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Turfgrass Trends
This month, Golfdom’s practical 
research digest for turf managers 
discusses water-saving turfgrass 
varities. Also, improving foliar fertil-
ization of turf is examined.
See pages 45-50.

Online Exclusives
Listen to this podcasts only at
www.golfdom.com/onlineexclusive:

Forecast for Fertilizer — 
Mike Stegmann, president 
of AGROTAIN International, 

speaks with Larry Aylward about 
what’s going in the fertilizer industry 
in terms of supply and demand, and 
how that’s impacting prices.
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About the cover
Golf photographer Larry Lambrecht cap-

tured Tiger Woods whooping it up with the 

Bethpage Black Golf Course maintenance 

staff after the 2002 U.S. Open.

U.S. OPEN
PREVIEW

2009

Dynamic
   Duo

Dave Catalano and Craig 
Currier are making history 
at Bethpage State Park.
B Y  L A R R Y  A Y L W A R D

At the Controls
Customer friendliness 
and ease of use drive latest 
irrigation technology.
By Larry Aylward

Old Reliable
PBI/Gordon celebrates
40 years of the broadleaf 
herbicide Trimec.
By John Walsh

Davis Shoots the
U.S. Open Breeze
USGA’s director of rules and 
competitions waxes on setup, 
the rough, etc.
By Geoff Shackelford

Balancing the 
Budget
Yeah, gas prices are down but 

not enough to make a 
huge impact. But 

there are some 
things you can 

do to save 
some bucks. 
By Ron Furlong
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The Offi cial Turf Equipment Supplier to The PGA of America and 
The Exclusive Turf Equipment Supplier to PGA Golf Properties.
© April 2009, Jacobsen, A Textron Company.

For more information about the R-311™ Wide Area Rotary Mower 

call 1.888.922.turf or visit www.jacobsen.com

Introducing the Jacobsen®
 R-311

™

Wide Area Rotary Mower

Lower your cost of ownership 
without lowering your expectations.

The industry expects Jacobsen® to routinely elevate 

mower reliability and cutting performance standards. 

The R-311™ doesn’t disappoint. There’s ample power 

and an 11-foot cutting width to mow more than 10 acres 

per hour. This professional-grade, cost-effective mowing 

solution is proven to take on the toughest commercial 

applications, while maximizing fuel effi ciency, 

minimizing downtime and improving productivity. With 

input from owners, technicians and operators, the R-311 

exceeds expectations from every perspective.

Professional-grade 
systems and components, 

along with fewer wear 
parts reduces downtime 
and maintenance costs.

Beveled blades, heavy-
duty hydraulic and drive 
train systems effectively 

integrate to optimize 

fuel effi ciency.

Controls are intuitive 
for ease-of-use and the 

cockpit is ergonomically 
designed to enhance 

operator productivity.
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Seven-time winner of the national 

Folio: Award for editorial excellence

NON-BURNING

GUARANTEE

Use Milorganite to establish

or rebuild your greens. 

Milorganite is the fertilizer 

that never burns, provides 

consistent results, and

helps speed up turf 

establishment.

www.milorganite.com

1-800-287-9645
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betterturf.com | 800-545-9525

Always read and follow label directions. 
Emerald, Insignia and Trinity are registered trademarks of BASF.  

© 2008 BASF Corporation. All rights reserved.

You have enough things to worry about. Don’t let turf disease be one 

of them. Trust BASF for a full line of innovative, effective fungicides 

to keep your most troublesome diseases under control. With some 

of the most efficacious chemistries on the market, BASF has a 

fungicide that’s perfect for your rotation. So don’t get alarmed about 

turf diseases — get BASF.
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I
’m still miffed that golf course super-
intendent Terry Bonar — one of the 
golf course maintenance industry’s 
stars — didn’t get his due at a news 
conference a few weeks before the
Senior PGA Championship was 

played in May. During the news conference 
staged by the PGA of America, not one word 
was mentioned about Bonar’s 49-year career at 
Canterbury Golf Club in Cleveland, site of the 
tournament.

