
A SIGN OF THE TIMES
More superintendents are taking an advanced approach to maintaining 

course appearance and playability by applying fertilizers Driven by Duration. 

This next generation polymer coating consistently delivers nutrition from 

45 to 180 days—providing precise control, plus the ⇓ exibility to ⇒ ne-tune 

nutritional programs. The advantage is knowing exactly what the turf is 

getting and when. And since temperature, not moisture, regulates the release, 

irrigation and rainfall don’t even come into play. Times are changing. 

Now there’s an advanced way to manage your turf.

A BETTER WAY TO FERTILIZE.

Longevities to fi t your program:

DURATION 45
DURATION 90
DURATION 120
DURATION 180

Particle sizes for every area 
of your course:

250 SGN (roughs/fairways)
190 SGN (fairways)
150 SGN (close-cut fairways/tees)
90 SGN (greens)

Contact your distributor today.
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1 Easy RISEers How convenient 

must this year’s Responsible 

Industry for a Sound Environment 

(RISE) meeting been for GCSAA Presi-

dent Pat Finlen (center, with Golfdom 

EIC Seth Jones and fellow board mem-

ber John O’Keefe)? The meeting was 

held at the Ritz Carlton in Half Moon 

Bay, Calif. — walking distance from Fin-

len’s house!

2 Drinks are on us We rediscovered 

something we already knew: it’s 

much easier to make friends 

when you’re the one buying drinks. 

3 The guy’s got balls Lawrence 

(Kan.) CC superintendent Bill 

Irving had quite a day at the ball-

park. The Royals lost, but Irving came 

away with not one, but two foul balls.

4 Dinelli’s den Golfdom spent two 

hours at North Shore CC in North-

brook, Ill. to talk turf with Dan 

Dinelli, CGCS (right) and Juan Villareal, 

foreman. We learned so many insights, 

we’re planning on returning next sum-

mer, but with an extra voice recorder.

5 NCM hits the links North 

Coast Media’s Craig Mac-

Gregor, North American 

sales manager, and Kevin Stolt-

man, president and CEO, on the 

18th tee on the Old Course at Half 

Moon Bay Golf Links. MacGregor 

crushed his drive into a gorge. But 

hey, that’s good business golf, 

when you’re playing with the boss!

6 99 cans of beer on the wall 
Seth found the perfect place 

for an off-site lunch meeting 

during RISE: Cameron’s Restaurant 

& Inn. Along with Dean Kinney, sales 

and marketing manager for Sierra Pa-

cific Turf Supply, the two felt like they 

were back in jolly old England.
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There’s a Reason why the Top 3 Golf and Utility 

Manufacturers use Trojan Batteries in their Vehicles.

When you calculate how well we perform against the competition, 

consider that our battery technology is backed by over 200+ years of 

engineering expertise, acknowledge our industry leading performance 

at 40,000+ tested ampere hours,* plus the fact that we have been in 

business since 1925, it is easy to see why all paths lead to Trojan Battery.

A L S O  A V A I L A B L E  I N :

C o l u m b i a  P a r  C a r   |   C u s h m a n   |   E a g l e   |   G a r i a   |   M e l e x   |   S t a r  C a r  |   Ta y l o r - D u n n  |   To m b e r l i n  

*Independent laboratory testing validates the sustained capacity and superior performance of Trojan Batteries.

F O R  M O R E  I N F O M AT I O N :

(800) 423 - 6569 or +1 (562) 236 - 3000

T R O J A N B AT T E R Y. C O M

Check out our innovative

New
for better performance on and off the course.

Golf Batteries
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1   ROCK CHALK The autographed 

ball was given to me by a member 

who didn’t like all the Nebraska 

stuff in my office. It’s the best of 

both worlds — football season I 

get the Cornhuskers, basketball 

season I get the Jayhawks.

2   KIDS CORNER My daughter 

Caylee is 14, my son Cameron is 

12. They come out to the course 

quite a bit. Caylee will go to the 

pool all day in the summer. Cam-

My Second
Office B E CAUS E  T H E  C O U R S E 

I S  YO U R  F I R S T

It didn’t take long for Lawrence (Kan.) CC 

superintendent BILL IRVING to become a 

fan of the local team. The Omaha, Neb., 

native bleeds Nebraska Cornhusker red 

(he graduated from the school in 1998), 

but being so close to the University of 

Kansas has allowed him to adopt the 

local Jayhawks.

