Dedicated to fighting evils,
StressGard™ Formulation Technology never rests.

Protect your course with the most powerful technology out there. When it comes to overall plant health,
Bayer fungicides with StressGard™ Formulation Technology give you control when it matters most. We've developed
these products to work at a cellular level, strengthening turf and fighting against evil stressors like heat, drought

and traffic. Anytime. Day or night. So you can sleep better knowing that you have the strongest, healthiest turf and
happy golfers. At Bayer, we know you go above and beyond for your course. We have a technology that does too.
To learn more about how you can ensure great playing conditions, visit BackedbyBayer.com/StressGard.

B
Bayer Environmental Science
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Our five quality fungicides with StressGard Formulation Technology are proven to have
preventive and curative properties against disease.

Tartan® | Chipco Triton®Flo | Interface® | Chipco® Signature™ | Reserve®

Bayer Environmental Science, a division of Bayer CropScience LP, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709.
1-800-331-2867. www.BackedbyBayer.com. Chipco, Chipco Triton, Interface, Reserve and Tartan are registered trademarks of
Bayer. StressGard and Signature are trademarks of Bayer. Not all products are registered in all states. Always read and follow
label instructions carefully. © 2011 Bayer CropScience LP.
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As plant health gains

traction in the industry, The above photo celebrates

. . the environmental efforts at
superintendents gain Stane Creek GC, where David
knowledge on the subject. Phipps s superintendent.

By Anthony L. Williams, CGCS, CGM

Dr. Beard’s
Crystal Ball

Dr. James B. Beard, director and
chief scientist at the International
Sports Turf Institute, looks at
professional turf’s future and its
humble beginnings. By Ron Hall
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6 Reading Greens

I’'m Pro-Passion,
Anti-Apathy

12 From the Back Tees

The More You Know
the More You Grow

14 Turf M.D.

Activating the
Plant’s Defenses

40 Shack Attack

Taking a Step Back

8 Off the Fringe

Golfdom archive to be
available online; opportuni-
ties abound for supers,
assistants.

33 Clark Talks Turf
Clark Throssell, Ph.D.,
discusses anthracnose
with Rutgers professors
Bruce Clarke, Ph.D., and
Jim Murphy, Ph.D.

Turfgrass Trends

This month, Golfdom’s practical
research digest looks at wetting
agents and monitoring techniques
for the annual bluegrass weevil.
See pages 35-39.

Online Exclusive

Stop by the Golfdom Daily at

www.golfdom.blogspot.com

to read our interview with Dr.
Frank Wong, who recently accepted a
job with Bayer in Washington, D.C. Why
did he move across the country? Would
you believe it’s a love story? It is, and
you can read it on the blog. Also, in July
the Golfdom staff will be reporting live
from Husqvarna and Bobcat demos,
as well as from the PGA Tour’s John
Deere Classic.
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Narm-Weather

Weeds

Spurge, knotweed and clover are no match for the
power of Surge® Broadleaf Herbicide For Turf.
ERergized with sulfentrazone, Surge has the power
and’speed to knock out tough broadleaf weeds fast.
And itieven suppresses yellow nutsedge! Visual
results q 48 hours!

Your members will be pleased with the speed and
, performance. You'll be pleased with the economy
of Surge’s water-based amine formulation!

|} Put the power of Surge to
- work for you this year!

J Energized with Sulfentrazone
¥ Warm Weather Weed Control
f Rain-Fast in Just 6 Hours

¥ Yellow Nutsedge Suppression
f Labeled for Centipedegrass

f Low Odor
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Surge;is a registered trademark of PBI- Gordon Corporatlon
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DWARF BERMUDAGRASS

Over the last 14 years, over 300 courses have had their greens
converted to CHAMPION by Champion Turf Farms

AFFORDABLE

Savings of hundreds of thousands of dollars compared to conventional reconstruction

MINIMAL DOWNTIME

We routinely get-courses back in play in less than 2 months — minimizing the greatest cost of
performing a renovation — loss of play

INCREASED ROUNDS

Most of our clients report significantly increased numbers of rounds/increased revenues after
converting their greens to Champion

AGRONOMICALLY SOUND

We have identified the rootzone properties that work best with the growth habit of Champion
and we test your existing greens to compare against these parameters

GUARANTEED RESULTS

We conduct the necessary evaluations and testing as well as performing every installation
ourselves to ensure your successful outcome

LONG TERM SUCCESS

Greens we installed over 14 years ago have retained their purity and still perform well today

THE BEST PUTTING SURFACE

No other bermudagrass can create the same ball roll as Champion. The growth habit of
Champion combined with the correct system of agronomic management allows you to have
putting surfaces that are second to none.

