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Editorial

CONTRIBUTORS
By Michael Semler

It is always enjoyable to pay your
respect to a member who has just re-
ceived the Distinguished Service
Award from the WGCSA, So few
have received it, that those who are
members of that elite club certainly
have deserved it. Our hats are off to
Rodney Johnson for all he has con-
tributed over the years, and for all he
will undoubtedly contribute in the
coming years.Just remember, old
guys never fade away, they just keep
contributing! !

While I am speaking of contribut-
ing, how about a hearty thank you to
all of those clubs who make annual
contributions to support turfgrass
research. Whether it is through a line
item in their budget or through dona-
tions by other means, their silent and
dutiful bestowals should not go unno-
ticed nor unreported. They are also in
a class above the rest!

And let us not forget all of the dis-
tributors of turf equipment and sup-
plies. For years, they also have si-
lently supported the turfgrass industry
and its research. Often the only
recognition was a mere round of ap-
plause at a symposium or confer-
ence. Where would we be without
their generous contributions?

Now as I tell you of these wonder-
ful leaders and contributors, it seems

I must also tell you that their support
for the turfgrass industry is Just not
enough. In fact, what they need is
help! Not only do they need help from
their peers, but help from the true
benefactors of their work-the
golfers.

It seems that the golfing public
does not understand the need for tur-
fgrass research and the need for
money to support it. And therein lies
the problem. How do we get the
golfers, who are playing on the grass
we grow and who are the true bene-
factors of turfgrass research, to help
support this research?

Hypothetically, if Wisconsin had
300 clubs, and each club had 250
members who were each willing to
donate a single dollar to support
research, we would reap in $75,000.
Wow!!! In short order and with very
little pain, we would have a large sum
of money to work with. Do you think
we could find useful projects for this
money at the O.J Noer Turfgrass Re-
search Facility? I do.

But this leads to some logistical
problems. Foremost among them are
getting golfers to realize the need for
the money, coming up with a means
of billing and collecting the money
from them, showing them what their
money has purchased, and making

sure we can count on their annual
support.

I know many others have tried to
get this type of involvement from the
golfers and their respective clubs with
little or no success. But the fact of the
matter is that in order to gain the
potential bounty of turfgrass re-
search, we need more help in finding
these contributors.

Since we do not have a defined
means of collecting money from
golfers as a whole, the job of finding
these needed contributions rests on
the shoulders of the golf course
superintendent. We must be the ones
to take it to our members and make
them understand the importance of
research and the need to support it.
We must be the ones to show them
the kind of research that is going on
and what needs to be done in the
future. We must be the ones to show
them that a dollar from every golfing
member is a small amount to pay
when talking about the total opera-
tions of the club and the beneficial
results that come from supporting
research. And finally we must be the
ones to show them the importance
research plays in the overall future of
golf.

If we don't do it, nobody else will. ill

Steve Scoville

\ )
3



Ideal for Retro-Fiffing
Parks, Median Sirips, ~

School Grounds & 'I!
Golf Courses!

UPDATE YOUR CONTROL SYSTEM
AT A REASONABLE PRICE I

COMPUTER-RADIO IRRIGATION CONTROL SYSTEM
By COPS UNIVERSAL (jJuckner"

• Communication by 2-way radio verifies
each transmission

• Ability to transmit (and log) flow data
back to central computer

• No need for new controllers or costly
installation of communication wire

• Maximize your pump's efficiency by
grouping vaives as you choose, regardless
of hard-wiring constraints

• Call today for a free survey and quote!
1-800-347 -4272

ICENTURY RAIN AID J
12900W. National Ave .• (414) 796-8288. Fax (414) 796-8293

Nineteen Locations Servin FL GA, It, IN, KY, Mf & WI



Editorial

We Applaud ...
By Monroe S. Miller

It is time to get caught up on thank
yous to those people who made our
businesses and profession better in
the last while. We are indeed lucky to
benefit from the efforts of the fine
people noted here.

In fact, next time you see one of
these individuals, offer up your own pat
on the back. I know it will be appre-
ciated by each and every one of them.