“Coach (Bill) Self was just out here. 

It’s hard not to be a fan when all of 

the basketball coaches play out here 

regularly,” Irving says. “It’s hard not to be 

a fan and root for them when they come 

out and root for you at the golf course. 

It’s a fair trade.”

Irving has been at LCC for almost 

six years now. He arrived from 

Kearney (Neb.) CC, where he was the 

superintendent for four years.

A look around Irving’s office shows 

some of his favorite things — from his 

kid’s artwork to sports memorabilia of his 

favorite teams.

About our host

eron likes the pool but he loves 

driving the golf carts. 

3   BIG 12 HOST We hosted the 

women’s Big 12 Championship in 

2012. We had no rain the entire 

spring, then the weekend of the 

tournament, we had three stop-

pages of play because of light-

ning and rain. The last day was 

a huge delay. We got the whole 

course ready in an hour. With not 

having a large volunteer corps, 

that was pretty cool.

4   GOLF DOG Ozzie is a Jack Rus-

sell terrier mix, named after 

(former Nebraska coach) Tom Os-

borne. Our previous dog passed 

away, and the kids and I couldn’t 

stand not having a dog. Against 

my wife’s wishes we went to the 

Humane Society. I walked past 

him twice, then I heard him jump-

ing behind me and turned around 

— it was love at first sight.

5   FOUL BALL In the six years I’ve 

been going to the (Kansas City) 

Royals games, I’ve come home 

with a few foul balls. I kept one 

around just in case, and George 

Brett came out to play, so I had 

him sign it.

INTERVIEW AND  
PHOTO BY SETH JONES
Proud of your second office? Email us a photo 
of you in it to sjones@northcoastmedia.net, 
and we may feature you and your office in an 
upcoming issue of Golfdom.

4

1

2

3

“I wasn’t a huge 
basketball fan until 
I moved here. You 
can’t help but to 
be a basketball fan 
living here.”

5



Setting the right course of action.

That’s intelligent.

Set your course at

rainbird.com/ICS

STATUS: OK!

VOLTAGE: GOOD!

RUN TIME 12 MIN

Integrated 
Control Module

Rain Bird® Integrated Control (IC) System™ gives you flexibility for today 

and tomorrow. In a class of its own and masterfully engineered with rapid two-way 

communication, real time diagnostics and centralized control, the fully underground IC System 

puts you in command of individual rotors from your central control computer, tablet, radio and 

smart phone. The IC System helps save costs using significantly less wire and material, making 

it easy to install, expand and adapt as your course grows and evolves. With the Rain Bird IC 

System, you’re setting a course of action. Set your course at rainbird.com/ICS. 
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W
hether we realize it or not we’ve all had them in one form or 

another. They could have been a coach, a teacher, a minis-

ter, an employer, a friend, parents or even another relative. 

They’ve taught us great lessons about our jobs, our educa-

tion and our families. Most important, they’ve taught us the lessons of life.

The gift of wisdom

MEMOIRS FROM A MENTOR OF MANY 

And if you really think 

about it, the things we 

learned from them indi-

vidually aren’t big things. 

It’s the small things over an 

extended period of time that 

collectively add up to the “big 

thing” and that is the way we 

live our lives. 

By now you’ve most likely 

figured out that I’m talking 

about mentors. Mentors 

are the type of people who 

change lives.

If you talk to someone who 

has been fortunate enough 

to have had one, they will tell 

you, “I wouldn’t be where I am 

today if it weren’t for (insert 

mentor’s name here).”

The golf industry is full of 

them. Mine happened to be 

my grandfather, but many 

successful superintendents in 

knowledge they learned from 

their mentor. And the cycle 

goes on. 

There is an immense 

amount of satisfaction that 

comes with mentoring some-

one. The cool thing about 

mentoring is in most cases 

you learn from teaching oth-

ers so everyone benefits.

