Getting to the root
of the Plant Health story.

Stop fighting fungus, help prevent it.

CIVITAS™ is research proven to improve overall plant Superintendents have seen typical downstream
health by suppressing diseases and preventing them effects associated with ISR including:
from taking over. CIVITAS is the only turf management . )
] : . : « reduced amounts of water and nutrients required
solution that activates ISR (induced systemic
resistance) and other systemic immune responses - turfis better positioned to deal with drought
to turn on the natural defenses of the plant to fight - quicker to recover from damage and wear
off fungus.* This reduces the need for traditional ‘ ] ]
. L : = quicker to green-up in the spring
chemicals; delivering effective fungus control,
and enhancing plant growth and development. When turfis at its healthiest it requires less inputs
to keep it that way. So use CIVITAS as part of your

season-long program.
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Golfdom Art Director Carrie Parkhill Wallace gives
us a view of the underground with an image from
iStock International Inc.

What a Kick!

Las Vegas came up aces for
the Golf Industry Show.
Here’s our rundown of the
greatest show on turf.
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Be on the lookout for next month’s issue, with a special report on fire ant control.
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Turfgrass Trends

This month, Golfdom’s practical
research digest takes a look at con-
trolling bermudagrass in zoysiagrass
fairways with research from James
T. Brosnan, Ph.D. and Gregory K.
Breeden. See pages 31-35.

Online Exclusive

Stop by Golfdom TV (www.

golfdom.com) to see the first

of our series of interviews
with Golfdom Summit superintendents,
as well as an interview with Chris
Lineberger about plant health.
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Foam markers

So you know where
you’ve been!

Save on

chemicals

Spray faster

Eliminate
gaps and
B overlaps

Fnarﬁ m_arker models for all sprayers &
spreaders push, pull, and self propelled.
Sizes for boom widths up to 40°.

richway.com

P.O. Box 508
Janesville, lowa 50647

800-553-2404

EXPERIENCE THE NEXT
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When it comes to course appearance, there is no trophy for second place. That’s why we
developed Reserve® Fungicide. Reserve delivers superior, broad-spectrum disease control
without turf thinning that other fungicides can cause. Reserve prevents algae growth and
controls just about everything under the sun including dollar spot, brown patch, snow mold and
anthracnose. And thanks to Reserve’s StressGard™ formulation technology, it helps manage
course stress, maintains turf roots and improves turf density. Of course Reserve is Backed by
Bayer," which means all of our research and support is at your fingertips to help you create the
healthiest, thickest, greenest turf possible. Because when it comes to your course, good enough
isn’t good enough. To learn more, go to www.BackedbyBayer.com/Reserve.

4 RESERVE

Bayer CropScience LP, Environmental Science Division, 2 TW Alexander Drive, Research Triangle Park, NC 27709. 1-800-331-2867.

afer) Www.BackedbyBayer.com. Bayer, the Bayer Cross, and Reserve are registered trademarks of Bayer. StressGard and Backed by Bayer

= are trademarks of Bayer. Not all products are registered in all states. Always read and follow label instructions carefully. ©2012
Bayer CropScience LP.




NEWS WITH A HOOK

- A Sport, TifEagle and TifGrand.
ree n ec I o n Wa r All of them “are industry standards

used on golf courses,” O’Brien said.

THE UNIVERSITY OF GEORGIA, TIFTON SCIENTIST IS “They have enhanced the enjoyment

of millions of golfers, including those
RECOGNIZED FOR HIS TURFGRASS CONTRIBUTIONS. S USCA charipionships e itau

BY BETH GERACI levels of golf.”

In return, Hanna credited the
ayne Hanna, Ph.D., USGA Green Section for circuitously
has worked as a turf- helping him revive the breeding pro-

Hanna calls o . .
the award grass scientist at the gram at UG Tifton back in 1983.
“icing on University of Georgia, ~ Hanna had just presented about Tif-

the cake.” Tifton since 1971. Dwarf at a USGA Green Section con-

Today he’s the latest recipient of the ference in Boca Raton, Fla. when a
USGA Green Section Award. superintendent approached him.

