


IT WASN’T HARD TO SEE how the Golf Industry Show was 
going. The look on the faces of the GCSAA brass said it all.

With only an hour until the show closed, a group of 
GCSAA board members assembled near the center of the 
trade show. The group was laughing and smiling, sharing a 
moment of satisfaction as well as relief. “There’s the story,” 
Peter Grass, CGCS, a GCSAA director and the superinten-
dent at Hilands Golf Club in Billings, Mont., said. “No one 
has had a single bad thing to say about the show.”

Indeed, it seemed everyone was smiling at the 2011 Golf 
Industry Show in Orlando. And for good reason: the show 
actually saw a 4 percent raise in attendance and an 11 percent 
increase in qualified buyers, something exhibitors definitely 
noticed. Overall attendance was 14,781, with 5,752 of those 
people labeled as “qualified buyers.” 

But the show was visibly smaller from a square footage 
perspective, measuring 180,000 square feet, a drop of 4 per-
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The common thought at  
the 2011 GIS: the show 
was smaller, but better.
B y  S e t h  J o n e S ,  e d i t o r  i n  C h i e f

      More
LESS IS

Golf industry 
Show // reCAP
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THOSE HALCYON DAYS
Comparing the last two times the Golf Industry Show was in Orlando

 2008 2011

Attendance 22,027* 14,781**

Qualified Buyers 10,553 5,752

Exhibitors 965 551

Square footage 300,900 sq. ft. 180,000 sq. ft.

* GCSAA only, excludes allied associations     ** Includes GCSAA and NGCOA

SOURCE: GCSAA

GCSAA’s 2011 Old 
Tom Morris Award 
winner, Nick Price, 
was on-hand to  
accept his award.
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Algae Control Without Chemicals!

1-866-KO-ALGAE
(1-866-562-5423)

sonicsolutionsllc.com

JOIN THE CLUBS!

Safe for fish, plants, 
or other aquatic life!

BEFORE AFTER

Algae Control 
Without Chemicals!

“SonicSolutions is a major component of our pond management 
strategy. For the past several years our irrigation pond has stayed 
algae free. Using SonicSolutions has helped us obtain certification 
status with the Audubon Cooperative Sanctuary Program.

Matt Ceplo, Superintendent, Rockland Country Club, Sparkill, NY

Within a week or two after start up, the algae in the pond died. 
Since then, the pond has remained algae free. It is now the cleanest 
of our six ponds without the use of any chemical algaecides!
Michael J. Rohwer, Superintendent, Shadowridge Country Club, Vista, CA

I installed the SonicSolutions units when my ponds already had 
algae in them. I was completely surprised how quickly they killed 
the algae and helped to significantly lower my chlorophyll levels!

Gonzalo Vargas, Coco Beach Golf Resort, Rio Grande, Puerto Rico

We are extremely happy with our SonicSolutions devices. Our algae 
problem was quite extreme and the results were both immediate 
and long lasting.

Bob Gibson, Snow Creek Golf Course, Mammoth Lakes, CA

SonicSolutions was not only the most environmentally friendly way 
to rid our pond of algae, it was also the most cost-effective too.

Phillip J. White, Crofton Country Club, Crofton, MD

“

“

“

n  Green Solution - No chemicals 
n  Low Maintenance - Simple to use
n  More than 2000 units in use
n  Cost Effective - Uses less than 10 watts 
n  Solar power units available 
n  Ask us about our 3-Month Rental Demo

”

”

”

”

”

“

cent from 2010 in San Diego. It was easy to gaze across the 
floor and see both ends clearly. Previously, the end of the 
trade show was beyond the horizon, but not this year.

And though there was much to smile about at the 2011 
GIS, it was still a far cry from the last time the GIS was held 
in Orlando in 2008 (see chart). But it seems no one expects 
those numbers any more.

Reinie Drygala, man-
ager, lawn care and agricul-
ture sales for Civitas fungi-
cide, said the show traffic 
exceeded his expectations.

“The amount of people 
who came by was great,” 
Drygala said. “The attitude 
I saw of the individuals was 
that we’re starting to turn 
things around… we’re not 
out of the woods yet, but 
we’re definitely looking up.”

Tim Kennelly, superin-
tendent at Baltimore Country Club, had missed the last two 
shows, but was happy with what he saw in Orlando.

“This show is a lot smaller than the last time I came, but 
bigger isn’t always better,” he said. “I had meetings with 
Bayer and Syngenta, and it was easier to get around to them. 
Before, you couldn’t cover the entire place.”

