
2013 maintenance budget =  $65,000 

           1% =  $650

                              Donation =  $65 per year for 10 years

One Cause. One Goal. One Percent.

One Cause: Help golf course management professionals and their dependents 

that are having trouble paying medical bills due to the lack of  

comprehensive insurance or adequate �nancial resources.  

One Goal: Raise $10 million in 10 years to support these families.

One Percent: Donate 1% of your 2013 revenue, maintenance budget,  

or salary over the next 10 years in 10 payments.

Wee One Foundation is a 501(c)3 non-profit association. A tribute to Wayne Otto, CGCS.

To learn more about One for the Wee One,  

visit weeone.org/onepercent or call (630) 457-7276.

Example Contribution: 



What are you drinking, Jeff? I’ll take 
any cold beer… I haven’t met one I don’t 
like yet. A Stella, a Longboard… Fires-
tone 805 is a good local beer.

You’re from Minnesota, but you live 
in California… so who do you root 
for? I’m not very bright, so I’m a Vikings 
fan. But the 49ers are a great back-up. We 
like the San Francisco Giants and I also 
root for the Red Sox, I have a lot of family 
out east.

If it was a California law that you 
had to have a sarcastic bumper 
sticker, what would yours say? 
There are a few that come to mind, but 
you couldn’t print them. I did see a good 
one the other day: “Stupidity is not a 

crime… you’re free to go.” If I had to have 
a serious one it would say, “Texting while 
driving is a dead end.” This state is pretty 
wacky… I didn’t know the left lane was 
for putting on your makeup or eating 
lunch until I came out here… I always 
thought it was for passing.

If there is one thing visitors to your 
area must do, what is it? The list is 
really long, but if you’re going to give me 
one thing, I’d say drive down Highway 1 
to Big Sur, and go to Nepenthe Restau-
rant. Sit on the deck and have an Ambro-
sia burger. 
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“IT’S NO FUN TO PLAY  
YOUR OWN COURSE.  
IT’S WORK. YOU  
CAN’T TURN IT OFF”

with...

That’s the place and the burger, huh? 
You’re 200 feet above the Pacific sitting 
on cliffs… we like to say that God started 
there and went east — no offense to the 
East Coasters. But once you see it? It’s 
stellar.

What do you and your wife (Heidi) 
do for fun? We’ve had a couple horses 
for about ten years now, so she’s teaching 
me how to ride. That’s akin to me teach-
ing her how to play golf — I should just 
go get lessons, right? But, let’s just say I’m 
learning, how’s that?

Any equipment you want to brag 
about? We have a 42-cup coffee pot I’m 
fond of. That’s about the only way you 
can get fired at Cypress Point: not have 
the coffee ready in the morning.

What’s your favorite hole on the 
course? I don’t know if there is one 
specific hole. No. 16 is the one everyone 
talks about. But No. 13… No. 8, No. 9… 
Can I have several? 15, 16 and 17.

I know you’re a pretty humble guy, 
but please tell me every once in a 
while you look around and just say, 
“I work at Cypress freaking Point!” 
I do! I like to joke around, but yeah… we 
have one of the best offices on the planet 
right now. Sunrise, sunset, the seals are 
barking at you, the blue water. There are 
a lot of nice places, but this one is pretty 
special.

As interviewed by Seth Jones, May 28th, 2014.
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There’s no controlling the temperature. But with Briskway™ 

fungicide, you can help control all major summer turf diseases 

with no heat restrictions. Thanks to a new active ingredient—

difenoconazole—Briskway is a cooling DMI containing 

fungicide that can be used on all turf types, even in the 

hottest months, with no PGR effects. Combine that with the 

disease control and plant health bene� ts of azoxystrobin, and

you can keep your turf looking great no matter the climate. 

You can’t change the climate. 
That’s why we created new chemistry.

Visit www.NoHeatRestrictions.com


