Dedicated to fighting evils,
StressGard™ Formulation Technology never rests.

Protect your course with the most powerful technology out there. When it comes to overall plant health,
Bayer fungicides with StressGard™ Formulation Technology give you control when it matters most. We’ve developed
these products to work at a cellular level, strengthening turf and fighting against evil stressors like heat, drought

and traffic. Anytime. Day or night. So you can sleep better knowing that you have the strongest, healthiest turf and
happy golfers. At Bayer, we know you go above and beyond for your course. We have a technology that does too.
To learn more about how you can ensure great playing conditions, visit BackedbyBayer.com/StressGard.




Our five quality fungicides with StressGard Formulation Technology are proven to have
preventive and curative properties against disease.

Tartan® | Chipco Triton® Flo | Interface® | Chipco® Signature™ | Reserve®

Bayer CropScience LP, Environmental Science Division, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709.
1-800-331-286 ww.BackedbyBayer.com.Bayer (reg’d), the Bayer Cross (reg’d), Chipco®, Chipco Triton®, Interface®,
Reserve®, Tartal Stressgard, and Signature are trademarks of Bayer. Not all products are registered in all states.
Always read and follow label instructions carefully. © 2011 Bayer CropScience LP
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The Spring Creek
Ranch Encounter

A partnership between a
superintendent, a GM and

a supplier helps
a golf course

try to stand out.
By Kevin Marks

Happy Five-Oh,
Turfcg

The company that brought
the first topdresser to the
industry celebrates its golden
anniversary. By Seth Jones
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About the cover

Is it getting hot in here? Art director

Carrie Parkhill utilizes an iStock International
Inc. image to portray this month’s heated
cover story.

When
Sausa
Biscuits are
Worth More
than Money

What really inspires

employees?
By Steven Tingle

Off the Fringe

Greens damage drama at the
PGA; DuPont creates Imprelis
Facts Web site; Jacobsen
named Old Tom Morris
Award recipient

40 Clark Talks Turf
Clark Throssell, Ph.D.,
discusses localized dry
spots with associate profes-
sor Doug Karcher, Ph.D.

Turfgrass Trends

This month, Golfdom’s practical
research digest explores shade
tolerance. See pages 43-47.

Online Exclusive

Stop by the Golfdom Daily
{b (www.golfdom.blogspot.com)

to see interviews with some
of golf’s best players — including Rory
Mcliroy, Lee Westwood, Jason Day
and Graeme McDowell — interviewed
by Golfdom editor in chief Seth
Jones at the PGA Championship.

Also: Help select the Intelligent Use
of Water green industry film winner
at www.golfdom.com/iuow



GETTINGIT RIGHT EVERY TIME
IS NOW AS EASY AS A-E-C.

INTRODUCING THE WIDESPIN 1540 EC TOPDRESSER.

We've made it even easier to get proven, WideSpin™ topdressing application every single time. Our new
Electronic Controller gives you unlimited flexibility. Dial in the exact program you want, from light to
heavy and everything in between. Just set the rates using presets and superintendent lockout. When
your crew goes to work, you'll get the application you want. Guaranteed. And with 30% greater spinner
angle, you'll also gain greater control and cover up to 40 feet.

See all the innovative features of the new WideSpin 1540 EC.
Call 800-679-8201 for a FREE DVD or to schedule a DEMO.

WWW.TURFCO.COM
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The A+ TURF HEA SYSTEM is the
FINEST combination of dispersing granule
technology, foliar nutrients, and a FREE,
season long programming tool -
GUARANTEED.

, COMPLETE
/N TURF
| HEALTH
-/ \ SYSTEM

_ Call 800-253-5296 'l]le((«.
Find product specifications at

www.AndersonsTurf.com Andel'S()nS
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CONTROL OF TOUGH TURFGRASS INSECTS!

