President’s Message

&

HERE COMES
SUMMER

By Roger Bell

As | write this message to you, there
has been no significant rainfall on my
golf course in recent memory. | have
lived in Wisconsin long enough,
though, to know that | may have duck
ponds on my fairways by the time you
read this, however. Weather, like death
and taxes, is inevitable—and just about
as manageable. There is the distinct
possibility that we are facing another
hot dry summer like last year.

There is no doubt that weather can
make a superintendent’s job a real
nightmare. Rain, either too much or too
little, damaging winds, lightning, hu-
midity or ice can wreak havoc with

BRAYTOI

CHEMICALS, INC.

even the most proficiently maintained
course. On the other hand, grass does
quite well on its own if all hazards are
excluded—but golf course superinten-
dents wouldn't be needed if golf
courses were situated under labora-
tory-perfect conditions.

Fortunately for us, though, golf
courses are built in the real world
where there are diseases, drought, and
a host of other problems to contend
with. We are given the opportunity to
demonstrate our talents in the cultiva-
tion of fine turf under less than ideal
conditions. With our technical know-
ledge and expertise, we can have our
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courses as oases of green—in spite of
whatever Mother Nature dishes up.
We don't have to be perfect—we just
need to make our courses the best
they can be under the conditions we
have to work with. We do have to keep
our golfers abreast of how we're trying
to accomplish that goal and enlist their
support. And we need to stay informed
about the latest technical and legal de-
velopments that affect turf science.
Here comes Summer—with all its
challenges and opportunities. let’s get
out there and give it our best shot—
and, oh yes—wouldn’t you love to see
about an inch of rain as a good soaker?

*  (Wilbur-Ellis

Ideas to grow with’

Distributors for these professional products for turf, aquatics & ornamentals —

Applied Biochemists * Cutrine

Brandt * Turf Mix Micro Package

Brayton * Custom Blend Fertilizers
Clearys * 3336, PMAS

Dupont * Tersan 1991, Tupersan, Manzate
Gordons * Trimec, Betasan

ICI * Gro Safe, Fusilade

Mobay * Oftanol, Bayleton, Dyrene
Noram-Tuco * Nitroform, Banol
Rohm-Haas * Fore, Dithane

Solo * Backpacks, Handheld Sprayers

For more information, contact...

Joe W.Wollner
300 S. Avon St. Box 1089
Rockford, Illinois 51105-1089

Ciba-Geigy * Subdue, Diazinon, Banner

Dow * Turflon, Dursban

Elanco * Balan, Surflan, Rubigan

Hoechst * Acclaim

Sierra * Vorlan, Duosan, Calo-Clor

Monsanto * Roundup

Rhone Poulenc * Chipco 26019, Ronstar, Sevin,
Weedone DPC, Alliette

Fermenta * Daconil, Dacthal

800-747-7400 (Illinois & Wisconsin)
B08-274-9185 (home)



Editorial

By Monroe S. Miller

LESSONS IN ““REAL WORLD 101’

| was doing some leisure reading a
while ago and came across an entry
Commodore Perry made in his log
when he was trying to reach the North
Pole some 75 years ago. He had trav-
eled an entire day toward the Pole,
pushing his sled dogs to their limit.
That night he checked his bearings to
determine his latitude and was
shocked to find he was much farther
south than he had been at the start of
that long day.

It seems that all day long he had
been moving north on a huge iceberg
that was being drawn southward by a
strong ocean current.

This entry shook me to a reality
about the NOER CENTER that | pre-
viously hadn’t focused on. Because of
proximity and interest, | have been in-
volved in trying to get this turfgrass re-
search facility built for years. Frustra-
tion has been a big part of that involve-
ment and has been primarily the result
of my impatience and naivete. About
the time Tom Harrison and | think we’d
moved a good step forward, we would
have to take two steps back. Why?
Maybe we had forgotten to tell the WTA
Board what we were up to. Or we would
forget to mention costs to the UW golf
course committee. Or we had failed to
visit with the Chancellor’s office or the
CALS Dean.

