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The world's leading soil surfactant.

yo u r S (] Balances air and water in the soil for a more

consistent growing environment.

Improves plant performance, resistance to
disease, and recovery from stress.

Increases water efficiency and reduces need
for hand watering.

Larrry Lennert, Territory Manager

® Greenfield, WI
OAq ua t ro I S llennert@aquatrols.com

www.aquatrols.com 414-545-0259



WISCONSIN PATHOLOGY REPORT

Pigments:

Adding a pigment to your spray program
WILL not cool the surface. I know there
are many claims about these products
cooling surface temperatures, but every
researcher I've seen reports higher tem-
peratures. This makes sense because these
products are designed to coat the leaf
and protect them from UV-B radiation.
I am by no means saying that pigments
are not a vital part of a program, but use
them for what they are designed to do-
protect against UV radiation NOT heat!
UV radiation can destroy membranes
and proteins that are crucial for photo-
synthesis. I recently saw a presentation by
Bert McCarty at Clemson University, talk
about TurfScreen and other pigments. He
found that canopy temperatures were 2 to
4 degrees higher when compared to non-
treated controls. Furthermore, he found
Zn levels in or on the tissue to be incred-
ibly high with TurfScreen applications.
The implication of this is still unknown,
but a recent thesis in Auburn showed that
high rates of Zn could be used to control
Poa annua. I guess you can see that I am

skeptical of this product, but I usually am
when a product hits the market with very
little research behind it. I would still be
very cautious when using TurfScreen es-
pecially on mixed stands of Poa annua and
creeping bentgrass. My usual suggestion is
to try it first prior to implementing it in
your own program.

That being said I do think protecting
against UV radiation can be important.
Bayer has sponsored much of the research
regarding UV protection with their Stress-
Gard formulation technology. Dr. Bingru
Huang at Rutgers has demonstrated better
quality, better root survival and more root
mass when using StressGard technology
in Signature. I know this is not for every-
one, but it might be something to consider
if summer stress has been problematic. I
was a big skeptic of this technology, but I
saw the effects first hand when I was a PhD
student at NCSU- it does work! However,
it is still important to select fungicides
carefully because the phosphonate fungi-
cides or phosphites have limited control
spectrums. Yet mixing in other fungicides
can be an excellent program for putting

greens.

Food and Water:

These are Doug’s babies so I defer to
him to speak about managing these, but I
hate to hear about chest beating with re-
gard to these to vital plant health items.
Plants need nitrogen and increasing N
rates does not slow down green speeds
when the grass is regulated, rolled and
mowed at the heights currently used
for cool-season turf. I know golfers are
fooled by color because they equate off
color with fast, but that can be a recipe
for disaster. The same is true for water,
but again Doug is way more qualified to
speak on these. However, the minimalist
approach makes me think of a wrestler
trying to make weight. They might wear
a rubber suit, not eat or drink and what
can happen? They get sick, or worse die.
Why do we ask our plants to endure the
same stress? Consistent applications of
fertilizer and water seem like an ideal
way to manage turf, yet so many like to
withhold these vital components to plant
health.

WGCSA Members,
THANK YO

Waupaca Sand & Solutions
715-258-8566 - www.WaupacaSand.com
YOUR Trusted Sand Source
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THE MOWER
THEY DON'T WANT
YOU TO SEE.

The competition doesn't want you to see the Jacobsen ECLIPSE®322 riding greens
mower. They can’t match its ZERO leak points. They can't provide individual reel
control to vary cut patterns. They can’t offer programmable frequency-of-clip from
an LED screen. And they can’t get anywhere near the true hybrid fuel savings or
legendary quality-of-cut. When it comes to the ECLIPSE® 322, the competition can’t
do anything except hope you don't see it. | guess we just ruined that for them, too.

Phone: 800-279-2341 JAICEES=N

Fax: 920-849-9576

www horstdistributing.com 1.888.922.TURF | www.jacobsen.com

HORST DISTRIBUTING, INC.
CHILTON, WI

©2012 Jacobsen, A Textron Company/Textron Innovations Inc. All rights reserved
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Shop Envy

By Jake Schneider, Assistant Golf Course Superintendent, Blackhawk Country Club

A severe case of shop envy swept through
20 assistant golf course superintendents
who were gathered in the Hartford area
on October 2, 2012. This difficult-to-cure
malady was caused by a shop tour of the
majestic Erin Hills maintenance facility,
and its effects are likely still lingering in
the attendees’ dreams.

