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Off The Fringe 

Rick Miles (right) a n d Kevin 
Ri t ter m igh t wan t t o buy a 
f ew lottery tickets together . 

O r head to the Las Vegas casinos 
together. G o o d things h a p p e n w h e n 
Miles a n d Ritter, w h o are super in ten-
dent a n d assistant supe r in t enden t o f 
Westv iew Go l f C o u r s e in Q u i n c y , 111., 
are together. 

O n J u n e 30, for instance, Miles 
and Ritter each aced the 176-yard, 
seventh hole. A n d get this: T h e y were 
playing in the same foursome and rid-
ing in the same golf car. A n d get this: 
T h e y did it back to back! 

Ritter, using a 4 - i ron , was the first 
to ace it. Miles fol lowed with a 6- i ron . 

It was Rit ter 's first ho le- in-one a n d 
it was Miles ' f ou r th ace. O d d s o f this 
h a p p e n i n g are repor tedly 17 mil l ion 
to one. 

"All f o u r o f us w e n t nu t s after the 
first one , wh ich took a b o u t five m i n -
utes o f h igh fives," Miles says. 

Af ter the celebrating, Miles joked 
to Ri t ter that he w o u l d follow wi th 
his o w n ace. A n d w h e n he h i t his tec 
s h o t . . . 

"I k n e w it h a d a chance," he 
says, "and w h e n it hit the stick and 
d ropped in, everyone w e n t n u m b . 
W e c o u l d n ' t believe wha t we just wit 
nessed. I had to have Kevin p inch mc 
to see if I was d reaming ." • 

• Low cost , low ma in tenance. The u l t imate 
in durab i l i t y and dependab i l i t y 

• Opt ional Kawasaki 9 Hp engine fo r 
max imum power, quiet opera t ion 

• Heavy gauge steel ramp fo r easy 
loading, un load ing 

• Hand les up to 1/2-ton loads 

Durable. Dependable. 

MSMA — Continued from page 10 
Yelverton pointed out that research 

shows M S M A has low mobility and 

strongly absorbs into soil. "From an envi-

ronmenta l s tandpoint , it's safe," he added. 
Poa con t ro l was also a popu la r topic 

o f discussion at the meet ing . W h y is 
Poa annua such a p rob lem, asked Bert 
McGar ty , professor o f hor t icul ture at 
C l c m s o n University. "Because there arc 
so m a n y biotypcs," he answered. 

" O f coursc, the [superintendents] up 
N o r t h have pretty much given up [on 
controlling Poa annua]," M c C a r t y said. 
"But down South we're still trying to fight 
it, whether it's in bentgrass, oversceded 
ryegrass or overseeded Poa trivialis." 

In his seminar o n Poa, Yelverton says 
he has found a herbicide — amicarba/one 
— that controls the pesky weed o n bent-
grass pretty darn well. "I can tell you that 
it's the best th ing I've seen in terms o f her-
bicides in awhile [to control PoaJ," Yel-
verton said of amicarbazone, which is not 
currently available in die Uni ted States. 

T h e r e arc keys to the herbicide's suc-
cess, however. It should no t be applied 
in the late s u m m e r or early fall w h e n 
bentgrass' root structure is a t its weak-
est, Yelverton said. Yelverton tested 
amicarbazone on perennial Poa annua in 
the spring and results were much better 
because the bentgrass' root structure was 
m u c h healthier a n d deeper. H e applied 
amicarbazone (2.6 ounces per acre) o n 
Crenshaw bentgrass o n March 2 8 and 
April 17 o n a golf course in Wi lming ton , 
N . C . " W e had 100 percent perennial Poa 
annua control, and perennial Poa annua 
is the tough stuff," Yelverton said. " T h e 
super in tendent at the course w e n t nuts." 

Yelverton says amicarbazone per-
fo rmed well o n A - l , A-4 a n d L - 9 3 
bentgrass w h e n applied in the spring. 
However , Yelverton said o ther tests 
revealed that the Pcnncross bentgrass 
variety is no t to lerant to amica rbazone 
in the spr ing or fall. 

