
Growing turfgrass is a science. Maintaining it in formidable conditions 
is an art. The stress of extreme mowing heights, suffocating heat and 
humidity, shade, water and nutritional challenges makes your turfgrass 
dependent on you for its very survival. 

And this is where Floratine shines Our pa inted , first-in-class foliar and 
soil-ha3ed technologies maximize nutrient uptake when your turf, and 
budget need it most. The finest ingredients in the world ensure that your 
turfgrass will conserve precious energy while retaining vital nutrients. 

Fioratine's highly trained distribution network, spanning 30 countries, 
provides you with the tools to keep you and your turfgrass rooted 
in solutions. • 

Visit o u r a w a r d w i n n i n g wobsito to learn more about 
o u r solut ions a n d f ind a F lora t ine d i s t r ibutor n e a r you 

www.floratixi e .com 

http://www.floratixi


Tyson Rutter does what it takes to get the job done 
Editor's note: If you d like to nominate some-
onefor the lop Assistants feature, please send 
an e-mail to Larry Aylward at laylward@ 
questex.com. 

H e r e ' s how T y s o n R u t t c r ' s boss de-
scribes h im: " H e is one o f the hardest-
working, do-whatever-it- takes-to-get-
the- job-donc assistant superintendents 
I have ever e m p l o y e d , " says D o n n y 
Latham, gol f course superintendent of 
the Republ ic G o l f C l u b in San Anto-
nio, Texas . 

T a l k a b o u t an e n d o r s e m e n t ! And 
there's more. 

" T y s o n has s p e n t several years at 
some o f the best clubs in America and 
his attention to detail and desire to pro-
duce the best product possible is very 
impressive," Latham says. " I 've spent 
a lot o f t ime teaching him the ins and 
outs o f growing bermudagrass in the 
South, which is something new to him. 
I keep stressing to him, ' It 's just grass, 
just grow it. ' H e has taken up the chal-
lenge, and we 're s tart ing to see great 
results." 

Rutter has worked in the golf course 
maintenance industry for 12 years. In 
2 0 0 3 , he received a bachelor 's degree 
in turfgrass science and an associate's 
degree in agriculture business from T h e 
O h i o State University. 

From his very first j o b working on 
a golf course out o f high school, Rutter 
says he knew he would pursue a career as 
a superintendent. "I enjoyed everything 
about it — from the work environment 
to the hard work itself," he says. 

Golfdom c a u g h t up w i t h R u t t e r 
recent ly to talk about the profession 
he loves. 

• What's your favorite part of the job? 
I e n j o y t h e t r o u b l e - s h o o t i n g 
demands o f the job — working hard 
to d e t e r m i n e t h e bes t a p p r o a c h to 
s o l v i n g u n e x p e c t e d p r o b l e m s , n o 
matter h o w little or big the problems 
may be. However, one o f the very best 
parts o f this j o b is the s imple gratif i -
cat ion o f seeing an outstanding, well-
mainta ined g o l f course at the end of 
the day. 

• Who has been the biggest influence on your 
career and why? 
I have b e e n very f o r t u n a t e to w o r k 
w i t h s o m e o f t h e f i n e s t p e o p l e in 
the g o l f industry. T h e s e people have 
helped shape m e to be a very diverse, 
clear thinker in analyzing various situ-
ations. Fred D i c k m a n , certified super-
intendent at the Broadmoor G o l f Club 
in C o l o r a d o Spr ings , C o l o . , is a top 
individual in all aspects. I learned from 
his incredible work e t h i c and never-
quit positive attitude. I ' m grateful for 
the countless hours he spent with me 
after work early in my career. H e genu-
inely cared for m e and taught m e so 
many important things about how to 
run a course as well as o t h e r aspects 
o f the g o l f industry. I will be forever 
grateful to h im. 

• What's your favorite product or piece of 
equipment and why? 
T h e soi l p r o b e . N o t o n l y d o e s this 
piece o f equipment allow you to check 
soil moisture, but it provides you with 
a great deal o f i n f o r m a t i o n l ike root 
depth, root density, thatch accumula-
tion and knowledge o f what is going on 
below the surface. 