We certainly had the charge to move
ahead, as members of the NOER
CENTER Committee. But the failure to
keep others posted of our progress on
the project frequently doubled our
work. As we checked our bearings to
determine the “latitude” of this project,
we found that we were ‘‘farther south”
than we were the previous month.
LESSON: Inform and communicate.

Another well of frustration has been
the reluctance of many golf groups and
golf clubs to embrace the NOER proj-
ect at all or near a level we know they
should and are capable of doing. I've
written about the tax plan we dreamed
about and then gave up. | didn’t mind
that so much because | felt there would
be great value in that notion. But once

we hit the streets to “‘sell”” the research
facility | was somewhat shocked to ex-
perience the disinterest some have.
Regardless of where you live in
America, your life has been enriched
in a substantial and general way by
your community’s level of civilization.
That level of cultural and technological
development is due in a large part to
the country’s state universities. Every-
one has profited from one of those land
grant institutions. The University of
Wisconsin-Madison is part of that net-
work and even if one never was a stu-
dent on that campus, even if one’s chil-
dren were never students in Madison,
his community’s life is higher and
richer because of this school. This is
a truth; | know it, believe it, advocate
it. What our state would be today with-
out the University of Wisconsin is un-
thinkable to anyone who knows the
institution,

Herein is the problem. The NOER
CENTER will be of great value to this
institution because it will broaden its
capabilities. For many, that is reason
enough to support the NOER project.
But I've encountered roomsful of peo-
ple in our state, intelligent and compe-
tent and well versed in the turfgrass
sciences, who have never heard how
the state land grant universities were
founded, who have no idea about what
the vast total of their students has
been, nor what a true miracle it is, was,
and will forever be for Wisconsin and
the whole country that they came into
existence. LESSON: The fact that the
NOER CENTER will enhance the
already formidible abilities of our
University of Wisconsin is not reason
enough to expect total support of it. We
need to demonstrate how each golf
player will prosper from this project.

It seems obvious, now that we are
this far into the fund-raising program
for a turfgrass research facility, that our
job is one of education. We do not
need to educate ourselves — if we
don’t know the depth of the need we
are in serious trouble. Rather, it comes
down to educating the end users of
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turfgrass research. Once educated,
persuasion for financial support shall
become a straightforward proposition.
In our situations, the end user is the
golf player. I've suffered discourage-
ment in this task to the point where I've
had to do serious thinking about it. This
matter of education and persuasion
really is a matter of salesmanship. Curt
Larson, Ed Devinger, Neil Richter, et.
al. undoubtedly could have told me this
many years ago, but | think there is
value in learning the lesson in-
dependently, from the school of hard
knocks.

Salesmanship requires enthusiasm;
we have that. But it also requires a cool
perspective that we may not always
have. Emotional pleas, I've discovered,
will not work; tough questions must be
answered with openness, honesty and
objectivity. A sure route to bad
salesmanship is failure to view the
NOER CENTER with a candid eye. We
must ‘“‘move away’’ and look at it with
a stance similar to those we are visiting
with, in hopes of garnering financial
support. LESSON: Salesmanship of
the NOER CENTER requires an objec-
tivity we cannot offer if we become too
intimately involved. Stand back a bit.

Probably the final lesson any of us
will learn from this adventure will oc-
cur when it is all over. Then we will
know how much easier the job could
have been, knowing at the outset what
we know at the end. But then, isn’t that
one of life’s greatest lessons?

The GRASSROOTS is a bi-monthly
publication of the Wisconsin Golf
Course Superintendents Association.
Editor and Publisher — Monroe S.
Miller, Editorial Staff and Business
Affairs — Rodney Johnson — She-
boygan Country Club, and Michael
Semler — Cherokee Country Club.
Printed in Madison, Wisconsin by
Kramer Printing. No part or parts of
the GRASSROOTS may be reprinted
without expressed written permission
of the Editor.




The Wisconsin State Capitol and its lovely grounds are a popular attraction in Madison.

Grounds for Ransomes.