"I th ink [amicargazone] has p o t e n -
tial," Yelverton conc luded . "It 's some-
th ing to w o r k o n . " • hiiks.com 

One ... Make That Two ... 
for the Golfing Ages 
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A D V E R T O R I A L 



The scenic 150 - f oo t elevation changes, four g leaming lakes and 

Trinity River at Mira Vista Count ry Club are a s tunn ing b lend of 

course architect, Jay Morrish's, appreciat ion of na tu res role in 

the game, and professional gol fer T o m Weiskoph 's grasp on the 

mental and physical skil l required to beat a course. 

Mira V is ta provokes players th rough r isk-reward shots and 

tradit ional chal lenges. "There are severely t ree l ined and 

open holes," said course super in tendent , Mike Epps, 

w h o has w o r k e d at the c lub since 2 0 0 3 . "The 

diversity keeps players intensely engaged." 

A cons ide rab le cou rse cha l lenge is 

Ho le No. 13. A fa i rway s lope he lps t o 

d i rec t t h e t e e sho t t o w a r d a im ing 

bunkers, whereas a second shot must 

travel uphil l t o a three- level green. 

I t ' s a wel l -des igned, chal lenging 

hole, but it's fair," Epps said. "It rewards 

thought fu l players." 

For Epps and his ma in tenance c rew 

of 28 , achieving successfu l pest contro l on 

22 -year -o ld g reens is crucial in he lp ing t h e 

c lub at ta in its goal of host ing another U S G A 

Championsh ip in t h e c o m i n g decade. 

' 'Our c r e w ' s goa l is t o o f f e r qua l i ty on a dai ly 

basis," E p p s said. "For t h e past t w o yea rs we ' ve b e e n ab le t o 

ge t cons is tent , rel iable cont ro l p layers need on put t ing su r faces 

using Ins ign ia® fung i c ide t o t reat fa i ry r ing disease." 

Epps uses Ins ign ia a t 0 . 4 oz. pe r 1 , 0 0 0 squa re f e e t t o 

p reven t fa i ry r ing's da rk , de l i nea t i ng r ings f r o m appea r i ng 

on g reens . For b reakou ts , Epps tu rns t o t h e labe l ra te fo r 

cu ra t i ve cont ro l . 

"Insignia works nicely in our spr ing and fall programs," said 

Epps. "Because of the economica l appl icat ion rate and price, I 

a m able t o apply it on every putt ing s u r f a c e - I ' m hooked." 

Epps educa tes and engages members in beh ind- the-scenes 

looks at heal thy turf. 

"I tell members that if they ride the course wi th me, I'll buy the 

coffee." he said. "It shows them there's more to g row ing turf than 

m o w e r - i t ' s the people that create results." 

To learn more abou t Ins ign ia® and 
BASF visi t www.bet te r tu r f .com and 
www.bas f tu r f ta lk .com. 
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Insignia 
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Shades Of Green 
• I O P I N I O N 

f I didn't know better, I'd think golf 
writers were stumped about what to 
write with Tiger on the bench the rest 
o f the year. It's not like there's not a 
template: Basketball lost Michael Jor-
dan, and N A S C A R lost Dale Earn-

hardt. Others filled the void in no time at all. 

T h e sports section is a lot like the entertain-
ment section, and golf writers seem to dwell 
on Tiger's knee rehab and John Daly's high 
jinx rather than pertinent issues like water 
restrictions, which affect all golfers from tour-
ing professionals to the municipal hackers. So 
what's more important — secret random drug 
testing for golf pros or turning golf courses into 
parched deserts? 

Just look at the green industry in Georgia 
and the two-year quagmire that the Georgia 
G o l f Course .Superintendents Association went 
through to create Water Conservation Best 
Management Practices. Despite its efforts, 
golf courses around Atlanta could only water 
greens and tecs. Quite a severe penalty when 
other businesses were asked to only cut back 10 
percent. O n c e again, the perception of golf as a 
rich man's game prevailed instead of considering 
golf as a viable sports and leisure industry that 
supports tourism and local business. It's hard to 
grow the game when you can't grow the grass. 

