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research digest for turfgrass man-
agers discusses how effluent can
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In a recent online column about the Club Managers Association of America leaving Tlps for Contammg Turf Disease —

the Golf Industry Show, the statement was made “that when the CMAA joined the Golf And More - Bruce Clarke, director
Course Superintendents Association of America and the National Golf Course Owners u of the center for turfgrass science

Association to form the new Golf Industry Show in 2007, it was with the clear agree- . L
ment there would be a three-city rotation that couldn't be changed without the explicit The environment and alter- and a professor Of_ turfg_rass pathol
ogy at Rutgers University, waxes on

agreement of all three organizations.” According to the written agreement, however, . da
“because of GCSAA's lead role in forming the alliance and its larger financial stake in native power sources drive turf disease management.

this alliance, GCSAA shall be the lead negotiator and final arbiter in negotiations and fairway mower changes.
decisions regarding the show.” Golfdom regrets any confusion this may have caused.
By John Walsh
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Il EDITOR'S COMMENTARY

year ago, during the Golf
Industry Show in New Or-
leans, I heard several people
say, “We just need to make
it through this year.” These
people had one thing in
common — they were shells hocked by the
onslaught of a dreadful economy. Well, we
made it through a brutal 2009. Now what?

Not much has changed since last January.
Then again, a lot has changed. It’s difficult to
say where the golf course maintenance indus-
try will be a year from now, but ’m betting it
will be in better shape. Last January, we were
all freaked out because there were so many

unknowns. There are fewer unknowns this
year, which is surely healthy for all of our
mental attitudes.

San Diego will be a better show from that
perspective. People will be more upbeat, hav-
ing made it through the wreckage of 2009.
Bring on the SoCal sunshine.

Don’t pile on

Speaking of the people attending the show,
don’t expect a huge crowd. The show will
hopefully draw as many people, about 17,000,
as it did to New Orleans last year.

Hopefully.

But if San Diego only draws 15,000, don’t
make it a point to blame something or some-
one, like the Golf Course Superintendents
Association of America, for the poor atten-
dance. Last year, I sensed some piling on the
GCSAA for the big dip in attendance (26,000
attended the show in 2008 in Orlando). Rather
than accept the down attendance for what
it was and why it happened — the crummy
economy — some people had to stick it to the
GCSAA like it was the association’s fault.

“This show is pathetic,” they’d say imperi-
ously. “There’s nobody here.”

If you hear someone whining about the
show’s size, please remind that cynical person
we’re coming out of the worst economic time
of our lives.

The fact of the matter is attendees should be
applauding each other for attending and exhib-
iting at the show, not complaining about it.
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IF YOU HEAR

SOMEONE WHINING
ABOUT THE SHOW'S
SIZE, PLEASE REMIND
THAT PERSON WE'RE
COMING OUT OF THE
WORST ECONOMIC
TIME OF OUR LIVES

Speaking of optimism

Golfdom recently conducted a survey of golf
course superintendents and asked them if they
approved of the job Mark Woodward was
doing as CEO of the GCSAA. Thirty-one
percent — the highest percentage of four
choices — said they weren’t sure, meaning
most superintendents feel the jury is still out
on Woodward.

I was surprised by the findings.

It’s been a tough year to be a CEO in any
line of work. Many have had to make dif-
ficult and unpopular decisions, Woodward
included. A lot of CEOs are just trying to
keep their ships afloat. Many have failed,
but Woodward and his staff have kept the
GCSAA’s ship from sinking. Give Woodward
credit for that.

Woodward didn’t have any idea what he was
getting into when he took over the GCSAA in
July 2008. The economy was slumping then,
but nobody expected it to crash like it did. The
golf course industry has also been hit hard.
Woodward has spent much of his time as CEO
dealing with economic troubles.

Woodward took unprecedented measures
at the GCSAA to combat decreased revenues,
such as implementing seven days of employee
furlough, including for himself.

Woodward has also kept a positive attitude,
which many of us doomsayers have failed to do.

Back to the survey: 28 percent of superin-
tendents surveyed said Woodward has done
a great job as CEO, and 22 percent say he’s
done “an OK job.”

A 50-percent approval rating isn’t bad, but
Woodward deserves better.