Thanks to superintendent Zach Reinek-
ing and his assistants, Brian Moesch and
John Jacques, those in attendance had the
opportunity to tour the outstanding shop
that was recently constructed at the site of
the 2017 US Open. Besides giving an in-
formative facility walkthrough, Zach also
discussed some of the planning and prep-
aration that went into making the shop a

reality. Prior to the planning stages, Zach
toured a handful of newer golf course
maintenance buildings, and he melded
many of the best features of these facili-
ties when designing the shop at Erin Hills.
In the early years of the course’s existence,
the crew operated out of an old barn that
didn’t have running water and a salvaged
trailer home. It’s safe to say that they have
upgraded substantially, and Zach credited
the new shop with increasing employee
morale, with helping to attract top-notch
employees, and with increasing the crew’s
efficiency and productivity.

Following the shop tour, USGA agrono-
mist Bob Vavrek was gracious enough
to give a brief year-in-review presenta-

tion, and as you can probably imagine, he
had many interesting pictures from the
extreme summer that was. If we learned
anything from Bob’s talk, it was that golf
pros should not be allowed to own irriga-
tion head keys because turf loss will result.
However, regardless of outside inference,
it was obviously a difficult year for many
courses and the pictures showed just that.

It was an informative, well-attended
meeting, and the assistants committee
would like to thank Zach for hosting/
presenting and to Bob for the always-en-
tertaining slideshow. Also, thanks to Nick
Strain and Barenbrug Seeds for providing
snacks and refreshments for the entire

group.

Above: Golf Course Superintendent Zach
Reineking addresses the group inside the
maintenance facility.

Left: The maintenance facility at Erin Hills.
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Contact: Tom Bjornberg

tbjornberg@yamahagu.com
A I” IRD Office: 952-890-5541
* Cell: 612-718-8491

Toll Free: 800-352-2779

New Rain Bird Golf Rotors
With Full- and Part-Circle Performance

Rapid-Adjust Technology

featuring MemoryArc.™ Available on new
Rain Bird® 751 Golf Rotors,

this innovative feature allows you to easily
adjust watering on

greens, fairways or roughs for unmatched
versatility and precise

control. Offering proven Rain Bird durabil-

ity and distribution Set primary rotor arc. Tum the FuliPart Tum to part circle again @

Make the most of every rotor with new I jucing Rapid-Adjust Technology featuring Me Arc™

uniformity, these cost-efficient rotors are Adjustment Screw for either Arc A or Arc B

also backward-compatible for fulcircle operation. setting.

with existing Rain Bird rotor cases. Doing Na need ba adjust are

more when it matters
when going between full-

most.
. and part-circle settings.
That’s The Intelligent Use of Water. ™ = e

RADANESS

“My entire member board knew which greens were EErE EE REEYE -
mowed with the Baroness and which ones were mowed RUALITY ON DEMAND
with the other mowers...they told me to buy Baroness
even though we were under lease with the other mowers”
Bill Murtha, Superintendent
Binghamton Country Club, NY

Contact: Chip Lewison
clewison@yamahagu.com
Office: 952-890-5541
Cell: 952-540-7458
Toll Free: 800-352-2779

Contact: Billie Mac Donald
bmacdonald@yamahagu.com
Office: 952-890-5541
Cell:651-788-2877
Toll Free: 800-352-2779

YAM7AHA

GOLF & UTILITY

RELIABILITY STARTS HERE




MADTOWN MUSINGS

Turn Off The TV

By Jake Schneider, Assistant Golf Course Superintendent, Blackhawk Country Club

ike most Americans, I probably

watch too much TV. The news, Sur-
vivor, Modern Family, Criminal Minds,
and political ads (kidding on that last
one) are some of my favorites, and my
wife will tell you that I view more foot-
ball games than should be allowed by
law (to which I strongly agree to dis-
agree). We used to eat our dinner on the
coffee table in front of the TV but made
the switch a year ago to the peace and
comfort of our dinner table. Not only do
we have better conversation, but we also
don’t have to deal with a pint-sized dog
harassing us for table scraps. Why am I
telling you this? Well, back to the better
conversations that I just mentioned....
Chances are that most golf course main-
tenance facilities have breakrooms with
cable-linked televisions, and in my opin-
ion, that’s a mistake.

