
The new Smithco Star Command System is about to change everything. And that includes lowering your annual

chemical costs by up to 30%. When’s the last time you bought a product with a return-on-investment like that?

See what the future of spraying looks like. Visit our booth at the GCSAA Expo.

Start with the best spray platforms in the 
industry, the Smithco Spray Star 3180 and 2000. 

The Capstan Sharpshooter allows a
constant operator-set pressure at rates

from 0.4 to 5.0 GPT at speeds 
from 2 to 10 mph.

The Star Command System controls 
the on and off spraying function 

right at the tip. Shutoff is 
instantaneous. 

Never overspray. “AS-APPLIED” MAP 
of the application is created by the 

GPS-guided sprayer’s individual nozzles.
Save up to 1/4 of your chemical budget. 



“My root system is better than yours.”

Always read and follow label directions. 
Honor is a registered trademark and Intrinsic is a trademark of BASF. © 2013 BASF Corporation. All rights reserved.

“The secret to my good green looks? Longer roots under drought stress. Research shows that Honor® 

Intrinsic™ brand fungicide has disease control and plant health benefits that make me more efficient 

and better able to withstand stresses like extreme temperatures and aerification. So I’ll keep looking 

good—and so will you.” 

Intrinsic brand fungicides don’t just fight disease; they give turf the resilience to endure stress.  

Find out more at IntrinsicPlantHealth.com.
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A SIGN OF THE TIMES
More superintendents are taking an advanced approach to maintaining 

course appearance and playability by applying fertilizers Driven by Duration. 

This next generation polymer coating consistently delivers nutrition from 

45 to 180 days—providing precise control, plus the ⇓ exibility to ⇒ ne-tune 

nutritional programs. The advantage is knowing exactly what the turf is 

getting and when. And since temperature, not moisture, regulates the release, 

irrigation and rainfall don’t even come into play. Times are changing. 

Now there’s an advanced way to manage your turf.

A BETTER WAY TO FERTILIZE.

Longevities to fi t your program:

DURATION 45
DURATION 90
DURATION 120
DURATION 180

Particle sizes for every area 
of your course:

250 SGN (roughs/fairways)
190 SGN (fairways)
150 SGN (close-cut fairways/tees)
90 SGN (greens)

Contact your distributor today.
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FROM PERSONAL SUPERINTENDENT WEBSITES AND ELEGANT MEMBERSHIP BROCHURES, 

TO VENDOR MARKETING SOLUTIONS,YOU’RE IN THE RIGHT HANDS WITH 

J2 GOLF MARKETING.

206-324-2442      INFO@J2GOLFMARKETING.COM

J 2
GOLF MARKETING

Our team is your single source for Golf Marketing Services. We know 

Golf, and have been helping golf vendors, golf courses, municipalities 

and private clubs develop their image and strategies to communicate.

Websites & Digital 

Flip Brochures

• Collateral Design • eMail Marketing • Custom Websites

• Course Photography • Digital Brochures • Media Relations

• Trade Show Booths • Advertising Campaings • Demographic Analysis



There’s a Reason why the Top 3 Golf and Utility 

Manufacturers use Trojan Batteries in their Vehicles.

When you calculate how well we perform against the competition, 

consider that our battery technology is backed by over 200+ years of 

engineering expertise, acknowledge our industry leading performance 

at 40,000+ tested ampere hours,* plus the fact that we have been in 

business since 1925, it is easy to see why all paths lead to Trojan Battery.

A l s o  A v A i l A b l e  i n :

Co l umb ia  Pa r  Ca r   |   Cu shman   |   e ag l e   |   Ga r i a   |   Me l ex   |   s t a r  Ca r   |   s t ea l t h   |   Tombe r l i n  

*Independent laboratory testing validates the sustained capacity and superior performance of Trojan Batteries.
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A   1964 Chevy Impala. Vincent van Gogh’s “Starry Night.” 
Cameron Diaz in “The Mask.”

All things that greatly please my eye.
Add to that list the new Golfdom.

