
NOTES FROM THE NOER FACILITY

EXPO

ning committee is determined to make this year's
event the most enjoyable and educational ever.

TURFGRASS & GREENS CAPE EXPO -
JANUARY 9-10TH, 2001

The other educational gathering to put on your cal-
endar is the Turfgrass and Greenscape EXPO in
January. January is a long way off but since this is one
of the best turfgrass conferences of the year you must
make plans to attend it. Schedule that ski vacation or
Caribbean golf trip some other week. The EXPO plan-
ning committee met already in March with the main
goal to sign up quality speakers. Speakers have to be
booked almost a year in advance because their sched-
ules fill up that early. Some of the nationally renowned
speakers being pursued are Paul Rieke from Michigan
State University, A J Powell from the University of
Kentucky, John Powell, Carrie Rudolf and Jeff Gillman
from the University of Minnesota, and Milt Engelke
from Texas A & M. Local experts include Bob Vavrek
from the USGA,Raechel Saeger from the University of
Wisconsin turf program, who is now in the "big
leagues", and the round-table panelists. A round-table
discussion with several of your colleagues is being
brought back by popular demand. This will be called,
"Where We've Been and Where We're Going."
Additionally six University of Wisconsin-Madison
green industry faculty and staff will be giving presen-
tations and also taking part in a session called,
"Wisconsin Research On Parade." If that's not enough,
then note the luncheon will have a keynote speaker to
entertain and educate us on turfgrass trends, which is
also a popular feature that attendees wanted brought
back. To top it off, the Wisconsin and Northern Great
Lakes Golf Course Superintendents Associations are

New and old
friends alike have
a great time at
the Golf Fundraiser.
Jeff Bottensek
and Ralph
Christopherson are
pictured enjoying
the Golf Fundraiser

coordinating to provide GCSAA certification units for
your attendance next year. And the trade show will
continue to be second to none.

These gatherings are so educational and fun while
also providing vitality to the industry that we work in.
If you have ideas to improve any of the events then
send those thoughts to the Noer facility and the plan-
ning committees will consider them. The committees,
which are made up of several of your colleagues are
extremely interested in making the events the great-
est. So mark these hot dates on your calendar to take
advantage of the education and to support the turf
industry of Wisconsin.*

THOMAS J. EMMERICH
CERTIFIED IRRIGATION DESIGNER

*GOLF COURSE

*COMMERCIAL

*RESIDENTIAL
*MASTER PLANNING

*SVSTEM EVALUATIONS

TOTAL PACKAGE DESIGN SERVICES

T.J. EMMERICH ASSOCIATES, INC.
IRRIGATION CONSULTANTS
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Central Control for Superior Irrigation Mariagerncrrt,

MAKE THE MOST OF YOUR IRRIGATION SYSTEM

Monitoring and recording of your irrigation has never been easier. Rain Bird leads

the way into the "New Millennium" with features like: Flow Graphing, Flow

Monitoring, Virtual Weather, Cycle & Soak, Water Budgeting, and Smart Sensors.

Rain Bird backs its products with exceptional technical support. Call us for a demo.

REINDERS TURF & IRRIGATION
13400 Watertown Plank Road
Elm Grove, WI 53122

1-800-785-3306 RAIN~8IRD.
GOLF IRRIGATION



TALES FROM THE BACK NINE

Golf in the Holy Land
By Monroe S. Miller, Golf Course Superintendent, Blackhawk Country Club

For most of us, mention of the
Holy Land brings images of that

land situated at the crossroads of
Asia, Europe and Africa at the east-
ern edge of the Mediterranean Sea.
Christians think of Bethlehem,
Jerusalem and Emmaus; Nazareth,
Cana and many other sites. Jews, of
course, think of modem-day Israel,
Safed, Beersheba and many of the
same places sacred to Christians.
Nary a day passes, it seems, but we
hear news from that religious and
troubled part of the world.

Few think of Wisconsin when
they hear of the Holy Land. But we
do have a pretty part of our state
that has, indeed, been a holy land

since it was settled by German
Catholics in the 1840s. They came
from the Rhineland region of
Germany and brought with them
their strong religious faith and
built beautiful Catholic churches
from stone and brick.