Aylward, editor in chief of Golfdom, can be
reached at laylward@questex.com.
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Business

briefs

Club Car’s Price Increase Reflects
Spike in Commodity Prices

Augusta, Ga--based Club Car, said it's in-
creasing prices for its 2010 model year ve-
hicles because of a renewed spike in global
commodity costs. The price for Club Car golf
cars and utility vehicles increased about 2.5
percent on orders that began Nov. 20. Com-
pany officials pointed to the rising cost of
raw material, especially lead, copper and alu-
minum, and a strengthening global economy
as a primary reason for the increase.

Jacobhsen Taps Griffith

Deanna Griffith has joined Jacobsen as
marketing manager with responsibility for the
Americas and Asia Pacific. Griffith was re-
cruited from Exact Software Americas, based
in Boston, where she was the senior market-
ing manager for the Americas, promoting and
marketing brands and product lines for the
business software solutions company.

Revenues Soar at Carolinas Show
The Carolinas Golf Course Superintendents
Association annual Conference and Trade
Show held in November experienced several
key statistics that declined marginally, but net
revenues of $295,000 were the second high-
estin the 12 years since the event moved to
Myrtle Beach, S.C, the association said.

“The success of our event represents an
enormous vote of confidence,” said the Car-
olinas GCSA's new Executive Director Tim
Kreger, who assumes the title from Chuck
Borman, who became the Carolinas GCSA’s
first full-time executive director in 1998.
“Confidence not only in our association but
confidence in the future of the Carolinas golf
industry.” ®
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NEWS WITH A HOOK

FINANCIAL ADVISER AND FORMER SUPERINTENDENT URGES
HIS FORMER PEERS TO PAY ATTENTION TO THEIR FINANGES

By Larry Aylward, Editor in Chief

eith Smith says too
many golf course
superintendents are
more concerned

about managing their
courses’ budgets than their own.
While that’s not a bad thing, Smith,
a financial adviser for Morgan Stan-
ley Smith Barney in Akron, Ohio,
says more superintendents owe it to
themselves to pay more attention to
their personal savings and spending.
“They get so focused on the
finances of their facilities that they

don’t focus on their own,” said
Smith, who spoke at the Carolinas
Golf Course Superintendents Asso-
ciation of America’s Conference &
Trade Show in November in Myrtle
Beach, S.C. Smith should know

— he was a superintendent for

10 years before becoming a financial
adviser.

The title of Smith’s seminar was
“Taking Control of Your Financial
Future.” The superintendents who
came to hear Smith talk money
seemed hungry for information. And
Smith, who is well versed in the
nuances of personal wealth, gave them

PHOTO BY: LARRY AYLWARD



alot to think about. And coming
from Smith, a guy who has walked
miles of turfgrass in their shoes, the
superintendents trusted him.

Smith told superintendents the
importance of calculating a nec-worth
statement and to establish a blueprint
for achieving financial goals.

“You need to know where every
dime of your money goes,” Smith
said, “Do you know?”

Saving for retirement
is more important than
saving for children’s
college funds.

In these days of economic un-
certainty, Smith harped on the im-
portance of accumulating at least six
months to a year of living expenses
in case of job loss or other circum-
stances that could negate income.

“It’s extremely important to as-
sess an emergency fund,” Smith said.
“And this is money you can’t afford to
lose. You can’t put this money at risk.”

Smith said superintendents
should save about 20 percent of
their salaries to live comfortably in
retirement. He also said saving for
retirement is more important than
saving for children’s college funds.

“There are a lot of ways to pay
for education,” Smith said. “There’s
only one way to fund retirement.”

Despite the stock market’s vola-
tility, Smith advised superintendents
to participate in 401 (k) plans, espe-
cially if their companies are match-
ing funds. He also recommended
superintendents check they’re port-
folios every six months to make sure
their getting the best bang for their
bucks.

“This is almost like another job,”
Smith said of keeping track of per-
sonal finances. “It’s that important.” ®

I'll Take a ... Mulligan

SUPERINTENDENT WRITES
BOOK ABOUT THE STORY OF
HIS ADOPTED BLACK LAB

ears ago, Greg Shaffer

couldn’t keep him in the golf

car. Nowadays, he can’t get
him out. It’s been nine years since the
Class A golf course superintendent
at Elcona Country Club in Elkhare,
Ind., adopted Mulligan, his 11-year-
old black Labrador retriever. And the
dog hasn’t left Shaffer’s side.

