A SIGN OF THE TIMES

More superintendents are taking an advanced approach to maintaining

course appearance and playability by applying fertilizers Driven by Duration.

This next generation polymer coating consistently delivers nutrition from
45 to 180 days— providing precise control, plus the flexibility to fine-tune
nutritional programs. The advantage is knowing exactly what the turf is

getting and when. And since temperature, not moisture, regulates the release,

irrigation and rainfall don’t even come into play. Times are changing.

Now there’s an advanced way to manage your turf.

Contact your distributor today.

A BETTER WAY TO FERTILIZE.
DurationcCRr.

Engineered for Performance

Longevities to fit your program:

DURATION 45
DURATION 90
DURATION 120
DURATION 180

Particle sizes for every area
of your course:

250 SGN (roughs/fairways)

190 SGN (fairways)

150 SGN (close-cut fairways/tees)
90 SGN (greens)




Emerald

FUNGICIDE

The Chemical Company

Always read and follow label directions.
Emerald and Curalan are registered trademarks of BASF. © 2013 BASF Corporation. All rights reserved.
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One Hot Ticket

Though GIS attendance humber‘s,dipped, there was
still plenty to-enjoy. for those who made theitrek West.

The beauty
is a beast

What does a Playboy bunny
have in common with golf on
TV? Far too much, argues
one superintendent.

COLUMNS

// Keeping up with The Jones—Seth Jones
// At the Tum—Mark Woodward

// From the Back Tees—Joel Jackson

// Assistant Living—Matt Neff

// The Turf Doc—Karl Danneberger

// Clark Talks Turf—Clark Throssell

DEPARTMENTS SUPER SCIENCE
// Starter // Purdue studies annual
// Golfdom Gallery y bluegrass control
. Moss control in
// My Second Office creeping bentgrass
// The 19th Hole greens
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M INTRODUCING THE
TURFCO TRIWAVE 40

Damaged turf on your #7 tee? Weak areas on your #2 and #12 greens? Want to improve the overall stand of grass
on your high traffic areas on #6 and #10? Greening up your course has never been easier or quicker with the
TriWave 40. Just hook up to your turf vehicle and seed them all in one trip.

o Quickly adjust seed rates and depths to match conditions—no tools required

o Patented floating heads and seed delivery system maximize germination rates

o Patented WaveBlade" technology optimizes seed-to-soil contact with minimal turf disruption
o Seed while you turn so you can follow greens, collars and contours

It's your grass on the line. Save it with the TriWave 40.

CALL 1-800-679-8201

for a FREE on-site demonstration, or

VISIT WWW.TURFCO.COM

to see the TriWave Y0 in action.

THE LEADER. SINCE 1961.
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Trust your whole ;
course fo Quali-Pro". UALiH0

ENCLAVE"

Flowable Fungicide

R ——_

Enclave™ is North
America’s first fungicide
with four modes of action,
giving you superior disease
control all over your course.

Introducing Enclave”, the ultimate fungal control
that’s proven to go the distance.

New Enclave™ is a broad-spectrum fungicide featuring a unique quad-control technology
that helps you prevent and eliminate anthracnose, brown patch, dollar spot, snow mold
among many other diseases on your course. The result? Healthier turf with a product
that costs less and does more. That’s value.

See why Enclave is one of the best fungicide values on
the market today — visit www.quali-pro.com/enclave n l ’.
or call 800-242-5562.

Quality Turf & Ornamental Products

>> Basically Better.

© 2013 Quali-Pro. Quali-Pro is a registered tfrademark of MANA. Always read and follow label directions.




NEWS, NOTES AND QUOTES

- //PROMOTION

GREG HUNTER NAMED PRESIDENT
OF HUNTER INDUSTRIES

The new president talked to Golfdom about his
father's retirement and his plans for the company

BY BETH GERACI // Senior Editor

After 19 years as Hunter Industries’ president and CEO, Richard Hunter
retired in February and his son Greg, 39, took over.

“I've been working for this for most of my life,” said Greg Hunter, who first went
to work for the company in his 20s, after graduating from Cornell University. “I
feel very comfortable and very well prepared for it.”

Hunter has served in several executive leadership roles at the company — in
areas as varied as engineering, product management, information systems and
marketing. He most recently served as Hunter Industries’ COO. That diverse ex-
perience will help him as president, he said, because it has
given him a broad understanding of the company.

