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ADVERTORIAL

Hole  
of the 
Month

COLONIAL COUNTRY CLUB
 CORDOVA, TN

HOLE NO.

5

GOLFDOM’S HOLE OF THE MONTH IS MADE POSSIBLE BY:

HOLE STATS
Distance: 185 yards, Par 3

THE TURF
Greens: Champion Bermuda

Tees/Rough/Fairways: 419 Bermuda

With histories as rich as the landscapes, golf courses 
of the south are among the most unique and cherished 
venues in the game, and Colonial Country Club in 
Cordova, Tennessee is no exception. Beyond its lush 
greens, breathtaking facilities and outstanding ameni-
ties, Colonial Country Club is home to one of the south-
ern region’s most captivating stories, full of incredible 
accomplishments that defy convention. 

Founded in 1913, Colonial’s groundbreaking first 
clubhouse featured exclusive light and power 
plants. When faulty wiring lead to a fire that de-
stroyed the structure in December 1919, club of-
ficials needed only two days to outline plans for a 
new clubhouse, and a second, much larger facility 
opened just one year after construction began. 

In 1958, Colonial Country Club first hosted what 
would later become the FedEx St. Jude Classic, now 
a staple of the PGA Tour. In 1972, Colonial moved 
from Memphis to the suburb of Cordova, Tennessee, 
where two 18-hole championship courses and a 
massive new clubhouse were built. 

Perhaps Colonial’s most magical hole, Hole 5, 
secured its place in golf history after former Presi-
dent Gerald Ford made what is still referred to as the 
“Shot Heard ‘Round the World,” a hole-in-one on the 
185-yard par-3 during a celebrity tournament in 1977. 
The magic reappeared just two days later, as Al Gei-
berger shot a round of 59 to come in at 13-under-par, 
an astonishing PGA Tour record that still stands today.

To ensure the story of his course lives on, Robert 
Main, Golf Course Superintendent at Colonial Country 
Club, uses dual-action Solitare® herbicide. Solitare 
knocks out crabgrass, sedges and broadleaf weeds 
with a single, fast-acting application and requires no 
tank mixing. “Solitare gives me excellent control with the 
very first tank and the assurance that I will not be spray-
ing the same area of my course twice.”

GOLFDOM’S HOLE OF THE MONTH IS MADE POSSIBLE BY:

Robert Main, 
Golf Course 
Superintendent

(South Course)

Scan this tag with the Microsoft 
Tag Reader app on your 
smartphone to nominate your 
course for Hole of the Month.

To learn more about 
Solitare® herbicide, visit 
www.fmcprosolutions.com.

Need the mobile app?
Get it free at http://gettag.mobi
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Jones welcomes your e-mail: sjones@questex.com.

Reading Greens
■ Editor’s CommEntary

I 
love all of the myriad awards given out 
in our industry. 

The awards run the spectrum from 
big-shot millionaires getting one more 
pat-on-the-back to under-recognized 
mechanics getting an occasional shout-

out. There are awards for superintendents, assis-
tants, mechanics and chapters.

Heck, there’s even an award for golf course 
dogs. Woof!

I hope you’ll indulge me for wanting to add 
one more award to the mix.

Golfdom has a proud history of being the 
first magazine to cover golf as more than a 
game, but a business. We owe that legacy to the 
magazine’s founder, Herb Graffis. He founded 
and began publishing the digest-sized magazine 
in 1927. If you’ve ever wondered where the 
name Golfdom came from, it was plucked from 
Mr. Graffis’ imagination during the Calvin 
Coolidge presidency.

It is hard to quantify his impact on the busi-
ness of golf. Consider that he founded three 
golf magazines, was co-founder of the National 
Golf Foundation, helped change the name 
from “greenkeeper” to superintendent, founded 
the Golf Writers Association of America and 
was the first writer/editor ever enshrined in the 
World Golf Hall of Fame (1977). 

I don’t want to turn this into a history lesson. 
Dependent on your age, there’s a good chance 
you know more about Mr. Graffis than I do. 
Maybe you even knew him. Herb passed in 
1989, and our paths never crossed. 

Let me sum up what I know about Herb 
Graffis for the young guys out there: Take ‘The 
World’s Most Interesting Man’ from the Dos 
Equis commercials (“Stay thirsty, my friends”) 
and give him a 9-iron. That’s Herb. He counted 
such people as Bobby Jones, Bob Hope and Er-
nest Hemingway friends.