Golf always seems to bear the brunt of water 
restrictions because o f the old misconception 
that golf courses are big water users. Rather 
than dispel that myth, water management au-
thorities hide from public reaction by assigning 
disproportionate water restrictions on our in-
dustry. Since 1995, when I began tracking golf 
course water use in Florida — which has more 
courses than any other state — golf irrigation 
has remained around 3 percent o f the total fresh 
water (ground and surface) used for irrigation. 
In Georgia, golf water use was only .85 percent. 
When you force the smallest users to cut back, 
you don't save that much water at the pump. 
But it sounds good in the media. 

1 can't speak for all states, but here are the 
major water user groups in Florida: agriculture 
(48 percent); public supply (30 percent — half 
o f which is estimated to be used on outdoor 
watering); industry, business, commercial (8 

Public Opinion Still 
Drives Water Woes 
B Y J O E L J A C K S O N 

IT'S HARD TO 

GROW THE GAME 

W H E N YOU CAN'T 

GROW THE GRASS 

percent), power generation (7 percent), and 
recreation (5 percent — golf use is estimated as 
two-thirds of recreation or 3 percent); private 
domestic wells (2 percent). 

T h e lowest hanging fruit for water savings is 
in the outdoor watering use (15 percent) in the 
public supply sector, but restriction enforcement 
is complicated when dealing with multiple utili-
ties and jurisdictions. W e have all seen the water 
wasted by improper operation and maintenance 
o f residential, commercial and municipal 
irrigation systems. Adding insult to injury are 
the wasteful and often environmentally damag-
ing disposal practices for treated wastewater. 

When it comes to water use, the golf industry 
applies, conserves, rccyclcs, recharges, filters and 
reuses water more efficiently than most other 
water users. Compare the 5 million acres of 
lawns and landscapes with the 140 ,000 acres o f 
irrigated golf turf in Florida. T h e n consider that 
golf contributes $5 billion in economic impact 
to Florida's economy. Certainly that must be 
worth a larger slice of the irrigation pie. 

Until governments and utilities invest in 
improvements in the infrastructure needed to 
recycle water for irrigation and mandate efficient 
landscape and irrigation designs, turning oft the 
spigots to golf courses is not a productive solu-
tion. T h e water savings are small, but the effects 
on the local economy and related businesses can 
be huge. 

I hope the recent National Gol f Day event 
in Washington and organized state golf alliances 
will be able to generate more positive media 
stories about the positive economic and environ-
mental aspects of this great game that you can 
play for a lifetime. Waterless golf doesn't pay oft 
for anyone, including sports writers. 

Certified superintendent JoelJackson is executive 
director of the Florida GCSA. 
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Designs on Golf 
• A R C H I T E C T U R E 

lorking with behav-
ioral scientists at the 
University o f Phoe-
nix, I have devised 
a series o f carefully 
crafted questions that 

will help determine whether you should be 
seeking employment elsewhere. 

For anyone in the g o l f industry w h o has 
disavowed the use o f astrologers or psychics 
in favor o f gut instincts, this exam provides 
a fast and simple way to determine i f the 
new boss is going to make your life hell. 
Whi le the test is about green chairmen this 
time, the scientists see this exam as a practi-
cal application for better understanding 
superiors in all fields o f golf course mainte-
nance and design. 

Here's how it works. 
I f the answer to any o f the following 

questions is "yes , " expect possible confl ic t . 
T w o "yes" answers, and resume refresh-
ing is recommended. T h r e e "yes" answers 
should compel you to start scouring job list-
ings immediately, while four or m o r e "yes" 
replies suggest that you start cleaning out 
your desk ASAP. 

G o o d luck! 
Question 1 : Docs your new boss speak o f 

wanting to play a pro-am round with Phil 
Mickelson? If the answer is an enthusiastic "yes" 
and he mentions Phil's devotion to family and 
Exxon-Mobil, count it as three "yes" votes. 