New GCSAA CEO Rhett Evans was thrilled with the way 
the show was winding down. In previous years, the trade show 
floor would become a ghost town in its waning hours. “Here 
we are at the end of the trade show, with only an hour left, 
and we still have a lot of traffic,” Evans proudly told Golfdom.

Adam Manwarren, product manager, turf and ornamen-
tal for FMC, thinks the smaller trade show floor directly 
helped the traffic in the FMC booth.

“Our booth traffic was as much as I’ve ever seen,” he said. 
“I liked it that the show was smaller… we didn’t have any less 
booth space, and it seemed that people were always in our 

Continued on page 34



booth. I think last year in San Diego, the show was so big, 
people just stopped halfway through.”

So things seem to be looking up, if ever so slightly, for the 
Golf Industry Show. But 2012 will have new challenges for 
the GCSAA: the show is later than usual (Feb. 29-March 1) 
and it’s in Las Vegas, a fun location for sure, but one with the 
stigma that “what happens in Vegas stays in Vegas,” which is 
the opposite of what a successful trade show is about.

“It’s a bit far for people on the east coast, and the show is 
later in the year — by early March there is a whole slew of golf 
courses already in season," Drygala 
said. "Superintendents might not be 
able to pull away for the show because 
their course is greening up.

“But it is an exciting location, and 
we’re still going because it is such an 
important show.” ◾

Continued from page 33
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T o really grow the game, golf has to change the 
game — and public perception.

Such is the opinion of Judy Rankin, World Golf 
Hall of Fame member and television golf commentator. 

Delivering the keynote at last month’s Golf Industry 
Show in Orlando, Rankin said the game would benefit 
greatly if it embraced a new perspective on both nine-
hole and women golfers.

“We tend to think of nine-hole golfers as … well, 
bad … or old — or both,” Rankin said. “But many 
of today’s great golfers love to get away and play a 
quick nine holes. We need to truly embrace nine-hole 
golf as a solid, equally respected alternative for a sig-
nificant portion of our population, especially in today’s 
time-starved society.”

STRENGTHENING         OUR LINKS 
Rankin’s GIS keynote identifies  
two growth opportunities for golf
By Mar ty  Whi t fo rd ,  Cont r ibut ing  Ed i to r

For more GIS  
coverage, including  
an interview with  
Nick Price and a story 
on the traits of great 
leaders and teams,  
visit www.golfdom.com

Golf Industry 
Show // RECAP
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 Complete Line of Irrigation Hose
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STRENGTHENING         OUR LINKS 
Rankin got some loud cheers when she said, 

“You’ll be happy to hear I’m the only golfer who 
does not consider herself an architect.” However, 
she did offer a few growth tips that touch upon 
course construction.

Moving women’s tees closer to the pin helped 
some, but Rankin said there remains a 13-stroke gap 
between the average woman’s and man’s handicaps.

“Most women do not want their tees moved up 
further,” Rankin noted. “Length and par are what keep 
most women from playing the game of golf more 
regularly. Less than 20 percent of women can reach 
greens in regulation.

“You have to reach a goal once in a while — and 
not just once every five holes — to be driven to 
continue to pursue that goal,” she added. “Make 
no mistake: Women are every bit as competitive as 
men. We just need to explore and embrace new 
ways to help women regularly rise to the occasion. 
Then, together, we’ll all rise.” ◾

Judy Rankin made 
good on her promise 
to attend the 2011 
GIS after a family 
illness caused her to 
miss the 2010 GIS.
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*Photos used with permission from Pinehurst, LLC.  Images of the golf holes, the PutterBoy® logo and the Carolina hotel are trademarks of Pinehurst, LLC.

Scan QR Code 

with your mobile 

to qualify for 

Golfdom Summit 

today

Pinehurst Resort is a luxury golf resort and National Historic Landmark that features one of America’s greatest 

golf courses, Pinehurst No. 2. Nestled in the sand hills of North Carolina, Pinehurst Resort boasts eight pristine 

courses designed by such legends as Donald Ross, Rees Jones and Tom Fazio. The most famous is Pinehurst 

No. 2, which has hosted several major championships. In 2014 Pinehurst No. 2 will host the U.S. Open and U.S. 

Women’s Open in consecutive weeks. Become part of history and come experience Southern hospitality and 

charm that defines Pinehurst Resort.

Summit for Superintendents 

November 13-15, 2011

Pinehurst Resort

Village of Pinehurst, NC

The FIRST invitation-only, highly focused forum bringing together 

superintendents, suppliers and dealers of products used for the 

operation and design of golf courses. 

