable amount of his time. 
This would be true for the other populous areas of the coun-
try as well! 

In order to take the load from his shoulders, Dr. O.J. Noer 
asked Leo Feser to become a distributor. Leo Feser felt his 
first love was with Woodhill Golf Course, and probably even 
at that time Leo was thinking of developing Orono Golf 
Club. 

Stepping forward to offer his abilities was the young col-
lege student, Jim Graham, whose largest obstacle was 
finances. You might think that the goal of Doctor of Medi-
cine could not be cast off too lightly, but after the last quart-
er of "Cadaver Carving 101" Jim was ready to toss off 
his laboratory coat and aim for the fresh air of the Min-
nesota countryside. 

There were many interesting stories related to the pro-
motion of Milorganite. Those who are old enough to remem-

ber will testify that O.J. Noer was a stirring 
speaker and a hands-on lecturer. Slide projec-
tors were not very popular back then, and O. J. 
held court out on the fairways and greens of 
the particular course that he happened to be 
working. His knowledge of soils was infinite, 
and traveling as he did from course to course 
gave him a practical approach to many 
problems. For instance, Leonard Bloom-
quist, who at the time was Superintendent 
of Brookview Golf Course, had a problem with 
No. 10 green. The green was virtually top-
dressed with Milorganite. O. J. took one look 
around the periphery of the green, pulled out 
his trusty knife and cut a large plug. O.J. 
knew with his first look that the Elm trees 
which were 60 to 70 feet in radius from the 

green had invaded with their roots. 
Being young and dramatic, Jim Graham had some origi-

nal ideas on how to promote his product. As you should 
know, the Twin Cities of that day were quite different than 
today. Most all of today's suburbs were farms back then. 
Jim would pick a site, usually a hill along a main artery 
such as Lyndale Avenue or Highway 12, get permission 
from the owner (which was usually a farmer) and spell 
M I L O R G A N I T E using copious amounts of the 
product. A popular columnist of that day, who later became 
a legend in radio and television, was a man by the name 
of Cedric Adams. Cedric noted those green messages along 
the highway and his curiosity caused an investigative in-
quiry. He then wrote an article in the Minneapolis paper. 
According to Jim this made the product a "Household 
Word" and the sales began to climb. Shortly thereafter 
Woodhill and The Minikahda Club were using carload 
lots of the material. 

One sales promotion that did not work was a little perk 
devised to move more material without first increasing the 
demand or consumption of the product. Jim was told by the 
manufacturer (Milwaukee Sewage) that for each ton of 
product ordered the customer was to get "one ton in addi-
tion at no extra cost." Jim worked his heart out and record-
ed record sales. That was in 1932. In 1933, when Jim 
started his round of sales, each and every customer had car-
ried over just enough or the exact required amount of 
material that he would need for the 1933 season. The young 
entrepeneur had a very lean profit for the 1933 season. 

Graham's company was known as Minnesota Milorganite 
and continued to operate until Jim's retirement in 1970. 



Rain^BIRD 

RAIN-BIRD GOLF 

WAREHOUSE SALES INC. 
RainBird has been irrigating golf courses throughout the country for over six decades. The 
decade of the nineties will bring even more successes simply because our overall commitment to 
quality products for EVERY application in golf, as well as legendary service to the superintendent. 

Please review, if you will, the following list of products. Whatever a superintendent's needs, we 
have the application. 

• Computerized water management systems, 
central control systems & stand alone satellites. 

• Electric AND hydraulic control options for all systems. 
• 12-, 16-, 24-station satellites/32-, 40-, and 48 station satellites. 
• The industry's only "satellite-less" computer control systems. 
• Valve-in-head (electric and hydraulic), or block systems 
• Automatic (adjustable) pressure-regulated sprinkler heads 
• Gear drive AND impact drive rotors. 
• Plastic AND brass valves 
• 50 - 150 PSI systems 
• Adjustable arc part-circle models on all rotor series. 
• Stainless steel pedestals for all satellites (composite standard) 
• Weather stations, sensors and monitors. 
• Remote control devices (Radio, Computer, Phone, etc.) 
• Pump Station equipment and VFD Control Panels. 
• Allied Products (pipe, fittings, wire, valve boxes, etc.) 

If you are interested in, or have any questions about this information, or anything regarding 
RainBird Golf, please give us a call at (800) 422-1487 

Thank you very much for your support over the years. 
Cordially, 
P & H WAREHOUSE SALES, INC. RAIN-BIRD SALES, INC. GOLF 

PLYMOUTH 
9835 10th Ave. N. 