CONTROLS ROOT- AND LEAF-FEEDING INSECTS
EXTENDED SYSTEMIC CONTROL
USE IN TROUBLESOME TURF AREAS

RAPID UPTAKE AND TRANSLOCATION

COMING SOON
FOR TREES & SHRUBS

ZYLAM"LIQUID

SYSTEMIC INSECTICIDE

EFFECTIVE ON:
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> M

> EUrRD YNNI '

> ANNUAL BLUEGRASS WEEVIL

G pbi /cordon
corporRation

An Emplovee-Owned Company
800.821.7925  pbigordon.com/zylam

ALWAYS READ AND FOLLOW LABEL DIRECTIONS
Zylam is a trademark of PBI-Gordon Corporation.
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NEWS WITH A HOOK

Greens Damage Drama at
PGA Championship

Wednesday night damage steals headlines

at otherwise pristine Atlanta Athletic Club.
P R

OHNS CREEK, GA. — All week

the players had been raving

about the conditions at the 93

PGA Championship, especially
the perfection of the new Diamond
zoysia fairways, at the Atlanta Athletic
Club. But a Wednesday night mishap
suddenly stole the headlines, and the
maintenance crew found themselves on
the Golf Channel at a moment they’d
rather not have been seen.

Two greens mowing mishaps
gouged two different spots on the No.
14 green. Yes, two different mow-
ers, within moments of each other,
both had mishaps. Another mishap
strangely happened a short while later
when the crew had moved on to the
No. 17 green.

“Something occurred that I've
never seen before and I can only specu-
late on what happened,” Ken Man-

Ken Mangum, CGCS
(left) answers a
reporter’s question
during a press " gl
conference while L

the PGA’s Kelly
Elbin watches.
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gum, director of golf
course and grounds,
told the world via

a Thursday press
conference broad-
cast live on the Golf
Channel. “Nothing
mechanical. No op-
erator error... and we've

checked the mowers, we've

checked the people, we've checked
everything.”

The only answer Mangum could
think of was that a spike in humidity
Wednesday evening caused the mower
brush to grab and dig into the green.

When Mangum arrived at the 14"
green to survey the damage on Wednes-
day at approximately 7 p.m., the look
on his face was sheer terror.

He didn’t scream or shout, though
— he went into damage control mode
and looked for a way to fix it.

The crew quickly went to the driv-
ing range with a sod cutter and took
some of a target green to replace the
damaged areas. Within an hour the
areas were fixed with new turf.

“We got some sod. Sod it,

BY SETH JONES

water it, tamp it down, go home. You
won’t even be able to tell it happened,”
Kasey Kauff, superintendent of the
Highlands Course at Adanta
Athletic Club, told Golfdom
that evening. The damaged
areas were played as "ground
under repair" (Rule 25-1)
for the entire championship.
Overall, players raved
about the course condition.
“I don’t think we’ve played
a course in this good of shape
all year,” Jim Furyk told Golfdom on
Tuesday before the championship.
“You have to stand on a fairway to see.
They’re like carpets.... It’s as good of
fairways as I've ever played on, ever.”

Mangum was proactive against fur-
ther incidents by removing the brushes
from the greens mowers.

“It’s a litte bit like cutting yourself
with a razor on your wedding day,”
Mangum said. “But it'll be fine, and our
team did a great job of repairing it.” B

PHOTOS BY: SETH JONES
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TURF HEALTH SYSTEM

When it comes to providing players the greenest, healthiest looking high-quality
short cut turf, nothing is better at helping you than the A+ Complete Turf
Health System from The Andersons. We help you get your turf the greenest
and help you keep it that way the longest.

The A+ System was designed to work both above and below the soil surface to
maximize performance on the whole plant. The integration of rapid dispersible

granules — Contec DG® — with our proprietary Foltec® foliar applications delivers the Contec DG Foltec.
long-term nutrients needed to attain and sustain optimum turf health.

CONTACT YOUR ANDERSONS DISTRIBUTOR TODAY.

800-253-5296 JUIRSSSg
©2011 All right: d. 7
® Contec Dg, F:Ity:;etl\'/lfﬁ Ultra and The Andersons are registered trademarks of The Andersons, Inc. WWW.AndersonSTu rf.com €CrSOns ©




DuPont Addresses Imprelis
Issues with New Web Site

ated a Web site for those in the lawn

care industry who are concerned
about the company’s herbicide Imprelis.

The new Web site, www.Imprelis-

Facts.com, was created in response to
public concern that the herbicide, used
for broadleaf weed control on golf
courses, sod farms, athletic fields and
other turfgrasses, may inadvertently be
harming trees.

I n a proactive move, DuPont has cre-

latest news about Imprelis.

“DuPont is fully committed to
making sure that our valued custom-
ers are satisfied with our products, and
to ensuring the responsible steward-
ship of those products,” the company
emphasized in its welcome letter on
Imprelis-Facts.com.