Question 2: Does the new man in charge either 
A) smoke cigars in your presence, B) spit regu-
larly, Q try in any way to act like a cowboy while 
either, 1) wearing a $ 150 golf shirt 2) typing on 
a Blackberry or 3) driving a car valued at more 
than $75 ,000? ("Yes" to any combination counts 

« m 

as one yes. ) 
Question 3: Has the new man in charge 

called more than two times on a non-emcr -
gency basis in the same day? 

Question 4: Does he only take a golf car 
when he plays golf? (Medical exemptions 
are accepted only in the event of lost l imbs 
or having been operated on more than three 
times.) 

Question 5: Is the new boss either. A) 

Answer 'Yes' and 
You're in Trouble 
B Y G E O F F S H A C K E L F O R D 

HAS YOUR NEW 

BOSS EVER ASKED 

W H E R E HE COULD 

BUY HIS OWN 

S T I M P M E T E R ? 

retired, B) working from h o m e near the 
course or, C ) in-between jobs? ( "Yes" to 
more than two counts as five.) 

Question 6: Does the new chairman speak of 
his love for Harley Davidson motorcycles only 
to reveal that he has a bike shipped to Sturgis, 
S .D. , for the annual rally? ( I f he ships the bike, 
that counts as six "yes" answers.) 

Question 7: Has the new man in charge ever 
looked at your retro half -and-half fairway 
cut style and asked why mowers missed part 
o f the hole? 

Question 8: Has he ever asked where he 
could buy, A) his own St impmeter or, 
B) his own T r u F i r m green firmness measur-
ing device, the relatively new gadget devel-
oped by the U S G A ' s Mat t Pringle for use at 
major championships but not yet available on 
the market? O n e "yes" for the St impmeter re-
quest, four "yeses" if he asks about T r u F i r m . 

Question 9: Does he claim to be a vegetar-
ian out o f protest for animal cruelty while 
wearing alligator-skin Foot joys or driving a 
car with leather seats? 

Question 10: Has he ever admitted to reading 
golf magazine instruction? (Worth one "yes.") 
I f he's rumored to have a collection o f all o f 
G o l f Magazine's tips filed in orderly fashion, 
that's the equivalent o f five "yes" replies. 

Question 11: Have you ever heard the new 
h o n c h o reveal the exact number o f gol f 
architecture books he owns or has read? 

Question 12: D o e s his spouse, partner, 
girlfriend, life partner or beloved niece play 
golf? If so, that's worth six " y e s " answers. If 
she beats him regularly or has a lower handi-
cap than him, then put down your pen 
immediately and flee the building. 

Shackelford can be reached at geoJjshac@ao/.c\ corn. 



Everyone strives for a Pinnacle of Performance on the turf. 
UAP's exclusive Laminar Flow Technology products feature engineered "stacks" of proprietary soil 

surfactant chemistries. With today's superintendent demands, a single polymer chemistry alone is not up 

to the job in inherently droughty, hydrophobic soils. LFT surfactants overcome water repellency and 

drought damage to achieve uniform water distribution and reduce turf stress. Neptune®a new generation 

multi-capped soil surfactant, prevents LDS, water deficiency, and heat stress. Respond ®3, a new 

formulation with LFT technology, offers an aggressive treatment strategy for managing LDS. MiZer® is an 

economical product optimizing multiple surfactants that open soils to improved air and water penetration. 

LFT m a k e s each a Peak Per former . 

m i / e r C o n c e n t r a t e d W e t t i n g a n d 
WATER J 1 P e n e t r a t i n g A g e n t 

C O A I S E R V E R 

For more in format ion, con tac t your UAP Representat ive o r call to l l - f ree 1 -888-837-3426 w w w . u a p . c o m 

Label and MSDS available at www.cdms.net Neptune. Respond, and MiZer are registered trademarks of Loveland Products. Inc. Q 2008 United Agri Products. A l rights reserved. 

