
ERIC PETERS WINS A SET OF CALLAWAY IRONS COURTESY OF MGCSA AFFILIATES 

Green Expo Booth Challenge 
Rewards Vendors and Members 
The 18-hole Booth Challenge at this 

year's Green Expo was well-received by 
the 19 participating MGCSA affiliates. 
This event was designed to promote more 
traffic to trade show booths. Members 
picked up a scorecard at the MGCSA 
booth and those that made it to all partici-
pating vendors' booths would be eligible 
for the prize drawing. 

Eric Peters, Superintendent at North 
Links Golf Course, was the recipient of a 
set of Callaway golf irons courtesy of 
MGCSA affiliate members who participat-
ed in the Booth Challenge at this year's 
Green Expo at the Minneapolis 

Convention Center January 5, 6 and 
7. Eric was also elected to the 
Board of Directors at the MGCSA 
Annual Business Meeting on 
January 6. 

Also receiving prizes were 
Paul Eckholm, CGCS, Heritage 
Links Golf Course, who was 
awarded a $300 gift certificate, 
and Javier Diaz, Indian Hills 
Golf Club, won a $200 cer-
tificate. 

"In all the shows we've 
exhibited at, we have 
never had so many 
Superintendents stop by our booth than 
we had this year. I'm sure it was directrly 
attributed to the Booth Challenge." said 
Jay Hudson, Glenn Rehbein Companies. 

Newly-elected Board member Eric Peters 
was the recipient of a set of Callaway Irons for 
participating in the MGCSA's affiliate booth 
challenge at the Minnesota Green Expo in early 
January. 

Thanks to the Following Partipating 
"Booth Challenge" Companies 

BASF 
Brock White Company 

Dow AgroSciences 
FMX Turf 

Glenn Rehbein Companies 
Greenlmage, LLC 

Hydrologic 
LESCO, Inc. 

Minnesota Valley Wholesale 
MTI Distributing; Inc. 

Plaisted Companies 
ProSource One 

Renaissance Fertilizers, Inc. 
S & S Tree & Horticultural Specialists, Inc. 

Superior Tech Products 
Sustane Natural Fertilizer of America, Inc. 

Tee Shot Marketing 
Turf Supply Co. 

Twin City Seed Co. 