“We regret any injury to trees that
our herbicide, Imprelis, may have
caused,” the letter

With the Web --';____. s

site, DuPont says it
intends to make it ==

easy for customers to
report their concerns

- continued. “We have
reached out to lawn
care professionals
who have reported
concerns, and are
committed to work-

with and acquire the -

™

An Employee Owned Company @

CHEK CO.1nc.

ater Movement Solutions

TEL: 800-420-4673
FAX: 800-772-0255

Complete Line of Irrigation Hose

Highly Efficient Full Flow Couplings

Dura Flow

Ultralite

NZz028

Goo

GH Series

Clear GH Series

Applicators

- «www.kochek.com- -
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ing with them to promptly and fairly
resolve any problems associated with
those products.”

Customers can report concerns with
Imprelis in the “Contact Us” section
of Imprelis-Facts.com. DuPont says it
also plans to launch a toll-free hotline
on Monday, August 1, and encourages
customers to check the Imprelis-Facts
Web site for updated information.

Jacobsen tapped for Old
Tom Morris Award

PGA Tour winner and esteemed golf
course designer Peter Jacobsen has
been chosen to receive the 2012
Old Tom Morris Award by the Golf
Course Superintendents Association
of America (GCSAA).

The award will be bestowed
during the 2012 GCSAA Education
Conference at Celebrate GCSAA!,
presented by Syngenta, Feb. 28 in
Las Vegas.

“Peter has done much for the
game of golf, and he has been an
advocate for golf course superinten-
dents,” GCSAA President Robert
M. Randquist, CGCS, stated in the
association’s press release. “He has
also been quite giving of himself for
charitable events. He is a perfect fit for
the Old Tom Morris Award.”

GCSAA’s most coveted accolade,
the Old Tom Morris Award is pre-
sented annually to one who “through
a continuing lifetime commitment to
the game of golf has helped to mold
the welfare of the game in a manner
and style exemplified by Old Tom
Morris,” the association stated in
the release.

PHOTOCOURTESY: PETER JACOBSEN SPORTS



This much power and torque
you simply have to see to believe.

"~ See the video at:
youtube.com/toro

Increase your productivity with the new, multi-function Reelmaster’ 7000-D.

One video is worth 1,000 words.

A unique combination of a precision reel mower for manicuring
your fairways or roughs, and brute power for making quick
work of overseeding preparation. Visit youtube.com/toro to sce
why our customers have taken to affectionately calling the new
Reelmaster 7000-D “The Beast™

Extreme versatility.
The Reelmaster 7000-D and patented
Dual Precision Adjustment
(DPA) reels can be quickly

configured

e
-

|

and  easily

for fairways, roughs or
overseeding. An impressive 121-inch

width of cut and ample muscle to power through

even the most extreme conditions make it

a productivity monster!

ompany. All rights reserved.

Built to take the heat.

When things heat up under the hood, the Reelmaster
7000-D fights back with our exclusive SmartCool™
technology. It automatically reverses the cooling
fan to blast chaff and debris from the air intake screens,

so you can keep on mowing without interruption.

Easy on your operators.
The more comfortable your operators, the more

productive they’ll be. So we designed the operator’s

station with an adjustable seat, air-ride suspension and
an ergonomic ControlHub™ with fingertip electronic

controls for all-day productivity.

The right choice.
Experience the power of the Reelmaster 7000-D

for yourself. To request a demo on
your course or learn more call

800-803-8676 today.



Only Solitare® takes on crabgrass, sedges and broadleaf weeds with
no tank mixing required.

When multiple weeds gang up on you, there’s just one solution you need in your corner: Solitare®
herbicide from FMC Professional Solutions. Solitare is the only all-in-one postemergence treatment
designed to help you control crabgrass, sedges and tough broadleaf weeds allinasingle, fast-acting
application.

Dual-action Solitare controls or suppresses over 60 weeds without the hassle and cost of tank
mixing. Underground, Solitare fights seeds and tubers to reduce weed populations this season
and next. For more information on Solitare herbicide, visit www.fmcprosolutions.com or contact
your FMC Market Specialist or local FMC Distributor.

*MC

For complete promotional details, visit www.fmcprosolutions.com/home/promotions.aspx. Always read and follow label directions. FMC and Solitare are trademarks of FMC Corporation.
©2011 FMC Corporation. All rights reserved.



