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Brian Koffler, Superintendent,
We take a look back at what the Waverley CC, Portland, Ore.
year brought to the golf course

management industry, with a
little commentary of our own.
By Ken Moum and Seth Jones Turfgrass Trends

This month, Golfdom’s practical
research digest looks at zoysiagrass
in shade. See pages 35-38.
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Frame your course precisely to your vision.

for representing unmatched
quality, innovation and support. With our golf irrigation products, it’s no
different. From our experienced support team, to our Total Top Service
rotors, and our 64-program VSX control system, choosing Hunter means
you’re choosing both a product and a partner you can trust. Isn’t it time you

found out if Hunter Blue was right for you?

GOLF IRRIGATION | Built on Innovation
Learn more. \isit hunterindustries.com/golf




Winter Problems?
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Featuring

the NEW

Air Flow / . i

System! Not just another Turf Cover!

Minimizes temperature fluctuations ¢ Protects from ice damage, crown hydration and desiccation
Lightweight and durable for years of easy installation & storage

www.GreenJacket.com/gdm 888-786-2683 e

not retouched!
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Content Licensing for
Every Marketing Strategy

Marketing solutions fit for:
* Qutdoor

= Direct Mail

= Print Advertising

* Tradeshow/POP Displays
* Social Media

* Radio & Television

Logo Licensing | Reprints | Eprints | Plaques

Leverage branded contenl from Golfdom to create a more powerful and
sophisticated statement about your product, service, or company in
your next marketing campaign. Contact Wright's Media lo find out more
about how we can customize your acknowledgements and recognitions
to enhance your marketing strategies.

For more information, call Wright's Media at 877.652.5295 or visit
our website at www.wrightsmedia.com
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Humic DG combines pure, dry humate with The Andersons Dispersing Granule Technology,

delivering the proven plant and soil health benefits of humic acid which include; additional

soil carbon, increased CEC, improved availability and uptake of macro and minor nutrients.

&l HumieDG

For Organic Use

ES L el & Available in 100 SGN and 210 SGN

The Andersons and Humic DG
are trademarks of The Andersons, Inc.




NEWS WITH A HOOK

Anchors Away!

GOLF’S GOVERNING BODIES PROPOSE A BAN

ON ANCHORING, TO BEGIN IN 2016.

ong putter OK. Anchoring,
no way.

Make sense? If not, don’t
worry, there’s still time to
get it figured out. In late

November the Royal & Ancient and
the United States Golf Association an-
nounced the proposal of a rule, which,
if passed, would go into effect in 2016.
Rule 14-1b would state that a player
may not anchor the club, either di-
rectly or by use of an anchor point.
"One of the most fundamental
things about the game of golf is we
believe the player should hold the
club away from his body and swing
it freely," USGA Executive Director
Mike Davis said in a statement. "We
think this is integral to the traditions
of the game. Golf is a game of skill and
challenge, and we think that is an im-

Golfdom:

Golfdom has long had a captive audi-
ence in print and on the Web, and now
we're extending our reach even more

— with the launch of our new iPad app!

That means we now have one more

way to connect with our readers. The same valuable informa-
tion you find in the magazine each month is now right at your

fingertips, with one tap of a button.

Now iPad users can stay up to date on Golfdom's latest
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portant part of it.”

Putting expert Frank Thomas, who
worked for the USGA for 26 years and
now runs Frankly Golf (www.franklygolf.
com), says the rule could add confusion
to the game.

“It’s the first time they’re introduc-
ing a method of use of an implement.
It'll be difficult to monitor, because
golfers call their own infractions, and
telling someone how to use an imple-
ment is difficult,” Thomas says. “If get-
ting rid of the long putter is their ob-
jective, an alternative solution would
be to say that the putter has to be the
shortest club in your bag.”

Keegan Bradley, the first to win a
Major using a long puctter, recently was
heckled for his taste in putters. But
Thomas, co-author of the new book
“The Fundamentals of Putting,” said

Seth Jones.

Keegan Bradley lines up a putt at this year’s
Wells Fargo Championship at Quail Hollow.
It seems likely that this form of putting, in
this case anchoring the putter against the
stomach, will be outlawed in 2016.

that such greats as Gene Sarazen, Walter
Hagen, Billy Casper and even Arnold
Palmer at times anchored the putter in
some way.

“The game is such a wonderful
game, this won't have much of an
effect,” Thomas said.“It might have
some effect on the respect golfers have

for the USGA and the R&A.”

turf news and features from anywhere — whether it be on the
course, in the office or at home. Look for Golfdom staples
such as Turfgrass Trends, the 19" Hole and insights from all
your favorite columnists, including Mark Woodward, Clark
Throssell, Karl Danneberger, Joel Jackson and Golfdom EIC

“I recently asked a group of superintendents how many of
B them owned an iPad, and | was shocked that aimost every-
one in the room raised their hand,” said Jones. “I’'m still a print
guy, and this is still a print magazine, but I’'m happy to accom-
modate those readers who own iPads.”

Download the app at hitps://itunes.apple.com/gb/app/golfdom-

hd/id571962386?mt=8.

