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   Not Expectations

Do the Math.

Economic times may be tough, but golfers still expect pristine 

conditions. Manage the budget and expectations by seeding 

the Penn bents — specified by architects and superintendents 

more than any other bentgrasses in the world.

Why Use Anything Else?
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Irrigation in the 
Land Down Under
Superintendents throughout Australia face an 
array of challenges in their efforts to manage 
and conserve water use.
By Larry Aylward

At the Very 
Minimum
Scotland’s Machrihanish Dunes features a 
state-of-the-art irrigation system, even though 
it rarely gets turned on.
By Anthony Pioppi

Motive to Motivate
Three seasoned golf course superintendents 
share their secrets to inspiring employees in a 
challenging economy.
By Jennifer Webb

32
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Philosophy and 
Fertilization
Superintendents put a lot 
of thinking into their fertility 
programs. By Anthony Pioppi

The Combo-Meal Approach
Most superintendents use a mixture of 
granular and liquid fertilizers. But a lot of 
thought goes into how to use what and 
when. By John Walsh

Turfgrass Fertility 
Report [ PART ONE ]
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Turfgrass Trends
This month, Golfdom’s practical 
research digest for turfgrass man-
agers explores transition issues 
in warm-season turf. In the first of 
two stories, the ecology behind 
springtime turfgrass transition is 
discussed. In the second story, the 
importance of timing is discussed in 
overseeding. See pages 67-76.

Online Exclusive
Listen to this podcast
only at www.golfdom.com:

Fertilizer Finding Its Green Image 
— Chris Derrick of Agrium Advanced 
Technologies talks about how fertil-
izer fits in as an environmentally 
friendly product in this interview with 
Golfdom’s Larry Aylward.  

62
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59 Golf Courses Gone Wild
It doesn’t take much to implement a successful wildlife 
program at your facility. Just follow these steps.
By Christopher S. Gray Sr.

Murphy’s Laws of Golf 
Course Maintenance
Why is it this sinister someone always shows 
up at the most inopportune times?
By Jim Black

Out With the Old, 
In With the New
A culmination of others’ ideas helps form Town and Country 
Club’s new environmentally friendly turfgrass management center.
By John Walsh

| PART ONE

cover story
Golf courses globally 
are challenged to make 
sure every bead of water 
they use for irrigation is 
used responsibly.

29
About the cover
Golfdom Art Director Carrie Parkhill 

found this iStock photograph of a grass 

blade with beads of water to illustrate 

the Water Wise concept.
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www.milorganite.com

1-800-287-9645

Get green results.

Apply Milorganite after turf quits 

growing and before a permanent 

freeze-up or snow cover. Dormant 

feeding with Milorganite assures...

� 1-2 weeks earlier spring
 green-up

� Quicker turf recovery from  
 winter damage

� Vibrant turf color and growth 
 rates through mid-May

Seven-time winner of the national 

Folio: Award for editorial excellence
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With up to a 1200 lb payload capacity, the E-Z-GO® MPT Series can 

carry it all—from fl agsticks to sand and everything in between. Whether 

equipped with E-Z-GO’s proven electric powertrain or a best-in-class 

13 hp Kawasaki® engine, the MPT provides more power, greater hauling 

and better energy effi ciency. Get it all, and more, from the E-Z-GO MPT.

Learn more at www.ezgo.com.

Haul-in-one.
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We’ve Got Mail
� LETTERS FROM THE FIELD
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Readers Make Own Points 
About “Point/Counterpoint” 
I read your interesting article — “Point/Coun-

terpoint: Superintendents Square Off Over the 

Golf Course Superintendent’s Association of 

America’s GCSAA’s Certification Program” 

— in the July edition of Golfdom. While I find 

substance in the thinking of both Christopher 

S. Gray Sr. and Rafael Barajas, I’m more 

in agreement with Gray. Certification can 

certainly provide an ego boost and, perhaps, 

somewhere along the way a career boost, al-

though I have a problem believing the latter.

I, too, was a certified superintendent at one 

time, but I never found one person that re-

ceived an increase in salary or obtained a posi-

tion because he or she was certified. 

