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Develop An Earth-Friendly 
Fertilizer Program.
Visit us at booth #1419 at the  
Golf Industry Show in Orlando.

See reverse side.



We Can Help You Reduce Your Fertilizer Costs and 
Discover Smarter Ways to Make the World Greener.

888.757.0072 
www.agriumat.com

Smart, environmentally friendly fertilizers from Agrium Advanced Technologies

©2011 Agrium Advanced Technologies (U.S.) Inc. NITROFORM, NUTRALENE, POLYON and XCU are all trademarks owned by Agrium Advanced Technologies (U.S.) Inc.  
AGRIUM ADVANCED TECHNOLOGIES, DURATION CR and SMARTER WAYS TO GROW are trademarks owned by Agrium Inc.

We want to introduce you to our newest innovation, DURATION CR® 
micro- and mini-sized fertilizers and Spread it & Forget it. These new 
controlled-release products can lower your fertilizer costs and improve 
the health of your turf while minimizing leaching and nutrient loss. 

We’re working to help make the world a greener place, one beautiful 
golf course at a time. 

Controlled-Release Fertilizer

Controlled-Release Fertilizer
Slow-Release Fertilizer Slow-Release FertilizerSlow-Release Fertilizer

Visit us at booth #1419  

at the GIS in Orlando, FL. 
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GIS

2011

Dr. Throssell’s 
Top 10 Must Do’s 
at the GIS
If you want to get the most out of your  
GIS experience, these 10 events are a must.
By Clark Throssell, Ph.D.

Orlando  
on the Cheap
Is the company no longer paying for  
your annual trek to the GIS? Let these  
three experts help you out.
By Seth Jones

Cool New Tools
Here’s just a sample of some of the new  
products superintendents can find on the  
trade show floor.

A View of the Top
Former GCSAA presidents reflect on their  
past posts and the benefits of serving the  
association.
By John Walsh



departments

columns

49

42

cover story
Golfdom’s guide to this 
year’s GIS in Orlando 
offers practical tips as 
well as expert opinions.

18-41
About the cover
Golfdom Art Director Carrie Parkhill 
took an iStock photograph and 
cleverly tucked away this month’s 
issue in our traveler’s hand. Have a 
nice flight? Absolutely.
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Justin Timberlake’s  
 Vision of Golf
Timberlake creates an environmental beauty that also  
strives to grow the game at Mirimichi GC.
By Christopher S. Gray Sr.

Is 40 the 
New 30?
Probably not, but if you  
pay attention to your health,  
it’s not that bad.
By Ron Furlong
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Turfgrass Trends
This	month,	Golfdom’s	practical	
research	digest	for	turfgrass	
managers	discusses	controlling	
Poa trivialis	and	strengths	and	
weaknesses	of	herbicides.		
See pages 55-62.

Online Exclusive
The	Golfdom Blog	(http://
www.golfdom.blogspot.com)	
is	now	posting	new	con-

tent	daily.	Click	over	now	to	see	
Golfdom’s	candidates	for	the	va-
cant	GCSAA	CEO	position,	ex-
tended	content	that	didn’t	make	
the	magazine	as	well	as	a	new	
regular	PGA	Tour	golf	column	
called	“Hendren’s	Hyperbole!”
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Control Disease.
Reduce Chemicals.

Improve IPM.
RHAPSODY® Biofungicide.

Great for Audubon Practices!

your area, please contact:

Scott Houston, Business Manager
850-228-1819  •  shouston@agraquest.com

  www.agraquest.com

RHAPSODY & AgraQuest are registered trademarks of AgraQuest, Inc ©2008 AgraQuest, Inc.
Audubon is a registered trademark of National Audubon Society, Inc.  All rights reserved.