And nobody mentioned the 68-year-old 
Bonar was retiring at year’s end after nearly a 
half-century and that the tournament would 
serve as his swan song at the club. How could 
Bonar’s accomplishments be overlooked? It 
was a dang shame.

If you know the class act that is Bonar (and 
many of you do), you understand why I’m 
still miffed. But Bonar, being the unassuming 
person he is, didn’t take the snub personally. 
He let it roll off his shoulder like a golf ball off 
a Stimpmeter.

The fact is, Bonar doesn’t need any valida-
tion for his worth. If there’s anybody who 
should feel comfortable in his own skin about 
a job well done, it’s Bonar.

If he hadn’t been doing his job at Can-
terbury, the prestigious private club that has 
hosted many professional tournaments over 
the years, Bonar would’ve been run out long 
ago. But Bonar has endured green committee 
after green committee for 49 years. His staying 
power is not only amazing, it says a lot about 
the man.

I had lunch with Bonar recently at a cafe 
he fancies a few blocks from Canterbury. We 
talked in-depth about his career. It’s clear to 
me Bonar chose a humble path to follow dur-
ing his journey through this often pressure-
packed profession.

Obviously, Bonar accrued many
accomplishments in his career, but he hardly 
talked about them during our conversation.
Instead, he spoke about how important it was 
for him to keep his ego in check.

“There’s a thin line between a hero and a 
goat,” Bonar said firmly.

Bonar told me of the many times he’d gaze 

at the course while driving out of the parking 
lot at the end of a day’s work and say to him-
self proudly, “Man, the course looks good!” 
But so often, he learned that such pride can be 
short-lived. “I’d come back the next morning 
and say, ‘What happened here?’ ”

Bonar also talked about the importance of 
credibility. He says he never told a lie during 
his career, not even an itty-bitty white lie.

“If you lie, you’ll get caught eventually,” 
Bonar said. “And if they catch you, you’re 
done.”

Bonar told me how appreciative he is for 
his career. I lost count how many times he 
knocked on wood after saying something for 
which he was thankful.

When we talked about his career high-
lights, Bonar didn’t speak much of personal 
accomplishments, like winning the United 
States Golf Association’s Green Section Award 
earlier this year. Bonar said he’s proud of his 
many assistants who have moved on to be-
come superintendents. He’s also proud of his 
department’s safety record. “I can’t remember 
anybody getting hurt on my watch,” he said.

Bonar, who graduated from Penn State 
University, is also humble enough to admit he 
just can’t operate like he could earlier in his
career. “I can’t go 110 miles an hour any-
more,” he says. “I’m lucky if I can go 75.”

Bonar says Canterbury was “great when I 
got here” and the course “will be great after 
I leave.” He spoke about how “unbelievably 
blessed I’ve been” to have participated in 
several tournaments at Canterbury featuring 
some of the game’s greatest-ever players.

The industry was unbelievably blessed to 
have Bonar for 49 years.
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A Humble Man
Will Hang It Up 
B Y  L A R R Y  A Y L W A R D

IF THERE’S ANYBODY 

WHO SHOULD FEEL

COMFORTABLE 

IN HIS OWN SKIN 

ABOUT A JOB

WELL DONE, IT’S 

TERRY BONAR

Pin High
� EDITOR’S COMMENTARY

Aylward can be reached at laylward@questex.com.
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Pegasus™
 HPX fungicide helps you

RAISE THE BAR on healthy turf.

New university testing proves that NexGen products outperform 

traditional formulations—and make your pesticide dollars go farther.

The grades are in, and NexGen products are at the top of their class. 

With only the best active ingredients and improved manufacturing, 

NexGen reformulations provide unbeatable performance—and results 

prove it. Pegasus™ HPX chlorothalonil gives better control of dollar spot,

brown patch and other fungal diseases, with less resistance.

