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Economic times may be tough, but golfers still expect pristine 
conditions. Manage the budget and expectations by seeding 
the Penn bents — specif ied by architects and superintendents 
more than any other bentgrasses in the world. 
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Good for the 
Environment, and 
Good for the Golfers 
Marvel Golf C l u b t ransforms 
savings f rom env i ronmen ta l 
p rograms in to savings for golfers. 
By Chr is topher S. Gray, Sr. 

A b o u t t h e c o v e r 
W e thought th is photograph by Mike K lemme of 
Glen Ellen Coun t i y C lub in M i l s . M a s s . captures 
the essence o i gol f and the e w i r o n m e n t perfect ly. 

Turfgrass Trends 
This month , Golfdom's p ract ica l 
research d igest for tur fgrass man-
agers d i scusses contro l l ing g rubs 
w i th parasi t ic w a s p s and us ing 
newer insec t ic ides to achieve 
max imum cont ro l . 
S e e p a g e s 4 9 - 5 5 . 

Progression 
N e w insecticides target 
pests more specifically, 
reducing the quant i ty of 
product needed to per form. 
By John Walsh 

Environmental 
E N D E A V O R S 

& S p e c i a l a d v e r t i s i n g s e c t i o n b e g i n s on p a g e 1 9 

C O R R E C T I O N 

In the July artete, 'looking for Vftrt. ' Ere Crainœki was 
rr iswfed. He didn't Impiy trat ether the grœrcs charman or 
the general manager at C o t e Resene Country CIIÈ ÌI Naples, 
Ra. .wiscna" |Ewi r trtpl 

Online Exclusive 
L is ten to t h i s v ideo podcas t only a t 
www.golfdom.com: 

I T The S u m m e r , t h e S o u t h 
q H a n d t h e W a c k y W e a t h e r -

i In August , it finally began 
to warm up in the Sou th after a 
cool first f ew months of summer. 
W e r e super in tendents th rown a 
curvebal l wi th this weather as far as 
golf course maintenance goes? W e 
posed this quest ion 
and others t o Kathie 
Kalmowitz (right), 
Ph.D. and technical 
special ist for B A S F 
Turf & Ornamentals. 

Make sure t o fo l low us on Twit ter 
at www. twi t ter .com/gol fdom. 

2 G o l f d o m S e p t e m b e r 2 0 0 9 

Keep an 
Open Mind 
Sure, the environmental is ts can 
drive us vvackv. But does that mean 

J 

we should just write t h e m off? 
By Ron Furlong 

12 Hole of the M o n t h 

http://www.golfdom.com
http://www.twitter.com/golfdom


CONFIDENCE. 
It r a d i a t e s f r o m a s m a l l , 

b u t i n c r e d i b l y r e l i a b l e , g r e e n g r a n u l e . 

With POLYON* Contro l led-Release Fert i l izers, you don ' t have t o 
w o r r y a b o u t the cond i t i ons you can' t cont ro l . That 's because ou r 
i ndus t r y - l ead ing coat ings are no t a f fected by i r r iga t ion or rainfal l , 
w h i c h means less env i r onmen ta l loss. And cons is tent nu t r i en t release 
means you have beau t i fu l p lay ing cond i t i ons all season long. 

POLYON's h igh ly e f f ic ient p lan t up take even a l lows you t o app ly less N i t r ogen 
per year and sti l l ge t s tunn ing results. W h e t h e r you need a 12-week or a 12-month 
p r o d u c t , w e have a POLYON fert i l izer that 's per fec t for you . Our p romise is to exceed 
your expec ta t ions , not your b u d g e t . 

Ask your Harrell 's or BEST® Ferti l izer representat ive a b o u t our exclusive POLYGRAPH® 
nu t r i en t p red i c t i on so f tware tha t let's you cus tomize a p r o g r a m for your course. 

POLYOiV 
Con t ro l l ed -Re l ea se Fertil izer 

POLYON fert i l izer suppliers: Harrell's: 800.282.8007 | BEST: 800.992.6066 

€ 2009 Agrium fcfcanced Technologies (U.S.) Inc. I POLYON and POLYGRAPH are trademarks owned by Agr ium Advanced Technologies (U.S.) Inc. AGR1UM ADVANCED 

T E C I M X O G I E S DESIGN and SMARTER WAYS TO GROW are trademarks cwned by Agr ium Inc BEST is a registered trademark of the J.R. Smp lo t Company. 
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DOUBLE 

DOUBLE 
ROLLING 

Milorganite's slow release 
formula provides nitrogen 

over an 8 to 12 week per iod -
minimizing the problems of 

excessive growth, which means 

LESS MOWING 
FOR YOU! 