In golf you often hear peo-

ple say that they want to give 

back to the industry. I’ve said 

it myself, many times. But 

it’s true. We have such a deep 

passion for what we do that 

we develop a strong sense of 

sharing what we’ve learned 

from being in the business. 

There’s something very sat-

isfying in assisting a fellow 

superintendent in solving a 

problem. 

Many times just talking a 

problem through with some-

one and bouncing ideas off 

each other leads to a good 

outcome. In my experience, 

superintendents are very 

good at this.

Mentoring can come in just 

about all facets of our lives. 

If you have a chance, think 

about mentoring someone 

not only to give back to your 

profession but also to give 

back to your community. My 

wife has a saying she uses on 

me occasionally when she 

helps someone out and that 

is, “I give 10 percent but I get 

back 90 percent in return.” 

I’ve found that it works 

that way almost every time. It 

truly is a gift.

Mark Woodward is president of  

Mark Woodward and Associates, 

principal of DaMarCo Golf, CEO 

of MasterStep Golf Group and a 

contributing editor for Golfdom.

our industry today give credit 

for their success to someone 

in their past whom they 

worked for or helped educate 

them.

Mentoring has a great 

deal to do with two people 

developing a very strong rela-

tionship. As with everything 

in golf, mentors and protégés 

develop these strong relation-

ships not only based on what 

the mentor teaches but also 

the feelings of trust and con-

fidence the protégé has in the 

mentor. It has a great deal to 

do with respect. Mentors have 

the ability to garner respect 

from people who seek advice, 

counseling and knowledge 

from them. 

That’s because mentors are 

generally veterans in their 

fields and have been through 

everything that one can go 

through and still survive. 

In some instances, they’ve 

learned things the hard way 

or through trial and error. Be-

cause of this, they have that 

special type of knowledge 

that only comes with experi-

ence. This issue of Golfdom is 

filled with such people (see 

“Let’s grab a cup of coffe,” 

page 20). These men have 

seen a lot in our industry, and 

I’m excited to see what I can 

learn from them today.

Many of the superinten-

dents I know — including my-

self — who have had mentors, 

maintain the mentoring/

protégé relationship through-

out their careers. They then 

maintain a lifelong relation-

ship in their personal lives, 

even after the mentor retires.  

And then something very 

special happens: the protégé 

becomes a mentor. And 

based on the lessons they’ve 

learned, they now pass on 

their knowledge and the 

At the Turn

“ We have such a deep passion for 
what we do that we develop a strong 
sense of sharing what we’ve learned 
from being in the business.”

 MARK WOODWARD, Contributing Editor



1.888.922.TURF  |  www.jacobsen.com

AR522™

Nothing clings to slopes like the new AR522™ contour 
rotary mower from Jacobsen. The machine’s combination 
of SureTrac™ four-wheel drive traction and weight transfer 
control allow it to climb hillsides and glide over contours 
with ease. You can also rely on the AR522’s fi ve fully-fl oating 
TrimTek™ decks to provide excellent mulching results and a 
superior after-cut appearance. See the AR522 contour rotary 
for yourself – contact your local Jacobsen dealer today.
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The above depiction is exaggerated. Refer to the safe operating angle for proper hillside operation.
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A
fter 30-plus years in the golf industry, I have a mix of 

chlorophyll and ink in my blood. The chlorophyll is from 

my years as a superintendent, and the ink from my 

years as a journalist covering this great industry.

A tale of two golf worlds

SO I GOT THAT GOING FOR ME…

I used that blend of ele-

ments to my advantage when 

I attended the annual Turf & 

Ornamental Communicators 

Association (TOCA) and In-

ternational Network of Golf 

(ING) annual spring confer-

ences. They are my journal-

ists’ education equivalent of 

the Golf Industry Show and 

Florida Turfgrass Association 

turf conference.

At the TOCA conference 

we talk turf, landscape and 

pest control, and I’m rubbing 

elbows and talking shop with 

folks from all the industry 

publications. Our educational 

sessions are focused on using 

the latest technologies in 

order to keep you informed. 

We also have sessions on 

refreshing our creative juices. 