Plymouth, MN 55441 
612-542-1188 

FAX 612-546-7515 

EAGAN 
1971 Seneca Road 
Eagan, MN 55122 

612-687-0282 
FAX 612-687-0382 

ST.CLOUD 
4 1 5 Sundial Drive 

Waite Park, MN 56387 
320-259-6448 

FAX 320-259-0165 

SIOUX FALLS 
2303 W. 50th St. 

Sioux Falls, SD 57105 
605-357-9577 

FAX 605-357-9960 



GCSAA, USGA Finding 
Ways To Work Together 

By KIT BRADSHAW 

(Editor's Note: This information from a press conference 
was held at GCSAA's Conference & Show in Las Vegas in 
February is reprinted from Showtime '97, a publication of 
GCSAA during the Conference & Show.) 

* * * 

Judy Bell, president of the United States Golf Associa-
tion, told the audience at Monday's press conference "I can't 
tell you how important golf course superintendents are to 
me. In our work with the GCSAA, we are of one mind when 
it comes to our direction" 

Bell's sentiments were echoed by Bruce Williams, CGCS, 
president of GCSAA, who said, "We need to work together 
- the GCSAA, the USGA, the ASGCA." 

Each of these organizations has its role in the golf indus-
try, said Bell, with the USGA committed to educating and 
teaching people about the history of golf, the standards for 
equipment and the Rules of Golf. One of the most impor-
tant missions of the USGA is in research, where 30 
differenct projects are underway, with $3 million contribut-
ed by the USGA for these projects. 

"We strive to be good listeners," said Bell. "As part of our 
new turfgrass variety testing, we have allocated $1 million 
to creating 15 greens around the country so that these 
grasses can be tested in the real world, in real playing con-
ditions, with real golfers walking on them and playing on 
them. 

"Sometimes our USGA specifications have gotten heat," 
added Bell, "and we are hoping that this varietal testing 
of grasses will be the proof of the pudding." 

Williams commented that the USGA specification for 
greens contruction is still the bible for the industry, and 
has been modified somewhat over the years. Golf course su-
perintendents, he said, "respect the scientific studies done 
by the USGA in greens construction." 

Despite the advances made by technology, Bell bemoaned 
the impact of technology on the game. 

"I don't think golf should be perfect. We get so focused 
on the latest gadget in golf that we forget the most impor-
tant thing is teeing it up and putting it into the hole. We 
should have challenge in our game. One of the charms of 
our game is that it isn't like basketball or football, where 
the field is the same. Our playing field is different every 
time we play." 

Williams added that sometimes golf course superinten-
dents can be their own worst enemies because they strive 
for perfection. 

"Who says the challenge is greater on a fast green," said 
Bell. "If we have to judge weight and line, who says that 
this isn't more challenging to a golfer than reading a fast 
green." 

Bell said that if she could have her way, she would like 
to see golf course superintendents have more identity so 
that more people would know what they do, and how un-
usual and creative their profession is. She would like them 
to be able to do their job as economically as possible, and 
golf course superintendents should use the technology to 
help maintain the simplicity of the game. 

"Great golf courses are natural," she said, "not contrived." 

Reeds Sales & Service, St Paul, MN 1-888-774-9515 

Homelitei 
A Subsidiary of Deere & Company 

GreenMachine 

Ap-320 pump 
$ 289.00 

4800 watt 
2' ' trash pumps Honda eng. generator 
from $ 925.00 $ 1599.00 

by John Deere 

3000 J 
trimmer 

$ 359.99 

Briggs or Honda engine options 
BP 4600 blower 

$ 399.00 



TEE-TO-GREEN QUALITY 
FROM JOHN DEERE 

Hydaulic reel drive, exceptional climbing 
ability, and 26-inch cutting units let 
you mow where others can't. 

GATOR VEHICLES* 
Your best choice for utility hauling 

with 4- and 6-wheel low-ground-
pressure models available. 

32J.S/323S 
Both deliver ground-hugging fairway 
performance with five John Deere-
manufactured 22-inch cutting units. 

3365 
Five 30-inch cutting units combine to 
deliver a quality cut over wide areas-
from fairways to roughs. 

1200A 
New design features more power, more 
comfort, more attachments, and less noise. 

± 8 0 0 
True utility performance with your 
choice of sprayer, spreader, and cargo 
box configurations. 

220 
This new walk-behind features an operator-
presence safety system, new engine, and 
11-bladed reel. 

2243 
Gas and diesel models both feature 18-

hp engines and John Deere cutting 
units, for exceptional quality of cut. 

NOTHING RUNS LIKE A DEERE® 

Polfus Golf & Turf 
12040 Point Douglas Drive S. 

Hastings, MN 55033 
Call for a Demonstration 

Phone: (612) 437-7747 or Fax: (612) 437-3483 