While his father’s expertise centered on finance, Hunter’s
marketing skills are among his strongest. He served as
Hunter Industries’ VP of marketing for three-and-a-half
years. That experience, he said, “is going to help me leverage

our strengths. Marketing is primarily what we are offering
to our customers, and how we're going to deliver those prod-

ucts to them is something I'm very interested in.”
' Though Hunter is confident about serving as president,

Greg Hunter,

president and CEO,

Hunter Industries

he allows that “filling my father’s shoes is a whole different
topic of conversation. I'm not my father. There are things I'll
never be able to do as well as he does, but we have a very strongleadership team to
help me with that.”

Richard Hunter helped launch the company in the early 1980s together with
his father, Edwin, brother Paul and sister Ann. Under his leadership, Hunter
Industries grew into one of the world’s most widely known irrigation equipment
and landscape lighting manufacturers.

Though Richard still will serve as a company adviser, he has spent the last five
years preparing the company for a leadership transition. Now, Greg Hunter feels
primed to move the company forward.

“I'm most looking forward to watching what Hunter Industries does over the
next 10 years,” he said. “We have a lot of opportunities in the current marketplace.
In the last five years we've invested more in R&D, and alot of results of that are
now coming to play.

“Our ability to innovate and bring products to market in a timely manner,” he
added, “is stronger than it’s ever been.”
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//CHECK, PLEASE

BECKER
UNDERWOOD
DONATES TO WEE
ONE FOUNDATION

At the Golf Industry Show, Becker
Underwood presented the Wee One
Foundation with a check for $5,210,
further empowering the non-profit

to assist superintendents and their
loved ones overburdened with medical
expenses.

In presenting the award, Becker
Underwood Product Manager Joe Lara
said the foundation works hard to help
those who “have been through some pretty
tough times.” Since its founding in 2004,
the foundation has gifted nearly $600,000 to
families in 17 states.

v Wee One Foundation e
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PHOTO COURTESY: BECKER UNDERWOOD

Left to right: Wee One Foundation’s Chad Ball,
Paul Bastron, Steve Cook and Luke Cella

//THE AWARD GOES TO...

MEREWITZ NAMED
MUSSER WINNER

The Musser International Turfgrass
Foundation selected Dr. Emily Merewitz,
Assistant Professor in Molecular Turfgrass
Biology at Michigan

State University, as the

2013 Award of Excellence
recipient. The award is
given to outstanding Ph.D.
candidates who, in the final
phase of their graduate
studies, demonstrate overall
excellence throughout their doctoral program
in turfgrass research.

“It is quite an honor and it will motivate
me even more to excel in the turfgrass
industry,” Merewitz said. “The industry has
been extremely supportive of my research
and this award is something that means a
lot to me.”

Golfdom.com
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Thanks so much for recognizing
Wayne Kappelman for all of his good
(incredible) work at Sharp Park.
Richard Harrisand | have been in the
foxhole for many years now, with many
more to go, but we're totally dedicated
to preserving —and restoring —this
very special place. The battle has been
lonely, but with friends like Wayne and
good friends such as the staff at Golf-
dom, who recognize what's rooted in
the ground at Sharp Park... well, that
just makes the fight all the more worth
it. So thanks for the shout out.

Bo Links
Co-founder, San Francisco Public Golf Alliance
San Francisco, Calif.

//GOLFDOM WISDOM

Whenever you find yourself with an
angry person shouting and pointing
at you, you might have done
something really bad... but it's just
as possible that you did something
really right. #golfdomwisdom

N
Revigy

Catching up with the guys and gals at Golfdom during the GIS has become a
welcomed tradition as of late. This year in San Diego, Seth Jones threw alit-

Swing Perfect

REVIEWED BY CHRIS ZUGEL // Whistling Straits Golf Course

tle gizmo at me, the Swing Perfect (www.swingperfect.com), said to help improve
one’s golf swing. While I'd like to think that Seth wanted my expert analysis of
new products, as I walked away I couldn’t help but think, “He thinks I suck at golf!”

Upon returning home to Wisconsin, I stopped
by the indoor golf center to try out the Swing Per-
fect. I opened up the package, put the battery in
and tossed the directions. Like any other Ameri-
can man, [ don’t need directions. After a few min-
utes I realized I had put the battery in backwards.
I fished the packaging out of the garbage, did
some brief reading and put the DVD safely in my
coat pocket for later.