1-800-463-TURF (8873)

Specializing in
Bermudagrass Greens M www.championturffarms.com

since 1966 TURF FARMS o i e n it




Il EDITOR’S COMMENTARY

fter four years, Parker and I
are on a first-name basis.

Parker — a Jehovah’s Wit-
ness — visits me about once
a month, always on a Satur-
day. He’s always in a black
suit, Bible in hand. He always brings a different
friend along with him.

My neighbors might think I'm weird for
giving him the time to talk to me about his
beliefs. But I like Parker, even though I'm not
really into his message. I like that he’s so passion-
ate about his beliefs that he feels compelled to
knock on a stranger’s door.

I'm intrigued by passionate people — even
when they interrupt my golf watching. (I think
somehow Parker knows not to knock during
any of golf’s majors, thankfully.) It doesn’t mat-
ter if the topic is religion, politics or bentgrass
greens — when a person is passionate about a
topic it draws me in.

When I first read this month’s cover story,
written by superintendent Chris Sorrell, I
knew what I was reading was written with
passion. In my mind, Sorrell was furiously
pounding the keys to his computer as he wrote
the piece. The first draft of his story was titled
“Come Out Swinging,” if that gives you an
idea of the fury I'm talking about. By the end
of the story, I was ready to fight someone... or
at least angrily jaywalk.

I didn’t necessarily agree with everything he
was writing, but it’s not about agreement. I was
drawn in by his passion for defending his indus-

try against the close-minded.

Sorrell argues that superintendents need to
be proactive and aggressive when it comes to
close-minded environmentalists. His piece —
which I hope you enjoy, or at least agree is writ-
ten with passion — begins on page 23.

I’'m sure some Golfdom readers will disagree
with a few of the ideas Chris is espousing. But
that’s good. That’s also passion.

I¢’s apathy that’s the enemy.

Don’t get me wrong, I understand that mis-
placed passion has caused wars, deaths and de-
struction. But properly directed passion is what
changes the world for the better.

Chuis is a hard-working superintendent at
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I’m Pro-Passion,
Anti-Apathy

IT DOESN'T MATTER
IF THE TOPIC IS
RELIGION, POLITICS

OR BENTGRASS
GREENS — WHEN
A PERSON IS
PASSIONATE
ABOUT ATOPIC IT
DRAWS ME IN.

Eagles Ridge Golf Club in Curwensville, Pa. I've
only met him in person once, at the 2011 GIS
in Orlando. Since he sent me this story, I've also
published a few of his writings on the Golfdom
Duaily blog at www.golfdom.blogspot.com. One was
titled “The Sharp Park Drama Makes My Head
Want to Explode.”

Yeah, Chris always seems to write with a little
anger. I like that.

What are you passionate about?

I’m passionate most of all about my family.
My wife and I are expecting our second child in
October. I'm also passionate about Kansas bas-
ketball, live music and recently... this magazine.

When people have passion, it gives them zest.
That makes me want to listen, like to my reli-
gious friend Parker.

If you are passionate about something in
our industry and want to write about it, send
me an email (sjones@questex.com) and tell me
your idea. It doesn’t have to be a fully formed
story yet. It might be something we could
eventually publish in the pages of Golfdom. 1
want to promote a diverse audience of super-
intendents and their voices — although please
keep in mind that pages are limited and we
can’t publish everything.

But no one knows the industry better than
you, and I always enjoy hearing what a passion-
ate superintendent has to say about his or her
industry. I'm also interested in creative ways
superintendents are solving problems. Odds are
if it interests you, it interests me, and I want to
hear about it.

And just like when my Jehovah’s Witness
pal Parker stops by, 'm all ears. Let’s talk about
your passion.

E-mail Jones at sjones@questex.com.



Fairways that look so good your
golfers will want more of them.

ormulated to bring greens-grade

ts broad-spectrum control offers

the difficult turf diseases, including

, and gray leaf spot. The expanded

scape ornamentals. With contact and

as well as the active ingredients found in both
il® B er MAXX® fungicides, Concert Il
rways the care they deserve.

w Concert|l BB

Fungicide

www.greencastonline.com/Concertll

©2011 Syngenta Crop Protection, LLC, 410 Swing Road, Greensboro, NC 27409. Important: Always read and follow label instructions before buying

or using these products. The label contains important conditions of sale, including limitations of remedy and warranty. Banner MAXX®, Concert®,
Daconil®, and the Syngenta logo are registered trademarks of a Syngenta Group Company.
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Golfdom Archive to
be Available Online

What would Herb Graffis, founder of
Golfdom magazine, think about this?

The entire catalog of Golfdom —
from its inception in 1927 to this issue
— will soon be available in a search-
able online database. The project is a
collaboration with Michigan State Uni-
versity’s Turfgrass Information Center
(TIC) and is already taking shape now
at http://tic.msu.edu.