Visit www.golfdomsummit.com for more details. 
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n a “Saturday Night Live” 
skit, Christopher Walken, 
portraying music producer 
Bruce Dickinson, demands 
more cowbell from the Blue 
Oyster Cult on their song 
“(Don’t Fear) the Reaper.” In 

fact, Walken has a fever, he says, and “the 
only cure… is more cowbell.”

The same thing could be said about su-
perintendents and their hunger for infor-
mation on hybrid mowers. The only cure? 
More hybrid... information.

Want an example? At the Jacobsen web-
site, the company has created a cost savings 
calculator (available at http://www.jacobsen.com/
eclipse-calculator) that demonstrates how much 
money the company believes a superinten-
dent could save by running Jacobsen’s Eclipse 
322 riding greensmower over a regular gas 
triplex mower. According to Jacobsen, that 
calculator gets 60,000 views a month.

Even if there’s one really sad and bored 
superintendent out there clamoring for the 
Eclipse 322 so badly that he alone is ac-
counting for half those hits… that’s still a 
lot of interest every month displayed by the 
industry.

“Years ago superintendents were leery (of 
hybrid technology) because of reliability. The 
technology wasn’t available to make a good 
system yet,” says Helmut Ullrich, Toro’s se-
nior marketing manager for greensmowers. 

“Today, the technology is here. Also, people 
are more concerned about the environment 
– even more so than they were just three years 
ago. Now? It’s ‘hybrid-hybrid-hybrid.’ ”

Big three agree
There’s a lot of competition for a superinten-
dent’s dollars across the golf landscape, but 
especially between the big three – Toro, John 
Deere and Jacobsen. So it makes sense that at 
times, these three companies don’t see eye-to-
eye-to-eye. 

But when it comes to the importance of 
hybrid equipment to the industry, the com-
petitors in green and orange agree with their 
colleague in red.

“It’s a huge deal, a huge investment has 
gone into this,” says Peter Driver, PR offi-
cer for Ransomes Jacobsen. “We know what 
times are like in the golf course industry. This 
is the drive to make it less expensive for super-
intendents to run their equipment.”

“It’s a key innovation in our industry,” says 
Tracy Lanier, product manager for reels for 
John Deere Golf. “It’s about solving problems 
for our customers, things they deal with on a 
regular basis.”

And they also agree that this technology is 
just going to keep improving over the years.

In just the last 
three years, 
the demand 
for hybrid 
greens  
mowing  
technology 
has shot off 
the charts in 
the industry.

 HUNGRY
 FOR 
Hybrids



“We think the technology can only 
get better,” Driver says. “The better tech-
nology will come when the car industry 
develops better batteries – lithium batter-
ies – for their purposes. All of us, the big 
three, we don’t build enough to warrant 
taking (battery) technology forward, we 
have to use the technology as it comes 
down the stream. As batteries get better, 
we’ll see better equipment.”

So now that we’ve covered what these 
three companies agree on, let’s take a look 
at some of the things they plan on show-
ing off this year in the riding greensmower 
category. And what the heck, let’s stir the 
pot a little while we’re at it, and share 
something these three don’t agree on.

JOHN DEERE
Riding hybrid greensmower: 2500E E-Cut 

They want you to know: The 2500E E-Cut 
has a new alternator that powers the elec-
tric drive cutting units. In comparison 
with previous models, the alternator has 
increased to 100 amps, improving the 
overall efficiency of the machine. The new 
alternator increases the amperage available 
for the reel circuit while maintaining ex-
ceptional fuel efficiency. And, with im-
proved radiator fan cooling-to-speed ratios 
on all 2011 model riding greens mowers, 
the overall noise levels have decreased even 
more for both operators and bystanders.

A word from the expert: “The technology 
is still relatively new. We’ve had (hybrid 
mowers) out there for five to six years 
now. Still, a lot of customers are just now 
starting to look at it as an option for their 
golf course,” Lanier says. “We targeted 
the reel drive circuit for electrical power. 
The reason we did this is because the ma-
jority of your leak points are in your reel 
circuit, so by removing that aspect from 
the machine, you’ve taken 102 potential 
leak points off your machine. The pay-
back to the customer is, they’re not pay-
ing as much up front (for the mower).”

Friendly fire: “You’re always looking at 
your competitors to see what they’re 
doing and how you’re stacking up against 

them,” Lanier says, adding that John 
Deere was the first company to bring a 
hybrid mower to the industry. “With us 
being the first ones to the market with 
this, I feel the other companies are look-
ing at us to set the direction as far as in-
novation goes. And so far, we have been 
setting the direction.”