“He goes to work with me and
comes home with me,” Shaffer says.
“I've spent a lot of time with him. He
doesn’t like to be alone. He always
stays close to the car.”

In golf, a mulligan gives a player
a second chance at a shot. In life,
Mulligan got a second chance, too.
He bounced around several foster
homes in Colorado. In 1998, some-
one found him, undernourished and
wandering the plains in the northeast
area of the state, picked him up and
turned him in to a Colorado Lab
rescue group.

“I grew up with a black Lab,”
Shaffer says. “My wife Dia and I
decided to get a Lab as a test before
we had kids. Then we thought to
adopt one. We filled out the paper-
work and then received a phone call
saying a dog was available.”

At the time, Shaffer was working
as an assistant golf course superinten-
dent at the Country Club at Castle
Pines in Castle Rock, Colo. At first,
Shaffer didn’t bring Mulligan to work
every day, but once he developed
confidence and Mulligan was trained
more thoroughly, he came to the
course daily.

Next, Shaffer moved on to High-
lands Ranch (Colo.) Golf Club as

the superintendent. Then, Shaffer,
who landed the head superintendent
job at Elcona, and his wife moved
back to Indiana, their home state, to
raise their children.

The typical days haven’t changed
from course to course, but as Mulli-
gan grew older, he became less active.

“When he was younger, you
couldn’t keep him out of the water,”
Shaffer says. “He chased wildlife all
the time. Now, he’s more selective
and stays on the floor in my air-condi-
tioned office.”

Shaffer, with the help of his
mother, Jan, a retired teacher and
children’s book author, tells the story
of Mulligan in his recently published
book, “View from the Cart.” The
book features 10 stories, including
topics such as golf etiquette for the
course dog, Mulligan’s first ladies’
day, encounters with members and
wildlife, work-related injuries, and
the touching story of his adoption.
The book also includes information
about the superintendent profession
and life lessons learned from the dog
on the golf course.

Shaffer also has a blog about Mul-
ligan (www.viewfromthecart.blogspot.
com) that includes pictures at work,
an audio file that demonstrates the
collaborative writing process and a
link to purchase the book. B

Greg Shaffer and
Mulligan have

plenty of stories
to tell.
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ayer Environmental Science is
planting the seeds for sustain-
ability.

“Sustainability has long been a way
of life for us at Bayer — but now we’re
sharing more, regarding our key role in
environmental stewardship, through
endeavors such as this symposium,”
said Nick Hamon, Bayer Environmen-
tal Science’s vice president of product
development and sustainable develop-
ment, during a beverage break at Bayer
Environmental Science’s inaugural
Plant Health Symposium, held in Ra-
leigh and Clayton, N.C., in November.

A group of about 25 golf course
superintendents, landscapers, North
Carolina State Universicy (NCSU)
“turf doctors,” trade magazine editors
and Bayer Environmental Science
team members comprised the sympo-
sium’s participant mix.

Healthy, well-maintained green
spaces with turfgrass, trees and
plants can work wonders to decrease
erosion, buffer noise, reuse water,
promote biodiversity, sequester car-
bon and cool outdoor temperatures,
noted Tom Rufty, Ph.D., director
of the Center for Turfgrass Environ-
mental Research and Education and
professor of environmental plant
physiology, NCSU’s Department of
Crop Science. Rufty noted the world
already is grappling with limited oil
and water resources and significant
climate shifts — and he, Hamon and
company suspect carbon output caps
and credits similar to those already
adopted by the European Union soon
might be mandated in the United
States. Further demanding more-
sustainable practices across the globe,
the world’s population is projected
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PLANT HEALTH SYMPOSIUM
FOCUSES ON'KEY ROLEOF
TURFGRASS, TREES
IN SUSTAINABIYFY

By Marty Whitford

to mushroom from about 6.9 billion
today to 9.2 billion people by 2050.

“As countries like China and
India continue to industrialize and
grow, resources are going to become
more costly and less available,” said
Rufty, recently named the first Bayer
Environmental Science Professor of
Sustainable Development, a chair en-
dowed by the Bayer CropScience LP
business unit. “Ready or not, like it or
not, we are challenged with using our
resources much more efficiently and
better protecting our environment —
while maintaining the quality of life
we have come to value so much.”