Gale L. Love

Grass Valley, Calif.

Bravo! Great job. I agree with Christopher

S. Gray and his points 1,000 percent. Letters 

after your name and a spray rig full of continu-

ing education units don’t make a superinten-

dent. Thanks for your honesty and stating how 

the majority feels.

Steve Good

Superintendent, Oakmont Golf Club

Santa Rose, Calif.

You have to be getting a lot of feedback from 

your “Point/Counterpoint” feature. I don’t get 

worked up over industry issues such as this, 

but I guess this story struck a chord. I couldn’t 

agree more with the point Christopher S. 

Gray Sr. made. I’ve been a superintendent for 

20 years and an 11-year GCSAA member. 

I worked private golf for 10 years and public 

golf for 10 years. I’ve busted my butt for my 

golfers, my members, greens committees, 

boards of directors, private owners and myself. 

I know I’m good at what I do, and I don’t care 

who else recognizes it.

My Class-A status was lost because I 

didn’t have time to attend meetings or the 

budget to go to the “Show.” I’m at work all the 

time, and I’m being fiscally responsible. I’m 

being the best environmental steward I can be. 

I’m a good father and have been a mentor to 

several younger staff members over the years. 

Keeping any kind of status or class level has 

never been one of my career goals. So I don’t 

get invited to any special luncheons or get a 

pat on the back at a meeting from my peers. 

Oh well, chances are I’ll be at work and unable 

to attend anyway.

Thad Thompson

Superintendent, Terry Hills Golf Course

Batavia, N.Y.

Thanks for covering this topic. I couldn’t agree 

more with Christopher S. Gray Sr. and his 

comments against certification. The GCSAA 

shouldn’t be creating more classifications 

and separation among its members, but the 

almighty buck is what drives the decision to do 

so. You’re not better at your job and doing more 

of a service to your members or customers by 

attaining certification. Of course, it’s important 

to continue to learn and grow, but that’s better 

done in many ways other than by spending 

money to be certified by the GCSAA. Most of 

us want to be the best we can be and this is 

why we spend our time at the course working 

on improving the experience with sound agro-

nomics, dedication and passion — not some 

title. You advance yourself by your performance 

day after day and year after year — not by a test 

and a title given out by the GCSAA.

Doug Brooks

Superintendent,

Denver (Colo.) Country Club

What Would the Big Three 
Say to Rowdy Golfers?
I read with interest Larry Aylward’s article 

— “The Big Three on Growing the Game” — in 

the August issue. It was, indeed, an interest-

ing read whose content was made credible 

with the responses from Jack Nicklaus, Arnold 

Palmer and Gary Player. I believe they rein-

forced some factors that have been in play for 

some time.

There is another negative factor that has 

been growing for several years. I refer to 

course conduct of both participants and spec-

tators. The conduct of most professionals on 

and off the course is exemplary, but the crowd 

conduct at many tour events has become 

akin to European soccer contests. Fueled by 

booze and beer sales to boost event revenue, 

the result has led to a small percentage of the 

spectators behaving like drunken sailors. Small 

in numbers as they may be, they’re obvious by 

their boisterous and unruly behavior.

Particularly, the stadium events appear 

to support or look the other way to the disor-

derly conduct that takes away from the origi-

nal congenial and respectful crowd atmo-

sphere typical of the professional golf scene 

of a bygone era. Even television coverage 

has picked up on it. The crowd background 

noise at the recent Buick Open, along with 

Cialis and Viagara commercials, isn’t the 

best for family viewing. Perhaps Gary Player 

can shed some light on how we should

explain these commercials as we watch 

these programs with our grandchildren of 

both genders.

GF1009_006.pgs  09.23.2009  13:56    jloch  BLACK YELLOW MAGENTA CYAN



w w w . g o l f d o m . c o m     Golfdom      7

The Art is in 

the Details.

SaLibré™

Reduce salts; enjoy better 

turf performance

Black Onyx™

Aquatic “Wow”!

