
58891

It’s why John Deere is chosen to cut the most famous green in golf.

 Trusted by the best courses on Earth. 

Not only do professional players expect the most famous holes in golf to be in perfect condition,  
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Hole #17, Stadium Course at TPC® Sawgrass
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SUPER SCIENCE

Weekend warriors
Two Wisconsin assistants spearhead a volunteer project  
for the First Tee and build a chipping green  
in one weekend.

 C
O

VE
R

 P
H

O
TO

 B
Y:

 J
O

H
N

 R
. 

JO
H

N
SO

N
/G

O
LF

PH
O

TO
S.

C
O

M



MSM 25 OD

Herbicide

Metsulfuron Methyl now comes in a liquid formulation.  

MSM 25 OD targets broadleaf and grassy weed on 

ornamental turf, such as lawns, parks, cemeteries and 

golf courses (fairways, aprons, tees and roughs) and 

sod farms.

For more information on our wide selection of turf and ornamental products, visit quali-pro.com or call 800-242-5562

   NEW from  

           Quali-Pro®...

   a liquid metsulfuron herbicide. 

           

Innovation you can apply.
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Before I get to my regular column, a note about this month’s issue:

T
his issue is our first “Greens Theme” issue. We’ve focused 

much of our content this month on the most important 

part of a golf course: the almighty putting green. We’ve 

got a story about the hard work conducted by assistant 

superintendents in Wisconsin to help the First Tee by 

building a new green over a weekend; Mark Woodward writing about 

the trickiest green of his career; Karl Danneberger 

writing an ode to greens; Clark Throssell discuss-

ing the benefits of fans around greens with Bert 

McCarty; and two research articles, one focused 

on managing dollar spot and the other on how to 

increase the value of fungicide applications.

Collecting 
memories

I ALSO COLLECT EMPTY BEER CANS

I myself will be ducking the 

theme for the issue, because 

let’s face it: unless you want 

advice on how to three-putt 

greens, I’m not much help. I’ll 

leave the words of wisdom to 

the real experts on this topic, 

and continue being happy to 

have the opportunity to enjoy 

some of the best greens in the 

country, month in and month 

out, by being the editor-in-

chief of this magazine.

of Golfdom. I’ve got a great 

sports memorabilia collection 

of my two favorite teams, 

the Kansas Jayhawks and 

the Wichita Wings (a defunct 

indoor soccer team I grew 

up watching). I also enjoy 

coin-operated machines… 

currently I have two arcade 

games and a jukebox in the 

house.

And for obvious reasons, 

I’ve also begun collecting 

Golfdom memorabilia. (Even 

though my wife is asleep as 

I write this, I’m sure she just 

shuddered and is now in the 

middle of a nightmare about 

me starting a new collection.)

There are three new acqui-

sitions to the Jonesy Golfdom 

collection I want to tell you 

about, because they’re all 

recent, and in my opinion, 

they’re all pretty cool.

I asked Rees Jones to help 

me present the Herb Graffis 

Businessperson of the Year 

Award during the Golf Indus-

try Show, and he was happy 

So what do I want to focus 

on this month? A successful 

Golf Industry Show? Industry 

trends? My 1964 Impala? 

How about another topic 

near and dear to my heart: 

collecting.

I’ve admitted here be-

fore that I’m a collector. I 

have about 5,000 comic 

books neatly stored in a 

room 20 feet from where 

I write/edit every issue 

The Jones
Keeping up with 

“ Rees then pulled out some papers from his 
jacket pocket and stuffed them in my hand. 
‘This is a letter Herb Graffis wrote to my father… 
I want you to have it,’ he said.”

 SETH JONES, Editor-in-Chief

Continued on page 42



1.888.922.TURF  |  www.jacobsen.com

AR722T™

Nothing is more powerful than the 
all-new seven-gang AR722T™ contour 
rotary mower from Jacobsen. With 
a massive 65.2 horsepower Kubota®

turbo-charged diesel engine, the AR722T 
powers its ultra-productive 124-inch 
width-of-cut without slowing down. The 
AR722T glides over ground contours 
and climbs hills with ease – thanks to 
the exclusive SureTrac™ four-wheel drive 
traction and weight transfer control. 
See for yourself why the powerful and 
productive Jacobsen AR722T contour 
mower is at the head of its class – call 
your local Jacobsen dealer today. 

WILL THE MOWER WITH THE  
MOST POWER
IN ITS CLASS
PLEASE RAISE YOUR ARM
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‘Humbled’ Rattigan 
accepts Graffis Award 

The third annual Herb Graffis 

Businessperson of the Year 

award was officially announced during 

the 2014 Golf Industry Show in Or-

lando. Jim Rattigan, director of opera-

tions at Schuykill CC in Orwigsburg, 

Pa., was selected as the 2014 winner of 

Golfdom’s only award. Architect Rees 

Jones helped reveal this award to the 

crowd gathered around the booth. 

Jones, whose father, Robert Trent 

Jones, advertised in Graffis’ Golfdom, 

had fond memories of the magazine’s 

founder.  