Governor Tommy Thompson: We
owe thanks to OUf top elected state
official for signing into law the legisla-
tion which gives the state pre-emption
in matters of pesticide regulation. It is
a relief to know that common sense
and fairness has prevailed, and that
Thompson had the courage to ignore
the doom rhetoric from extremists.
Really, it is no wonder the governor is
so popular and has now held the gov-

GIlMORE GRAVESGOLF INC

S~NG GREEN
WISCONSIN

PI~RIcI
SO.OAXOJA

PHOfN[(
A~IONA

GOLFCOURSE
• FEASIBIUl'I
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• CONSTRUGION
• MANAGEMENT

lAND PLANNING
• MASTER PLANNED COMMUNInES
• RESORT PLANNING
• COMMERCIAl/lNOUSTilIAl

P,O oox 60S, )66 S, LEXINGTON
SPRINGGREEN,WI SJSS8

(600) S86·7888; fAX (608) S8B·761l7

How to Keep Things From Turning Ugly.

For All Your Turf
and Ornaments
Needs See ... ~

Don Spier, Marketing Specialist
10 Devine Way· Sycamore, Illinois 60178

(815) 895-7860 aBA-GEIGY

ernorship longer than anyone else in
our state's history. I love this guy!

Kudos, too, for those legislators in
the Senate and Assembly who voted
for uniformity. We appreciate it.

Russ Weisensel: This well known
and very well-liked executive director
of the F/RoWIT Coalition and the
WABC was a key hitch pin in getting
the pre-emption bill to the governor's
desk. Five pens were used to sign the
bill, and Governor Thompson gave
one of them to Russ. Well deserved I
Thanks from us, Russ.

Jennifer Eberhardt: What a differ-
ence this talented gal has made in our
chapter publication. Her artistry has
dressed THE GRASS ROOTS up in a
1990s style that is pure enjoyment. All
I can hope is that she starts her career
after graduation this spring in the
Madison area.

Larry Lennen: For several years now
Larry has graciously kept track of THE
GRASS ROOTS articles that appear
in each calendar year. And at the end
of the year he organizes that inventory
and presents it for publication. Editors
are really grateful for work like Larry's,
and I'm no exception.

A big thank you, Larry.

EXPO 94 Committee Members: I am
still hearing good things about EXPO
94. It was a huge improvement over
our previous winter conferences and a
giant step into the future.

And, as usual, it didn't just happen.
It took a ton of work to plan and pull it
off, and most will agree that Dr. Frank
Rossi was pivotal in both leadership
and execution.

But he had lots of assistance from
the planning committee. So leI's
applaud Frank and other WGCSA
members who provided us such an
excellent opportunity: Wayne Otto,
Fred Fabian, Curt Larson, Wayne
Kussow, Pat Norton, Randy Smith,
Greg Youngs, Wayne Horman, Ed
Devinger, Julie Meyer, Bob Vavrek,
Steve Bailey, Chris Wendorf, Chuck
Koval, Mike Handrich and Bill Vogel.

Your job next year will be tough-
EXPO 94 will be a tough act to follow. 'Wi

From nutsedge to nightshade,
fire ants to fungi, nobody works
harder to protect your turf and
ornamentals than Ciba-Geigy.

Diane Haas and Marilyn Gaffney:
We should thank these two people on
a daily basis for all they do to keep our
organization running along so smooth-
ly. And they do it with a cheerlulness
and professional touch absolutely non-
existent anywhere else. They are, to
put it simply, the best.
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A revolutionary leap in the evolution of mowing.
To see where rotary mowing is headed, take a good look
at the sleek new Jacobsen HR-511L™It delivers an ll-plus,
high-production cut and exceptional trimability ill a rugged
four-wheel-drive package.
Built for long life in rough country.
Hydrostatic 4\\/D, a heavy-duty axle with differential lock,
and a reliable, fuel-efficient, Sl-hp diesel let the HR-5111
confidently tackle tough hills that stall the competition.

Our new box-channel steel, straight-line frame takes
the pounding of tough conditions like no other mower in
its class. Plus, the full-fiberglass body keeps its good looks
for years, even in the harshest environments. And it's all
hacked hy a z-year; 1,500-hour warranty.'

No belts. No pulleys. No kidding.
Our revolutionary fully hydraulic cutting
system eliminates the maintenance and
adjustments of belt-driven units. It incor-
porates individual, lifetime lubricated
spindle motors which deliver more

..power to knock down tall, heavy grass,
for a clean I" to 512" cut. The decks

'Sec yuur ,lam"""" cll:ilribuwr for lull "~,,.amYdClalls,

have a unique, counter-rotating
spindle configuration producing
the smoothest rear discharge
going.
Smooth operator.
From the easy-to-read, full instru-
mentation, to the ergonomic con-
trols, lhe HR-51l1redefines operator
convenience. What's more, power
steering, tilt wheel, cruise COIl-

trol and the adjustable high-hack suspension seat keep
the operator comfortable, for a more productive day.