For Better Results 
^ Naturally. ^ 

Milorganite 

www.milorganite.com 
1-800-287-9645 
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car ry it a l l—f rom f lagst icks t o sand and every th ing in be tween . W h e t h e r 

e q u i p p e d w i t h E - Z - G O ' s p roven e lec t r i c power t ra in o r a bes t - in -c lass 

13 hp Kawasak i " engine, the M P T prov ides more power , g reater haul ing 

a n d bet ter energy eff ic iency. G e t it all, and more , f rom the E - Z - G O MPT. 

L e a r n m o r e a t w w w . e z g o . c o m . A T e x t r o n C o m p a n y 

Haul- in-one. 
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Pin High 
• E D I T O R ' S C O M M E N T A R Y 

f I were in charge of programming for 
the Golf Industry Show, I would get 
Joe McCleary in front of the thou-
sands of attendees during the opening 
session in February to talk about what 
he's doing to educate outsiders — the 

people who don' t play golf, especially those who 
abhor it — that golf courses can be good for the 

environment. 
The golf course maintenance industry needs 

more superintendents (and owners and general 
managers) to spread the gospel of good envi-
ronmental practices. But the industry also needs 
a big church to house all the superintendents 
preaching to the choir about this issue. Superin-
tendents talk to each other about their environ-
mental endeavors, but they also complain to one 
another about the lack of respect from nongolf-
ers for those efforts, like putting up birdhouses 
on courses, returning acreage to its natural state, 
and using pesticides and fertilizer responsibly. 

Then there's McCleary, the certified golf 
course superintendent at Saddle Rock Golf 
Course in Aurora, Colo., who has gone on the 
offensive to promote golf courses as a friend, 
not a foe, of the environment. O n a chilly, 
foggy morning in June, I went with McCleary 
while he gave a tour of his course to a gentle-
man named Mike from the Denver Botanic 
Gardens. McCleary invited Mike, who was not 
fond of golf courses and their role in the envi-
ronment, to sec the wildflowcrs and native veg-
etation in the out-of-play areas on the course. 

It wasn't the first time McCleary conducted 
the tour for a person down on golf. He drove 
Mike in his golf car, making several stops along 
the 18-hole course to explore the flora and 
fauna, including yucca, New Jersey l ea, phlox 
and native thistle. 

McCleary and his guest explored the 
mounded areas and engaged in native plant 
shoptalk for nearly an hour. At one point, 
McCleary plucked a leaf from a yucca plant and 
chewed on it. "It doesn't taste bad, but it would 
probably taste better in a salad," he said. 

Early in the tour, Mike confessed that "golf 
courses make him shiver." After the tour, I asked 
Mike if his negative perceptions had changed. 
"They have for this golf course," he said. 

We Need More Joes 
Like Joe McCleary 

B Y L A R R Y A Y L W A R D 

YM i & 
WlF/H 

SUPERINTENDENT 

JOE MCCLEARY HAS 

GONE ON THE 

OFFENSIVE TO 

PROMOTE GOLF AS A 

FRIEND, NOT A FOE, 

TO THE ENVIRONMENT 

McCleary doesn't duck the anti-golf crowd. 
He realizes running and hiding only makes them 
even more skepticil. In 2002, when a severe 
drought had seized the region, a reporter from 
a local anti-establishment magazine contactcd 
McCleary about doing an article on golf course ir-
rigation. McCleary, suspecting the reporter might 
take golf courses to the woodshed for their water 
use, still didn't deny the reporter. 

T h e reporter met McCleary at the course at 
5 a.m. McCleary gave him a tour of the course 
and explained to him the irrigation strategies at 
Saddle Rock and of golf courses in general. 

"He wrote a great article," McCleary said. "I 
think he saw what we did and appreciated it." 

I've heard talk in the industry about the peo-
ple outside the industry who despise golf courses 
and will always hate them, no matter what 
anyone says to convince them otherwise. But 
after witnessing McCleary in action on that June 
morning, I'm not sure that's entirely true. Those 
with preconceived notions that golf courses arc 
evil can be swayed — by the right people. 

McCleary is one of those people. He's an ex-
cellent communicator. He looks you in the eye 
when he's talking. And although he's passionate 
about the subject of golf and the environment, 
he's not preachy. He's also willing to put in the 
time, which is crucial to this equation. 

Like I said, I'd make McCleary front and 
center at the Golf Industry Show so he can share 
with his peers how he has gone about convinc-
ing outsiders that golf courses are good for the 
environment. The industry needs more people 
like McCleary to spread the word. And with the 
world's focus on going green, which could mean 
unneeded and unfair environmental regulations 
for golf courses, the industry needs them now. 

Aylivard can be reached at Liylivard@cjuestex.com. 

mailto:Liylivard@cjuestex.com


Phoenix 
ENVIRON MC NTAL r 

Pegasus HPX 

Enter our "Name That Super" contest 
and you could win! 