Futurecast: “Currently, we’re the only 
manufacturer with three different hy-
brid product line-ups including: walk-
ing greens mowers, riding greens mowers 
and fairway mowers. And John Deere is 
the only one offering riding fairway 
mowers,” Lanier says. “We’re always 
working on new products, but as we’ve 
shown, hybrid technology is a direction 
we’ve been pursuing. I would expect to 
see more from us in the future.”

THE TORO COMPANY
Riding hybrid greensmower: 
Greensmaster TriFlex Hybrid 

They want you to know: Toro says their 
Greensmaster TriFlex Hybrids are the 
first riding greensmowers to truly cut 
with the precision of a walker. The 
company took the capabilities of the 
Flex walk-behind mower and developed 
a new suspension system for their triplex 

Hungry for Hybrids

Continued from page 37
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The John Deere 2500E 
E-Cut comes with an 
improved alternator 
and reduced sound.
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Get the  IMPERMEABLE  barrier!
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the NEW

Air Flow 

System! Not just another Turf Cover! 

Minimizes temperature fluctuations  •  Protects from ice damage, crown hydration and desiccation

Lightweight and durable for years of easy installation & storage
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models. The TriFlex Hybrid models feature an all-electric 
reel drive system that virtually eliminates hydraulic leaks and 
delivers ample horsepower to handle a broad range of cutting 
applications. Also, the traction unit is equipped with tool-free, 
quick change cutting units so it can be converted for spiking, 
thatching or verticutting in just a few minutes. 

A word from the expert: “Toro did not develop all new greens-
mowers and make them electric or hybrid simply to say 
that we had electric or hybrid models. The goal, as articu-
lated by customers, was to improve cutting performance,” 
says Bob VandenBoom, senior marketing manager for The 
Toro Co. “The heart and soul of cutting performance on 
a riding mower starts with the suspension. This cutting 
system is articulating. It follows the contours of the green. 
The lift-in-turn feature that is integrated with the suspen-
sion system also acts to eliminate step-cutting or triplex 
ring on clean-up passes.”

Friendly fire: “Toro is the clear market share leader in both the 
walking and riding greensmower categories,” Ullrich says. “We 

Continued on page 40
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Helmut Ullrich, Toro, 
says, “Unless you do it 
right you give (hybrid 
tech) a bad name.”



cannot afford to slip in our market position. We listen to cus-
tomers and we learn from competitive mistakes. We stay focused 
on delivering high performance and great value — even though 
we may be perceived, at first, as being pricey.”

Futurecast: Toro is visiting 16 cities on their “Master of the 
Greens – U.S. Tour” from now until July. “We’re on a mission 
right now on the Greensmaster tour,” Ullrich says. “To educate 
our distributors and customers on the outstanding performance 
of this equipment.” To see a tour visit near you, go to www.toro.
com/masterthegreens. 

JACOBSEN
Riding hybrid greensmower: Eclipse 322

They want you to know: The Eclipse 322 is the industry’s only 
100-percent hydraulic-free riding greens mower, with full 
electric traction drive, lift/lower reels and steering. The mower 
allows superintendents to program and set the frequency of 
clip to their liking, assuring a consistent cut regardless of dif-

ferent operators. Individual reel control allows each reel to 
be lifted independently. An ergonomically designed cockpit 
with swing-out armrest controls and LED lights improves 
operator comfort and visibility.  

A word from the expert: “We can lift (reels) independently – a 
machine can go around with all three reels on the ground, or 
one or two, to do a clean-up pass. That’s a feature no one else 
has,” Driver says. “Superintendents don’t want hydraulic oil 
anywhere near their greens. You know exactly what happens 
when a machine gets a hydraulic leak.”

Friendly fire: “I’m going to say we’re ahead of the (hybrid) game. 
Our two main competitors both have hybrid machines, there’s 
no doubt about it, but ours just uses an engine, a generator and 
electricity, while theirs still retain hydraulic oil to raise their 
reels and to drive the machine,” Driver says. “They’ve retained 
hydraulics, they’ve gone down that route, we’ve stayed with 
a completely electrical drive system. That’s the difference.”

Futurecast: “We will continue to develop technology for super-
intendents that solves their everyday problems. Our product 
managers and design engineers, both in the USA and in Eu-
rope, continue to listen to the customer and produce products 
that meet, and often exceed, the needs of the end user.” ◾
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Hungry for Hybrids

Continued from page 39
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Jacobsen’s Peter 
Driver says the next 
step for hybrids is  

improved battery tech.