For high productivity, 4WD mobility, heavy-duty dura-
bility and operator comfort, there's nothing like the
HR-5lU on turf So be sure to ask your Jacobsen distributor
for a demonstration today

.JACOBSEN
TEXTRON

Jacobsen Dill'Slon of Texlron, Inc

Tur SIIARPEST TIlINKING ON TURE



The Editor's Notebook

The Roller Coaster Ride to Spring
By Monroe S. Miller

The temperature today is 35°F.
above normal; a mere two weeks ago,
it was an equal amount below the
norm for that time and the wind chill
factors were at _700 F. Two weeks ago
we looked out at two feel of snow on
the ground. Today, little remains.

Rollercoaster weather-spring must
be getting closer.

Dan Jansen loses a medal in the
500 meter ice skating race in Hamar,
Norway. Then, he wins the gold in the
1000 meter event! Our beloved Bad-
gers clobber Purdue, lose to Minne-
sota, beat Illinois, lose to Northwes-
tern. Griffith starts one game, misses
the trip to another, then plays, then
doesn't.

Rollercoaster sports-spring must
be close in Wisconsin.

The good thing about the winter so
far, at least here in our town, is that we
have been relaxed with the luxurious
snow cover. Although most of us
would have liked snow earlier in
December, we have been lucky to
have what we had for as long as we
did. It reminds us that a year ago, ice
was the thing instead of snow.

Another month or so, and we will
know for sure how spring conditions
will likely be for our golf courses. Make
no mistake-a lot of grass can be lost
in that month with the radical tempera-
ture swings we usually experience.
But regardless of the outcome, win-
ter's end-and the emotional roller-
coaster ride-is nearly here.

•
February brought some really excit-

ing news to the world of Wisconsin
golf. The USGA made a decision at its
100lh annual meeting, which was held
in Scotsdale, Arizona, to invite
Blackwolf Run to host the U.S.
Women's Open in 1998.

It will be the first open event con-
ducted by the USGA to come to
Wisconsin, and only the eighth USGA
tourney to be held in the state overall.

The tournament will be played on

the Rivers Course, rated No. 31 on
GOLF DIGESTs list of the nation's top
100 courses.

Congratulations to Mike Lee and his
gang. They'll be up to the task and
make us all proud.

•
Reality slapped the College of Agri-

cultural and Life Sciences in mid-Jan-
uary like a cold blast of frigid arctic air.

On January 18, Dean Roger Wyse,
subject of this issue's Personality
Profile, announced plans to reduce the
CALS budget deficit of $3.1 million
over the next three years. Programs
and faculty positions will be cut 10 per-
cent to accomplish the savings.

Planning for the changes that will
be necessary has been going on for a
year and a half. There will be no lay-
offs needed. Savings will be accom-
plished through retirements and resig-
nations. Thirty of the 262 faculty posi-
tions will be eliminated, along with 25
staff members and five administrators.

An exercise of prioritization in CALS
will be used to help make the reduc-
tion decisions. The bad news here
was the low priority given to entomolo-
gy. Plant pathology was accorded a
"low-medium" priority. Soil science,
horticulture and agronomy rated a
medium priority.

The tough decisions going on in
CALS give a strong signal about how
important our past support of turfgrass
education, research and extension
activities have been. Clearly, it will be
even more important in the time to
come.

•
I came across a "guide" to the 1992

Worker Protection Standard (WPS)
that may merit investigation and clarifi-
cation by a WGCSA committee. The
WPS is a federal regulation designed
to protect workers involved in produc-
tion of agricultural plants and pesticide
handlers. That may include us and our
employees.
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There is a raft of rules and require-
ments. Among the most interesting for
employers is a requirement to provide
a "decontamination" site. There are
seven items requiring a standard, but
few details on the "how" to do this.

I'd like to know one thing, about this
and umpteen other government regu-
lations: why don't public employees
who make these rules seem to have
any responsibility or accountability in
getting them to people in the field
affected by their rules?

It is merely one more reason, in an
endless list of reasons, why Ameri-
cans dislike, distrust and disrespect
government. It doesn't get the job
done.