The Swing Perfect attaches to any club. Turn
it on, align it with the face of the club and swing.

Play Better. Swing Perfect.

The unit vibrates when the club is in the wrong
position. Alittle shocking at first but you get used to it. The proper order of events
would have had me open the package near a DVD player, watch the DVD, get some
tips and commence my assent of the PGA Tour ranks.

The Swing Perfect’s vibration feedback and compact design are both positives.
Some of the drills seem effective. With two young kids getting into golf I spend
many afternoons at the range hitting balls. The Swing Perfect would be great to
toss in the golf bag and bring along. Will it make me a better golfer? Time will tell.
I can tell you how far I can hit my 7 iron but I doubt that Swing Perfect will be the
piece of the puzzle that sends me to the PGA Tour. But then again, maybe it will
make me just alittle bit better. Isn’t that what we all keep coming back for?

READER JOKE /  ASTOLD BY Joe Stribley, Yellowstone CC, Billings, Mont.

Send us your jokes at golfjokes@northcoastmedia.net. If we publish yours we'll send you a $50 gift card!

True story from Lee Trevino: One day after joining the PGA Tour
in 1965, Lee Trevino, a professional golfer and married man, was at
his home in Dallas, mowing his front lawn as he always did. A lady
driving by in a big Cadillac stopped in front of his house, lowered
her window and asked, “Excuse me, do you speak English?” Lee re-
sponded, “Yes ma’am, I do.” She then asked, “What do you charge

to do yard work?” Lee thought about it for a moment and said, “Well,
the lady in this house lets me sleep with her.” The lady immediately
put the car in gear and sped off.
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GENIUS IS GOOD.
Ingenious is definitely
more appropriate.

INTRODUCING THE PILOT CENTRAL CONTROL SYSTEM
The new standard in advanced golf course irrigation control.

With the lowest cost-per-station and the most advanced
features available, Pilot Central Control offers a smarter
way to manage golf irrigation. From easy installation

and simple usability, to large screen interfaces, and one-
tool servicing, no detail was overlooked in developing
this innovation. Whether your system is traditional or
decoder-based, don’t settle for yesterday’s standard.
Choose the solution with the ingenuity that can make

your course take flight.

GOLF IRRIGATION | Built on Innovation

®
hJe®
Learn more. Visit hunterindustries.com/golf “lll.t‘_,l
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WE CAME.
WE SAW.
WE TOOK PICTURES.

David Withers (left) and sales

manager Dave Wanta (center) with
Bermuda Run CC superintendent Scott
Fallon at the Carolinas GCSA GIS party.
Look closely, that’s Jake’s VP of Sales Ric
Stone in the background with the photo-
bomb. Nice job, Ric!

1 All eyes on you Jacobsen president

Hangover moment of the GIS —

this pic taken outside of Dick’s
Last Resort. This photo proves we were
there, but damned if we can remember
any of it. One-man wolfpack, indeed.

2 Dick’s Last Resort It was our The

of ShowTurf with Stacey Kreger,

wife of Carolinas GCSA Executive
Director Tim Kreger. Great seeing Greg
and all, but we really just wanted to get a
pic of Tim’s better half in the magazine.

3 Hello, Mrs. Kreger Greg Bowersox

McHugh of Cardinal Chemicals and

his wife, Deb; Robert Arrington of
Catawba CC with his wife, Denise, and
friend Willy Kim. Robert and Denise were
happy to be at the GIS, but we know they
would have rather been at Sturgis.

4 Leaders of the pack (L to R) Patrick

gerty of Beard Equipment Co. (left),

with John Deere Landscapes’ Hal
Richburg and Shingle Creek Golf Club’s
Rickey Craig at the Florida GCSA recep-
tion in San Diego.

5 Friends from Florida Kirk Swag-

These zombies, lurking at the FMC

booth, hit paydirt when they met
Golfdom Senior Editor Beth Geraci. Her
Northwestern University-educated brain
was a tasty delight. (They let Seth go.)

6 GIS of the Living Dead Brains!

in the Gaslamp, and while we

can’t prove he was a superinten-
dent in disguise, he was shouting about
a steel cage match with nematodes.

7 Mucha Lucha We saw this dude
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