Israel and the area comprising
the Holy Land covers a small area.
So does Wisconsin's Holy Land. It
is roughly bounded by Highway 23
on the south and the beautiful
Sheboygan marsh on the east. The
northern edge goes as far north as
New Holstein, and Highway 151
forms the western boundary.
Actually, the western edge is with-
in sight of Lake Winnebago, only

all you see is the "Ledge." The
"Ledge" is initially visible from
about as far south as Oakfield and
is the Niagra Escarpment of lime-
stone that runs along the eastern
shore of Winnebago and then up
into and through Door County. As
you drive up and over the "Ledge",
the landscape is dotted with farms
and barns and herds of Holsteins.
My guess is that the Holy Land
covers only about a hundred
square miles.

This part of Wisconsin was
smoothed out by the glaciers and
made good farm land for the
German immigrants. The upland
medium-to-fine textured soils pro-
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St. Lawrence Seminary in Mt. Calvary.

St. Peter Church, in the village of the same
name on the "ledge" on the west side of the
Holy Land.

duce good crops of corn and for-
ages. It is far better than the drift-
less area in southwest Wisconsin
where our home farm was. Despite
the glaciers and the resulting land
that is gently rolling, there are
high places in the Holy Land, offer-
ing breathtaking vistas to residents
and visitors.

Many of the high places were
selected, appropriately, by the
early immigrants as sites for their
churches and schools and ceme-
teries. And every few miles, there
is a church. Usually it is in a small
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A quiet place for
reflection and
contemplation in
the Holy Land.

School, rectory
and church in St.
Anna, Wisconsin,

on the eastern
edge of the
Holy Land.

village, ranging in size from only a
few houses to a few hundred resi-
dents. The village name most often
comes from the name of the
church. Witness: St. Peter in St.
Peter, St. Cloud in St. Cloud and
St. Mary in Marytown. There is the
St. Lawrence Seminary in Mt.
Calvary, the St. Felix Friary in
Calvary and St. Anna's Church in
St. Anna. St. Joseph's Church is
next to and across from two dairy
farms, insuring that familiar and
comfortable fresh country air will
always fill the sanctuary! Smooth,
well maintained roads can take
you to Johnsbury, Charlesburg and
Jericho. From street names
throughout the Holy Land - St.
Anthony, St. Andrew, Notre Dame
and Holy Cross - to the Villa
Loretto nursing home, the impor-
tance of religion to the early inhab-
itants and the current day citizens
is very evident.

The German influence is equally

obvious - from names on head-
stones in the Holy Land cemeter-
ies to the names on the mail boxes.
Many who are born in the Holy
Land never leave. They attend reli-
gious grade schools and high
schools and even college at Marian
and St. Lawrence; their feelings for
their "homeland" is strong.

But as with other parts of
Wisconsin, the strength of dairying
has weakened. Milk prices are
under $10 per hundredweight and
ever-rising expenses have strained
the farm economy of the Holy
Land. Some young people are tak-
ing jobs in Fond du Lac and
Sheboygan. Others have been
forced to move out completely.
With that background and that
reality, a group of farmers got
together and decided to build a
small, nine-hole golf course.

Their thinking was they had lim-
ited options to keep people in the
Holy Land. What they had was land
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The steeple on the Catholic church in St.
Cloud reaches toward heaven.

that was certainly suitable for a golf
course. They had equipment and
knew how to operate it. A few even
enjoyed the game. And they
thought a small facility would not
bring in so many outsiders that
roads would suffer or that the char-
acter of the area would change.
And in a modest way, the course
could help the local economy.

They envisioned a golf facility
for golf only. The clubhouse would
be small with only a short order
grill and a beer bar. The locker-
room was going to be big enough to

and school, located in the heart of the Holy Land.

St. Mary Church I
in Marytown, f

Wisconsin. •

allow for changing clothes, but that
was all. They hired a landscape
architecture student to give them a
routing plan he thought made the
best use of their land.