So back to my talk about the need of 
another award in our industry. It’s time for 
Golfdom to give out its own award. And I want 
that award to be in honor of our founder, 
Mr. Graffis. And the award will recognize one 
thing only: the keen skill of being successful in 
this industry.

With the economy down and golf struggling, 

we want to recognize someone who has, through 
forward thinking and action, found a way to 
make their business more successful. This person 
could be anyone — a superintendent, a general 
manager, an assistant, a mechanic.

 I certainly don’t want to step on any toes by 
beating the drum for Herb Graffis. There are 
many of us in golf who would like to, and de-
servedly get to, claim Mr. Graffis as one of their 
own. But the fact that he is the father of this 
magazine makes me feel safe in starting an award 
in his name.

The name? Well, we can’t call it the Herb 
Graffis Award because the PGA of America 
already gives out an award under that name to 
a PGA Section for extraordinary contributions 
in player development by supporting Play Golf 
America initiatives. (Herb was also the president 
of National Golf Day.) 

Let’s call it the Herb Graffis Business Person 
of the Year. I think Herb would approve.

What will the winner get? Golfdom will 
host the winner each year at the Golf Industry 
Show. I also would like to write a cover story 
on the winner each year, detailing what keen 
idea it was that earned the winner this honor. 
That way the idea can be shared throughout 
the Golfdom (thanks, Herb) for the benefit of 
anyone who can successfully apply it.

I’m calling for nominations now. Please go to 
www.golfdom.com/graffis and nominate some-
one you think is deserving of this award. Anyone 
who has saved your company a few thousand 
dollars, made your course more profitable, or 
increased the efficiency of your operation would 
be a great candidate. 

And they would also be the kind of person 
that Mr. Graffis would love to write about.

With the economy 

doWn and golf 

struggling, We 

Want to recog-

nize someone 

Who has, through 

forWard thinking 

and action, found 

a Way to make 

their business 

more successful.

E-mail Jones at sjones@questex.com.

An Award for  
Good Business
B Y  S E T H  J O N E S



Forget blue or red; the vote goes to Emerald® fungicide for the best dollar spot control on turf in 

every region of the U.S. With a single application, Emerald delivers unsurpassed dollar spot control 

for 14-28 days. And use Curalan® fungicide for that second application for economical control of 

dollar spot. For best results, include Emerald in your first application in spring followed by Curalan. 

Then use Curalan followed by Emerald for your last two fungicide applications in fall. 

betterturf.basf.us

Always read and follow label directions. © 2011 BASF Corporation. All rights reserved.
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From the Back Tees
■ OPINION

A
s golf associations come 
together to address is-
sues facing the golf in-
dustry, I’m excited about 
the potential of “We Are 
Golf.” I’m seeing signs of a 

trickle down effect, as evidenced by some state 
allied association activities. 

This year, the Florida Club Managers Asso-
ciation of America’s Southern Region held two 
meetings on Florida’s southwest and southeast 
coasts. During their conferences they held an 
allied association panel discussion on golf issues. 
It was interesting to hear the various topics of 
concern, and it was refreshing when some of 
those issues shared common ground with golf 
course maintenance.

The Hotel and Restaurant Association 
panelist discussed the H-2B workers visa 
issue, which the GCSAA has been tracking, 
along with the National Pollutant Discharge 
Elimination System (NPDES) and Numeric 
Nutrient Criteria. I commented on the fact 
that golf maintenance has other water, fertil-
izer and pesticide issues that clubs should also 
call to the attention of their memberships. 
Members may then be motivated to write 
and call their senators, congressional repre-
sentatives and local commissioners. Members 
certainly have a vested interest in course 
conditions, and they could be important ad-
vocates, building support among their social 
and business contacts.

I also attended two public meetings hosted 
by the Florida Department of Environmental 
Protection in August. One meeting was on 
nutrient standards as Florida deals with EPA’s 
Numeric Nutrient Criteria edict; the other was 
a peer review committee meeting on dissolved 
oxygen (DO) as an indicator of water body 
impairment. They had quite a panel of Ph.D.s 
around the table, including various experts on 
fresh and marine waters in disciplines like ecol-
ogy and chemistry.