To make the grade for your course, call 888.240.8856 or visit 

www.PhoenixEnvCare.com.
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©2009 Phoenix Environmental Care, LLC. The Phoenix logo is a registered 
trademark of Phoenix Environmental Care, LLC. Pegasus™ HPX is a trademark 

of Phoenix Environmental Care, LLC. Always read and follow label directions.
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Powell Honored by PGA
William J. (Bill) Powell of East Canton, Ohio, 
who overcame racial barriers to become the 
only African-American to design, build, own 
and operate a golf course (Clearview Golf 
Club) while pioneering diversity in the game, 
is the recipient of the 2009 PGA Distin-
guished Service Award.

Powell, 92 and a PGA Life Member, will 
be honored in conjunction with the 91st 
PGA Championship at Hazeltine National 
Golf Club in Chaska, Minn. The PGA Distin-
guished Service Award is the association’s 
highest annual honor.

Whitepaper Details Growing Problem
Damage caused by vandals to golf courses 
and their golf car fleets is an $8 million to 
$10 million problem that course owners, op-
erators, club professionals and superinten-
dents are struggling to solve, according to a 
whitepaper published by Club Car.

The whitepaper (“Golf Car Vandalism: No 
Joyride”) was developed following research 
to identify owners’ and operators’ chief oper-
ational concerns. Among the survey findings 
were statistics that underlined the critical 
nature of the vandalism problem:

� 72 percent of courses reported vandalism 
or golfers playing extra holes without paying 
a green fee.

� 27 percent said they had retrieved a 
vandalized golf car from a lake or creek.

� 48 percent reported unauthorized use of 
golf cars.

� 42 percent reported golf cars being driven 
in restricted areas.

� 21 percent reported theft of golf cars.

Business 

briefs

Briefs continue on page 10

D
on’t look now, but 
people are talking 
about economic re-
covery. Yes, there are 
signs — from banking 

to housing to manufacturing to the 
stock market — we’re coming out of 
this nasty recession. While it’s good 
to know we may have hit bottom (or 
are in the process of it), most every-
one agrees recovery will not happen 
overnight.

That prompted us to take a quick 
survey of about 80 U.S. golf course 
superintendents to find out how 
their golf courses are doing with 
rounds now that it’s spring and the 
golf season is in full swing nationally.

The golf industry has been a 
victim of this recession just like any 
other field, although it hasn’t fallen 
off the cliff like some other indus-
tries. Superintendents have had to 
cut costs because the revenue isn’t 
coming in like it has in the past. That 

said, our recent survey found some 
good news (but it’s not all good).

We recently asked superinten-
dents: It’s spring and golfers are re-
turning to courses. How has activity 
been on your courses so far this year? 
Here’s how they responded:

Excellent, players are coming 
out of the woodwork ................................................15%

Good, rounds are up ..............................................26%

Fair .............................................................................29%

Not good, rounds are down ...............................26%

Awful, nobody’s playing ...........................................3%

If you’re doing the math, 70 per-
cent of superintendents surveyed say 
rounds are fair to excellent.

Golf Datatech recently reported 
rounds were up 3.4 percent in 
March compared to March 2008. 
The increase is based on reportings 
from 4,090 courses and the report 
is in conjunction with the National 
Golf Foundation, the National Golf 
Course Owners Association and the 
Professional Golf Association.

By Larry Aylward, Editor in Chief

Continued on page 10

Off The Fringe
on

the

THERE ARE SIGNS OF ECONOMIC 

RECOVERY, WHICH BODES WELL 

FOR THE GOLF INDUSTRY

Rounds

     Rise?
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Off The Fringe

Mike Read, director of marketing for 

Club Car’s golf category, called the sta-

tistics “shocking” and noted that “these 

are all issues that directly affect operating 

expenses.”