Eco-nomical!

editorial staff

	 Seth Jones Editor in chiEf  785-690-7047 sjones@questex.com

 Dan Jacobs assistant Editor  216-706-3754 djacobs@questex.com

	 Carrie Parkhill art dirEctor  216-706-3780 cparkhill@questex.com

 Geoff Shackelford contributing Editor   geoffshackelford@aol.com

 Joel Jackson contributing Editor   flgrn@aol.com

	 Anthony Pioppi contributing Editor   apioppi@earthlink.net

 Ron Furlong contributing Editor rfurlong5@gmail.com

	 Christopher S. Gray contributing Editor   cgray@marvelgolf.com

	 John Walsh contributing Editor   jwalsheditor@gmail.com

	 Jim Black contributing Editor greenkeeperjim@yahoo.com

 Karl Danneberger sciEncE Editor danneberger.1@osu.edu

 Mike Klemme photography mike@golfoto.com

business staff 

 C L E v E L A n D  h E A D Q u A R T E R S
 600 supErior avEnuE, East, suitE 1100  clEvEland, oh 44114, fax: 216-706-3712

 Patrick Roberts publishEr   216-706-3736 proberts@questex.com

 Dave Huisman northErn salEs managEr   732-493-4951	 dhuisman@questex.com

 Jason DeSarle southErn salEs managEr   216-706-3758  	jdesarle@questex.com

 Ric Abernethy
 businEss dEvElopmEnt managEr   216-706-3723  	 rabernethy@questex.com

 Kevin Stoltman vicE prEsidEnt   216-706-3740 kstoltman@questex.com

 Petra Turko salEs assistant 216-706-3768 pturko@questex.com

 Amber L. Terch production managEr 218-279-8835 aterch@questex.com

 Jamie Kleist production dirEctor 218-279-8855 jkleist@questex.com

 Carol Hatcher audiEncE dEvElopmEnt  216-706-3785  chatcher@questex.com

Marketing/Magazine services

 Reprints 800-290-5460 ext. 100 golfdom@theygsgroup.com

 Ilene Schwartz circ. list rEntal 216-371-1667 ilene@krolldirect.com

 Subscriber, Customer Service
 866-344-1315; 847-763-9594 outsidE thE u.s. chatcher@questex.com

corporate

 Kerry C. Gumas prEsidEnt & cEo

 Tom Caridi ExEcutivE vicE prEsidEnt & cfo

 Tony D’Avino ExEcutivE vicE prEsidEnt

 Gideon Dean ExEcutivE vicE prEsidEnt

O F F i C i A L  P u b L i C A T i O n  O F

 American Society of Irrigation Consultants p.o. box 426 
 rochEstEr, ma 02770; 508-763-8140; www.asic.org

Golfdom does not verify any claims or other information appearing in any of the advertisements con-
tained in the publication, and cannot take any responsibility for any losses or other damages incurred 
by readers in reliance on such content. 

Golfdom welcomes unsolicited articles, manuscripts, photographs, illustrations and other materials but 
cannot be held responsible for their safekeeping or return. 

Questex Media Group LLC provides certain customer contact data (such as customers’ names, 
addresses, phone numbers and e-mail addresses) to third parties who wish to promote relevant 
products, services and other opportunities which may be of interest to you. If you do not want Questex 
Media Group LLC to make your contact information available to third parties for marketing purposes, 
simply call 866-344-1315; 847-763-9594 if outside the U.S. between the hours of 8:30 a.m. and 5 
p.m. CT and a customer service representative will assist you in removing your name from Questex 
Media Group LLC’s lists.



betterturf.basf.us

You’ve got enough to worry about. But with Emerald® fungicide, dollar spot isn’t one of them. A unique 

mode of action helps Emerald effectively control dollar spot that has developed a resistance to other 

fungicides — even at low use rates. So put Emerald in your rotation or tank mix. And don’t worry. Be happy.

  Always read and follow label directions. 
© 2010 BASF Corporation. All rights reserved.
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Letter From the Publisher
■ Commentary

“ExpEct to sEE Golfdom going back to 

its roots as thE primary  

indEpEndEnt voicE of thE industry.”

W ith change comes opportunity.
Golfdom has been a high-quality publication for several years now. I 

hope you’d agree with me Golfdom has been a great magazine — after all, 
it’s been an award-winning publication and an industry leader since 1999. 

But once in a while, we need to shake things up to keep them fresh.
For the past several years Larry Aylward has been our editor-in-chief, and he always did a 

great job for us. Larry chose to leave Golfdom recently, and while we were sad to see him go, it 
created an opportunity for us to bring in a new editor-in-chief. I’m happy to tell you that we 
brought in the exact guy we wanted, someone we’ve had our eye on for a long time now — 
Seth Jones, formerly of Golf Course Management magazine.

