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The new Mark Woodward is 
thinner, fitter and happier than 
the Mark Woodward who was 
on our January 2010 cover.
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Reinvention of Woodward

Golfdom: First off, what can you 
say about your resignation from 
GCSAA — was it truly a resigna-
tion? Mark Woodward: It truly 
was a resignation. It was my 
decision to resign. The asso-
ciation and I have a long his-
tory — I’ve been a member for 
35 years. And I have a lot of 
good things to say and lot of passion for 
the association. Being a former commit-
tee member, board member, president, 
CEO… I love the association. I think it’s 
a great organization. 

It was tough leaving there, but it 
was time to move on and do something 
different. I think I made the right deci-
sion to resign and get back to my roots 
here in Arizona. I’ve gone full circle 
with my career. It’s all worked out re-
ally well for me.

Golfdom: How did it feel, the day after you 
resigned, when you realized you couldn’t 
go back to work at GCSAA?
Woodward: It was hard because I feel we 
did a lot of great things while I was there. 
I think I was instrumental in guiding the 
GCSAA through one of the nation's most 
severe economic downturns in years.

Golfdom: So do you have hard feelings to-
ward the association?  Woodward: I feel 
great about the association. It’s been great 

to me. Golf has been in my family since 
1938, and my grandfather taught me 
early to be involved in the association. He 
is one of the founding members of the 
Cactus and Pine (GCSA chapter.) I was 
raised to help the people who are coming 
up behind you and help the profession, 
and one way to do that is to volunteer to 
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be involved and I did that through my 
whole career.

I have nothing but great things to say 
about the association. I think it’s still a very 
relevant association for the members to be 
involved in and to give back to the profes-
sion. And they provide some great pro-
grams and services. I think GCSAA will 
continue to do that for long, long time.

Golfdom: So let’s talk about your new role 
as business development director for Land-
scapes Unlimited. How did you end up there?  
Woodward: When I was off work from 
July (2010) to about November (2010), 
I did the typical thing most people do, I 
started networking and using my con-
tacts to reach out to people and let them 
know that I was looking for a job. One 
of my calls was to Bill Kubly (CEO and 
founder of Landscapes Unlimited.) I had 
known him for a long time. I have al-
ways respected and thought very highly 
of him. He was on the Environmental 
Institute for Golf advisory committee, 
very supportive of the environmental 
things that we are doing with GCSAA 
and I interacted with him quite a bit. 

He asked me to come up to Lincoln 
(Neb.), at the time living in Kansas that 
was only about a three-hour drive. So I 
drove up there and I met with the staff. I 
was going to have a follow-up interview 
actually with them in the latter part of 
October to early November and I got 
sick and was hospitalized. The day that 
I was supposed to have two surgeries on 
my abdomen was also the day that I was 
supposed to have a follow-up interview 
with Landscapes Unlimited leadership. 
So I had to call (Landscapes Unlimited 
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President) Mike Jenkins on the phone 
— my wife actually called him on the 
phone because I was so sick — and said 
that I couldn’t make it because I was in the 
hospital. So they were gracious enough to 
obviously reschedule. 

Two to three weeks go by after I got 
out of the hospital, I regained some of my 
strength and then I went for the follow-
up interview. They said they have this 
opportunity in Scottsdale, and I said well 
that’s perfect because that’s where all my 
family lives. They asked me to work on 
business development for them, which 
means I am out there drumming up busi-
ness, which is great. I feel like I am really 
back in the golf business again because I 
am calling on golf courses and talking to a 
lot of people here in the southwest region 
and all over the country. 

I feel like I am happy everyday when I 
go to work. There is less stress, less pres-

sure. The biggest thing is I have regained 
my work/life balance. 

Golfdom: I bet Amy (Woodward, Mark’s 
wife) was happy to get back to this area. 
Woodward: My wife is very happy and she 
spends a lot of time with our grandkids. 
We have 10 grandkids, and 8 of them are 
right here in the Phoenix area. 

Golfdom: After you left GCSAA, 
you dedicated yourself to physi-
cal fitness, and you lost a bunch 
of weight. But then you men-
tioned you also became ill and 
ended up hospitalized for 13 
days. What happened, and how 
serious was it?  Woodward: I 

was in trouble. It was pretty 
serious. I was in the most excruciating 
pain that I have ever been in my entire 
life. I had a twisted intestine and major 
abdominal problems. I had a surgery 
about 7 to 8 days into my hospitaliza-
tion, they took my appendix out and 
did a bunch of abdominal surgery on me 
which was the second time I have had ab-
dominal surgery, the first time in 2004.

I was having X-rays almost everyday 
for the first 6 or 7 days I was in there. 
They had to figure out what the block-
age was and it’s hard to say this, but the 
doctor thinks it might be true, part of it 
had to do with this P90X fitness program 
I went on where I lost 40 pounds in 90 
days. Something caused my intestines to 
twist. And the reason it probably hap-
pened is because of my previous surgery 
that I had in 2004. 

