
Two new fungicides.
One new active ingredient.

Always read and follow label directions.  
Intrinsic is a trademark and Xemium is a registered trademark of BASF. ©2014 BASF Corporation. All rights reserved. 

We’re about to reveal two brand new fungicides powered by Xemium®—both delivering 
continuous disease control in the most challenging conditions. One is the newest addition 
to the Intrinsic™ brand fungicide family and combines broad-spectrum control with 
advanced plant health. The other offers longer-lasting dollar spot protection—with both 
preventative and curative properties.

Don’t miss the unveiling of these two new fungicides—check out the 
big reveal at booth #1321 at the Golf Industry Show in Orlando.  
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With the US Women’s Open coming to Sebonack in 2013, Garret Bodington made the decision  

to go with John Deere. Why? “John Deere gave us tremendous support for the Women’s Open,  

from existing equipment to loaners. Also, the E-Cut™ Hybrid technology was a big selling point,  

since it eliminates hydraulic leak points in the reels. We use E-Cuts on every fairway and every  

green.” From E-Cut Hybrid technology to heavy-duty utility vehicles, Garret trusts his entire 

course to John Deere. To see the difference we can make on your course, call your John Deere  

Golf distributor today.

 Trusted by the best courses on Earth.
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2500E-Cut™ Hybrid Greens Mower
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A NEW generation of Abamectin featuring the exclusive CapVantage™ technology. 

ABBA® CS is a controlled release insecticide that delivers an enhanced performance. 2DQ™, a three-

way herbicide with 2,4-D, Dicamba and Quinclorac to provide superior control of annual and perennial 

broadleaf weeds.  By creating new and unique products to help keep Lawns, Landscapes, Nurseries, 

Greenhouses and other general maintenance areas looking their best. 

we ‘re making “Basic” even “Better”.

 To learn more, visit quali-pro.com.

©2013 Quali-Pro. Quali-Pro is a registered trademark of MANA. ABBA is a registered trademark of Control Solutions, inc. Always read and follow label directions.

Basically Better.

NEW From Quali-Pro®. . .
Keep Weeds and Insects Out, Your Lawns 

and Landscapes Deserve the Best.
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Get the whole story at

• Double the run time versus 
conventional D/C drive systems.

• Eliminates hydraulic
leaks that ruin your greens.

• Superior hill climbing
and traction.

• Whisper-quiet operation.

• Electric fail-safe parking
brakes.

Smithco electric rollers have been 

used at the Ryder Cup Matches, 

PGA Championships and the U.S. 

Open to eliminate any chance for 

oil leaks on the greens as 

well as make the greens 

perfectly playable.

THE ROLLER
REVOLUTION

*over four acres

The only dual drive A/C roller on the market, 
the new SMITHCO ELECTRA rolls 175,000 square feet*

on a single charge. And that’s just for starters!



6   //   Golfdom     January 2014

EDITORIAL STAFF

EDITOR-IN-CHIEF    Seth Jones 
785-690-7047  /  sjones@northcoastmedia.net

ASSOCIATE EDITOR    Molly Gase 
216-363-7928  /  mgase@northcoastmedia.net

ART DIRECTOR    Pete Seltzer 
216-706-3737  /  pseltzer@northcoastmedia.net

CONTRIBUTING EDITORS  
Karl Danneberger (Science), Joel Jackson,  

Clark Throssell (Research), John Walsh,  
Anthony Williams, Mark Woodward

BUSINESS STAFF 

CLEVELAND HEADQUARTERS

1360 EAST 9TH ST, SUITE 1070, CLEVELAND, OH 44114

PUBLISHER    Patrick Roberts 
216-706-3736  /  proberts@northcoastmedia.net

ASSOCIATE PUBLISHER    Bill Roddy 
216-706-3758  /  broddy@northcoastmedia.net

NATIONAL ACCOUNT MANAGER    Chris Lavelle 
216-363-7923  /  clavelle@northcoastmedia.net

NATIONAL ACCOUNT MANAGER    Craig MacGregor 
216-706-3787  /  cmacgregor@northcoastmedia.net