GUESS WHO 
trusts Pegasus™ HPX fungicide. 

LLC. The Phoenix lego k a registered trademark o l Phoenix Envlrorarental Care, LLC. Always read arni f o l o w label directions. 

Name th is wel l -known super intendent and you could w in 
$ 1 , 0 0 0 worth of Phoenix Environmental Care products 
for your course ! J u s t v i s i t w w w . N a m e T h a t S u p e r . c o m / G D 

and take a guess. While you're there, f ind out more about 
Pegasus"' HPX fungic ide (chlorothaloni l ) and check out 
academic research that shows how qual i ty- formulated 
products f rom Phoenix Environmental Care can 
outperform their branded equivalents. 

© 2 0 0 9 Phoenix Environmental Care, LLC Pegasus'" HPX Is a trademark ol Phoentc Environmental Care. 

Here are a few clues: 
Education: Rutgers University 

Course Location: New York State 

Preferred Product : "I use Pegasus HPX 
fungicide in combination with my fert i l i ty 
program for control of turf disease. Pegasus 
HPX has given us fantastic results, and it's 
lower-priced than other options so I get a lot 
more bang for my buck." 

G o t o w w w . N a m e T h a t S u p e r . c o m / G D 

f o r a c h an c e t o w i n $1 ,000 w o r t h o f p r o d u c t s . 
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From the Back Tees 
O P I N I O N 

shuddered as I read the recent 
news from Canada where Quebec 
province and some cities are in the 
process of banning pesticide use for 
"aesthetic" purposes. I wonder how 
golf courses will be affected. 

T h e do-gooders just can't see applying 
pesticides to control weeds, fungus and insects 
that destroy turfgrass in public areas. I guess 
dirt and weeds are O K for public consump-
tion, but it doesn't take a rocket scientist or 
certified superintendent to know weeds and 
bare dirt patches just won ' t hack it on a put-
ting green and keep the golf industry in busi-
ness. In this case, it's performance and appear-
ance that matters and why pesticides arc used. 

Too bad the anti-crowd can't appreciate 
the performance of turfgrass as it provides 
erosion control, temperature abatement, dust 
removal, oxygen production, noise reduction 
and glare reduction — all while it's aestheti-
cally pleasing. 

New York is making noises about banning 
pesticides as well. When these notions get 
traction, the emotional and political rhetoric 
drowns out the science almost every time. So 
what can you do about it? 

It's past time to get off your collective duffs 
and make a genuine effort to document 
exactly what it is you do on your golf course 
and all the ways you really are environmental 
stewards. T h e Golf Course Superintendents 
Association of America conducted several 
baseline surveys to get a real-world look at 
how golf courses operate instead of fighting 
the battle on hearsay. H o w many of you par-
ticipated? That ' s what I thought! It's way past 
t ime to stop letting a handful of dedicated 
men and women go up against city hall when 
it comes to water restrictions, fertilizer ordi-
nances and pesticide use. 

Those brave few who do put themselves on 
the line to represent our industry do so in the 
belief that most superintendents really do the 
right thing. But where's the proof? Only 55 
percent of the nation's superintendents belong 
to an association. 

And out of the 15,000 golf courses in the 
United States, just over 2,000 belong to the 

Will You Be On the 
Bus or Under It? 
BY J O E L J A C K S O N 

MISPLACED 

ENVIRONMENTALISM 

IS CHALLENGING THE 

CONTINUED SUCCESS 

OF OUR INDUSTRY. 

HOW CAN YOU 

STAND IDLY BY AND 

LET THAT HAPPEN? 

Audubon Cooperative Sanctuary Program 
and less than half of those are certified. This 
doesn't mean the latter golf courses are dan-
gerous cesspools of pollution. It just means 
there's a serious lack of documentat ion of 
environmental responsibility that can be dem-
onstrated to make our case. 

More state and regional associations are 
trying to generate best management practices 
to show how responsible golf courses really 
are, but it won t do any good if you don ' t go 
through the checklists and tick off what you're 
doing. It won ' t do any good if you don ' t write 
an environmental plan for your course and 
document the changes you make in reducing 
out-of-play turfgrass areas and reductions in 
chemical, fertilizer and water use. You don' t 
have to do it all at once, but you do need to 
develop an attitude of change and participa-
tion and work on it every year. 

W e have great stories to tell, and we belong 
to a game of a lifetime as evidenced by the 
T o m Watson saga at the British Open. But 
misplaced and uninformed environmentalism is 
challenging the vitality and continued success of 
our industry and our profession. H o w can you 
stand idly by any longer and let that happen? 