The land was made up from
small parcels from four farms. The
group of investors pooled land and
money by a formula that assured
fairness. The final piece of proper-
ty they put together had a promon-
tory, a few wooded patches and
some fence lines defined by stones
picked from fields for generations.

From the high point, three
church steeples were visible and
led to their decision to call their
golf facility The Golf Club at
Temple Hill.

When I visited the course for
the first time, I was pleasantly sur-
prised. They made good use of the
land and its features, laying holes
across the hills and around the
woods. The round stones harvest-
ed over the past 150 years, which
had been ground smooth and
round by glacial movement, were
dumped strategically as unusual
hazards. A pretty decent machine
shed had been rehabbed for a
shop. Fescue fairways and colonial
bentgrass greens and tees made
the course unique.

At the first tee was a fairly
large yet simple sign in white with
black lettering. It said, The Ten
Commandments of Golf at
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Mulches
Establisher

Low Maintenance
Care-free Fine Fescue

Erosion Control/Blankets
Futerra

Wildflowers/Grasses
For reclamation areas

TURF PROS

Nobody knows turflike the folks
at Olds Seed Company. Whether
it's a tee box or fairway, rough
or green, the experts at Olds eval-
uate your specific situation,
make recommendations, and
deliver exactly what you need
to make your turf look its
finest. (Which makes you look
pretty fine, too.)

Choose from
our wide selection
of proven bentgrass
performers, such as:
• Providence
• Penncross
• Pennlinks
• Penneagle
• Putter
• Dominant

And ask about our custom
mixture programs formulat-

ed for your site and budget.
You'll never come up short at
Olds. We contract with numerous
research and production firms so
we have access to the best varieties
available. Give us a call today
and we'll help you improve your
turf score.

no. Box 7790· 2901 Packers Ave.
Madison, WI 53707 -7790

800-356-7333
608-249-9291

Seed you can count on
Plus a whole lot more
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Temple Hill. The commandments
were listed as follows:

1. Thou shall give God thanks
for the beauty of this golf
course.

2. Thou shall enjoy your game of
golf at Temple Hill.

3. Thou shall not swear.
4. Thou shall not criticize the

golf course superintendent.
5. Thou shall replace all divots.
6. Thou shall repair all ball

marks.
7. Thou shall take no mulligans.
8. Thou shall take no gimmes.
9. Thou shall not cheat; golf is

close to a holy game.
10. Thou shall say a little prayer

of thanks to God at the end
of the round for this peace-
ful place and your pleasant
experience.

GOLF COURSE CLOSED
SUNDAYS UNTIL NOON

The other idea they came up with
for their golf course was naming the
holes. Giving each golf hole a name
isn't new, but the names they chose
were interesting, at first blush any-
way. On second thought, they were
pretty obvious.

The first hole was call "Faith." It
was a fairly easy four par with a big
green and no bunkers. It was the
chance to establish faith in your
game as you headed to the second
hole. There is nothing like getting off
to a good start.

Different deal on the second.
Given the name "Hope", that is what

you needed as you drove this long
par five with the OB all along the
right side.

The third hole was the chance to
recover, a nice and short par three
called "Charity."

Players teeing the ball up on the
fourth hole faced a strongly uphill
golf hole with a couple of the piles of
stone that had been cleared from
the fields on either side of the fair-
way. A mis-hit ball could well careen
from the stones in wild and unpre-
dictable ways. The hill and the
stones inspired the name "Jacob's
Ladder."

Players were now on a hole - the
fifth - that bordered on a farm field,
one that fell away and was sloped
severely enough that it was always
cropped with a forage - alfalfa,
clover or a combination. The hole
was named "Milk and Honey" for the
feed value to the dairy herd the adja-
cent field provided and for the nec-
tar given by the blossoms.

Players liked the sixth hole
because it was an open hole with a
broad, flat fairway. Its strength was
length, ergo the name "The
Crusade."

The seventh was a chance to get
a stroke back, if needed ( when isn't
it?). It was a short par four with the
green cut into the hillside. It was a
pretty spot with a nice view of the
surrounding countryside. It was
named "The Choir Loft."