• If you could change something about the 
industry right now, what would you change? 
I would suggest that prospect ive e m -
p l o y e r s n o t o v e r l o o k y o u n g e r b u t 
qual i f ied turf professionals and seri-
ously consider them based on their ac-
complishments and potential. 

• Describe yourself in one word. 
Reliable. 

• What is your favorite hobby and why? 
M y favorite hobby is working cattle with 
family and friends on our Kansas ranch. 

• What's your favorite vacation spot? 
I^ake Dale Hollow in Albany, Ky., where 
I enjoy house boating and water skiing. 

• What's your favorite golf course besides 
your own? 
Andalus ia at C o r a l M o u n t a i n in La 
Q u i n t a , C a l i f . I had the privilege o f 
working with archi tects Keith Evans 
and Rees Jones during the construction 
o f this amazing course. 

• If a movie were made about your life, what 
famous actor would play you? 
Wil l Ferrell , because I would want it 
to be funny. 

• It's your last day on Earth. What do you do? 
I would have a cook out with my fam-
ily and friends, and en joy the day with 
the people I care about most. • 
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Insignia 
U N G I C I 

You've got enough to worry about. But Ins ign ia® f u n g i c i d e can give you up to 
28 worry- f ree days — at least w h e n it comes to preventing key turf diseases. 
That's how long research shows Ins ign ia can prevent b rown patch, pythium 
root rot, fairy r ing, take-al l patch, gray leaf spot and more. Which wi l l give you 
plenty of t ime to tackle the other 100 job demands being thrown your way. 

betterturf.com | 800-545-9525 

• BASF 
The Chemical Company 

A l w a y s r e a d a n d f o l l o w l abe l d i r e c t i o n s . 
I n s i g n i a i s a r e g i s t e r e d t r a d e m a r k o f B A S F . © 2 0 0 8 B A S F C o r p o r a t i o n . A l l r i g h t s r e s e r v e d . 



Delivering value is the foundation on 

which Target has built its reputation. 

Developing Great 

Relationships For Over 

35 Years! 

Target Specialty Products is proud to be the 

leading distributor of specialty agricultural chemicals, application equipment, 

supplies, services and education in the West. We recognize that in order 

to meet the needs of today's demanding golf industry; we must 

deliver more than just product. 

Since 1969 Target has brought value to 

its customers in the many ways, including, 

experienced staff[ consistent delivery 

informative training programs and 

seminars, and over 6,000 products. 
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TARGET 

SPECIALTY PRODUCTS 

Delivering Value 

IS09002 
C E R T I F I E D 

S A N T A FE SPRINGS H O M E OFFICE: 
15415 Marquard t Avenue, Santa Fe Springs, C A 9 0 6 7 0 
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V I S I T O U R W E B S I T E A T W W W . T A R G E T - S P E C I A L T Y . C O M 

http://WWW.TARGET-SPECIALTY.COM


Classifieds 

Mi l l i ken C h e m i c a l 

N e w M e x i c o Tech Golf Course 

Nat ional Golf Foundat ion 

Oak Brook Golf Club 

Pa lm Beach National Golf and Country Club 

Syngen ta Pro fess iona l Produc ts 

The Ande rsons 

The Tora Co 

At lan ta Count ry Club 

Bayer Env i ronmenta l Sc ience 

B r o a d m o o r Gol f Club 

C h a m p i o n s Golf Club 

C l e m s o n Univers i ty 

DC l e g i s l a t i v e & Regula tory Serv ices 

D u P o n t Pro fess iona l P roduc t s 

I r r iga t ion Assoc ia t i on 

J a c o b s e n 

J o h n Deere Golf 

Kansas State Univers i ty 

P e o p l e P o w e r e d M a c h i n e s 
P h o n e : 8 8 8 4 3 6 8 9 4 0 

E m a i l : d a v i d @ p e o p l e p o w e r e d m a c h i n e s . c o m 
U R L : p e o p l e p o w e r e d m o d i i n e s . c o m 

Walkover Sprayers 
Welcome to The Green Machines 

Ad Index 
A d v e r t i s e r P a g e N o . 