Look, no one has ever asked me to judge a fashion show (are fash-
ion shows even judged?). I can’t tell you how many times my wife 
has stopped me before leaving the house to warn me that the two (or 
three or four) colors I’m wearing don’t go together.  
I know I’ve got no style.

Welcome to the new Golfdom

THEY DON’T ALLOW COOLERS?

That’s why I’m glad I have 
people like Pete Seltzer and 
Carrie Parkhill Wallace work-
ing with me, people who 
know how to make a maga-
zine look good.

The new look of this maga-
zine — from the bolder logo 
on the cover, to the improved 
look of The 19th Hole Q&A 
on the back page — is all their 
handiwork. And I want to 
congratulate them on doing 
one heck of a job.

As I mentioned last month, 
this is the first time Golfdom 
has had a redesign since the 
magazine relaunched in 
1999. I know a lot of readers 
have been with us since then, 
so hopefully the new look is 
a welcomed change. As your 

we did in this issue, even in-
clude a shot taken from inside 
a men’s room. (Hey, it’s not 
often we see Britney Spears in 
the men’s room.)

Perhaps the most startling 
change is our research sec-
tion. Beginning with this 
issue you’ll see a clear effort 
to have the best research sec-
tion in the industry. We feel 
that since we already have 
two of the most respected 
turf researchers in the nation 
as regular contributors — 
Clark Throssell, Ph.D., and 
Karl Danneberger, Ph.D. — 
we might as well swing for 
the fences. And that’s what 
we’ve done.

We’ve taken the risk of 
ditching the old comfortable 
title of Turfgrass Trends in 
favor of a new title. Our new 
research section is now called 
Super Science, and includes 
a combination of current 
news, in-depth research, 
commentary and questions 
and answers. Throssell holds 
the keys to that section, and 
I can’t think of anyone I’d 
rather have behind the wheel. 
Watch and see and tell me if 
it isn’t something bold, some-
thing to be proud of.

I like to joke around here in 
these pages, but I assure you 
we take this job of publishing 
a quality magazine very seri-
ously. I welcome your feed-
back on our new look.

I may be lousy at dressing 
myself, but my magazine is 
dressed to impress.

Email Jones at:  
sjones@northcoastmedia.net.

host of this magazine, let me 
officially welcome you to the 
new-look Golfdom by point-
ing out some of the changes 
we’ve made.

Our front-of-the-book 
news section, now called 
Starter, features shorter sto-
ries and a more whimsical at-
titude. You’ll even find a golf 
joke, submitted by a reader, 
every month. Superintendent 
Joe Stribley gets us started off 
with a doozy. If you’ve got a 
good one, I’d ask you to email 
it to us for a future issue.

We welcome a new colum-
nist to the magazine, Matt 
Neff, an assistant superinten-
dent in Ohio who will be pen-
ning the appropriately named 
Assistant Living column. We 
want to support our assistant 

superintendent readers out 
there, and Matt’s column will 
help serve this purpose.

Among our new depart-
ments is My Second Office, 
where one of our readers gives 
us a tour of his office. Bob 
Rogers at Big Spring CC in 
Louisville, Ky., was gracious 
enough to be our first Second 
Office interview. Just like 
we’re looking for your good 
golf jokes, we’re also looking 
for readers who would like 
to let us into their offices — 
again, shoot us an email.

The Golfdom Gallery, un-
veiled a few issues ago, will be 
a more regular feature in the 
magazine. We like to show 
off the places we’ve visited 
each month, so be prepared 
to see us snapping photos at a 
cocktail hour near you. Or, as 

The Jones
Keeping up with 

“ Our new in-depth research section 
includes current news, commentary 
and questions and answers.”

 SETH JONES, Editor-in-Chief



SOMETHING
NEW IS COMING!

JANUARY 15, 2013 t 5:10 PM EST

GUESS WHAT’S UNDER THE COVER AT WWW.JACOBSEN.COM

STOP BY BOOTH #2838 IN SAN DIEGO TO SEE IT FOR YOURSELF!