The toughest hole was named,
appropriately, "Apocalypse."

Dangerous, well bunkered and lined
with a creek along almost the full
length of the right side, the hole
challenged the best players at
Temple Hill.

And the course ended with the
ninth, given the name "Exodus." It
was a great finishing hole but it
brought players back to the little
clubhouse on the hill. Most often
they were refreshed as they soaked
in the view of the Holy Land,
Wisconsin's Holy Land. Most
returned often to this little course
that the farmer owners said was
designed by God.

And, as you think about it, He has
a hand in all of our courses and in
all of our l i ^

Final resting place for sisters of the Church,
in Mt. Calvary.

A view of
Wisconsin's Holy

Land from
cemetery at

St., Lawrence
Seminary in
Mt. Calvary

Cemetery in village of St. Peter.
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Don't let large concrete, aggregate and foundry sand producers throw together by..products or
reject materials for your golf course! Wolosek is a company dedicated to formulating and

producing golf course, greenhouse and nursery materials. Our guarantee is to deliver
top quality products on time and at affordable prices.

Kiln--dried Sterilized Topdressing Sand
Construction Mixes

80/20 Topdressing Mix
Bunker Sand

Cart Path AggregateReed Sedge Peat

Bark, Boulders & Decorative Stone

Call Dan Wolosek for custom on ..site blending.

Wolosek, delivering exactly what you need to keep you out of the "sand trap."

(715) 423..3909
3531 Plover Road, Hwy. 54 East • Wisconsin Rapids, Wisconsin 54494
Fax (715) 423 ..4215

LANDSCAPING & GOLF COURSE MATERIALS

SOIL AND SAND PRODUCERS SINCE 1966.
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PDI and You
By AI Jansen, Golf Course Superintendent, Baraboo Country Club

By now, most of you have read
Mark Kienert's eleven page

report on the Professional
Development Initiative (pDI) being
proposed by the GCSAA.A few of
you might have attended the Town
HallMeeting on PDI in New Orleans,
and some of you attended the March
6th annual meeting of the WGCSA,
where a presentation of PDI was
made by Ray Davies, a Member
Standards Resource Group (MSRG)
committeeman.

Mark was right is his Historical
Overview of PDI, sent to you
prior to the conference and show,
in that, at the September, 1996
Chapter Delegates Meeting in
Lawrence, Kansas, delegates were
"told" of a new initiative
designed to advance member's
professional stature. However, if
any of you have been participating
in, or following the "Talking it
Over" discussion forum at
gcsaa.org, you would have heard
that Mark's rendition, taken from
the GCSAA Chapter Delegates
Workbook, according to GCSAA
Vice President, Tommy Witt, was
printed in error. It should have
read, " ...a group of delegates at
the September, 1996 meeting
came up with the idea to have
tougher standards set by the
association for entry into the
GCSAA membership," accord-
ing to Witt.

What Mark's report or the
GCSAA have not told you is that
the PDI was born out of the frus-
tration that the GCSAAhas had for
many years that your association
lacked the strength and recogni-
tion the PGA and the USGA have
enjoyed in the golf industry. The
current Certified Golf Course
Superintendent (CGCS) program,

designed to enhance our image as
professionals, has not had the
desired effect in improving the
GCSAA's image. The logical step
was to improve the "lower-class"
member by changing the require-
ments of "who gets in" and "who
stays in" Class A. Then the
GCSAA's image would have to
improve in the eyes of employers,
the general public and influential
golfers, so the GCSAAbelieves.

The Process
In 1997, the Board of Directors

(BOD) of the GCSAA appointed
members to the MSRG, chaired by
Bruce Williams, past president of
the GCSAA, to determine new
requirements for Class A and ways
to "justify" these requirements to
the membership. Thus, the
Member Standards Initiative was
born. The MSRG felt that in order
to gain the credibility lacking in
the industry, Class A members
must be college educated and par-
ticipate in ongoing continuing edu-
cation, gaining Continuing
Education Units (CEUs) and
Professional Development Units
(PDUs) to remain a Class A mem-
ber Gust what was 'intended' for
the CGCS program).