A d v a n c e d D r a i n a g e S y s t e m s 1 4 

A d v a n c e d S e n s o r T e c h 3 9 

T u r f - S e e d 

V a l e n t 1 3 . 2 5 - 2 8 . 4 1 

T U R F G R A S S T R E N D S 

T h i s i n d e x is p r o v i d e d as a n 
a d d i t i o n a l s e r v i c e . T h e p u b l i s h e r d o e s no t 
a s s u m e a n y l iab i l i t y for e r r o r s or o m i s s i o n s . 

Editorial Index 
C o m p a n y P a g e N o . Los Ange les Count ry Club 5 4 
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y e a r $ 3 9 ( U . S . a n d p o s s e s s i o n s ) . $ 5 9 ( C a n a d a a n d M e x i c o ) a n d $ 8 9 ( a l l o t h e r c o u n t r i e s ) . A i r 

e x p e d i t e d s e r v i c e i s a v a i l a b l e in c o u n t r i e s o u t s i d e t h e U . S . a n d C a n a d a f o r a n a d d i t i o n a l $ 7 5 

p e r y e a r . C u r r e n t i s s u e s i n g l e c o p i e s ( p r e p a i d o n l y ) $ 5 ( U . S . a n d p o s s e s s i o n s ) , $ 7 ( C a n a d a 

a n d M e x i c o ) a n d $ 8 (a l l o t h e r c o u n t r i e s ) . B a c k i s s u e s ( i f a v a i l a b l e , p r e p a i d o n l y ) $ 1 0 ( U . S . a n d 
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Kelli Velasquez to find out how 
to advertise with Gol fdom Classifieds! 

Golfdom Payment must be received by the classified closing date. 

We accept VISA, MASTERCARD, & AMERICAN EXPRESS. 

For Advertising Information, Contact Kelli Velasquez; 800-669-1668 ext 3767 or 216-706-3767; 
Fax 253-484-3080, Email kvelasquez@questex.com 

where to find new customers? 

T h e City o f Needles is soliciting 
proposals to lease and operate , 
under exclusive privilege, a full 
service concession, o ther named 

concessions, and provide personal 
services and gol f course amenities 

to the public and patrons o f the 

Rivers Edge G o l f Course , 
an 18 hole championship course. 

To obtain a copy o f the Request for 
Proposal contact the City Clerks 
of f i ce at ndlsclerk@cit l ink.net 

or 760-326-2113 e x t 3 4 5 . 

mailto:david@peoplepoweredmachines.com
mailto:questexpermissions@repnntbuyer.com
mailto:kvelasquez@questex.com
mailto:ndlsclerk@citlink.net


Shack Attack 
• I T H E F I N A L W O R D 

Newfound Minimalists 
ave you heard 
the plaintive wail 
emanating from the 
mass production 
golf design outfits? 
T h e ones where the 

phone has stopped ringing, and where 
they have realized the old way o f doing 
business won t work in the future? 
T h e press releases have been flying o f f 
the send buttons. O n e firm, whose 
well-intentioned associates are try-
ing to take the helm o f a wayward 
ship captaincd by a known encrvator 
o f earth, used the election of Barack 
O b a m a to announce that it was t ime 
for golf architects to "move earth more 
efficiently" and focus on courses that 
"create minimal disturbance" to create 
" m a x i m u m enhancement o f natural 
ecosystcms." 

O h , and they were just the m e m -
bers o f the firm that would lead this 
newfound way o f doing things. 

Another bling-wearing desk jockcy/ 
archie sent out some propaganda 
announcing that he too was going 
G R E E N . Would he be melting those 
gold chains for a charitable donation 
in the name of greenhouse gas emis-
sions? Reducing his carbon footprint 
(whatever that is!)? No, he's ending 
production o f his firm's printed news-
letter that annually used up a couple o f 
sycamore branches in favor o f a digital-
only house organ. W h a t these masters 
won't do for the environment! 