UAP 

http://www.uap.com
http://www.cdms.net


Turf M.D. 
• THE D O C T O R IS IN THE H O U S E 

don't need to tell anyone what the im-
pact o f rising oil prices is having on the 
golf business in general and specifically 
on maintenance budgets. I don't pre-
tend to be an expert on predicting where 
the business o f golf is going, but I do 

know that the business faces a challenging time. 
However, there will be no shortage o f simplistic 
answers to these challenges that will be based on 
the "good old days." 

W e will be faced with ideas such as, " W e need 
to maintain all o f our golf courses like the old 
links courses," or "I remember when we mowed 
greens at above one-fourth o f an inch three times 
a week and the golfers were happy" (they were 
also happy to pay only $2 .50 for a round of golf). 

Given my short, oversimplified diatribe, 1 have 
decided to share my new simple idea, although 
in reality it is an old idea for building a new 
type of green. I'm talking about a sand green. I 
came across the idea when I was in Dubai last 
fall, where it was a pleasure to visit a "desert golf 
course." Desert golf courses have sand greens. 
Interestingly, they also have sand tees, fairways 
and roughs. I 'm still having a hard time visual-
izing those bunkers, but why digress. For me, I 
had never been on a sand green until then, but 
it was pretty cool and seemed to require little 
maintenance. Additionally, there is a rich history 
to sand greens. 

It is well known that Pinehurst No. 2 had sand 
greens prior to 1935. What may not be known 
is that some famous people have played on sand 
greens. Take, for instance, the 1908 New York 
Times with the headline, "Augusta Welcomes 
Taft; President-Elect Finds Sand Greens Trouble-
some on Golf Links." T h e article reported that 
then Prcsidcni-elcct William H. Taft immediately 
played a round of golf upon arriving in Augusta 
and pronounced that the golf course was "much 
to his liking, although he said he would have to 
become familiar with the sand greens, which were 
a little difficult after his play on grass." 

Talk about a simpler time. 
Resides the potential for sand greens to be 

more difficult to play, I found the rules for play-
ing on sand greens can be complicated. For 
example, read this from a list o f local ailes: "A fel-
low competitor or the opponent o f the last player 

Simple Approach Is 
Not Always So Easy 
B Y K A R L D A N N E B E R G E R 

IT MIGHT APPEAR 

THE MAINTENANCE 

AND CONSTRUCTION 

OF SAND GREENS 

WOULD BE EASY, 

LOW COST AND 

ENVIRONMENTALLY 

FRIENDLY 

to hole out shall cause the sand within dircc 
smoother widths o f the hole to be smoothed, with 
the smoother edge of the implement 1 provided 
(not the rake top)." I will not bother you with the 
remaining etiquette, definitions and actual rules. 
It makes the United States Golf Association's 
Decisions on the Rules o f Golf read like a "Peo-
ple" magazine article. 

It might appear the maintenance and con-
struction of sand greens would be easy, low cost 
and environmentally friendly. But I came across a 
1931 article entitled, "How W e Built Our Oiled 
Sand Greens," that tells otherwise. I was struck 
by the following quote in the article: "Our sand 
greens arc 4 2 feet in diameter and arc built on the 
native soil. In rebuilding them, three barrels o f 
rather heavy fiiel oil are first put in the base and 
allowed to soak in for a few days in order to kill 
the vegetation and to help keep the base from 
absorbing the oil out o f the sand on the greens." 

I don't think the Environmental Protection 
Agency would look favorably on dumping used 
motor oil on the soil. Other types of oils, such as 
soybean-based oil, coconut oil and vegetable oil 
could be tried, but a problem with them is the tre-
mendous amount o f weed pressure they can cause. 

In areas where it rains, runoff and erosion can 
also be a problem on sand greens. This brings me 
to drainage o f die green, how to set die cup (don't 
have to worn' about pin placements) and other 
maintenance requirements, but those are discus-
sions for another day. 

Actually, my enthusiasm for my new idea is 
not as high as it was earlier in this column. I'm 
sure there is a place for sand greens, but simplistic 
answers never seem to be simple. 

Karl Danneberger, Ph. D., Golfdom s science edi-
tor and a tinjgrass professor from The Ohio State 
University, can be reached at danneberger. 1 @osu. 