Here, at Blackhawk, the only form of
“entertainment” that we have during our
15-minute morning break and 30-min-
ute lunch are the daily newspaper, mag-
azines, and, I suppose, smartphones.
Whether it was by choice or simply not
an option when the shop was built, we
are completely TV-free, and I believe
that it has played a significant role in
developing the positive atmosphere and
good camaraderie that our crews seem
to consistently exhibit. Instead of mind-
lessly staring at the small screen, our
employees talk to eachother and get to
know their co-workers. And, frequently,
there is quite a bit

(okay, a lot) of good-natured ribbing
that goes on. These interpersonal con-
nections have led to consistently high
employee retention and, for the most
part, happy and productive workers.
While I fully realize that we are not the
only grounds crew with these attributes,
I thought that I would share this and the
other following ideas for creating more
cohesive staft.

Hit the Links

One of the truly great things about a
golf-industry job is the ability to play a
lot of golf for not a lot of money (you
may recall that I'm infinitely cheap).
I've probably played 30 rounds this year
and due to generous superintendents
have maybe spent $100. On nearly every
Monday throughout the season, there
are four to eight of us who play golf. If
there isn’t an outing at Blackhawk, we tee
off after a full day of work, and if there is
an outing, we call around to local super-
intendents to see if they have any open-
ings. It’s quite a treat for all of us to play
these courses for next to nothing, and I
have no doubt that it keeps some of our
very overqualified part-time employees
around. Plus, we can get a better sense
for how the conditions affect playability
both at Blackhawk and at neighboring

courses.

Grill Out
A few times each year, we dust off the
charcoal grills and fry some burgers and

brats for the crew. It’s by no means an
elaborate spread, but there’s just some-
thing about changing the normal lunch-
time routine that seems to boost people’s
spirits. Additionally, if a Monday outing
has grilled food prior to a shotgun start,
we take the entire crew to the clubhouse
for lunch after they have teed off. While
this does take a bit from the budget, it
makes for a great, tasty start to the week.
When winter rolls around and we can fi-
nally breathe again, we usually head to a
local restaurant for lunch on Friday, and
while this isn’t paid for by the club, it’s
nice to get out of the shop for an hour.

While I am not sure that any of the
above suggestions are necessarily inno-
vative, they certainly have a positive ef-
fect on our employees, and they may be
a relatively cheap way to enhance your
workers’ level of satisfaction and pro-
ductivity. As you plan for the 2013 sea-
son, don’t just think about agronomics,
but also implement new ways to keep
your employees happy; the results will
show on the course.’¢

T. J. Emmerich Associates,

Irrigation  Consultants
W28620 Beverly Lane « Hartland, WI 53029

262-538-2776

Golf Course « Commercial « Master Planning
System Evaluations « GPS Ser vices

Thomas J. Emmerich
Cer tified Irrigation Designer

Inc
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NORTHERN | A SNEAK PEEK! Below is a sneak peek
G RE E N at a few of the speakers and topics from the
upcoming Northern Green Expo! Complete
EXPO schedule is on NorthernGreenExpo.org.
Erik Christiansen

JANUARY 9-11, 2013 " B - GolfCourselrrigation
MINNEAPOLIS CONVENTION CENTER "w'ls . «lrrigation: Site
\ Inspection
\1 « Irrigation: Design and
Y

Specs

Don Shelby

Keynote: The
Importance
of Sustainability

Rob
Golembiewski

» Interseeding into
Established Greens

o Turf Water Use and
Soil Amendments

Kevin Norby
» Master Golf Course A complete
e schedule-at-a-glance can

5— « Superintendent Panel "
Discussion of Master be found online at

Planning NorthernGreenExpo.org.

Join the conversation on
Twitter #GreenExpo13.

=
- .

