
FLORATINE UNDERSTANDS THAT YOUR PROFESSIONAL REPUTATION AND LIVELIHOOD

DEPEND ON THE TURFGRASS YOU MANAGE. That is why for 20 years Floratine has never cut corners using

“cheaper” ingredients or “one size fits all” products. Because you have so much at stake, we deliver the essential elements for your

success by using only the finest raw materials to create our patented foliar and soil technologies that are rooted in science. All of

which is supported by a highly trained global distribution network dedicated to keeping you rooted in solutions.

Visit our award winning website, Floratine.com to learn more

and to find a distributor near you.
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NEW CHIPCO  

WORKS BEST  

FOLLOWING  

Bayer Environmental Science, a business group of Bayer CropScience L.P., 2 T.W. Alexander Drive, Research Triangle Park, NC 27709. 1-800-331-2867. www.BackedbyBayer.com. Chipco Triton is a registered 
trademark of Bayer. StressGard is a trademark of Bayer. Not all products are registered in all states. Always read and follow label instructions carefully. ©2009 Bayer CropScience LP.

Okay, so maybe it doesn’t work in the middle of the Atlantic Ocean. Or the Gobi Desert. But thanks to 

our exclusive StressGard™ formulation technology, new Chipco Triton® FLO fungicide can be used just 

about everywhere else. On roughs, greens, tees, and fairways. In most disease situations, including 

anthracnose, brown patch, and dollar spot. It even works under stressful summer conditions when other 

fungicides simply don’t. And since it plays well with others by mixing easily with existing fungicides, it 

gives you the fl exibility to use it in the way that works best for you. 
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  TRITON
®

 FLO 

  IN THE 

  AREAS:

As always, you’re Backed by Bayer. Which means our team of professionals 

is your team of professionals. All of our research and support is to ensure 

you have the most effective products available. To create the healthiest, 

greenest turf possible for you. No matter where it is. Unless, you know, 

it’s in the middle of Antarctica. To learn more about Chipco Triton FLO and 

StressGard, go to www.BackedbyBayer.com/TritonFLO.
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Our bunker rake prime movers are the

easiest to use, safest and most effective

bunker rakes made. But, it takes the 

addition of Smithco’s wide range of 

golf course maintenance implements to

create a system that is in a class by itself.

Implements typically mount on the front,

center and rear. 

And here’s 1 more reason...

New Qwitch lets you change implements

with one hand in less than a minute.

Tournament Star Rake Spring Steel Fan Rake 

Smithco was founded 43 years ago and is still a family business. 

Test-drive any Smithco product. Discover what a difference 

pride and continuity, good people and new ideas can make.

Tournament Finish Rake 

Standard Finishing Rake 

Spring Tine Sand Cultivator Sand Brush Sand Plow  

7 reasons

Why Buy a 
Smithco

Bunker Rake?
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The Company Line
� PRODUCTS & SERVICES

$194500
Includes shipping. We accept VISA and MASTERCARD.

• Easy syringing of greens. Anytime. Anywhere. Optional
electric rewind saves time, work.

• Easy transport. Can be towed easily by any vehicle. 
No more hose dragging, scuffing, coiling, hanging. 
Save on maintenance.

PLUS SPRAYERS, TRAILERS, BALLFIELD CONDITIONERS,
AND MORE AT LOW FACTORY PRICES

@hiiks.com 

The Reel Thing.
Save Time. Save Work.

PRODUCTS YOU GOTTA HAVE! Cover and Protect Bridges

with BridgeRunners

Warehouse Direct Pricing!

� BridgeRunners
� Landscape Pavers

� Locker Room Flooring

Eliminate costly maintenance or
repair ... or “resurface” damaged

areas. Excellent dry and wet
traction. Genuine rubber in

3', 4' or 6' widths in lengths up
to 16', with optional interlocking

tabs for longer installations.

mats

L inear Rubber Products

1-800-558-4040
www.rubber .com
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John Deere Golf’s HD200 and HD300 Select-
Spray turf sprayers are accurate and easy to 
use, the company says. The sprayers offer 
flexibility, with a choice of a centrifugal or 
diaphragm pumps, manual or automatic rate 
controller and boom options that come stan-
dard with an electro-hydraulic lift. More versa-
tile than a single-purpose sprayer, these new 
sprayers detach (and re-attach) in minutes 
with no tools. With convenient storage stands, 
the utility vehicle is free to do other tasks when 
not used for spraying. An efficient valve bank 
design simplifies operation and plumbing.
For more information, contact

www.johndeeregolf.com.