Since 1928 Continuous Sales and Service

Hanley

641 W. MAIN STREET  SUN PRAIRIE, WI 53590
TELEPHONE (608) 837-5111 or (608) 257-7815
1-800-362-9222

JOE DESCHLER TURF SALES

The immaculate
appearance of the Capitol
grounds in Madison leaves a
lasting impression on the many
visitors who come to Wisconsin
each year. When pride is a factor,
the air-cooled T-24N from
Ransomes is a sensible choice for
keeping government grounds, parks,
campuses and industrial complexes
looking their very best. And it won't
create a budget deficit, either. This
strong, durable tractor has what it
takes to provide sure, dependable
service. And that's grounds for
seeing your Ransomes Bob Cat
distributor. Or, call Ransomes, Inc.,
One Bob Cat Lane, Johnson Creek,
WI53038. (414) 699-2000.

RANSOMES

The grass machine.



The Sports Page

The USGA
Should be
Ashamed of
Itself

By Rob Schultz

2l haie bumper st:ckers: I hate folks who put slupld bumper o

stlckers on their cars.
- There's one exceptton l have a frlend whe dnves a beat-
up 1960 Falcon. He’s a red-neck from Kentucky and he
didn’t care about the car. It had rust everywhere, had one

headlight that worked, you could see the street through the
holes inthe ﬂoorboards ‘Well, he had a great sticker on what

was left of his rear bumper 1t eaJd “Ask me about Mary
Kay Cosmetics.”

| used to vow that !’d never put a stacker on my car, even

if it was one of those AAA types. But this spring | broke my
vow. | pfaced a sticker on my bumper because it meant a
great 2al to me at the time.

It was the sticker for the USGA 'of whrch 1 used tobea

proud associate member. :

Now I’'m looking for a knife to peel the sucker off. I'm still
an associate member, but I’'m not proud of it anymore.

- The USGA is supposed to represent what golf is all about:
Class, integrity, honesty. Plus, it’s an organization that’s sup-
posed to be for everyone who golfs, not just the pros.

But in the current Golf Digest, all that is blown out of the
water by this allegedly prestigious organization which, in
my opinion, has turned the U.S. Open into a sham.

In a commentary by Golf Digest editor Jerry Tarde, an
anonymous USGA official is quoted as saying, “Sure it
bothers me that somebody like Andy North, who's one of
the worst ball-strikers on tour, has won the U. S Open twice,
but how do you figure it?”
~_ Thatis a statement that lacks everything the USGA is sup-
posed to stand for. And to top it off, it comes from some
naive boob who doesn t have the guts to stand behmd his
quote publicly. -

- North certainly does: not have the chansma of a Watson,
Nicklaus, Norman or Ballesteros. but to unceremoniously

undress the guy for wmnmg two LI S. Opens takes unmiti- -

gated gall..
- “What dld he do it for?" North asked durmga fong phone

conversation recently. “What did | do to deserve that?” If
I had lost two U.S. . Opens after having the chance to win,

1 could ses it. If | was a jerk to everyone | could see it. But
that's not the case.” North takes pride in staying in the

shadows of the PGA Tour. Part of it is done consciously
because of the bad press he’ erecewed after winning two

Opens. It’s also due to his rash of injuries that have forced
his game to deteriorate to thepomt where Jew outSJde Mad~ W

ESOKI care about what_ hes'emng

That ha“s _d some

: . ors. Tt good 4
And that's who the public wants towin the U.S Open and

- the Masters—who the media likes and publicizes. Golf is
~ unlike almost any other sport in that regard Few rare!y roof
- -for the underdog

“That brings us back te the USGA lt is supposed to set'

_an example, set the stage for golf in the future, help the me-
- dia get away from just glorifying the chosen few at the sake
~ of everyone else. But what this organ |zat|on is domg 15 mov-
- ing golf back 40 years.

‘The USGA used to set'up the Open 0 on!y Ben Hogan

~ could win. Today, it sets up the courses so hard that no-
- body can win; everybody loses except one. And that one

merely survives. And nobody’s a better survivor than
North—hence two U.S. Open victories.

The result backfires the USGA’s master plan. The USGA
reveres in the big names and it's obviously disappointed

. when one of them doesn’t win.

- Butwhat is the U.S. Open supposed to be? There are re-
gional and sectional tournaments held all over the country
each year allowing the common man to qualify. It’s a tour-
nament for the American public; something for everyone
who holds a golf club to dream about.