PHOTOS BY: PAT ROBERTS (LEFT); (OPPOSITE, TOP): BETH GERACI; KENNA RATHAI
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he 4* Annual Syngenta

Business Institute got

off to a strong start
when 25 superintendents
descended upon Wake Forest
University Dec. 3-6.

Superintendents are hand-
picked by Syngenta for the
conference based on their
leadership and aspiration,
and professors were on hand
to enhance the superinten-
dents’ skills even more. They
educated them on everything
from financial management to
clear communication.
“This really helps them

in their negotiation skill
sets, which isn’t something
they work on daily to de-

velop,” said Syngenta Golf
Market Manager Stephanie
Schwenke.

Highlights included the
finance discussion led by asso-
ciate professor of management
Ken Middaugh II, and the
social media discussion led by
consultant Steve Drake. But
no matter what the conversa-
tion, the institute impressed
superintendents in every
aspect. “I've seen ways I can
change my habits and become
a better human resources
professional,” said Troy Fink
of The Country Club of Vir-
ginia. “I've seen how I can ad-
dress my staff’s needs, so they
can help us all be successful.”

Longtime LESCO Employee Passes

Herbert A. Cole, 82, of Avon Lake, Ohio and formerly of Findlay, Ohio, passed away
suddenly on Nov. 2. Cole was a 46-year member of GCSAA and was a longtime
member of many other turfgrass and lawn care associations. Cole joined LESCO, Inc.
in 1963 as its first salesman. He was promoted in 1977 to Midwest Area Manager
responsible for four LESCO trucks, which were the company’s innovative “stores

on wheels,” calling on golf courses in the Midwest. When

Cole retired in 1995 as Vice President of Sales, he was
responsible for 43 LESCO trucks nationwide with over
$28 million in sales. Cole is survived by his wife of

56 years, Sabra, his four children, Bruce (Trudi) of
San Francisco, Calif., David (Stephannie) of Avon
Lake, Ohio, Brian (Page) of Fairfax, Calif., and

Laurie (Inderjit) of Chicago, four grandchildren, and

seven siblings.

BY JOEL JACKSON
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THE USGA GREEN SECTION tackled the challenge
of sustainable water use on golf courses
by holding a water summit in Dallas in early
November. More than 100 attendees — including
members from the allied golf associations, water regulators,
academia and media — met for a day-and-a-half to share
facts and figures and ideas about improving the sustain-
abilty of golf courses emphasizing water use. | met with
some speakers to get their impressions of the session.

Q: What was your goal for this summit?

Jim Moore, director, USGA Green Section’s Education
Program: There are many plans about water use, and many
people and organizations have been working on solutions to
their problems. We hoped this meeting could help everyone
come up with a set of general best management practices that
could guide water-use regulations for all customers. There
can't be one set of national guidelines, but each region could
take the best ideas that fits their needs.

Q: How does the USGA communicate with the entire golf
community to reach all audiences about water-use prob-
lems within a facility and the industry?

Mike Kenna, USGA Green Section director of research: We tell
our Green Section personnel that when they produce electronic
media they're writing to three audiences: 1) Golfers. In the

first three sentences, they should explain why it's important

to their enjoyment of the game. 2) Superintendents and club
management. The piece must be of practical interest to them
and reveal the problems at stake. 3) Academic, research and
regulatory communities. Give them links to complete data.

Q: What stood out at the summit?

Kimberly Erusha, Ph.D., managing director, USGA Green
Section: The diversity of the audience and their participation
and engagement. Each group faces a learning curve of the
challenges facing each discipline. | hope this becomes a turn-
ing point in how we work together on environmental issues.

Q: What are you learning about golf and water use?
Veronica Blette, chief of the WaterSense Branch, U.S. EPA:
It's exciting to see golf take water issues so seriously. We
face similar challenges. Golfers expect to play on nice, lush,
green courses, and homeowners expect to have nice, lush,
green lawns. We all need to work together to shift that focus
to more sustainable residential landscapes and golf courses.

www.golfdom.com Golfdom 7
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e called Rutgers pro-
fessor William Meyer,
Ph.D., recently about
the passing of his
colleague and men-
tor, Dr. Reed Funk. Meyer returned
the call a couple days after Hurricane
Sandy hit, so he had a lot to say about
that, as well as ample praise for Funk.

“Everything I learned about breed-
ing I learned from him — and from
doing it,” Meyer said. “He worked on
me for five years to get me to apply
for a job at Rutgers. I cooperated with
him from there.”

Meyer sent us one of his favorite
photos of Funk, this one of him col-
lecting centipede grasses in a cem-

etery in Cherry Hill, N.J. in 1996.

SETH’S TRAVELOGUE:

WWW.GOLFDOM.BLOGSPOT.COM

f°GolfdomDaily e |
Recalling Reed Funk, and Hurricane Sandy

To honor FunK’s life and legacy,
Meyer said, Rutgers is holding a me-
morial symposium for Funk on Jan.
11. “It’s an all-day affair,” Meyer said,
“and everything is oriented toward
him.” Funk’s former students will
present at the symposium, including
Chris Carson, Al Turgeon, David
Kopek and others.