Rufty noted 1 hectare (2.47 acres)
of healthy turfgrass can sequester
1 ton of carbon emissions annually.
The United States is home to up to 60
million acres of turf, capable of storing
a combined 24 million tons of carbon
each year. Healthy trees reportedly
store another 3,200 pounds of carbon
per acre annually.

Turfgrass chemicals help combat
turf weeds, diseases, pest insects, and
heat and water stress. They are part of
the solution — not the problem, Rufty
said. These green industry innovations
help protect our turf and, in turn, our

ND PLANTS

Bayer and North Carolina State University
are collaborating on a plethora of plant
health research projects. One look in the
mirror behind NCSU doctoral student Shan-
non Sermons reflects the pack of trade
media reporters who toured NCSU’s phyto-
tron during Bayer Environmental Science’s
inaugural Plant Health Symposium, held

in November.

ability to sequester carbon and keep
temperatures from rising higher and
faster than the 6- to 7-degree climb al-
ready projected for the decades ahead.

“There are a lot of misperceptions
about lawn care chemicals,” Rufty
explained. “For instance, our research
shows very little leaching with pesticides
on turfgrass. Pesticides last five to 10
times longer in agricultural settings.”

In addition to carbon sequestration,
turfgrass is rapidly becoming a key ef-
fluent dispersal solution. As populations
bloom and fresh water supplies dwindle
across the globe, intelligent irrigation
on green spaces increasingly will incor-
porate the reuse of gray water. B

Marty Whitford is editor in chief of
Golfdoms sister publication, Landscape
Management.
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Stanley Cup Stops By 0akmont

John Zimmers Jr, the golf course superintendent at Oakmont
Country Club near Pittsburgh, is a huge sports fan. So you can
bet Zimmers (right in the utility vehicle) was excited when the
Stanley Cup trophy, won last year by Zimmers' beloved Pitts-
burgh Penguins, made a stop at the Oakmont maintenance
facility last fall. Zimmers said his former grounds chairman/club
president, Robbie Hoffman, has an interest in the Penguins
franchise and was able to secure the trophy for a day. Zimmers
and his staff were all smiles posing with it.

)

Industry
Loses an Icon

BILL POWELL ENDURED RACISM IN BUILDING CANTON,
OHIO, GOLF COURSE By Larry Aylward, Editor in Chief

he golf industry — and the country — lost an icon on
New Year’s Eve. William “Bill” Powell died at 93.
Powell, “Mr. P” as they call him, was the first and
is the only black American to design, build and operate a golf
course in the United States — Clearview Golf Course in East
Canton, Ohio. But a lot of folks would never have endured
what Powell had to endure to get it done.

Powell, who was captain of the golf team at Minerva High
School, fought in World War II. But upon returning home
from the war, Powell had to fight discrimination. The area’s
golf courses — the ones he had played while a member of
Minerva’s golf team — wouldn’t let him tee it up because he
was black. But Powell didn’t back down. “T'll just build my
own course,” he said.

It wasn’t easy to secure the funding, though, because
white-owned banks refused to grant him a loan to buy a dairy

farm that he wanted to convert to a golf

SGTORIAg

Come see us in
San Diego
* Booth #5400

course. The U.S. government also re-
fused him a GI loan, even after he had
just served in WWIL.

Sdill, Powell didn’c give in. He teamed
with two black American doctors whom
he was teaching golf to invest in the ven-
ture. Clearview’s first nine holes opened
in 1948. Powell bought out his two part-
ners in 1959 and added nine more holes
in 1978. Clearview is on the National
Register of Historic Places.

Last year, Powell received the 2009
PGA Distinguished Service Award, the
association’s highest annual honor.

“William Powell’s dream to build a
golf course where players regardless of
the color of their skin would be welcome
was a task that he met under great duress,
hardship and personal sacrifice,” said
PGA of America President Jim Remy.
“Yet, Mr. Powell displayed exceptional
courage, grace and the finest character
while persevering toward his goal of
opening Clearview Golf Club.”

Not many of us can emphasize with
what Powell went through. But we can

1-800-881-4832 www.turbod rop.com sure learn from it. We can act on it, too. B
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