The USGA Green Section pre- “He said, ‘You know, we need to
sented Hanna with the award at the start developing some bermudagrasses
2012 Golf Industry Show, citing his that have a putting surface similar to
many contributions in developing en-  bentgrasses,” Hanna recalled. “I thought

vironmentally friendly turfgrasses. it was a pretty good idea. So I went
“I¢’s nice getting paid for some- home and started reviving the bermu-
thing that you enjoy doing so dagrass breeding program at Tifton.”
much,” Hanna said in accepting the A native Texan, Hanna earned a

award. “It’s been a joy working with ~ Ph.D. in genetics from Texas A&M
the industry, all of you, and I appreci- ~ University. In 1971, he launched his

PHOTO BY: BETH GERACI; ILLUSTRATION: ISTOCK INTERNATIONAL INC.

ate the enjoyment that comes from long career as a research scientist for
being a servant of the taxpayer.” the U.S. Department of Agriculture

In introducing Hanna, USGA and the University of Georgia.
agronomist Patrick O’Brien recalled The turfgrass breakthroughs Hanna
Hanna’s many accomplishments in made with Dr. Glenn Burton led Tif-
developing hybrid bermudagrasses ton to become known as the “bermu-
over the last 40 years, including Tif- dagrass capital of the world.”

Course OPENINGS Course CLOSINGS For the sixth consecutive year more golf courses
FA ST in2011: in2011: have closed than opened. The number of closing

FACT 1 9 1 57. 5 e T

358.5 courses have closed since
Source: National Golf Foundation the industry’s peak in 2005.
S ———
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y A WINNING HAND!

y | THE ANDERSONS COMPLETE
/ o TURF HEALTH SYSTEM

The Andersons A+ complete turf
products with an INNOVATIVE
modeling tool, all supported by
patented technology and the A+
performance GUARANTEE.

fn ! -;“r':,_?

B1 1mend DG

Introducing BIOMEND DG, a combination of natural based fertilizer with
bioenhancements formulated on our exclusive dispersing granule technology.

The 2o
Andersons |

©2012 Al rights reserved Find product specifications at AndersonsTurf.com

®™ The Andersons, Contec DG, Biomend DG
TNT Ultra and Foltec, are trademarks of The Andersons, Inc. Call 800-253-5296




Golembiewski says leaving
0SU was “the hardest
decision | ever had to make
in my professional career.”

Golembiewski to Bayer

Former Oregon State University
turf director chooses to move family
back home sy sern Jones

he week of the Golf
Industry Show was
stressful for many,

but especially for Rob
Golembiewski, Ph.D.
Golembiewski was trying
to decide what he wanted
to do. Stay at Oregon State
University, what he calls the
“premiere turf program on
the west coast,” or take a job
with Bayer CropScience as a
technical service specialist.
When he returned home
on Monday following the

GIS, he made up his mind:
he was taking his family
back home to Columbus,
Ohio, and joining Bayer.

“It was not one thing,”
Goelmbiewski told Golf*
dom. “It was the position.
It was the location. It was
family. I tell you what, man,
it was the hardest decision
I ever had to make in my
professional career.”

With Bayer, Golem-
biewski will be performing
the same job as former UC

Riverside plant patholo-
gist Frank Wong, Ph.D.,
who left a similar position
to work for the same com-
pany. Golembiewski will
focus on the Midwest while
Wong continues to work
on the East Coast.

“It’s a fairly new position
for the company. These posi-
tions were previously only re-
search and development, but
Bayer is making a conscious
effort to invest in the indus-
try,” Golembiewski says. “As
products come to market,
they’ll be passed along to me
and Frank to provide support
to end-users.”

Golembiewski says he’s
“99-percent sure” Oregon

State will replace him.
He says the position sup-
ports not just Oregon, but
the entire West Coast. In
the three-and-a-half years
Golembiewski worked for
Oregon State, he did 80
presentations to more than
30 different groups.
Golembiewski is the
10¢h child of a family of 11.
He says eight of his siblings
still live in the Columbus
area. “I'm excited for my
three kids to get to know all
their cousins,” he says.

he Department of Labor (DOL)
Thas issued a final rule that would

make significant changes to the
H-2B program. Due to become effec-
tive April 23, the rule would make it

more expensive for golf courses to hire
and retain foreign workers, a large part

of the industry’s work force.

Rep. Rodney Alexander of Loui-
siana recently introduced a House
joint resolution (H.]. 104) that would
block the DOL from enforcing the
rule. And the Golf Course Super-
intendents Association of America
(GCSAA) is urging its members to
rally in support of the resolution.

Ask your congressional representa-

gesan®y

GOLF COURSE SUPERINTEMDEMTS ASSOCIATION OF AMERICA

6 Golfdom April 2012

tives to co-sponsor and support it, the
GCSAA says, because if the resolution
does not garner enough congressional
support, many golf facilities won’t be
able to hire an adequate number of
workers during the peak season.