What impressed me the most was the De-
partment of Environmental Protection’s use 
of realistic scientific principles to identify and 
correct any impaired waters. One interesting 
fact was that Florida’s and many other states’ 

current DO standard of 5.0 mg/liter of DO was 
based on a study done in Canada in the 1970s. 
The numerical standard was based on the 
study of salmonoid species in Canadian waters. 
Where’s the salmon in the Sunbelt?

Florida’s Department of Environmental 
Protection spent the last 10 to 12 years sam-
pling pristine water bodies and waters near 
population centers. As a result, the department 
has found that Florida’s lakes and streams have 
thriving populations of flora and fauna at aver-
age levels of 2.1 to 2.8 mg/liter of DO.The level 
fluctuates with the seasonal leaf litter, sunlight 
intensity and animal disturbances.

Some city and county officials and members 
of the Sierra Club in attendance were frustrated 
by the amount of time it takes to study and clas-
sify the various water bodies. It takes money to 
monitor, sample, test and compare results while 
state budgets suffer, but we don’t need to rush 
to judgment either.

Back to golf associations and future collabo-
ration. I took the opportunity to congratulate 
the attendees at the CMAA function for their 
aggressive 5-step career education program and 
remind them that superintendents also have 
continuing education requirements to be Class 
A and certified golf course superintendents. I 
said they need to encourage and support their 
superintendents’ dues and education expenses 
and participate at all levels — including local, 
state and national levels. 

Positive, productive meetings of the minds 
take place whenever superintendents and other 
professionals gather and network at meetings and 
events. I look forward to networking with you in 
Las Vegas at the 2012 Golf Industry Show.

It was Interest-

Ing to hear the 

varIous topIcs 

of concern, and 

refreshIng when 

some of those 

Issues shared 

common ground 

wIth golf course 

maIntenance.

Certified superintendent Joel Jackson is Executive 
Director of the Florida GCSA.

Meetings of  
the Minds
B y  J o e l  J A c k s o n



800-253-5296
www.AndersonsTurf.com

When it comes to providing players the greenest, healthiest looking high-quality 

short cut turf, nothing is better at helping you than the A+ Complete Turf 

Health System from The Andersons. We help you get your turf the greenest 

and help you keep it that way the longest.

The A+ System was designed to work both above and below the soil surface to 

maximize performance on the whole plant. The integration of rapid dispersible 

granules – Contec DG® – with our proprietary Foltec® foliar applications delivers the 

long-term nutrients needed to attain and sustain optimum turf health. 

CONTACT YOUR ANDERSONS DISTRIBUTOR TODAY.

PLANT HEALTH/COLOR RATING
The Ohio State University, J.R. Street & D.D. Holdren
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UNIVERSITY TESTED.
       REAL WORLD PROVEN. 

©2011 All rights reserved. 

® Contec DG, Foltec, TNT Ultra and The Andersons are registered trademarks of The Andersons, Inc.

®

U L T R A

GUARANTEED

The Andersons Complete 

TURF HEALTH SYSTEM 

Andersons A+ (DG + Foltec)
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Turf M.D.
■ THE DOCTOR IS IN THE HOUSE

I
t was in the midst of the Civil War 
(1862) when President Abraham 
Lincoln signed the Morrill Act. The 
act provided federal land for sale to es-
tablish and finance public universities. 
With the enactment of the Morrill 

Act, higher education — which at the time con-
sisted of private colleges and universities for the 
elite — changed to a system where the general 
population had university access to education, 
research and something radical at the time that 
we call extension or outreach. The land grant 
mission established within the act is fundamen-
tally about democracy, equality and access.

Established in this country’s most perilous 
time (consider two World Wars, the Great De-
pression, the campus unrest of the 1960s and 
now the global market), the mission or what 
land grant universities do — research, education 
and extension — has not changed. Through its 
existence universities have provided a stabiliz-
ing influence against the latest buzzword, fad or 
slogan — an anchor in a world full of change. 
This stabilizing effect is often reflected in the loy-
alty people have, almost like a religious loyalty, 
toward an institution. We see this loyalty within 
turfgrass programs among golf course superin-
tendents and staff toward their alma mater.