David Yocca

The Sustainable Sites Initiative
(SITES™) — Project Profiles/Lessons
Learned

John Ball
« Trees: Threats on the Horizon
« 2012 Tree Care - The Year in Review

Brian Horgan &

Eric Watkins ‘

« Turfgrass Research Update e 2 h

« Is It Time to Rethink Tall Fescues for \E: } "
Sports Turf? Do They Deserve More -
Respect? e 4

REGISTER NOW!

www.NorthernGreenExpo.org




COVER STORY

Resounding Success at Ozaukee

By Tom Schwab, Manager, 0.]. Noer Turfgrass Research and Education Facility, Univeristity of Wisconsin-Madison

Colin Seaberg, his crew and all the staff
of Ozaukee Country Club conducted
one of the finest WTA Golf Fundraisers
this past October. The course could not
have been more enjoyable or in more fabu-
lous shape. The greens were lightning fast,
the fairways thick and tight, bunkers con-
sistent, and everything else proved a per-
fect example of great course management.

The trees were in peak autumn color and
the weather was perfect with temps near
80° with no wind and sunny skies. Every-
thing came together to give everyone a
most enjoyable round of golf near the end
of the season.

The fundraiser was enjoyed by an even
100 golfers at this years’ event. The other
beneficiary of the day was the Wisconsin
Turfgrass Research Sustainability Fund
at the University of Wisconsin-Madison.
Over the WTA Golf Fund-raiser’s long
history, proceeds have gone directly to
support turf research and more recently to

fund the Wisconsin Distinguished Gradu-
ate Fellowships in Turfgrass Research. Be-
ginning two years ago, proceeds have gone
to the Turfgrass Research Sustainabil-
ity Fund that was created to support ever
more turfgrass research initiatives.

The golf fundraiser generated nearly
$10,000 this year thanks to the Ozaukee
CC members donating the use of their
club for an unbelievably low fixed cost. The
participants and hole sponsors likewise
contributed to making the day a financial
success.

Ozaukee County Club was incorporated
in 1922 with play starting later that sum-
mer. The course designed by Ted Moreau
and William Langford hosted the 1929
Western Open Championship which was
won by Tommy Armour.

Host Superintendent Colin Seaberg en-
tered the golf industry like many of us by
looking for a summer job. Needing to pay
his parents back for some borrowed funds

from his Freshman year at Michigan State
University the only job Seaberg could find
was at Grand Traverse Resort working
for a Jim Bluck. Jim took Colin under his
wings and took the time to show him the
ins and outs of course maintenance. Ac-
cording to Colin, Bluck was a terrific in-
dividual and continued to teach him new
tasks, “all while looking past my personal
limitations” “I screwed a lot of things up
that year!”

Because of that Colin’s experience work-
ing for Bluck he fell in love with the indus-
try and the people working within it. His
love of the field was not immediate as it
took a five year stint working in a pie fac-
tory before Seaberg came back to the golf
industry.

Colin finds one of his biggest challenges
is trying to communicate to the member-
ship how much time, effort and material
it takes to maintain the golf course to ex-
pected conditioning.
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THANK YOU HOLE SPONSORS!
o Agrium Advanced Technology
« BASF
+ Bayer / Stressgard Protection
+ Blackhawk Country Club
« Burris Equipment
o DHD Turf & Tree Products
« Dow AgroSciences
+ Excacto Turf Management Solutions (2 Holes)
+  Maple Bluff Country Club
 National Golf Graphics
« SAS Management
+ SentryWorld
+ Soldat Family
« Syngenta
+ Tom & Sandy Schwab
o Turfgrass Disease Lab
»  Wausau Country Club
«  Wayne Horman A Ticket Booth From The 1929 Western

+  Westmoor Country Club Open Sits Near The 3rd Tee.

HERFORTONORBY

Golf Course Architects

Phone: 952.361.0644 Fax: 952.361.0645
e-mail: golfnorby@earthlink.net  web: www.herfortnorby.com
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COVER STORY

Top Left: Monroe Miller, WTA Executive Director
accepts a check from Dustin Riley on behalf of the
WGCSA Par4 Research Fundraiser.

Top Right: Host Superintendent Colin Seaberg.
Left: Josh Lepine lets one go off the tee.

Bottom: Dan Quast, Craig Haltom, Paul Huebner,
and Craig Filley
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