Can't you hardly wait until govern-
ment starts the Slick medical plan?
The only clear detail you'll ever know
about it is how much more of your
money will disappear to run the damn
thing.

•
You can bet a story on global

warming that came out in mid-January
didn't get much attention then.
Temperatures were stuck in the sub-
zero range. But, as the snow is melt-
ing today, I looked it up for a reread.

A scientist from the National
Climatic Data Center in Asheville, N.C.
says data is implicating global warm-
ing in making snow melt earlier than it
did 20 years ago. The result is that
average spring temperatures rise
more than in other seasons.

Scientists found a link between vari-
ations in the amount of snow covering
the ground and a rise of one degree in
the average spring temperatures from
1973 to 1992 in the U.S., Canada and
Russia. Weather satellite photos were
used in the analysis.

They were trying to explain why
average temperatures have risen
more quickly in the spring than they
have during summers and winters.
Overall, the average temperatures in
the Northern Hemisphere during April



is up more than a degree from the
early 1970s.

The increase is small, but in the
spring the small increase raises tem-
peratures about freezing more often
and more snow melts. Bare ground
then absorbs more heat than snow
does, and this raises the temperature
more and allows even more snow to
melt.

The result is that farmers could
plant crops a little earlier. And, maybe,
golf courses could open a little sooner.

We will know in a month how it
works out for this year.

•
Spring is really variable. I looked

back in my records to determine when
we opened in each of my past 21 sea-
sons at Blackhawk. Half of the time we
opened in the first week of April. The
other half of the time we opened equal-
ly either in March or after April 7th.

In 1987, we opened for play on
March 25th. In 1993, we opened on
April 23rd. This little bit of local data
indicates the hazard of telling rnem-

bers when their course will open.
I usually wait until the sticks are in

the greens to tell them EXACTLY
when the course is open. That's when
I know for sure!

•
Few missed the electric greens

mowers at the GCSAA Conference
and Show. Ransomes and Jacobsen
are out front in this area; these ma-
chines are clearly going to have a
place in the future (unlike the greens
rollers so evident on the show floor a
year ago).

And the future is even brighter, now
that a device has been developed that
can recharge a battery-powered car
almost as quickly as you could fill it
with gas. The job may take minutes
instead of hours.

Electric Power Technology and
GNB Battery Technology, a battery
company from Atlanta that supplied
batteries for the testing, ran tests on a
Chevy pickup that recorded how far
the truck could travel on batteries in a
24 hour period. It beat the old record

by 200 miles, based mainly on less
recharging time. Think of how much
farther they'd have gone if the test had
used a Ford!

The federal government gave a $4
million grant to a coalition of compa-
nies last year to work on the projects.
Great results in a short time, driven by
potential profit, undoubtedly.

The charger rapidly activates a bat-
tery by combining a series of sharp
positive and negative impulses, inter-
spersed with a small discharge that
allows a more thorough mixing of bat-
tery chemicals.

Once the technology is refined and
the cost of charging units comes
down, the golf course market-golf
cars and greens mowers-will likely
show a lot of interest.

•
That's it. Here are wishes for nor-

mal temperatures this spring, lots of
green grass and gentle rains. And a
short spring business meeting on
February 28th! ill

COWMBIA ParCar £..

• Gas & Electric Golf Cars & Utility Vehicles
• New, Used and Reconditioned
• Full Sales and Service
• Additional Cars for Special Events
• Lease Financing Available

of WISCONSIN

(608) 764-5474
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Jottings From The Golf Course Journal

Ii- ,',

Real Salesmen Bring Donuts
By Monroe S, Miller

It seems enough time has passed
for those humorless souls among us
who were offended by our last "real"
articles to have recovered. We are, in
effect, going to reload and take a few
more harmless shots.

Same gun, new target. Easy marks
this time. Real easy-I almost feel
guilty.

I simply cannot resist the calls for
more any longer. The time has come
for the sales people in our business to
step forward and take a turn.

And, frankly, I received a lot of en-
couragement and help from a good
friend of mine who just happens to be
a salesman. His insights were more
than helpful, and I thank him. He will
remain nameless; I have to respect his
request for anonymity.

Good sales people are always wel-
come in my shop. I learned early in my
career that they can be a tremendous
resource. They are almost like turf-
grass extension agents when they
have a good educational background
to go with their experience and wide
travel.