“Graffis was a very intelligent 

man, (a) very funny man, he engaged 

everyone… I think the great thing 

about Golfdom and Herb Graffis is, 

every architect used to put an ad in the 

magazine, that’s how people would 

find them. Herb Graffis and Golfdom 

magazine really started all of this, so 

I’m proud to be here today,” said Jones. 

Also happy to be there was the 

award’s recipient, Rattigan. “I’m very 

humbled by it. Herb Graffis was such a 

great guy, for what he did for the game 

of golf, from the 1930s right up until 

he died,” said Rattigan. 

Rattigan was selected for his ability 

to mix business smarts with knowledge 

as a superintendent. “Graffis was one 

of the first people to recognize the golf 

business for what it was. Even back in 

the ‘30s (Golfdom) was considered the 

bible for golf course superintendents. 

I have to say, I’m always excited when I 

get that big stack of mail and Golfdom 

magazine is hanging on the edge. It’s 

the first thing I’ll read,” said Rattigan.

2014 Graffis winner Jim Rattigan next to 
Seth Jones (left) and Ress Jones (right). 
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DIXIE CHOPPER 
ACQUIRED BY 
JACOBSEN
During the 2014 Golf Industry Show 
in Orlando, Jacobsen announced the 
acquisition of Dixie Chopper. Based out 
of Indiana, Dixie Chopper manufacturers 
zero-turn radius mowers for the 
commercial and residential markets. For 
Jacobsen’s president, David Withers, this 
was his first acquisition to help grow the 
company. “I felt that if you really wanted 
to grow the business…we would need to 
be in that zero-turn market,” says Withers. 
The acquisition had been in the works for 
about six months according to Withers, 
and was finalized during the GIS. 

GO FIGURE

Total attendance for the 2014 Golf 
Industry Show in Orlando. Last 
time the GIS was in Orlando, in 
2011, total attendance was 14,781.

Source: GCSAA

14,147

Have a particular interest in sports 
turf? Check out the new Athletic Turf 
website from North Coast Media, 
AthleticTurf.net. A sister publication 
to the Golfdom and Landscape 
Management brands, Athletic Turf 
provides visitors with industry news 
and exclusive content, including the 
latest product innovations, practical 
and technical information and 
business management solutions.  

“Athletic Turf is a popular brand 
with leading turf managers who 
represent the markets most attractive 
to buyers of sport turf suppliers’ 
products and services,” says Pat 
Roberts, Publisher, Athletic Turf and 
Golfdom magazine. 

The website is organized by region 
and covers a variety of sports fields, 
ranging from school and parks and 
recreations fields, to professional 
facilities. 

Athletic Turf’s monthly enewsletter, 
Athletic Turf News (ATN) also has a 
new look, reflecting the website. The 
enewsletter reaches more than 10,000 
subscribers and is sent out on the 
third Friday of each month. “With all 
our investments and the fact that our 
research showed that 97 percent of the 
audience finds Athletic Turf a valuable 
resourse, we are determined to have a 
really big year in 2014,” says Roberts. 

 For sports turf updates, follow 
Athletic Turf on Twitter and Facebook. 

ATHLETICTURF.NET LAUNCHES
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1 Pinehurst Resort reunion  

It was a reunion at the BASF party 

when Seth ran into Brian Thomp-

son of BASF and Kevin Robinson, CGCS, 

and Steve Wilson, both at Pinehurst Re-

sort. With two U.S. Opens being played 

there this year, expect more of these 

three in the magazine later this year.

2 Cover model We had a cover 

model visit our GIS booth! Jim 

Rattigan, 2014 Herb Graffis Busi-

nessperson of the Year winner, helped 

unveil last month’s cover. Jimmy told 

us he always dreamed of being on the 

cover of Golf Digest, but making Golf-
dom’s cover wasn’t half bad.

3 Mystery Inc. The 2014 John 

Deere GIS party took place at 

Universal Studios, where attend-

ees saw some familiar faces in Shaggy, 

Scooby-Doo and Daphne. Did someone 

just shout, “Those meddling kids!”???

4 The champ is here At the Florida 

GCSA party, we were happy to 

snap a pic with the 2014 GCSAA 

National Championship winner Deron 

Zendt, superintendent at Banyan GC 

(center). He’s joined by Rickey Craig 

(Shingle Creek Resort), Molly Gase 

(Golfdom associate editor), Joelle Harms 

(Golfdom digital editor) and Jason Bag-

well (Gleneagles CC).

5 A cigar bar, of course No surprise 

that to catch up with David Hay, 

CGCS at Indian Wells CC (seated, 

far right), that we’d find him at a cigar 

bar. Joining Hay for a celebratory post-

show cigar are Arysta’s Michael Marav-

ich, Jones and Arysta’s Tony Atchison.

6 Epic party at Epcot Once we got 

to the Jacobsen party we found 

plenty of friends, a live band and a 

free foosball table. By the time we left, 

there was plenty of talk of a rematch, 

and the demand that next time, we play 

best of seven. PH
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