But the conversation also turned to
Hurricane Sandy, which had hit New
Jersey two days before we spoke with
Meyer, who lives just six miles from the
ocean. He described the storm this way:

“It just blew and blew and blew. It
was blowing at 90 miles an hour, and
the sound of that is amazing. I¢’s like a
train blowing through. I'm telling you,
I was scared. It was blowing that hard.

NW Golf & Environment meeting

I had the good fortune of being asked to speak in Portland
recently. Also speaking at the event, held at the Oregon Golf
Club in West Linn, Ore., were Steve Kealy, CGCS, Glen-
dale CC; Kevin Fletcher, Ph.D., e-parUSA; Chava McKeel,
GCSAA; Scott Dahlman, Oregonians for Food and Shelter;
and Andy Staples, ASGCA, The Golf Resource Group.
Kealy discussed the First Green, a program he co-
founded that enables golf courses to host area students and
use the courses as learning laboratories. Something as simple

as gathering a few buckets of leaves
provides an educational opportu-
nity for the students, he said.

“We have a contest to see who
can find the most bugs, and how
many they can name,” Kealy said.
“I couldn’t believe how into find-
ing bugs they were.”
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Northwest.

The First Green has been
asked by the USGA to apply
for a grant that would enable
them to expand beyond the

w
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It was amazing,.

“No trees snapped off but there are
a thousand tree limbs in our yard. It
was amazing. I just can’t tell you how
frightening it was. And then, of course,
everybody in New Jersey along the
coast, those poor people. They got so
much damage. Their houses are gone.
They lost everything,.

“I'm six miles up the hill from the
ocean. Down the hill, all the boats
ended up on the parking lot. Being up
on the hill, that made the wind even
worse. It was crazy. You know, the
weirdest thing now is you can’t t buy gas.
The lines are 300 cars long. I got two-
thirds of a tank of gas left in my car. I'm
hoping things calm down soon.”

From left to right, GCSAA’s
Chava McKeel; Golfdom’s

Seth Jones; architect Andy
Staples; and e-parUSA’s Kevin
Fletcher. And no, we’re really
not sure why Seth dressed like
a preacher.

GCSAA’s McKeel and Oregonian’s For Food and Shelter’s
Dahlman then made two presentations that nicely comple-
mented each other, with McKeel speaking about national
regulations and Dahlman speaking more with a local focus.

Dahlman told the group that the state
of Portland has some citizens who will
file 40 to 50 complaints a year. What
are they complaining about? Someone
spraying something — anything.

“You guys are more at risk of activ-
ists,” Dahlman told the group. “You
have a lot of people watching you.”

PHOTO (TOP) COURTESY: ?WILLIAM MEYER, PH.D.



PERCENT

One Cause. One Goal. One Percent.

One Cause: Help golf course management professionals and their dependents
that are having trouble paying medical bills due to the lack of

comprehensive insurance or adequate financial resources.
One Goal: Raise $10 million in 10 years to support these families.

One Percent: Donate 1% of your 2013 revenue, maintenance budget,

or salary over the next 10 years in 10 payments.

Example Contribution:

2013 maintenance budget = $65,000
1% = $650

Donation = $65 per year for 10 years

To learn more about One for the Wee One,
visit weeone.org/onepercent or call (630) 457-7276.

foundation

Wee One Foundation is a 501(c)3 non-profit association. A tribute to Wayne Otto, CGCS.
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1 Three’s not a crowd

(L to R) CGCS David Davies and su-
perintendents Tyler Tang and Chris
Hayman are stylin’ at the Syngenta
Business Institute reception. Don’t
worry, we got them all drinks after the
photo. Photo by Beth Geraci

2 Historic Waverley CC

Founded in 1896, Waverley CC is
doing what it does best: looking
beautiful. For an interview with the
course’s superintendent, Brian Koffler,
see the “19th Hole” on page 40.

Photo by Seth Jones

3 Dynamic duo

CGCS Gary Myers (L) and superin-
tendent Matt Cielen (R) were all smiles
when they met at the Syngenta Busi-
ness Institute. Hanging out in an old
mansion tends to bring positive vibes.
Photo by Beth Geraci

4 You can go home again

Mike Turley, superintendent at Stone
Creek GC in Oregon City, Ore., David
Phipps, GCSAA Field Staff represen-
tative for the Northwest (and previ-
ously the superintendent at Stone
Creek) and Andy Staples, architect,
The Golf Resource Group, take a tour
of Phipps’ old course.

Photo by Seth Jones

5 Get on The First Green bus

Steve Kealy, CGCS at Glendale CC
and co-founder of The First Green,
tells attendees at the NW Golf & Envi-
ronment meeting that once they invite
students to the golf course, they'll re-
turn. But is that a promise or a threat?
Photo by Seth Jones

6 Good point

Wake Forest’s Ken Middaugh Il shows
off his darts throwing form to the SBiI
crowd. “Double-bull, baby!”

Photo by Kenna Rathai
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