The GCSAA is actively working
with the H-2B Workforce Coalition to
prevent the changes in the H-2B wage

GCSAA Fights DOL Rule

Urges superintendents to oppose possible
changes to the H-2B program.

BY BETH GERACI

rule from being implemented. The as-
sociation and its members submitted
comments opposing the proposed rule
last year, and the GCSAA is cur-
rently supporting pending litigation.
The association is now focused on a
legislative response from leaders on
Capitol Hill.

Members are asked to contact

Chava McKeel, the GCSAA’s senior

manager of information and public
policy, at (800) 472-7878 ext. 3619
for help in taking action. Or log on to
http://capwiz.com/gcsaa/issues/bills/?bill=6
1029011&alertid=61029016.

PHOTO COURTESY: OREGON STATE UNIVERSITY
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Golfdom is the Market's Clear Choice
for Breaking News and Analysis

s “Golfdom is always current. |
like the way they have articles
that are discussed amongst the
superintendent community
and, quite often, Golfdom

is ahead of the information
curve.”

— Dave Coote, Wood Ranch Golf
Club, Simi Valley, Calif:

“The staff is fantastic, and in
general it’s a very good read—
not just for superintendents,
but for owners and GMs and
board members, the informa-
tion is relevant for all parties
involved in a golf course.”

— Brian Anderson, Nemacolin
Woodlands Resort, Obiopyle, Pa.

“The best thing about Golfdom
is information we get on the
political issues as well as the
technical issues we are being
faced with. Also, the State of the
Industry Report is huge for us;
we have to know where we are
headed and what the future holds.”

— Mark Burchfield , Vicroria Club,
Riverside, Calif:

“Golfdom does a wonderful
job of covering the stories
that no other publication
covers. There is a lot of great
information in Golfdom that
you just cannot find in other
magazines.”

— Jason Busch, Powder Horn Ranch
Golf Course, Sheridan, Wyo.

“Golfdom is always on the
cutting edge in research and
has great articles that both turf
scientists and groundworkers
can read and understand.”

— Robert Carey, Spring Brook
Country Club, Morristown, N.J.

“People don't realize the longevity,
how many years Golfdom has
been in operation. They're a little
more cutting edge, they speak
more of the truth from what
you hear in other magazines.
Golfdom tells it how it is and isn’t
afraid to cover the issues.”

— Joseph Hubbard, Broken Sound
Club, Boca Raton, Fla.




This is what the future
of spraying looks like.

And only Smitinco
has it. NOW!



Forget everything you know
about spraying. The new
Smithco Star Command System

changes everything.

Spray Star 2000

* The lowest center of gravity ever built
into a spray vehicle.

« Simple and reliable hydraulic drive.

* Built to maneuver everywhere,
outside turning circle is only 17 ft/5.2
diameter, hydraulic power steering.

* Two ground speed control systems, 0
for short distances, one for long fairwg

* 31 hp twin-cylinder air-cooled engine.
* 200 gal/757 liter tank, constructed of g

chemicals kept in suspension by the S

tar 3180
b/ fo the Spray Star 2000 except for the
P and engine.)

k is low and sleek and has a capacity
gal/1,203 liter tank, constructed of
al-proof fiber reinforced polystyrene,
0 Quad-Jet Agitation System.

D/26.6 KW three-cylinder diesel engine.




integrated modules
make the hard-to-believe happen.

o Speed no longer matters. Spray from 2 to 10 mph.
o Never overspray between passes again.
o Save up to 30% on chemicals annually!

The brains behind the Star Command System
is the Smithco-Capstan’ SharpShooter” plus...

the SharpShooter Electronic Control, two nozzles and solenoid valves at each nozzle location
TO LET YOU SPRAY FROM 2 TO 10 MPH. You can realize significant reductions in spraying time
without compromising quality.

INSTANT ON AND OFF BOOM TIP CONTROL

SharpShooter controls the “ON” and “OFF” spraying function
RIGHT AT THE TIP. Shut off is instantaneous. The flow and
pressure are retained in the boom at the tips so there is
instantaneous flow at the proper pressure when the boom

is turned on.

ON-DEMAND DRIFT CONTROL

Operator selects a lower pressure providing bigger droplets and fewer driftable fines. SEE .
Application is maintained independent of this pressure change. the WdeO at

Mithco,com|

A Raven Envizio GPS Pro® shows the application as it’s
applied and Raven Switch Pro® controls each nozzle.