According to the whitepaper, which was 

developed based on interviews with owners, 

operators, superintendents and golf profes-

sionals, nearly every golf facility encounters 

some form of vandalism at one time or 

another. But it is vandalism to golf cars that 

causes the most serious and costly damage 

at a golf course.

Deere’s Chase Takes New Role
John Deere Golf's Nicole Chase, former 

business manager, has accepted the newly 

created role of golf sales and marketing 

director for Europe, Africa and the Middle 

East. Chase will relocate to Germany in 

order to more effectively focus on worldwide 

growth opportunities for John Deere Golf.

Chase is responsible for bolstering sales 

and marketing support in existing markets 

while exploring new opportunities for equip-

ment, irrigation and agronomic product lines. 

“The game of golf continues to advance glob-

ally and we must evolve with it,” Chase said.

With an Eye on Weevils
DuPont has just launched a Web site, 

www.weeviltrak.com, where 11 university 

researchers and cooperators are sharing 

regular updates for superintendents on the 

annual bluegrass weevil activity in their re-

spective areas. Golf course superintendents 

can click on their location, or enter their zip 

code to read the observations of their local 

researcher.

The updates are based on degree-day 

monitoring, the state of forsythia bloomage 

and on the findings of the researchers, i.e., 

if there are larvae and what stage they are 

in. The researchers will analyze turf samples 

from more than 30 monitoring sites 

throughout Connecticut, Delaware, Massa-

chusetts, Maryland, Maine, New Hampshire, 

New Jersey, New York, Pennsylvania, Vir-

ginia, Vermont and West Virginia. �

Business 

briefs

Briefs continued from page 8

So far this year — and keep in 
mind that the economic news was 
basically miserable for the first three 
months of the year — rounds are up 
2.4 percent nationally.

Rounds were down 1.8 percent in 
2008 compared to 2007.

Of course, even before the Great 
Recession hit, people in the golf in-
dustry were talking about the impor-
tance of growing the game with more 
women, children, minorities and men 
as players to increase rounds and rev-
enue. The game is getting new players, 
all right, but it’s losing more players.

According to a recent NGF study, 
4 million golfers either approached the 
game for the first time (1.7 million) or 
returned after a hiatus (2.3 million) in 
2008. But 4.9 million “lost golfers,” 
who played in 2007 but not in 2008, 
offset the gain. The NGF reports the 
number of golfers fell 3 percent in 

2008 from 2007, to 28.6 million from 
29.5 million. (A golfer is defined as 
a person age 6 or older who plays at 
least one round of golf in a year.)

“There is a natural turnover of 
participants not only in golf but in vir-
tually every sport,” Joe Beditz, NGF 
president and CEO, said in the report. 
“We are definitely attracting new and 
former golfers from a large pool of 
latent demand. The challenge for the 
industry is to slow the loss of existing 
golfers while increasing the retention 
rate of those who come in each year.”

Decreases were seen in both 
core (eight or more rounds a year) 
and occasional golfer (one to seven 
rounds a year) categories.

If you look at the news above 
with a glass-is-half-full eye, you’ll say 
things are looking up. But if you look 
at the news with a glass-is-half-empty 
approach, you probably want more 
signs that business is getting better. �

Continued from page 8

   Quotable
“We all realize we need to suffer a little in 

order to keep our jobs.”

— John Gurke, certified superintendent of Aurora (Ill.) Country Club, 
commenting on how he and his staff will receive no pay raises in 2009. 
Gurke also accepted no bonus for 2008 and will do the same for 2009.

“Under my administration, the days of sci-

ence taking a back seat to ideology are over. 

Science is more essential for our prosperity, 

our security, our health, our environment, 

and our quality of life than it ever has been.”

— President Obama, speaking in April to the National Academy of 
Sciences about the importance of science, research and development to 
the nation’s well-being and future. Will Obama take this stance toward 
pesticides?

“
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