Golfdom: What a horrible thing to have to 
go through. But it’s good to see that you’re 
healthy again today . . . Let’s talk about the 
health of GCSAA — how was it when you 
arrived as CEO? Woodward: Steve Mona, 
(GCSAA’s CEO prior to Woodward) no 



doubt was a good leader and left the asso-
ciation in good shape, but almost imme-
diately one of the worst economic down-
turns in our nation's recent history began. 

Golfdom: Do you think back to your time at 
GCSAA and think that there are things you 
should have done differently? Woodward: 

Like I've said, the impact of the economy 
had a huge impact on the association, but 
I'm very proud of the way I served the 
association.

Golfdom: Are there any bad feelings be-
tween you and the GCSAA Board of Direc-
tors? Woodward: No. 

Golfdom: I know there were some hard days 
during your time as GCSAA’s CEO… do any 
of them stand out? Woodward: There were 
no doubt some challenging days, but 
when I put it in perspective and real-
ized the entire nation... and particularly 
the golf industry, was going through the 
same things we were... that helped us get 
through it. It was all due to the economy. 

Golfdom: Had you ever experienced that 
elsewhere in your career? Woodward: No, 
I have been pretty fortunate in my career, 
and these were unprecedented times.

Golfdom: GCSAA named your former chief 
operating officer — who you hired — as its 
new CEO. What are your thoughts on them 
hiring Rhett Evans to replace you? 
Woodward: I think the Board made a good 
decision, Rhett is a talented person.

Golfdom: Does it seem strange that the per-
son you introduced to the GCSAA now has 
your old job?  Woodward: No, not at all, 
I'm very happy for Rhett.

Golfdom: Have you talked with him lately?
Woodward: Yes, our families are close, so 
we talk occasionally. 

Golfdom: If you could give Rhett any one 
piece of advice about being GCSAA CEO, 
what would it be? Woodward: That’s a 
pretty easy question; Just to continue to 
maintain the right balance of what you 
are doing professionally and personally. 

Continued on page 26
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Jeff Plotts, director of golf course maintenance at TPC Scottsdale, discusses a project  
he has contracted Landscapes Unlimited to do at the course with Woodward. 
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“ I have three or four 
reinventions of myself
over the course of my  
career and all very, 
very good moves and  
I am very proud of  
my accomplishments.”
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Golfdom: How often do you reflect on your 
career? You’ve worn a lot of hats in this 
business — hosting a U.S. Open, president 
of GCSAA, CEO of GCSAA, 30 years working 
in Mesa, now a new career with Landscapes 
Unlimited… Woodward: I reflect on it all 
the time because the golf industry has 
been great to me. One thing that I am 
very proud of, I have been able to reinvent 
myself at different times of my career and 
show my versatility as a manager. What I 
mean by that is, I went from an assistant 
superintendent to a superintendent to a 
golf administrator to a parks and recre-
ation administrator with multiple facili-
ties like tennis, baseball and those types 
of things. And then to be a golf opera-
tions manager and then a CEO and now, 
here I am a business developer. So I have 
three or four reinventions of myself over 
the course of my career and all very, very 
good moves and I am very proud of my 
accomplishments. 

I can’t complain about anything. It’s 
been a great ride in every way.

Golfdom: My last question is a two-parter: 
What do you want your colleagues in the 
industry to know about your departure 

from GCSAA, and what do you want them to 
know about how you are now where you’ve 
landed? Woodward: I feel very blessed to 
have been a part of GCSAA in so many 
ways. I am happy and things are going 
well for me right now. I also feel blessed 
to be working for Landscapes Unlim-
ited. Bill Kubly gave me this opportunity 
and it happened to be in my hometown, 
which was perfect. I really want to give 
my all to this company. I feel like I am 
back in the golf business, but it's not just 
a golf business. I’m also working with 
municipalities on things like sports field 
development, soccer pitches and baseball 
fields, football fields. There are a lot of 
different things going on at Landscapes 
Unlimited which is all very exciting.

Golfdom: Mark, thanks for all your time. 
Best of luck to you. Woodward: Absolutely, 
Seth. Thanks for the opportunity, and 
best of luck to you at Golfdom. ◾
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SPONSORED BY

•  PART  ONE  OF  A  THREE -PART  REPORT  •

A SUPERINTENDENT recently told us that because he had 
made a fundamental change in the way he maintained 
his golf course, he was now able to sleep better at night.

So we try to understand this at Golfdom: That the 
health of a superintendent’s turf is so important that 
it actually has an impact on the health of superinten-
dents themselves. It’s not so hard to 
fathom; when turf is stressed, so are  
superintendents. 

And guess what? Here comes what will 
probably be another hot summer that will 
challenge turf managers across the nation.

That’s why Golfdom, in partnership with BASF Pro-
fessional Turf & Ornamentals, is bringing readers the 
three-part 2011 Plant Health Series. Part 1 begins right 
here, while parts 2 and 3 will be coming in the next two 
months. All three parts of the series are sponsored by 
BASF Professional Turf & Ornamentals.