You'll see on the monitor an “As-Applied” map of the application as it is
being created by the GPS-guided sprayer’s individual nozzles. They will
automatically and instantly shut off over areas that have already been
sprayed and automatically and instantly turn back on over unsprayed
areas. “As-Applied” maps can be created and named for each fairway.

Then each map can later be downloaded to the office computer as a
permanent record of the application.

* Reduces chemical costs up to 30%.

* Improves consistency of chemical coverage
leading to better turf health and appearance.

* Delivers greater spraying operation efficiencies.

Turn the page for

big savings.



When’s the last time you hought
a product witha
return-on-investment like this?

Low S eed Overspray Overlap Total
Over App ication Savings Savings Potential

(up to) $1,250 | (up to) $12,500 | (up to) $1,250 | $15,000

The Star Command System overcomes
many of the hard-to-solve
turf problems you're familiar with.

* Qvercomes single tip spraying limitations.
 Qvercomes conventional rate controller limitations.
* Addresses operation limitations.

* Provides “As-Applied” mapping that can be saved
as permanent file.

* Provides on-demand drift control.

* Reduces spraying time significantly.

* Reduces chemical costs up to 30%.

* I[mproves coverage and turf appearance.

* Delivers greater spraying operation efficiencies.
e All in a manner that’s better for the environment.

A spray system so good it’ll pay for itself.

Smithco.com



Il EDITOR’S COMMENTARY

had a column all typed up, finished,
ready to be published. And then I
scrapped the whole thing a day before
deadline.

Why? Because Tiger Woods won
his first tournament since 2009.

Is Tiger back? I don’t know. Is Tiger back
in conversation around the water cooler?
Definitely.

I play pick-up basketball with a regular
crew on Sunday mornings. When I show up,

I say “hey,” to everyone, then I start warming
up, wondering how my knees will feel after
two hours of running,

This particular Sunday when I arrived, the
guys were all talking about Tiger. I heard one
of my friends on the court say, “I bet it’d be
good for Seth’s business, t0o.” I took my mind
off my knees to give a quick “huh?” My friend,
who also works in the golf industry, repeated
that he thought a Tiger win could help busi-
ness for both of us. To which I agreed.

I started shooting three-pointers (every big
man openly wants to be a shooting guard)
as the conversation continued. It went from
Tiger and his chances that day... to who
has played already this year... to where they
played... and with whom... before ending on
a debate over who the best golfer we collec-
tively knew was. (No argument was made for
Seth Jones.)

And by then it was time to shoot for teams.

Some people scoff at Tiger’s impact on
the sport. They argue that golf was here long
before Tiger, and it'll be here long after Tiger.
And that’s true. But look at the bottom of
page 4 of this issue, at the number of courses
that have closed since 2005. Almost 400
courses! And consider that for a time, Tiger
Woods was the most popular athlete on the
planet. Having the most popular athlete of any
sport be an American golfer was a huge benefit
to this nation’s golf industry. It increased golf’s
visibility every weekend.

At last year’s Golfdom Summit, we con-
ducted a survey with all the attendees. One
of the questions was, “What kind of a year do
you think Tiger Woods will have in 201227 1
think Mark Burchfield, superintendent at the

A Good Start for
Tiger and Golf

HAVING THE MOST
POPULAR ATHLETE
OF ANY SPORT

BE AN AMERICAN
GOLFER WAS A
HUGE BENEFIT TO
THIS NATION’S GOLF
INDUSTRY.

Victoria Club in Riverside, Calif., hit the nail
on the head when he answered, “I'd like to see
him have a great year. We need Tiger Woods
for golf. The best years that I can remember in
the industry is when he was doing great. Our
industry needs that. We've all gone through
alot in the last few years... I think it’s been
somewhat to do with the exposure of golf; and
Tiger is a part of that.”

Consider this — my regular hoops game
takes place a mere seven miles from Kansas
University. The Sunday that this conversation
was taking place was the same day that the Jay-
hawks were to play an Elite Eight game against
North Carolina, which is coached by KU’s old
coach, Roy Williams.

Ten out of ten guys on that court either
went to KU or lived in Lawrence, Kan. And
yet the conversation wasn’t about the Jay-
hawks’ chances against the Tar Heels. It was
about Tiger’s chances to win that day... and it
was about golf.

Sure enough my knees felt terrible by the
end of the run. A few Aleve afterwards took
away the ache. As I sat and rehydrated during
the KU game, I kept flipping over to NBC to
check on Tiger. I was thrilled to see he won.