We want to get and keep your 

attention so we can educate 

you in the latest products and 

innovations that might help 

you do a better job environ-

mentally and economically. 

We are also in the business of 

tion. Golf writer Tom Harack 

talked about The Island Hills 

GC in Centerville, Mich. At 

Island Hills, they utilize mul-

tiple layouts within their basic 

18-hole layout to address the 

time, cost and difficulty fac-

tors that hurt participation 

in the game. Beside the tradi-

tional 18-hole course with two 

nine-hole loops, this course 

also has a loop of 12 holes, 

two loops of seven holes each, 

and one of five holes. All holes 

have six sets of tees. While 

this was a very site-specific 

approach, the concept is 

adaptable to other courses.

The other topic by Pam Sw-

enson, CEO of the EWGA, is 

a promotion by the National 

Women’s Golf Alliance and 

Executive Women’s Golf As-

sociation. It’s called “Rolling 

Out the Green Carpet” Certi-

fication. The certification is 

based on a facility’s ability to 

make golf clubs more welcom-

ing and attractive to women, 

and therefore helping grow 

the game. (Editor’s note: more 

on this program next month.)

The facility is evaluated 

on five key areas: Playability, 

Customer Service, Course 

Amenities, Facility Amenities 

and Golf Programs. Courses 

that achieve a score of 80-per-

cent or higher in at least three 

areas earn a certification 

status. Certifications are good 

for three years.

Maybe it’s that chlorophyll 

in my veins, but it’s easy for 

me to see that superinten-

dents play a key role in all of 

these initiatives!

Joel Jackson, CGCS-Ret., is director of 

communications for the Florida GCSA.

helping to grow the game so 

we can all stay employed.

A couple of examples from 

this year’s TOCA out in Port-

land, Ore., were the presenta-

tions by Dr. Milt Engleke on 

the latest turfgrass breeding 

research, which leads to 

grasses better suited to a 

variety of ecosystems around 

the country, rather than one 

turf fits all. That was followed 

by two writing workshops by 

renowned writing instructor 

Ann Wylie, who challenged us 

to “write like a roller coaster” 

to jump-start our creativity.

A couple of weeks later I at-

tended the International Net-

work of Golf Conference at the 

Reunion Resort, just 20 miles 

from my house in Orlando, 

and also the same facility that 

soon will have hosted its sec-

ond Golfdom Summit. At the 

ING, I venture into the golf 

lifestyle side of the industry. 

Attendees are from golfing 

publications, which primarily 

talk about, travel, resorts, golf 

equipment (balls and sticks), 

training aids and apparel. It’s 

the front-of-the-house part of 

the business. I enjoy attending 

these sessions so I might help 

in some small way to provide a 

connection between the club-

house and golf maintenance. 

I see more people are 

becoming aware of the en-

vironmental issues facing 

golf, especially in the area of 

water availability. Getting the 

“playing the game” folks and 

golf maintenance folks on the 

same page is critical for ad-

dressing regulatory and grow-

ing the game issues. They go 

hand in hand.

This year ING had a “Best 

Practices” session, which 

covered topics like marketing 

the facility, effectively using 

online media, charitable fun-

draising and a host of grow-

ing the game topics.

All these topics depend on 

a well-maintained golf course 

to attract and retain golfers.

Two topics got my atten-

Back Tees
From the 

“ We want to get and keep your attention so we can 

educate you in the latest products and innovations. 

We are also in the business of helping to grow the 

game so we can all stay employed.”

 JOEL JACKSON, Contributing Editor



Protect your work of art.

You’re an artist, and Turfcide® is your powerful brush.  

Nothing, pound for pound, is more effective at stopping  

snow mold from ruining your masterpiece.

Contact your AMVAC/AEP distributor today 

or call us directly at 888-462-6822. Online visit 

amvac-chemical.com for more information. 

Always read and follow all label directions and use precautions. Turfcide® is a registered  

trademark of AMVAC Chemical Corporation. ©2013 AMVAC Chemical Corporation.

Scan for our 2013  

Turfcide Reward Program.
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Dave Fearis has “been at it for a while,” he laughs. 
His first job on a golf course came as the back nine 
starter… at age 14.