We've always known environmental issues 
were a big deal. So far we have dealt with them 
one water crisis and one fertilizer ordinance at 
a time. N o w the rubber is meeting the road. 
It's time for us to either all get on the bus 
together for the preservation of golf, or get 
thrown under the bus by people who also have 
a mission and are willing to work at it harder 
than we have been up until now. 

JoelJackson, CGCS, retiredfrom Disney's golf di-
vision in 1997and is director of communications 

for the Florida GCSA. 



T o d d L u p k e s 
P a l o u s e R i d g e 

W a s h i n g t o n S t a t e U n i v e r s i t y 

"I wanted to have nitrogen readily 

available in the soil at all times. 

I didn't want peaks and valleys, " 

L u p k e s s a i d . "We needed the turf to 

fill in faster, grow stronger and keep 

its color." L u p k e s r e s e a r c h e d m a n y 

p r o d u c t s , f i n d i n g s u c c e s s w i t h . . . 

What's his secret? Find out at 
Whatshissecret.com 
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Turf M.D. 
• T H E D O C T O R I S IN T H E H O U S E 

hange is a word we're constantly 
using personally and profession-
ally. T h e word is used so much 
, we don't give much thought to 
types of change. But I rediscov-
ered the meaning of the word 

change when Michael Jackson died. 

It's no secret the death of Michael Jackson 
dominated the summer news — washing 
away in its wake all discussion of other famous 
deaths, political scandal and global crisis. Given 
his recent weird behavior, lack of a hit in the last 
two decides and a prescription drug problem 
reminiscent of Elvis Presley, one wonders why 
his death is so riveting. 

In part, it has to do with the type of change 
he brought to music. Change itself commonly 
occurs through incremental progressions. How-
ever, when watching those "old" music videos 
from "Thriller," it's not hard to see how music 
changed from what it was to what it is now. 

Music underwent a transformational change 
with Jackson. Transformational change is not 
merely an extension or improvement over the 
past, but a state change — a complete direc-
tional change in how we think of something. 

Prior to "Thriller," rock/pop performers in 
the 1960s and 1970s were influenced by the 
social events of the time. By and large, they were 
singers, musicians and songwriters. But the 
release of "Thriller" and Jackson's subsequent 
videos and concerts changed a rock/pop singer 
into an actor, stage performer and dancer along 
with being a singer and songwriter. 

Transformational change can occur in areas 
besides music, including science (Einstein's 
Theory of Relativity), politics (The Marshall 
Plan), sports (Lawrence Taylor redefined the 
outside linebacker position in American foot-
ball) and business (the Japanese method of 
building cars). 

Now, to my point: Can transformational 
change occur — or has it occurred — with how 
we manage turfgrass environmentally? I 'm not 
sure. T o explain my answer, I've chosen two 
examples from what I consider an important 
change in golf course management — the effort 
to be (and no pun intended) more green. 

T h e two examples are the establishment of 

Transforming the 
Golf Industry 
BY K A R L D A N N E B E R G E R 

NO ONE CAN ARGUE 

WITH SOME OF THE 

POSITIVE CHANGES 

WE'VE MADE. 

BUT ARE WE ON 

THE CUSP OF 

TRANSFORMATIONAL 

CHANGE? 

native areas and pesticide reduction. T o most 
everyone in the industry, and to many environ-
mental groups, the incorporation of native areas 
on golf courses has been a huge and positive 
change. From a pesticide perspective, we've de-
veloped integrated pest management (IPM), and 
best management practices (BMP) programs to 
reduce pesticide use. In addition, chemical com-
panies have developed new generations of pesti-
cides that present minimal to almost nonexistent 
risk to the environment. 

Are these transformational changes? Have 
they changed how we think and manage turf-
grass? Are they perceived to be transformational? 

Green is an interesting term. In some in-
stances, what green means to a property owner 
along a golf course is not the same as to a golf 
course superintendent. T h e majority of ho-
meowners who live along a course don ' t play 
golf and consider the course to be an amenity. 
To these property owners, tall grass, weeds 
and ticks is not what they envision as green. In 
many instances, homeowner associations arc 
forcing golf courses to mow down these areas. 

Transformational change? 
From a pesticide safety and use perspective, 

no one can argue with the positive changes 
we've made. But are we on the cusp of a trans-
formational change? Maybe, but we still face 
pesticide restrictions and bans. 

It's easy to call for change without proposing 
what it will be. T h e transformational change 
that could occur — and it's still in its embryonic 
stage — is that an entire golf course manage-
ment program will be based on net carbon use. 

Now, that's change that will get you thinking. 

Karl Danneberger, Ph.D., Golfdom's science editor 
and a tin fgrassprofessor from The Ohio State Uni-
versitycan he reached at danneherger.l@osii.edu. 
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