
are present for a rapid influx of or-
ganic fertilizers.

Organic fertilizers, by their very
nature, are low-analysis materials.
Hence, unit nutrient costs are high
- generally too high for extensive
use by commercial agriculture. So
where is the prime market? The turf
industry. Where else could one sell
nitrogen for as much as $2.00 or
more per pound?

Each of the organics has its own
unique characteristics. Sustane, for
example, releases N to turfgrass
faster than does Milorganite, but
consequently has a shorter re-
sponse time. All have their distinc-
tive odors, some more tolerable than
others. Some have excellent physi-
cal properties, while others do not.
On the other hand, all the organics
do have two things in common. Re-
lease of N from them requires micro-
bial breakdown. For this reason,
they are not good cold weather N

sources. Second, one-half or more
of the organic N present is very slow
to be released. Consequently, turf-
grass recovery of N from the organ-
ics generally Jags behind materials
such as urea, SCU, UF, ISDU, etc.

Call it a bandwagon if you will, but
the organics are in the marketplace
for very understandable reasons.
Each has its own characteristics and
none are miracle products. My
guess is that fairly soon the market
will approach saturation and some
of these products will disappear.
Those that remain are the ones with
which turf managers have become
familiar, know what to expect from
a particular product, and have suc-
cessfully integrated the product in-
to their fertilization program.

Q: Probably the most radical piece of
machinery introduced at the GCSAA
show in Orlando last winter was
Taro's Hydrojet aer/fier. / was quite
impressed by the machine, yet,

something troubles me. we aerity
turfed areas not only to relieve com-
paction, but to bring up soil that will
mix with the thatch and provide bio-
logical control at that thatch. It
seems to me that the Hydrojet is
somewhat limited in Its use because
no soil is brought to the surface.
What do you think, Dr. Kussow?
(COLUMBIA COUNTY)

A: Reading a bit into your comments,
I'll assume that your concern is
about turfed areas that are aerified
but not topdressed. Otherwise, I
don't foresee a limitation.

The Hydrojet does lack the fea-
ture of bringing soil to the surface.
Doing away with core removal was
one of the gUiding forces behind its
development. Thus, in situations
where mixing of soil with thatch is
one of the desired outcomes of aer-
ation, the Hydrojet is not the ma-
chine of choice.
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TDS 2150
TOPDRESSING SAND

USA Sieve MM %Retained

20 .84 .0
30 60 .7
40 42 6.9
50 30 27.3
60 .25 23.2
70 .21 24.5
100 .15 17.0
140 .10 .4
200 .07 .0
270 .05 .0
PAN

The sign of a
proven winner
AI Northrup King, we're as uncompromising about turt-
grass as you are, That's why every Medalist~ Brand Turf
Product goes through years of pre-testing in the lab and
In the field.

Our grasses establish fast, mow well and stand up to
weatherand disease. And each one IS specially formu-
lated for yourclimate and geographic area,

Ifyou want to seed wrth a proven winner, talk to your
Northrup King distributor today. For
more information call (612) 593- Nle
SEED, Or write Northrup King
MedalistTurt Products,Po. Box ~
959, Minneapolis. MN 55440 NORTHRUP KING

Lake Shore Sand
P.O. Box 1213
Milwaukee, Wisconsin 53201
(414) 271·0625
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