The MSRGfelt that the only way
to "sell" this initiative to the mem-
bership, was to prove that changes
in classification requirements
would result in higher pay, job
security: increased recognition,
and better job opportunities. So, in
1997, the MSRG hired SRI
International, a market research
firm, to study the areas of job
analysis, employer knowledge and
requirements, membership per-
ception, and education. This study
was intended to help the MSRG

prove that a classification change
would benefit the members.

What SRI found was that mem-
bers used a wide variety of skills,
knowledge and abilities to perform
their jobs. Employers "highly"
respect the superintendent and
"need" their expertise.
"Employers perceive that the
superintendent is the most
influential member of the man-
agement team, by virtue of a
specialized and scientific
knowledge base that other's
cannot easily learn."

SRI's membership review found
that members are satisfied with
the role the GCSAA plays in their
careers and lives and the educa-
tion review found that current cur-
riculum and the availability of edu-
cational programs were lacking in
many areas and members recom-
mended numerous improvements.
The cost of the SRI study:
$342,000.00.

BayerEty
Agriculture Division

Gardens & Professional Care

John Turner
Field Sales Representative

Bayer Corporation

40 W 665 Campton Woods Drive
Elburn, IL 60119

Phone: 630-443-7807
Fax: 630-443-7839

Voicemail: 888-242-4200
Extension: 3101

john.turner.b@bayer.com
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The positive feedback by mem-
bers and employers in the SRI
study regarding the perception
and importance of the
Superintendent wasn't what the
MSRGwanted to hear in order to
sell the membership on a new clas-
sification system. So, in 1998, the
MSRGhired Mullen, an advertising
and marketing firm, to study the
marketability of the "current"
Class A member and GCSAA's
image, as a whole. To Mullen's sur-
prise, they found that superinten-
dents are highly respected and
their image has increased dramati-
cally over the years. Mullen
learned that superintendents are
in a "better position, both pro-
fessionally and socially than
ever before."Mullendid find that
"the PGAis still the dominant
association in the industry,"
and that the GCSAA needed to
"promote its own existence."
(The cost of the Mullen study has
not been disclosed in the PDI
Expenditure Report)

With the SRIand Mullen reports
in hand, the MSRGstill could not
justify to the membership the need
for a classification change. The
reports revealed that superinten-
dents are highly skilled, happy
with the role of their association
and the association's image, and
proud of their increasing image as
superintendents and their "top"
rating on their given management
teams. So how can the MSRG
"sell" classification changes to
the membership?

Enter Franklin -Covey, a firm
that specializes in self-improve-
ment philosophies and self-motiva-
tional tools. In April of 1999, the
MSRG hired this firm to accom-
plish two things: to sell the initia-
tive to the membership, and to
help restructure the education
system based on the recommenda-
tions of the SRI Report. Franklin
Covey immediately changed the
name of the initiative to- the
Professional Development
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Initiative to completely "remove"
the word "standards, which they
felt the membership would be
against. They [Franklin Covey]also
introduced a new "tool" called the
HR Web, which is a self assess-
ment, internet-based, proficiency
rating system where a superinten-
dent can go to define their compe-
tencies in over 45 categories, rang-

ing from resource utilization, oper-
ations management, communica-
tions and leadership (a paper
model has also been prepared for
those who do not have access to
the internet). The HR Web would
be used to determine a superinten-
dent's continuing educational
direction by highlighting weak
areas of competency. The new tool

EVEN WHEN
IT'S EMPTY,

IT'S LOADED.

Our new Turf II is loaded with a great
package of standard features. All of which
makes a great vehicle an even greater value.
Turf II is part of Carryall's complete line
of versatile, dependable vehicles.

(mmrmJ
Club Car, Inc.
Wisconsin BranchClub Car

CLUB CAR 4485 South Racine Avenue
New Berlin, Wisconsin 53146

Phone: 414-896-9570
Fax: 414-896-9578

INGERSOLL~AND