That’s precisely what propelled North into golf. ‘I dream-
ed about the U.S. Open everyday when | was a kid,”” North
said. “It’s the only tournament | really cared about winning. "

His adrenaline pumps at the mere mention of it. It's that
adrenaline that allowed him to climb the mountain and claim
the peak as his own—twice.

If anything, North should be the role model for the gen-
eral public. But the USGA shoots that down and just criti-
cizes him for “ruining” their event. What the USGA is re-
ally saying is that the Open is not for all of us. It’s for the
chosen few.

- That's precisely what | hate about golf. It's becoming,
again, a sport for the so-called elite. | hate that more than
bumper stickers.

The USGA should be bowing its head in shame over that
anonymous quote about North. Apoiogles should be forth-
with. Until then, at least | can start scraping that sticker off
my car.

- When | getit oh‘ ll give it to my friend with the Falcon.

_limagine the USGA only wants those stickers on Cadillacs
~and Lincolns. But a beat-up Falcon is where it deserves to
- go. It'll drive those hotsy-totsy USGA goof balls nuts. When

it doesn't, I'll know the USGA is finally doing its job.

ROY G. ZEHREN PH: (414) 242-5740

NATURAL ATHLETIC
TURF INC.

GOLF COURSE RENOVATION & NEW CONST.
Specializing In
Green & Tee Renovation & Rebuilding
USGA & “Purr-Wick” Systems
“NEW METHOD" DRAINAGE SYSTEMS

Also: ASTROTURF CH-4 ““DRAG MATS”
BY CONTRACT OR “T & M BASIS

11040 N. Buntrock Ave. Mequon, WI 53092




WISCONSIN -

OUR HOME TURF FOR 100 YEARS!

For 100 years now Olds Seed Company has
provided Wisconsin growers with both the knowl-
edge of turfgrass varieties and the seed that keeps
our state green and growing.

From the State Capital in 1920, and Camp Ran-
dall Stadium in 1933, to our cityandstate parks,and
numerous Wisconsin area golf courses Olds has
provided turfgrass blends that grow, thrive and
perform.

So, the next time you’re seeding or overseeding,
call the experts at Olds - we keep Wisconsin green
and growing!

Call toll free 1-800-397-SEED(7333), in the
Madison area call 1(608)249-9291.

* CUSTOM BLENDING
* LARGE SELECTION OF ELITE BLUE-
GRASSES AND FINE LEAF PERENNIAL
RYEGRASSES
* FREE DELIVERY

L.L. Olds Seed Co., P.O. Box 7790 Madison WI 53707



Jottings from the Golf Course Journal

RAIN

By Monroe S. Miller

It rained last night, and the relief it
brought is buoying my spirits, nearly
twenty-four hours later. And I'll still be
feeling good about it three days from
nNow.

| was out on the golf course before
dawn this morning. It was a heavy rain
and it felt as though the whole world
was saturated. As it usually does dur-
ing the summer months in Wisconsin,
the wind was blowing from the south-
west, warm as freshly buttered toast.
The air was still heavy and smelled like
rain does. Anyone who works out-of-
doors and whose job is affected by the
rain, or a lack of it, knows the smell.
There were no stars. The thought that
always comes to a Golf Course
Superintendent’s mind is, ‘“Wish |
knew if it was done raining — no sense
in having the whole crew come to work
if the course will be closed all day.”

An event | recall with crystal clarity
was my first awareness of how greatly
rain influences our lives. It was some-
time in the late fifties when | was just
a grade school kid going to our neigh-
borhood one room school. We were in
the throws of a terrible drought. My
grandfather and | were riding together
in from the fields on a load of hay. Dad
was on the tractor.

The steep slopes of Grant County
farms required careful and slow navi-
gation, and that gave the two of us a
great chance to visit as well as catch
our breath and rest. It was the time of
the second cutting of hay and it was
a very light harvest. The grown-ups
were worried about the crops. As we
rode past rows and rows of thirsty corn
with their leaves all curled inward, the
air was filled with dust. The wagon tires
were running in six inches of powder.