Although what we do essentially remains the 
same, how we accomplish our mission of teach-
ing, research and outreach undergoes constant 
challenge and change both from within and 
outside the institution. From an educational 
perspective the students and their families are 
assuming a greater burden of the educational 
cost, which is probably no surprise to those 
currently paying tuition and housing costs. To 
provide a perspective, in 1985 a student at-
tending The Ohio State University contributed 
roughly 35 percent of the total educational cost, 
while the government, both state and federal, 
provided 65 percent. In 2005, those percent-
ages flip-flopped. The burden no doubt will 
continue to shift more to the student, raising 
the question of affordable access.  

With regard to turfgrass students, rising costs 
along with a downturn in the golf industry is 
reflected in many turfgrass program enrollments 
declining or remaining flat. The availability of 

employment and starting salaries, like most ma-
jors, is a regulating force on student numbers.    

The majority of turfgrass research is con-
ducted at land grant institutions. We have seen 
a steady erosion in state and federal funding 
for science. With the decline in the monies 
provided by state and regional turfgrass foun-
dations, along with reductions in golf related 
funding agencies like the USGA, the type of ap-
plied and basic turfgrass research that has been 
influenced by the turf industry will be guided 
more by government-directed competitive 
funding sources, which may or may not relate 
to industry needs.    

The greatest change and challenge in the land 
grant mission is occurring with extension or out-
reach. The dissemination of information to the 
industry and the public has resulted in a better 
quality of life in general, and specifically a higher 
and environmentally sound quality of turf. That 
this information is “free” is difficult to sustain 
in a current world where everything we do must 
pay for itself. 

For turfgrass programs at land grant institu-
tions and the golf industry, we need to stay 
engaged in determining the needs and means by 
how we can provide a better golf world.  

Whatever the challenges, land grant institu-
tions will play an important role in the golf 
industry due to our inherent comprehensive 
nature. Dr. Roger Geiger, distinguished profes-
sor of higher education at Penn State, stated 
in a recent conference, “I think the distinctive 
mission of land-grant universities is to provide 
access to expertise, which they have developed 
and cultivated.”

Turfgrass  

programs need 

To sTay engaged 

in deTermining 

The needs  

and means  

by how we can  

provide a beTTer 

golf world.

Karl Danneberger, Ph.D., Golfdom’s science edi-
tor and a professor at The Ohio State University 
can be reached at Danneberger.1@osu.edu.

The Challenges of 
Land Grant Schools
B Y  K a r l  D a n n e B e r g e r

Turf School 
StuDY



*Photos used with permission from Pinehurst, LLC.  Images of the golf holes, the PutterBoy® logo and the Carolina hotel are trademarks of Pinehurst, LLC.

Scan QR Code 

with your mobile 

to qualify for 

Golfdom Summit 

today

Pinehurst Resort is a luxury golf resort and National Historic Landmark that features one of America’s greatest 

golf courses, Pinehurst No. 2. Nestled in the sand hills of North Carolina, Pinehurst Resort boasts eight pristine 

courses designed by such legends as Donald Ross, Rees Jones and Tom Fazio. The most famous is Pinehurst 

No. 2, which has hosted several major championships. In 2014 Pinehurst No. 2 will host the U.S. Open and U.S. 

Women’s Open in consecutive weeks. Become part of history and come experience Southern hospitality and 

charm that defines Pinehurst Resort.

Summit for Superintendents 

November 13-15, 2011

Pinehurst Resort

Village of Pinehurst, NC

The FIRST invitation-only, highly focused forum bringing together 

superintendents, suppliers and dealers of products used for the 

operation and design of golf courses. 

Visit www.golfdomsummit.com for more details. 
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TURF SCHOOL 
STUDY

TURF SCHOOL 
STUDY

s state governments through-

out the country slash spending 

to solve huge budget shortfalls, 

some entities, such as school districts, 

are experiencing sudden, drastic cuts. 

They’re being shocked to the core. Every-

thing states support financially is being scrutinized.

Much like school districts, st
ate universities haven’t 

been able to avoid the knife. For example, Pennsylva-

nia Governor Tom Corbett proposed to cut Penn State 

University’s funding by more than 50 percent. When 

the dust settled, the school took a hit of 19 percent, to 

the tune of about $68 million. Penn State was forced to 

cut expenses, including a significant reduction in staff, 

and raised tuition by 3 to 5 percent. In the past 10 years, 

tuition at the school has increased by 110 percent. 