SALES ASSISTANT    Petra Turko 
216-706-3768  /  pturko@northcoastmedia.net

MARKETING MANAGER    Ryan Bockmuller 
216-706-3772  /  rbockmuller@northcoastmedia.net

MGR., PRODUCTION SERVICES    Chris Anderson 
216-978-5341  /  canderson@northcoastmedia.net

SR. AUDIENCE DEVELOPMENT MANAGER    

Antoinette Sanchez-Perkins 
216-706-3750  /  asanchez-perkins@northcoastmedia.net

MARKETING/MAGAZINE SERVICES 

REPRINTS & PERMISSIONS    Nick Iademarco 
877-652-5295  /  niademarco@wrightsmedia.com

SUBSCRIBER, CUSTOMER SERVICE  /  847-763-4942

CORPORATE

PRESIDENT & CEO    Kevin Stoltman 
216-706-3740  /  kstoltman@northcoastmedia.net 

VP, FINANCE & OPERATIONS    Steve Galperin 
216-706-3705  /  sgalperin@northcoastmedia.net 

VP, DESIGN & PRODUCTION    Pete Seltzer 
216-706-3737  /  pseltzer@northcoastmedia.net

EDITORIAL DIRECTOR    Marty Whitford 
216-706-3766  /  mwhitford@northcoastmedia.net

OFFICIAL PUBLICATION OF 
American Society of Irrigation Consultants 

P.O. Box 426, Rochester, MA 02770   
508-763-8140; www.ASIC.org

Golfdom does not verify any claims or other information appearing in any of the 
advertisements contained in the publication, and cannot take any responsibility 
for any losses or other damages incurred by readers in reliance on such content. 

Golfdom welcomes unsolicited articles, manuscripts, photographs, illustrations and 
other materials but cannot be held responsible for their safekeeping or return.

North Coast Media LLC provides certain customer contact data (such as customers’ 
names, addresses, phone numbers and e-mail addresses) to third parties who wish to 
promote relevant products, services and other opportunities which may be of interest to 
you. If you do not want North Coast Media LLC to make your contact information available 
to third parties for marketing purposes, simply call 847-763-4942 between the hours of 
8:30 a.m. and 5 p.m. CT and a customer service representative will assist you in removing 
your name from North Coast Media LLC’s lists.

Seven-time winner of the national Folio: Award  
for editorial excellence

GOLFDOM (ISSN 1526-4270) is published monthly by North Coast Media LLC, 
IMG Center, 1360 East 9th Street, 10th Floor, Cleveland, OH 44114. Subscription 
rates: One year $48, two years $69 (U.S. and possessions), one year $70, two 
years $101 (Canada and Mexico) and one year $105, two years $152 (all other 
countries). Air expedited service is available in countries outside the U.S. and 
Canada for an additional $75 per year. Current issue single copies (prepaid only) 
$5 (U.S. and possessions) $7 (Canada and Mexico) and $8 (all other countries). 
Back issues (if available, prepaid only) $10 (U.S. and possessions), $14 (Canada 
and Mexico) and $16 (all other countries) add $6.50 per order shipping and 
handling for both current and back issue purchases. Periodicals postage paid at 
Cleveland OH 44101-9603 and additional mailing offices. 

POSTMASTER: Please send address change to GOLFDOM, PO Box 2090, 
Skokie, IL 60076. Printed in the U.S.A. Copyright 2014 North Coast Media, LLC. 
All rights reserved. No part of this publication may be reproduced or transmitted in 
any form by any means, electronic or mechanical including by photocopy, recording, 
or information storage and retrieval without permission in writing from the publisher. 
Authorization to photocopy items for internal or personal use, or the internal or 
personal use of specific clients is granted by North Coast Media, LLC for libraries 
and other users registered with the Copyright Clearance Center, 222 Rosewood Dr, 
Danvers, MA  01923, phone 978-750-8400, fax 978-750-4470. Call for copying 
beyond that permitted by Sections 107 or 108 of the U.S. Copyright Law.

www.airolator.com 800-821-3177

For over 40 years, Air-O-Lator has been making eco-friendly, 

high performance products. Font'N-Aire fountains combine 

aesthetic beauty with a natural way to improve water quality 

and health. Backed by outstanding customer service, 

Air-O-Lator fountains are easy to install, service and upgrade.