The worry was of enough feed for
livestock through the long Wisconsin
winter months, of adequate well water
and dry stream beds. Those all related
to survival, and | knew it. | asked him
if he had ever seen it this dry before.
Immediately and without hesitation he
brought up the disastrous drought of
1936. He was worried we were head-
ed for another one of those years. But
the rains finally did come, in time to

salvage a corn crop and survive
another year.

As | headed back to the shop, a bolt
of lightning flashed across the sky and
the thunder crashed, scaring the living
bedickens out of me — too much day-
dreaming. | hustled up the hill to the
shop, looking forward to a rainy day in-
side. There are always a hundred pro-
ductive things to do in the shop on
these days. And | think our crew, those
who come in, enjoy the lighthearted at-
mosphere a spell of rain can bring to
a golf course.

There is something very cozy and
very comforting about the sound of the
rain on the metal roof of our building.
Even though my office is insulated, |
can hear it there and enjoy it. You can
almost go into a trance, standing in the
doorway looking out over the golf
course. | love it.

And | love the way the shop smells
during and right after a rain, sort of a
combination of gasoline and diesel fuel
and wet grass and cigarette smoke. To
many, the thought of that combination
of aromas wouldn’t be very inviting. But
those who've worked in a golf course
shop, even for only a summer season,
know what | speak of. Frankly, after a
prolonged dry spell, the smell of mois-
ture on the dry soil and sand is a tonic
to breathe. The rain seems to bring out
the perfumes of pine needles and old,
dry leaves and wood, too. The scent of
rain, for a moment, can be the most
glorious aroma in the world.

The song says, ‘‘Rainy days make
me blue.”” Ask most people what col-
or a rain day is, and what do they say?
Gray. But not a Golf Course Superin-
tendent. Not on a golf course. What |
see on rainy days is green. Everything
is green, many different greens. Bright
green. Blue green. Yellow green. Gray
green. The contrasts are fantastic, all
of the dozens of them. The pale of dor-
mant roughs and the thinned areas on
greens and tees and fairways are al-
most miraculously back to their proper
and rightful shade of green.

A beautiful soaking rain like this one
we had last night makes it pretty obvi-
ous that even a quality irrigation sys-
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tem like one of those available these
days really is only a stop gap measure
between rainfalls. Regardless of the ef-
fort put forth to handwater the last and
final square foot of turf, a hot and dry
summer without adequate and timely
rainfall is the “‘great equalizer’’ in golf
course management, making us all a
little more humble.

Most of the time, during the summer,
| rank weathermen and plant patholo-
gists under the “‘perverted” category.
Call Dr. Worf about some new, strange,
exotic and fast spreading disease on
your golf course and he is genuinely
excited! Listen closely to your local me-
teorologist and his forecast — “Glori-
ous all weekend — sunny and hot and
no rain!” It is a bit tiring reading the
same forecasts in the paper, morning
after morning. Not so bad, maybe, if
you’re planning a picnic or a wedding
or a parade. But it’s damned depress-
ing to hear all of these ‘*happy’’ fore-
casts if you are trying to run a golf
course. What | want to hear is “‘rain to-
morrow.”’

| always hope that when the rain
ends, the sky will remain beautifully
gray and overcast. The best day has
a cool breeze coming from the north
off Lake Mendota, offering up a final
cleansing of the air. Unfortunately, dur-
ing those one hundred days of sum-
mer, we all know that isn’t going to
happen.

Most often, following a rain like this
which holds mowing back for one or
two days, the rain stops at noon. Then
the sun comes out, bright, and all of
a sudden it gets real hot. The crew has
to go out and get the golf course mow-
ed for play and they aren’t real happy
about it — they know they’ll be here
late. The golf players are even less
happy because they can't use golf cars
and will have to walk in the heat and
humidity. I’'m worried about pythium.
Clouds of gnats and mosquitoes are
everywhere. The grass clumps up
wherever you mow, and these aren't
the best conditions to collect clippings
on fairways — “‘six feet and dump’’ will
require days to finish and we don't
have that kind of time. Leave the
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Our Reelmaster® 5, 7, and 11 blade gang mowers deliver a
superb quality cut and finished look. Whether you need a

short, super-formal cut. Or a longer informal cut. Or some-
thing in-between. Yet all three also deliver

renowned Toro durability to keep you
cutting. For more information, contact the
Toro distributor listed below.
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baskets off. Still, all in all, | wouldn't
trade those showers for anything,
despite this subsequent attending and

MONGE WINS
“JAMES R. LOVE’’ SCHOLARSHIP

inevitable misery.