Green Lawnger®

New formula:

naturally green longer

You’ve seen it. Lush and healthy fairways 

connecting perfectly manicured tee boxes 

and greens. Rich, black aquatic features 

looking more real than real. Even decorative 

plantings and fl owers almost magically 

appear more vivid and vibrant. Some call it 

the “wow” factor. But you know the secret - 

greater attention to the details.

 Becker Underwood products are designed 

to help you tend the details more effectively 

…while also helping lower overall maintenance 

costs with environmentally friendly tools. Learn 

more about these and other Becker Underwood 

products at www.beckerunderwood.com or 

contact your agronomic products supplier 

for details.  

801 Dayton Avenue, Ames, IA 50010 USA

toll free (US) 800-232-5907

www.beckerunderwood.com

But it’s not just the professional scene. I live on a private, non-

equity golf course. There has been a growing trend from a small 

percentage of members who roam the course over-indulged and 

carry on in a loud, profane and vulgar manner, including reliev-

ing themselves in the middle of the fairways. Complaints to the 

course’s owner have fallen on deaf ears as beer and booze sales 

prevail. I’ve seen similar conduct on public courses as well.

It’s a condition that needs attention. Add these conditions to 

the mix and it’s not surprising the game has lost some of its char-

acter and appeal.

John D. Smith 

Concerned Golfer

Stillwater, Minn.

Thoughts on ‘Deep Thoughts’
While Rick Slattery (“Deep Thoughts” column, June) doesn’t think 

the Democrats (and President Barack Obama) will regulate the 

golf industry out of business, he neglected to mention that Obama 

and his Democratic cohorts spent most of Obama’s first 100 days 

in office bad-mouthing American businesses in general and specif-

ically went after the travel, convention and golf industries — going 

so far as to publicly chastise and berate Northern Trust Corp. for 

daring to sponsor a golf tournament.

This was a chilling and unprecedented attack on our industry. 

I suppose Mr. Slattery would view this as nothing more than a 

harmless “message of change” from our esteemed president. 

Well, I,  for one, don’t view it as harmless.

And, unlike Mr. Slattery, I’m not overly concerned about the 

“global demand” for fertilizer and water, which are essentially 

local products. I’m far more concerned about whether or not 

Obama and the Democrats — and their environmentalist sup-

porters — are going to (further) restrict and eventually forbid golf 

courses from using fertilizers and water, thus regulating us out of 

business ultimately.

Dennis E. Bishop

President & CEO

Claremont Golf Course

Congrats on Keeping an Open Mind
I wanted to congratulate Ron Furlong on the article he wrote

(“Keep an Open Mind”) in the September Golfdom. I thought it 

to be the most valuable piece in the issue. Your willingness to get 

out in front of tough issues, and challenge us by getting us out of 

our comfort zone, is a sign of true courage and leadership, and is 

highly valuable to our industry.

Scott A. Houston

Business Manager of Professional Products/North America 

AgraQuest Inc.
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I
felt like Clark Griswold after one
of his many miscues in the film 
“Vacation,” like when he plowed 
the family station wagon through a 
“Road Closed” sign, took the vehicle 
airborne and crash-landed it in the 

red dust of the Arizona desert.
In my case, however, I hadn’t backed the 

packed-for-vacation family vehicle, a Dodge 
Caravan, out of the garage yet. I had tried 
that an hour before, but the van’s battery was 
dead. So I drove our other car to the auto parts 
store, purchased a new battery for the van and 
brought it home.

“Honey, I’ll have this hooked up in no time, 
and we’ll be on our merry way,” I told my wife 
in my confident, no-problem tone.

My two boys, who couldn’t wait to get 
going, cracked excited smiles. We were headed 
to Hershey Park, an amusement park in Penn-
sylvania. But it may as well have been Walley 
World, considering I was about to transform 
into the capricious Griswold.

In a hurry to get on the road and get to our 
destination, I was careless and rushed. I placed 
the battery in the slot under the van’s hood 
and hooked the cables to the prongs. But then 
things went haywire. Sparks began flying like 
it was the Fourth of July. The van acted like it 
was possessed, with its horn blaring and wind-
shield wipers turning so fast, I thought they 
were going to fly off their spindles. My wife 
and kids watched aghast, aware something had 
gone terribly wrong.