Fight diseases and strengthen your turf with StressGardTM Formulation Technology.
Health is more than being free of diseases. Healthy plants can fi ght back and grow stronger 

throughout the season. With Bayer’s products containing StressGard Formulation Technology, 

your turf will better resist disease and stress, providing better turf quality and health. These 

products include Tartan®, Chipco Triton® Flo, Interface® and Chipco® Signature.TM 

Get your turf healthy and strong with StressGard FT. backedbybayer.com/stressgard

Follow us on Twitter @BayerGolf

Visit us at the Golf Industry Show – Booth #2541
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I
f you see Jim Becker at the Golf Industry Show, forgive him if he 

doesn’t shake hands. ¶ After all, his wrist has been shattered. ¶ If you  

don’t know Becker, it’s because he’s a behind-the-scenes guy. But 

there’s also a chance you’ve smiled and waved at him and didn’t even 

know it. For example, the hundred or so guys working at Merion 

during last year’s U.S. Open… the ponytailed fellow behind the video camera 

rolling tape as everyone rolled out on the golf course? That was Becker.

One small slip 
for a man

HERE’S TO GOOD HEALTH

As President and CEO of 

Wisconsin-based Epic Cre-

ative, Becker does a lot of the 

video you see in our industry. 

The GCSAA TV videos are 

often his productions. Videog-

raphy and photography are 

two of his many passions. Golf 

is another (he’s a great partner 

to have in a scramble format.)

Recently Becker’s life took 

a dramatic turn.

“The thing most startling 

to me was, I didn’t even real-

ize I was doing something 

dangerous,” Becker says, look-

ing back. “It’s a miracle, as far 

as I’m concerned, that I didn’t 

break my neck.”

Becker and his new fiancée, 

Sandy Cashman, bought a 

house. It was while they were 

moving out of the old house 

and needed 44 stitches in his 

head. And he considers him-

self every bit of lucky.

“The lesson I learned was 

that life can change dramati-

cally real quick,” Becker says. 

“Only seconds before my 

biggest worry was that it had 

started snowing. A split sec-

ond later I’m praying that I’m 

not going to be paralyzed.”

Becker has every intention 

of being at the GIS show this 

month in Orlando. There’s 

little doubt he’d miss it. After 

all, the GCSAA will have (free 

plug!) live coverage of the 

show this year, so his team at 

Epic will need him.

For now, he’s just thank-

ful. Thankful to be in his new 

house with his soon-to-be 

new wife, thankful to have 

his full faculties, thankful 

to have so many “awesome 

friends” who helped finish up 

the move for him and Sandy. 

Just last month I wrote here 

about my “best of” and “worst 

of” 2013. Jim’s fall is another 

reminder that my “worst of” 

wasn’t so bad. And then read-

ing Mark’s column this month 

(page 20) about losing his fa-

ther is another reminder. 

My wife’s car made a loud 

hissing sound the other day. 

The resulting $800 repair put 

me in a bad mood for about a 

day. The next day I picked up 

my 7-year-old daughter and 

she told me about her bad day. 

It involved her 1st grade class 

getting scolded for being too 

loud in the hall.

I looked at my daughter 

and I told her, “Evey, we’re all 

healthy. Which means I’m 

happy.”

Email Jones at:  
sjones@northcoastmedia.net.

that Becker took a bad fall. He 

was handing a wicker chair 

— not at all heavy, he adds — 

over a porch railing down to a 

mover below him.

He slipped and fell, face 

first, 15 feet on to a concrete 

driveway. Well, the mover and 

the wicker chair broke his fall 

somewhat. Becker, probably 

fortunately, doesn’t remem-

ber the details very well.

“According to the mover, I 

never lost consciousness. The 

mover said I sat right back 

up,” Becker says. “What I do 

remember was there was a lot 

of blood in the snow.”

Becker broke his eye 

socket, shattered his wrist 

The Jones
Keeping up with 

“ The mover and the wicker chair broke  

his fall. Becker, probably fortunately, 

doesn’t remember the details.”
 SETH JONES, Editor-in-Chief

Jim Becker the day after his fall in late December on the left,  
and Becker three weeks later.
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