So here we go. A warning to the
thin skinned and politically correct-if
you cannot find your sense of humor,
do not read any further.
• Real salesmen making early morning
calls always bring donuts. Fresh ones,
not day olds. If you are coming from
the Racine area you may bring a ring
of fresh Kringle with you.

• A real salesman NEVER has to ask
to borrow a pen.

• Real salesmen NEVER have to ask
the golf pro or the clubhouse manager
"how do you get to the shop?"

• Real salesmen don't wear:
Earrings (saleswomen may, however)
Wing tip shoes
Polyester pants
Bib overalls

• Real salesmen tell the truth at least
50% of the time.

• A real salesman always remembers

the assistant golf course superinten-
dent's and the golf course mechanic's
name.
• A real salesman knows he will never
sell any piece of equipment with a half
hour demo while he looks over every-
one's shoulder. That's worse than no
demo at all.

• Real salesmen don't show up at the
editor's office unless they are GRASS
ROOTS advertisers.

• Real salesmen brush their teeth req-
ularly and buy breath mints by the
case (cheaper that way)

• Real salesmen never gossip.
• Real salesmen don't rip on their
competition, preferring instead to sell
the strong points of their own line.

• Real salesmen don't have low handi-
caps. Customers get to thinking that
all they do is play free rounds of golf.

• In that same vein, real salesmen
don't drive around with their clubs in
the box of their pickup or in the trunk
of their car.
• Real salesmen show up on time, or
at least on the right day of the right
month.

• A real salesman doesn't drive a
fancy, new or expensive vehicle-
Lexus, Explorer and similar brands.
Convertibles are forbidden, too. It's
pretty tough to convince some of us of
how low your prices and bids are as
we look out the office window and see
a $25,000 vehicle. Maybe we are jeal-
ous-so what? Let's face it-a real
salesman would be smart to drive a
pickup truck that was a couple years
old with a bit of a worn look. It should
be clean, however.
• Real salesmen don't try to "act cool".
Real golf course superintendents don't
appreciate it. Lose the sunglasses on
a necklace, wear socks and for heav-
en's sake, don't dress like a golf pro.

• Just as the real golf course superin-
tendent is disgusted by implications of
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the title greenskeeper, the real sales-
man loathes the connotations carried
by the contemptuous title peddler.

• The real salesman knows the jacket
size of all his customers!
• Real salesmen don't make their calls
wearing tennis, basketball or soccer
shoes.
• Real salesmen don't wear a suit for
golf course calls.

• When in those situations that call for
a coat and tie (the Symposium, for ex-
ample), real salesmen don't wear a
clip-on necktie.

• Real salesmen wipe their nose be-
tween calls.
• Real salesmen always pick up the
tab when sharing a meal with a golf
course superintendent. The reason is
that most salesmen usually make
more money than golf course superin-
tendents, and they most certainly have
a bigger business expense account.

• A real salesman never tries to
"smoke" his way through a question.
Golf course superintendents are
shrewd people and aren't fooled by
fast talk and false pretense. If a sales-
man doesn't know the answer to a
question by a superintendent, he
should reply, "I don't know, but I'll find
out."

• A real salesman knows, either by
instinct or through experience, when
to leave.
• Real salesmen are able to handle,
even enjoy, an occasional humorous
jab at themselves.

• Real salesmen keep a case of hats
with them at all times.
• In Wisconsin, the real salesman is a
Badger fan, or at least pretends to be.
If he secretly likes another collegiate
team, he does his rooting quietly in a
closet. The same is true with the
Packers, Brewers and Bucks,
• Real salesmen have their vehicle
radios tuned to Rush Limbaugh.



• A real salesman remembers his cus-
tomers at Christmas. A card or calen-
dar is fine.
• A real salesman actually knows how
to operate the equipment he sells, and
has actually used the materials he
offers.

• A real salesman knows that lecture
attendance at educational seminars,
symposiums and meetings is time
well spent. He knows he might learn
something.
• The real salesman isn't a sore loser,
and always comes back strong. He
doesn't take a lost sale personally,
and he doesn't hold a grudge.

• Neither does the real salesman take
a sale for granted or assume it's auto-
matico Real superintendents make
business decisions and let the chips
fall where they may.

• The real salesman gives his best bid
(or lowest price) immediately, NOT
after he's learned the competition has
beat him.
• "Service" is a word the real sales-
man understands and actually
believes in. W
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