Me, too. But after a few seconds of turmoil, 
it dawned on me: I hooked up the battery cables 
backward — negative to positive and vice versa. 
Unfortunately, those few seconds were all it 
took to do some serious and costly damage to 
the van. In my haste to “install” the battery, I 
managed to blow out the van’s alternator, not to 
mention several fuses. We wouldn’t be driving it 
to Walley World . . . I mean, Hershey Park.

Realizing what I did and the damage I 
caused the van (and my wallet), I lost my com-
posure. I began saying things, and loudly, I 
shouldn’t have said in front of my 9- and
7-year-old boys, whose eyes widened and 
mouths dropped after hearing my invective.

Since we couldn’t drive the van, we packed 
into the smaller car for the trip. Everybody knew 
dad was peeved and didn’t say much the first 
few hours of the drive. The time allowed me to 
reflect on my actions. I learned a few lessons.

I learned I must not be in such a hurry to get 
things done, especially when things require con-
centration. Sometimes, make that a lot of times, 
you have to stop and think about you’re doing.

I learned I must strive to keep my compo-
sure when things don’t go my way, especially 
when in front of impressionable ears and eyes. 
When I blew up that morning, I realized I was 
hardly the model father I strive to be.

I learned I must be humble, but not to the 
point of beating up myself. I felt like a complete 
imbecile over what happened. The problem 
was I told myself I was a complete imbecile, 
too, the next day and the day after that. I had 
trouble letting go of my mistake. But I realize 
now that we all make such faux pas.

Finally, I learned I must stop judging oth-
ers when they make mistakes. I can still hear 
myself scolding my 7-year-old after he acciden-
tally dropped his Nintendo DS on the kitchen 
floor last spring, and I had to spend $50 to get 
it repaired. I now realize his was an innocent 
mistake, and he didn’t need to hear my lecture 
about taking proper care of his stuff.

Why am I sharing all of this with you? 
Because we all find ourselves in these circum-
stances, at work and at play, and we must deal 
with them appropriately. I share my story with 
you to remind you how not to deal with them.

By the way, we had a wonderful vacation, 
especially considering the way it began. We had 
a wonderful time at Walley World . . .  I mean, 
Hershey Park.
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Lessons Learned, 
The Hard Way
B Y  L A R R Y  A Y L W A R D

SOMETIMES, MAKE 

THAT A LOT OF 

TIMES, YOU HAVE 

TO STOP AND THINK 

ABOUT YOU’RE DOING

Pin High
� EDITOR’S COMMENTARY

Aylward can be reached at laylward@questex.com.
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Know The Sign.
TM

Greater Than Or Equal To.

New Oxadiazon SC! �

Get proven, season-long control.

Same active as Ronstar
®

Flo, won’t

harm roots, ideal for sprigging.

TURF & ORNAMENTAL PRODUCTS

©2009 Quali-Pro. Quali-Pro is a registered trademark of MANA.

Know The Sign is a trademark of MANA. Ronstar is a registered

trademark of Bayer. Always read and follow label directions.

Keep your course clean with pre-emergent power from Quali-Pro. 

With the addition of new Oxadiazon SC to our powerful line-up of proven

pre-emergent herbicides, Quali-Pro gives you even greater control of weeds

and costs. Get dependable solutions, in the latest formulations, as well as

great savings — exactly what Quali-Pro has been providing since day one. 

To learn more, call 800-979-8994 or visit quali-pro.com. 
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To unlock the full potential of
     your course, you have to dig deeper.

Realize the benefi ts of deep-tine aeration with the 

new Toro®

 ProCore
® SR Series deep-tine aerators.

Noticeably healthier turf. Vigorous root growth. Lower irrigation costs. From lightweight 

machines for smoother, softer greens, to heavy-duty aerators that break up even the most 

compacted surfaces, Toro offers high performance aerators that penetrate up to a depth 

of 16 inches. The Toro ProCore SR Series.    The right choice.

©2009 The Toro Company.

Deep-Tine Aeration – Depths up  to 16”

Typical Aeration – Depths up  to 4”
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