When your turf is stressed, you’re 
stressed. Golfdom and BASF want you 
to have better success with your course, 
and maybe even get a better night’s sleep 
because of it. 

Why? Because you deserve it.p
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Real World Science
Focused for Superintendents
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BY THAVY STAAL

A
fter more than three years 
of turf research Intrinsic 
brand fungicides from BASF 
delivered golf course super-

intendents an industry-first in 2010: 
fungicides labeled for disease control 
and plant health benefits.  

Based on the proprietary active 
ingredient pyraclostrobin, Insignia SC 
Intrinsic brand fungicide and Honor 
Intrinsic brand fungicide from BASF 
provide broad spectrum control of 
the top diseases challenging turfgrass 
playability as well as plant health ben-
efits that help turf to better withstand 
stresses from the inside out. 

But the real benefit is below 
ground. 

While the surface of turfgrass 
treated with an Intrinsic brand fungi-
cide may not appear any different than 
turfgrass treated with other fungicides, 
including other strobilurin class fun-
gicides, the roots and plant systems 
treated with Intrinsic brand fungicides 
show a substantial improvement in 
overall health. 

BASF research shows pyraclos-
trobin primes the plant’s immune 
system before a stress event occurs, 
which helps the turf endure and over-
come the event through root retention. 
In addition, it helps the plant operate 
more efficiently and effectively, making 
the turf more able to withstand disease 
and environmental stresses, including 
drought, moisture, temperature ex-

tremes, as well as mechanical stress, 
such as aeration.

Speaking of aeration, BASF worked 
with superintendents across the 
U.S. last spring and summer to bet-
ter understand the effects of Honor 
Intrinsic brand fungicide on turf root 
systems. Superintendents were asked 
to time the fungicide application for 
preventative disease control and prior 
to a stress event such as aeration in 
order to benefit from the plant health 
effects of Honor Intrinsic. Root cores 
were pulled and sent for analysis 
using a root scanning system called 
WinRHIZO. Not surprising, results 
paralleled that of greenhouse research 
— turf treated with Honor Intrinsic 
brand fungicide resulted in increased 
total root length compared to standard 
treatments.

BASF will be conducting more real 
world research this spring and sum-
mer that focuses on the effects of turf 
root systems from additional stress 
factors such as temperature extremes. 
Our research shows turf treated with 
Intrinsic brand fungicides are less sen-

sitive during drought by moderating 
temperature of leaves and canopy and 
can be visualized via infrared photo.   

One can only guess what the 2011 
season will bring but two things are 
certain: after turf breaks from its dor-
mancy, turf stresses will follow. And 
when used in an integrated pest man-
agement program, Insignia SC Intrinsic 
and Honor Intrinsic manage disease, 
enable plant health and help to reduce 
labor costs, which all help superinten-
dents sleep easier at night. 

BASF science helps superinten-
dents get more out of their disease 
control program investments. Consider 
incorporating an Intrinsic brand fun-
gicide into your disease prevention 
and treatment program, and share 
your disease control and plant health 
results with our team. 

Learn more about Intrinsic 
brand fungicides at www.Intrinsic-
PlantHealth.com and other BASF 
Professional Turf & Ornamentals inno-
vations at www.betterturf.basf.us. ◾

Thavy Staal is marketing manager for 

BASF Professional Turf & Ornamentals.



“My root system is better than yours.”

Not registered in California. 
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“The secret to my good green looks? Longer roots under drought stress. Research shows that 
Honor® Intrinsic™ brand fungicide has disease control and plant health benefits that 
make me more efficient and better able to withstand stresses like extreme temperatures and 
aerification. So I’ll keep looking good—and so will you.” 

Intrinsic brand fungicides don’t just fight disease; they give turf the resilience to endure 
stress. Find out more at IntrinsicPlantHealth.com.
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By Seth JoneS and Beth Geraci

E
very day, superintendents are trying to get 
more bang for their buck.

It’s a tough economy, and with gas 
prices soaring, any little edge they can give 
their courses is a valuable addition.

Enter the new plant health label.
Like seeing an extra 33 percent added to your Snickers 

bar for free, adding the additional benefit of plant health 
to a product that treats for diseases is pretty much a home 
run, right?

Many superintendents and researchers are on board 
with the added value, while some researchers remind us 
that though added benefits are good, superintendents 
still have to be mindful of what they’re applying to their 
courses, and why, exactly, they’re applying it.

Disease control and plant health
The plant health label hasn’t permeated the industry yet 
– Golfdom only counts two companies, BASF and Bayer, 
that currently sell fungicides with plant health on the label 
– but the word is spreading.

Last year BASF Turf & Ornamentals launched an um-
brella brand called Intrinsic for all of their products that 
are labeled for plant health in the turf and ornamental 
market. Currently two products fall under this category, 
Honor and Insignia SC fungicides. 

This year Bayer Environmental Science also received 
EPA approval to add plant health to two of its fungi-