GNC Stealth Sprayers feature a sleek design, 
molded to fit most utility vehicles and trucks. 
Constructed with reinforced industrial poly 
material, these units are easily accessible and 
lightweight, according to the company.
Options include:
• 75- or 100-gallon tank;
• 12 volt/16amp 5 GPM pump system;
• standard gas power set-ups; and
• hose reel and hose options.

A complete boom setup is also available 
with standard boom design or new innovative 
boomless nozzles, with choice of manual or 
electrical controls.
For more information, contact www.gnci.org.
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O
ld Tom and Young 
Tom Morris. Old 
Fred and Young Jeff 
Klauk.

Bet you’d never 
think of hearing 

those names in the same breath. But 
since Jeff made his Players Champi-
onship debut on TPC at Sawgrass in 
Ponte Vedra Beach, Fla., the course 
his dad so lovingly maintained for 26 
years, the world of golf hasn’t seen a 
father-son greenkeeping duo get so 
much attention.

After Lee Westwood withdrew 
from the Players, 31-year-old Jeff 
was assured a spot thanks to his solid 
FedEx Cup points standing after a 
stellar West Coast swing, earning him 
a spot in golf’s biggest event not desig-
nated a Major. It also happened to be 
the course he grew up around, playing 
about 1,000 times by his estimates.

Old Fred was the central figure 
in TPC Sawgrass’ evolution and the 
prime supervisor of Pete Dye’s 2006 
renovation that converted the greens 
to a MiniVerde bermudagrass and fair-
ways and tees to 419 bermudagrass.

The 35-year GCSAA member re-
tired after the 2008 Players to open his 
own consulting business, Off Course 
Consulting, and to watch his son play 
the PGA Tour.

Like all great things, this didn’t 
come easy.

Jeff was a top American Junior 
Golf Association (AJGA) prospect and 
graduate of Florida Southern before 
toiling on the Hooters and Nation-
wide tours, missing out on a PGA 
Tour card by two shots in 2002. Mak-
ing matters worse, Klauk led during 
the last round of that year’s Nation-

wide Tour Championship through 
10 holes, but the round was wiped 
out because of weather and a chance 
to move into the top 20 and onto the 
PGA Tour was gone.

Then the injuries started, with 
shoulder surgery and several mysteri-
ous seizures that still haven’t been 
diagnosed. But Jeff finally earned his 
card after $400,000 in 2008 Nation-
wide winnings. The week before the 
Players, he received official confirma-
tion that he was in.

“I’ve always dreamed of playing 
this tournament, having grown up 
out here, and mown the fairways and 
greens,” he said before the tournament 
last month. “It’s going to be awesome.”

Fred only put Jeff to work on his 
staff after the young lad earned his first 
speeding ticket on the way back from a 
Hilton Head AJGA event.

“I had to tell dad I got a speeding 
ticket,” Jeff said.

The next day he was mowing 
greens. Another time he was stuck 
with a more dangerous gig.

“I had to fly mow one time on a 
lake bank, and I’m like, this is not 
going to help my golf game whatso-
ever, pulling this thing up and down 
the lake bank. It wasn’t much fun at 
all. I was pretty sore the next day.”

But he eventually worked off the 
speeding ticket and continued the 
part-time crew work to earn spending 
money until college.

When Players tournament time 
arrived, Klauk attended a mandatory 
rookie’s press conference where he was 
the most popular interview as other 
no-names sat and punched their cell 
phones. He was asked about players 
criticizing his dad’s work in the past.

“To see guys complain at times just 
made me upset because I know how 
hard he works to make it what it is,” 
Jeff said.

Klauk finished with rounds of 72-
71-71-71 and tied for 14th. But it was 
his first shot to the island green 17th 
that had everyone anxious. Well,
everyone but Fred.

“I was more nervous for his open-
ing tee shot on the Tour,” Fred said.

Back when he was 10, Jeff knocked 
it in the drink his first time on the 17th 
tee. But in round one of his first Players 
Championship, he used his effortless 
swing to knock it about 20 feet. Fred’s 
wife and Jeff’s mom, Peggy, watched 
with pride. Just as she has in all the 
years she has watched her son play.

Geoff Shackelford can be reached at 
geoffshac@aol.com.

HOME COURSE TAKES ON A NEW MEANING

FOR THE KLAUK FAMILY DURING THE PLAYERS

CHAMPIONSHIP

B Y  G E O F F  S H A C K E L F O R D
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Shack Attack
� THE FINAL WORD

Old Fred & Young Jeff
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Who said delivering

quality bentgrass turf

day in and day out

will less inputs has to

be hard?  Choose one of

these top rated LebanonTurf

bentgrasses for the results you want.  To

learn more, contact your local LebanonTurf

distributor or call 1-800-233-0628,  To receive a

free one pound sample of any of these top rated

varieties, visit www.LebanonTurf.com and click 

on “Promotions”.
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