If you’re like me, you’ve enjoyed Seth’s writing at GCM for the last several years. Seth 
had been an integral part of GCM for a decade. To say that I’m excited he now works for us 
would be a serious understatement.

We didn’t foresee making a change in late 2010, but like I said, 
it has created an opportunity. As we sat in our first Golfdom staff 
meeting with Seth as our new editor-in-chief, the Golfdom team 
seemed to have a new energy and excitement. There were fresh 
ideas and an anything-is-possible attitude.

Golfdom is going into 2011 in a strong position in the industry. 
We’ve lost the fewest pages and the fewest advertisers in the in-
dustry. While other magazines are losing pages at an alarming rate, 
Golfdom remains steady. In this economy, steady wins the race.

Obviously, we’re not going to rest now. With a new editor-in-chief, it’s natural that the 
magazine will undergo some changes. We’ll be introducing a redesign of the magazine this 
summer. With that redesign will come some new regular features. I won’t reveal what those 
features will be, but from what I’ve seen and heard so far, these new features will take Golfdom 
to the next level. 

Also, expect to see Golfdom going back to its roots as the primary independent voice of the 
industry. This magazine will report on the stories that are important to you, the reader, not 
the stories beholden to or promoting any agenda.

One thing I’m already enjoying about this change is our increased on-line presence. 
Golfdom’s blog at www.golfdom.blogspot.com has had interesting new content every 
day for almost a month now. The Golfdom Twitter feed has become a significant 
source of information. And the Golfdom Facebook page is just getting started.

It’s my pleasure to introduce Seth Jones as the new editor-in-chief of Golfdom. 
We got the guy we wanted, and I think Golfdom readers will see why very soon.

Sincerely,

Pat Roberts
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Reading Greens
■ Editor’s CommEntary

W
hat an amazing trip this has 
been.

It started out in 1999 
when I interviewed with 
Golf Course Management 
magazine. I was a junior 

at the University of Kansas when a professor 
picked me to interview with some organization 
called “GCSAA.” It was located right there in 
Lawrence, but I had never heard of it before.

I’m so thankful I got hired… look where it’s 
led me.

GCM started me out as an intern, and when I 
graduated, they hired me full-time as a youthful, 
eager-to-please assistant editor. I thought that 
was about as good as it got.

Then during the next 13 years, I traveled the 
world, seeing some of the most beautiful golf 
courses there are and getting in some situations 
I would have never imagined. I interviewed 
Lorena Ochoa while her car sped through 
Guadalajara, Mexico traffic. I interviewed Alice 
Cooper as he played Indian Wells (Calif.) CC 
with David Hay, CGCS, the superintendent 
there. I hit numerous drives — unintentionally 
— into the Caribbean. 

Just a few months ago, I took a private jet 
with Nick Price to see his golf course construc-
tion project, Grand Coral, in Playa del Carmen, 
Mexico. Afterwards we knocked back a few 
beers at a fancy resort and traded stories. 

Those were all pretty good days.
But the phone call I got last month, telling 

me that Golfdom’s management all agreed that 
I was the person they wanted to lead this maga-
zine into the future… that instantly became the 
new No. 1 professional moment for me. 

Sorry, Nick.
I’m honored to be named editor-in-chief of 

Golfdom. I promise you I’ll work my hardest to 
take this magazine to the next level.

I believe a lot of superintendents have been 
getting kicked around these past few years. 
“In this economy” has become the common 
phrase that usually leads to another kick. You 
hear those words and you brace yourself — it’s 
become a reflex. “What are they going to do 
to my budget now? What are they going to do 
to me?”

I’m sick of the kicks. It’s time to get positive. 
It’s time to get aggressive. It’s time for superin-
tendents to start doling out some of their own 
kicks again, Chuck Norris style.

It’ll be my job to shape the look and feel of 
this magazine. My promise to you is that I’ll 
focus on you and your colleagues. This maga-
zine is about you and it’s also for you.

I’m also going to make sure this magazine is 
positive. There’s enough negativity out there. I 
want Golfdom to be a place where you can read 
good stories and feel good about your job at the 
same time.

I’m also increasing Golfdom’s presence online. 
I want the Golfdom blog (www.golfdom.blogspot.
com) to be a place you have bookmarked and 
visit regularly (we’re already updating the site 
daily). The Golfdom Twitter feed should have 
real value (we’re currently Tweeting multiple 
updates daily). I want the Golfdom logo to pop 
up on your smartphone every once in a while 
with some interesting content. This isn’t a pipe 
dream, this is already in the works.