They've even taken to the airwaves. 
Well , the digital airwaves. You can 
find a few o f them stationed on 
www.GolfClubAtlas.com where 
some o f the all-time leaders in clunky 
mounding, over-wrought design, 
bloated budgets and rolls of blueprints 

BEFORE, THEY NEVER SOUGHT W A Y S TO DESIGN 

AROUND THE NATIVE FAUNA. NOW, THEY'RE 

PREACHING THE GOSPEL OF MOVING LESS DIRT 

B Y G E O F F S H A C K E L F O R D 
mmmmmmmmmmmmmm 
are touting their affinity for lay-of-
the-land architecture, multi-hucd 
landscapes and, o f course, the strategic, 
old-style gol f courses of the gods. You 
know, works of architecture reminis-
cent o f ones they used to never build 
but always mocked before everything 
came crashing down. 

It's breathtaking to listen to the 
newfound minimalist in all o f these 
reforming architccts who rearranged 
earth like children at the beach trying 
to build a bigger castle. Yes, many o f 
the same walking, snobbish "brands" 
who allowed contractors to run up 
the change orders (while blatantly 
taking a percentage o f the construc-
tion budget in lieu of a fee) are now 
preaching their homespun, golly-gee 
approach. 

These rejuvenating, rebranded 
deadheads of design are no longer 
the same folks who looked the other 
way as irrigation designers threw in 
unnecessary heads that only created 

headaches. 
These light-seeing, V W bus-driv-

ing, all-things-organic aficionados who 
never walked a property to think o f 
clcvcr ways to design around the native 
fauna that they now idolize are preach-
ing the gospel o f the minimalist. T h e i r 
old and destructive practices, driven 
by a desire to feed their coffers, led to 

hundreds of thousands of unnecessary 
irrigated turf and many damaged or 
destroyed natural landscapes. 

And did I mention they arc courses 
that aren't a whole lot o f fun to play, 
either! 

Yet, suddenly, the old way doesn't 
look so sexy as energy costs and sensi-
bility kick in. T h e list o f crimes against 
the best interests o f go l f is too long to 
tabulate, and a " M o s t Wanted" list o f 
perpetrators might be fun, but it won't 
get us anywhere if the game is to sur-
vive or even thrive in the future. 

So let them bellow on. T h e 
urgent effort to take turf out o f play, 
to promote environmentally sensitive 
landscapes and to re-imagine a game 
rooted in the natural beauty of links 
golf is the best possible road for our 
industry. Sure, maybe some people 
who were selling more widgets than we 
needed will make less money than they 
did or go out o f business altogether. 
Whi le I hate to see anyone lose a job or 
a living, it's hard to sympathize when 
many o f those very same people were 
the ones driving up cost at the expense 
o f golf. 

Sometimes the truth hurts. 

Geoff Shackelford can be reached at 
geoffshac@aol.com. Visit his Website 
at www.geoffhackelford.com 

http://www.GolfClubAtlas.com
mailto:geoffshac@aol.com
http://www.geoffhackelford.com


Discover what Superintendents have known for years 

A Standard of Excellence 

Par E x blended fert i l izer conta ins I B D U 

s low-re lease nitrogen, the a g r o n o m i c 

b e n c h m a r k o f superintendents and 

university researchers have know for 

nearly 4 0 years . B e c a u s e I B D U delivers 

the highest amount o f avai lable W I N per 

pound o f nitrogen, j u s t one applicat ion 

provides steady green-up with no risk o f 

surge growth. With Par E x , you ' l l 

exper ience less leaching, less thatch build 

up, and less surge growth, regardless o f 

turf type, all season long. 

"Brands you recognize, technology you 
trust, performance you depend on" 

Par Ex is available in three sizes. 

• 10-18-22 SGN 90 
• 19-3-19 SGN 150 

• 24-4-12 SGN 230 

For a complete list of Par Ex products; visit our website at www.lebanonturf.com. Click on 
promotions and enter coupon code GF7019 for your FREE agronomy manual. 

• Improving the Way Professionals Care for Turf 

1-800-233-0628 • www.LebanonTurf.com 

http://www.lebanonturf.com
http://www.LebanonTurf.com