The bicentennial year of 1976 was
the driest in my sixteen years at
Blackhawk Country Club; ask Bob Er-
dahl about that summer. He was my
assistant. During the summer of 1976
| asked Vincent the same question I'd
asked my grandfather twenty years
previous. Same answer — 1936.

And in that summer, in my child-
hood, in the 1950s, when we needed
that rain so badly, | remember praying
for rain for the first time in my life. In
July of 1901, seven Boston clergymen
preached on the topic, ‘‘Can Prayer
Bring Rain?’’ Four of them concluded
that it could and three of them had res-
ervations. It is not recorded whether or
not they made a field test.

But | did this time. And this time, my
prayers for rain were answered.

Thank you, Lord, for this beautiful
rain.

support..

Scotts most
successful productis
not available for sale...

only for advice and
. your Prolurf Tech Rep.

Todd Monge has been chosen to re-
ceive this year's Wisconsin Golf
Course Superintendents Association
“James R. Love” Turfgrass Scholar-
ship. Monge is a junior at the Univer-
sity of Wisconsin-Madison where he is
majoring in Soil Science with the Turf-
grass Management specialty.

Todd has been employed at the
Nakoma Golf Club and worked under
WGCSA member Randy Smith since
May of 1985. In addition to learning the
practical aspects of golf turf manage-
ment at Nakoma, he has participated
in the CALS Internship Program. His
studies in this area included Poa annua
invasion of golf green approaches and
a golf course construction project.

Our congratulations to Todd along
with the best of luck in his turfgrass
management career.

Dick Evenson

Senior Technical Representative

Prolurf Division
O.M. Scott & Sons

<D

Prolurf

443 Woodview Drive ® Sun Prairie, Wisconsin 53590
Telephone: (608) 837-6563




The Jacobsen Tri-King 1471 is king of the hill |
with exclusive 3-wheel drive. _

No other triplex mower flattens hills like the
Jacobsen Tri-King 1471. No-slip direct-drive traction
pump and optional 3-wheel drive take you to the
top while other mowers are spinning their wheels.
And with automotive-type drum brakes, no one lets
you hold your ground better.

With the Tri-King 1471 you get both high perfor-
mance and the legendary Jacobsen quality cut.
Pick either 5- or 10-blade reels to match your mow-
ing needs. Use them in fixed position for higher
cutting, or floating position to hug contours and
eliminate scalping. Time-saving on-machine
backlapping is another Jacobsen advantage.

Operators will like the foot-controlled hydraulic
lift with automatic reel shutoff; and positive aircraft-
yoke-type steering. Together, they deliver the fast-
est, most convenient lift, turn and mow capacity of

' DOESN'T HAVE TO BE AN
UPHILL BATTLE.

any triplex. Plus, rubber-cushioned isolation
mounting of the engine reduces vibration and noise
for better operator comfort.

The Tri-King 1471 is also tops in servuceablllty
Interchangeable reel drive belts make replacement
easy without tools. Ducted air flow keeps the
engine clean and cool. And the efficient drive
system design eliminates constant adjustment
and replacement of drive belts.

Stay on top of your mowing schedule with a
Jacobsen Tri-King 1471. See your Jacobsen distrib-
utor today. Attractive lease and financing plans
available. Jacobsen Division of Textron Inc.,
Racine, W1 53403.

JACOBSEN

Jacobsen Division of Textron Inc.
©Jacobsen Division of Textron inc. 1988
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HORST DISTRIBUTING, INC.

P.O. Box 110, 444 N. Madison St., Chilton, WI 53014-0110 Phone 414-849-2341

Turf Maintenance Equipment & Supplies

Serving N.E. Wisconsin & Upper Michigan