“Golfdom has long served the golf
course professional, and having the
complete back run available online
will provide a comprehensive look at
operations and maintenance practices
reaching back into the 1920s,” Pete
Cookingham, head of Michigan State
University Libraries’ TIC, says. “This
project will enable Turfgrass Informa-
tion File users to search or browse
thousands of articles, and link to the
digital copy. Golfdom copies have been
handed down like inheritances, and
now that wealth can be available to all.”

“As a collector of Golfdom back is-
sues myself, | find this project extremely
exciting,” says Patrick Roberts, Golf-
dom’s publisher. “We’re very proud
of the Golfdom brand, and what it has
meant to the industry over the years. |
think readers will appreciate being able
to go back and find old articles, many
of which are still pertinent today.”

The Turfgrass
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NEWS WITH A HOOK

Superintendents listen and learn at
W the 2010 Syngenta Business Institute: =

o A

Opportunities Abound
for Supers, Assistants

he golf season is in full
swing, but professional
development opportunities

later in the year for superintendents
and assistants are beckoning now.

To only name a few, the Syn-
genta Business Institute, the Green
Start Academy, and our own Golf-
dom Summit are currently taking
applications.

The third annual Syngenta Busi-
ness Institute is a four-day program
designed to grow the professional
knowledge of superintendents and
assist them with managing their
courses. The event takes place Dec.
5-8 in Winston-Salem, N.C. Super-
intendents can fill out the application
by visiting www.greencastonline.com/
GolfMarketindex.aspx?market=2.

For assistant superintendents, the
sixth annual Green Start Academy,
co-hosted by John Deere Golf and
Bayer CropScience, takes place Oct.

5-7 in Clayton, and Fuquay-Varina,
N.C. The event features lectures,
round-table discussions, networking
and best practices exchanges. Assis-
tants can apply for the event at www.
BackedByBayer.com/GreenStartAcademy.

And we would feel remiss not to
mention our own event, the first ever
Golfdom Summit for superintendents,
hosted at the Pinehurst Resort in the
Village of Pinehurst, N.C., Nov. 13-
15. Superintendents can apply by visit-
ing www.GolfdomSummit.com or by scan-
ning the QR code on the next page.

Though turf professionals are
busy with the season, previous at-
tendees promise the events are worth
the time.

“(The Syngenta Business Insti-
tute) delivered a unique and vital
educational experience,” Tom
Breiner, superintendent at Fiddler’s
Elbow CC in Far Hills, N.]J., said of
last year’s event.

PHOTO COURTESY: SYNGENTA



November 13-15, 2011
f Pinehurst Resort
J Village of Pinehurst, NC

Summit for Superintendents

The FIRST invitation-only, highly focused forum bringing together
superintendents, suppliers and dealers of products u
operation and design of golf cour :

-

Visit www.golfdomsummit.com for s

s
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Scan QR Code
with your mobile
to qualify for
Golfdom Summit
today
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Pinehurst Resort is a luxury golf resort and National Historic Landmark that features one of America’s greatest m L STB
golf courses, Pinehurst No. 2. Nestled in the sand hills of North Carolina, Pinehurst Resort boasts eight pristine NEHUR
courses designed by such legends as Donald Ross, Rees Jones and Tom Fazio. The most famous is Pinehurst 1 8 9 5
No. 2, which has hosted several major championships. In 2014 Pinehurst No. 2 will host the U.S. Open and U.S.
Women’s Open in consecutive weeks. Become part of history and come experience Southern hospitality and
charm that defines Pinehurst Resort.

*Photos used with permission from Pinehurst, LLC. Images of the golf holes, the PutterBoy® logo and the Carolina hotel are trademarks of Pinehurst, LLC.



Only Solitare® takes on crabgrass, sedges and broadleaf weeds with
no tank mixing required.

When multiple weeds gang up on you, there’s just one solution you need in your corner: Solitare®
herbicide from FMCProfessional Solutions.Solitareistheonlyall-in-one postemergence treatment
designed to help you control crabgrass, sedges and tough broadleaf weeds allinasingle, fast-acting
application.

Dual-action Solitare controls or suppresses over 60 weeds without the hassle and cost of tank
mixing. Underground, Solitare fights seeds and tubers to reduce weed populations this season
and next. For more information on Solitare herbicide, visit www.fmcprosolutions.com or contact
your FMC Market Specialist or local FMC Distributor.

*MC

Always read and follow label directions. FMC and Solitare are trademarks of FMC Corporation. ©2011 FMC Corporation. Al rights reserved.
For complete promotional details, visit www.fmcprosolutions.com or contact your FMC Market Specialist or local FMC Distributor.



