
NEW CUSHMAN 
GREENSAVER AERATOR 

The accurate aerator that gets aeration done 10 times faster than 
most other methods |n t he ra jsed p o s j t j o n you, fe ab |e t o t raye| 

quickly between greens...and that saves 
time. When you reach the green just move 
the hydraulic lever at your side until the 
Greensaver is lowered into the turf. There's 
no need to stop the vehicle. You can keep 
moving and aerate at speeds up to 6 mph. 

Cores are pushed into the rotating drum as the 
Greensaver penetrates the ground. 

Cushman Turf Care System 
cuts equipment costs 35%, 
labor costs 50%. 

Purchase one of the basic Cushman 
Turf-Truckster vehicles available in 
3 or 4 wheel models with 12 or 18 hp. 
Then add as many of the new modular 
accessories as you need for the work 
you have to be done. No need to buy 
another expensive vehicle. In minutes 
you can attach the module you need 
by using simple pins that slide in and 
out. No need for tools. 

TOP DRESSING 
Mounts on Truckster chassis. 
No need for separate engine. 

CUSHMAN 

SPIKING 
Spike 18 greens 
in 2V7 hours. 

DUMPING/HAULING 
1000 lb. payloads. 
Manual and hydraulic dumpina. 

SPRAYING 
Precise spraying rates 

SPREADING 
Spread up to 40' swath. 

CALL: 
GERRY COMMERS 
JOHN SNIKER CUSHMAN MOTOR CO., INC. 
OR BILL LANCETTE 2909 E. FRANKLIN, MINNEAPOLIS, MN 55406 612-333-3487 

Writing Effective 
Reports 

As an executive in what i s , 
a f te r a l l , a business o rgan i -
za t i on , you may be ca l led upon 
to write per iodic reports on 
your operation or current and 
future project s . The art of 
wr i t i ng c lear and e f fect i ve re-
ports i s one each executive 
should master. Here are some 
th ings to keep in mind as you 
wr i te: 

Remember your reader. General ly, 
reports are written for one 
spec i f i c person, such as the 
green chairman, general manager 
or other club o f f i c i a l . Write 
as though you were speaking to 
that person, keeping in mind 
h i s l i ke s and d i s l i k e s . 

Organize your report. Don ' t make 
the reader have to dig for the 
important po in t s . State your case 
in 1 -2 -3 -o rder , with headings, i f 
poss ib le to br ing out important 
f ac t s . 

Make i t object ive. Don ' t spend 
so much time t e l l i n g how you 
feel and what you think that 
the reader misses the f a c t s . 
Avoid exaggerat ion, extravagant 
statements and gene ra l i t i e s . 

Get to the point. Ed i t out every-
thing which does not serve some 
informative purpose in your re-
port and t e l l your reader im-
mediately what he needs to know. 
Then f i l l in the d e t a i l s . 

Document your report by attach-
ing copies of c l i p p i n g s , l e t te r s 
or price schedules that support 
your conc lus ions . 

Develop a wr i t i ng s t y le that i s 
i n te re s t i ng and e a s i l y read. 
Keep your paragraphs short and 
avoid long and involved sentence 
s t ructure . Indent or underscore 
important points to make them 
stand out. 
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