In the meantime, I ask a favor: If you have 
any thoughts to share on this magazine – what 
you like, what you don’t like, what you want to 
see more of, less of, etc. – email me. Call me. Let 
me know. I’m available.

Together, I want to make this magazine 
great. It’s good right now, but with your help, I 
think we can make it great.

I’ve had quite a few career highlights. Cover-
ing your industry has led me to all these high-
lights. I want to make some more highlights, 
and I want you to share them with me.

This amazing trip I’ve been on for the last 
13 years is about to get even better. I’m so glad 
you’re with me.

“This amazing Trip 

i’ve been on for 

The lasT 13 years 

is abouT To geT 

even beTTer. i’m 

so glad you’re 

wiTh me. ”

Jones welcomes your e-mail: sjones@questex.com.

Let’s Make Some 
New Highlights
B Y  S E T H  J O N E S



Echelon
®

 turns follow-up applications 
into a much smaller job.

Imagine a late spring herbicide application that controls crabgrass, yellow nutsedge, goosegrass and green 

kyllinga, all the while dramatically reducing broadleaf weeds. It’s possible with Echelon® herbicide from FMC, 

the preemergence solution engineered to do more in a single application than any other product. And with 

less need for follow-up applications, you’ll save time, labor and herbicide costs. Get more out of your late 

spring preemergence herbicide application with the maximum control of Echelon. For more information 

about Echelon herbicide, log onto fmcprosolutions.com or contact your local FMC Sales Representative.

Get preemergence crabgrass and sedge control plus a whole lot more.

FMC proudly backs Echelon with the Performance Assurance Program. 
Learn more by using your Smartphone to scan this tag.

Always read and follow label directions. FMC and Echelon are trademarks of FMC Corporation ©2010 FMC Corporation. All rights reserved.

Get the free mobile app 
at http://gettag.mobi
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LOYAL TO THE PROFESSION

Gordon Witteveen  1934-2010

G 
ORDON WITTEVEEN, influential su-
perintendent, author and lecturer, died on 
Dec. 16, 2010. He was 76. Witteveen was 
the author of numerous books, including 
“Practical Golf Course Maintenance: The 

Magic of Greenkeeping” written with Michael Bavier, 
CGCS-retired; “A Century of Greenkeeping;” “Keepers 
of the Green: A History of Golf Course Maintenance” 
with Bob Labbance; and “Keeping the Green in Canada: 
A History of Golf Course Management.” Witteveen 
also helped found both the Canadian GSA as well as its 
magazine, The Greenmaster.

“Gordon was extremely loyal to the profession of the 
golf course superintendent,” Ken Cousineau, CAE, ex-
ecutive director of the Canadian Golf Superintendents 
Association, said. “He cared deeply about the industry 
and the profession.”

Palmer Maples Jr., CGCS-retired, was president of 
the GCSAA in 1975 and had many fond memories of 
Witteveen from the 
time when the two 
were both on the 
GCSAA board of 
directors. Maples 
recalled fondly the 
1975 conference and 
show in New Or-
leans when their children played together.

“He was a good, honest, hard-working superinten-
dent,” Maples said. “He wasn’t into going high-tech 
with your golf course; he believed in dealing with the 
situation you were in as best as you could so the people 
playing your course could enjoy the surface.”

Michael Bavier, CGCS-retired, who co-wrote “Practi-
cal Golf Course Maintenance” with Witteveen, said he 
and Witteveen had lost touch these last several years.

“We had a lot of good times back in the ‘90s,” Bavier 
said. “I wish his family the best.”

Cousineau said one word summarized Witteveen best: 
inspirational.

“He cared so much, he took the time to speak with so 
many people, because he was so dedicated to the profes-

sion,” Cousineau said. “He was an inspiration to anyone 
he spoke with.”

Though Witteveen succumbed to leukemia, nothing 
can take away the many inspirations he left behind to his 
fellow superintendents, Maples said.

“Look at all the things he’s quoted on today,” Maples 
said. “He liked to expel that information in case some-
one didn’t know. He liked to plant those seeds and see 
them spread like Poa annua.” ◾