However, the school’s robust turfgrass program 

has been funded steadily, although there have been no 

increases in the past 10 years, says Peter Landschoot, 

Ph.D., a professor in the department of crop and soil sci-

ences. The university has been able to grow because of an 

increase in enrollment and a better reco
rd of obtaining 

grants and private donations, Landschoot says.

Reducing funding for higher education has been 

going on for more than six years in New Jersey, says 

         With dwindling support 

from the outside, 

state turf schools 

  are forced to rethink

              
 how they operate. 

                       B Y  J O H N  W A L S H
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Continued on page 20

Rutgers University’s funding, as a whole, has 
been cut about 8 percent each year. And the 
total dollar amount for turfgrass research from 
the state this year is the same as it was in 1994.
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Bruce Clarke, Ph.D., vice-chair of 
the department of plant biology 
and pathology at Rutgers Univer-
sity. The university’s funding, as a 
whole, has been cut about 8 per-
cent each year. And the total dol-
lar amount for turfgrass research 
from the state this year is the 
same as it was in 1994.

“This year is the first year 
we’re getting the same as we did 
the previous year,” Clarke says. 
“The bleeding has stopped.”

Rutgers also is receiving 
less grant money from the 
GCSAA and USGA. 

“The GCSAA hasn’t had funding for research 
in two years,” Clarke says. “It isn’t entertaining 
new proposals because the economy in New Jer-
sey isn’t all that great.”

At its high-water mark in 2008, the GCSAA 
funded (via the Environmental Institute for 
Golf) $270,000 to turfgrass research. This 
year, the GCSAA can only provide $40,000 
to invest in research.

Closing time
An even more extreme example is the clos-
ing of the Turf Pathology Diagnostic Labo-
ratory at University of California-River-

side in March after years of state cuts.
“The state is $30 to $40 million 

in debt — we knew we were in bad 
shape,” says Frank Wong, Ph.D., who 
used to manage the lab. “We’d been 
suffering for the past few years. The 

new governor, Jerry Brown, cut education. The numbers are 
funny because they change every month. But at the end of the 
day, there’s less state funding for applied turfgrass research.”

There’s been a steady degradation of state funding in Cali-
fornia during the past several years. When Wong first arrived at 
UC-Riverside, he hired a research technician, which was bud-
geted at $50,000. Then the state cut that amount bit by bit, and 
over nine years, the various cuts equaled the cost of a person.

“That makes it difficult to quantify in the operating budget 
because it’s not immediate,” he says.

Wong, who has since taken a position with Bayer Envi-
ronmental Science (see sidebar, page 22), used various funds 
for the lab in addition to the state’s, and when one particular 

State universities are a vital component to 
the success of many golf courses through-
out the nation. Pictured clockwise from 
top, field days at such schools as Iowa 
State, North Carolina State, Kansas State 
and Ohio State help superintendents learn 
of regional problems and solutions.



Reduced Funding

Continued from page 19
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source fell apart, everything crumbled. Wong needed at least 
$80,000 to keep the program operating. He was receiving 
$25,000 from the state and $40,000 from businesses in the in-
dustry, but he still needed to fill a $40,000 gap. 

“You don’t have any flexibility with funding with that kind 

of service,” he says. “The market in California 
for diagnostics differs from the East Coast be-
cause disease pressure is less. I’d get 400 to 500 
requests a year — and the true cost per sample 
is $250.”

Wong says universities need to restructure 
revenue streams and operate like businesses, 
which is different than the old days when labs 
acted as a public service because of state and 
federal support.

Superintendents in California aren’t happy 
about not having a local diagnostics resource, 
Wong says, adding there were large numbers of 
superintendents who said they’d give him any-
thing he needed to keep the lab open because 
it represented more than just diagnostics, and 
there were other superintendents who asked, 

“OK, who do I send my samples to now?”
Sending samples out of state to be diagnosed can be done, 

but it’s not the best option because out-of-state labs don’t know 
local climates as well as the locals, Wong says.

Wong says, historically, California has been a state that 
doesn’t have a history of funding comparable to New Jersey, 

At its high-water 
mark in 2008, the 
GCSAA funded (via 
the Environmental 
Institute for Golf) 
$270,000 in 
turfgrass research. 
This year, the GCSAA 
has $40,000 to invest 
in research.