So far this year a lot of the country has
experienced unusually warm weather, luring
golfers out of hibernation early. Those of us
who attended the Golf Industry Show enjoyed
one of the very best shows in years — I know
for me personally, it was my best GIS ever.
And now Tiger is catching the eyes of the
sporting public again, and for a good reason.

I¢’s a good start to 2012 for Tiger. It’s also
a good start for golf in general. Let’s hope both
keep up.

Email Jones at sjones@questex.com.

www.golfdom.com Golfdom 9



Il OPINION

inter at the Lake Omigosh
Golf Club lasted two
whole weeks in January.
Ever since then it’s been
“the eternal spring,” or as
Duffy McDufly our super-
intendent would say, “the eternally dry spring!”
We're so far behind in our annual rainfall
amounts that a light sprinkle makes headlines.

Dufty has just returned from a week in Las
Vegas, where he attended the GCSAA Golf
Industry Show. I ran into him at our 19 Hole
and Whine Bar. “So Dufly, how was Vegas and
the show?” [ asked.

Dufly replied, “Well, it’s been 12 years
since the GCSAA has been there and the ‘girlie
shows’ are skimpy as ever. Oh, you meant the
Golf Industry Show?!? Well, Steve Wynn has a
new look going at the Wynn and Encore hotel/

casinos. Instead of exploding volcanoes, dancing
fountains and neon lights, he installed a moun-
tainside full of rocks and trees to front the hotel.
I guess he’s going more green than glitzy.”

“Did you manage to do any gambling in
your free time?” I added.

“Yes,” he said. “My wife gave me a $20
bill and said, ‘Go crazy.’ | remember they had
nickel slots before. Now they have penny ma-
chines, which can stretch a tight gambling bud-
get if you only bet 1 cent per one line. But those
clever devils have a bank of buttons that you
can push and parlay that penny into a dollar bet
if you aren’t careful. Once, when the machine’s
bells were ringing and lights flashing I thought I
hit the jackpot. Alas, down in the corner it said,
“You won 8 credits.” I did manage to stretch
that $20 into two hours’ worth of entertain-
ment and two free drinks.

“Enough on the nightlife,” Duffy continued.
“I did have some great seminars and general
sessions, and the education and networking are
always worth the trip. I know that sounds like
a paid advertisement, but it’s true. Education
has always been one of the core missions of
GCSAA, and great problem solving ideas and
tips are just an informal conversation away.

“Next year,” Duffy added, “I suggest the
GCSAA offer a free but mandatory orientation
session called “Walking the Trade Show Floor

10 Golfdom April 2012

Duffy’s Excellent
Trip to the Strip

[}

i

DUFFY HAD SOME
GREAT SEMINARS
AND GENERAL

SESSIONS, AND
HE SWEARS THE
EDUCATION AND
NETWORKING ARE
ALWAYS WORTH
THE TRIP.

101.” You know how everyone hates to get
behind one of those left lane slow pokes on the
interstate? Well, that’s second only to having
to detour around a roadblock of gabbers in the
middle of an aisle. Sometimes if feels just like
driving in Florida!”

Duffy added with a slight smile: “There
was one big problem with the program. After
having booked Peter Jacobsen and David
Feherty back to back for the Opening and
General Sessions, I don’t know how they’re
going to follow that up in San Diego. Both
of these gentlemen are one-third golfer, one-
third performer and one-third humanitarian.
Jacobsen, also known as Jake Trout of Jake
Trout and The Flounders, a musical group of
professional golfers that included the late great
Payne Stewart, graciously accepted the Old
Tom Morris Award.

“Now in the company of the giants who
preceded him,” Duffy continued, “he advised
his audience to be true to the spirit of the
game and courteous to all whom you come
in contact with, a lesson he learned well from
Arnold Palmer.

“The next night David Feherty had folks
white-knuckling their grips on propriety with
his salty language. Before long, this self-con-
fessed recovering bipolar, alcoholic drug addict
had us rolling in the aisles with laughter. In a
truly bipolar moment, we soon had tears of raw
emotion flowing as this proud new American
citizen poured out his heart full of patriotism,
compassion and support for our Wounded
Warriors of the Mideast wars. It was — unex-
pected, heart-grabbing inspiration.

“But,” Duffy added, “it’s good to be home!”

Certified superintendent Joel Jackson is Executive
Director of the Florida GCSA.



