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Confetti 

Ungodly doglegs. Unforgiving roughs. Unimaginable hazards. 

This course has gotten the best of many who have come before. 

This course has humbled them. Beaten them. Broken them. 

In other words, this course is perfect. 

And so, the golfer, standing on the tee box, pulls up a handful of grass. "To check the wind^' he says. 

But this is more. 

This is a celebration, a celebration of the challenge 

There arc tributes a golfer pays for the work you put into your course. At Par Aide, we live to f P A R \ R e s p e c t for t h e course 
make products to help those efforts get recognized. For more information, visit paraide.com. V A I D E / 
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"Gett ing O u t the W o r d , " the first T 
installment o f our three-part series • 
on water management, examines 
how the gol f industry can 
convey its message o f 
responsible irrigation. 
B Y L A R R Y A Y L W A R D 

I « y 

Time for Change 
T h e g o l f industry must modify its 

ways to remain viable. 

By Geoff Shackelford 

Working as One 
Management team at Kirtland 
C o u n t r y C l u b unites to sell its 
master plan to members. 
By David Frabotta 
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columns 
8 Pin High 

A Wake-up Call to 
Be Held Accountable 

18 Shades of Green 
Some Golf Critics 
Have Cause to Carp 

20 Designs On Golf 
What to Do About 
the First Tee? 

22 Turf M.D. 
It's Fundamental, 
But It's Vital 

70 Out of Bounds 
Thanksgiving 

About the cover 
Golfdom A r t Di rector Kr is ten 
Morab i to used this image f r o m 
¡Stock In ternat ional to take a s imple 
approach to our cover 's design. 

12 Off the Fringe 
16 Hole of the Month 
54 Top Assistants 
69 Classifieds 

Turfgrass Trends 
This month, Golfdom's practical 
research digest for turf managers 
discusses how colonial bentgrass 
can lower fairway inputs. 
See pages 57 -67 . 

Out of Sight 
Superintendents rave 
about underground 
decoder systems used 
for g o l f course irrigation. 
By Matthew Mikucki 

Online Exclusive 

b 
Watch th is video only at 
www.golfdom.conr. 

Q 
Mike Bandy, marketing 
manager for Ander-
sons Golf Products, 
explains why fertilizer 
prices have gone up 
and where they are 
heading. 

http://www.golfdom.conr
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For Better Results. 
Naturally. 

Milorganite 
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Looking for a 
cost effective 
source of s low 

release nitrogen? 
Choose the one trusted by 
golf course superintendents 

for over 80 years. 

Call your local Milorganite 
distributor now! 
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Golfdom Six-time winner of the national 
Folio: Award for editorial excellence 

w w w . q o l l d o m . c o m 

E D I T O R I A L S T A F F 

Larry Ay lward E D I T O R IN C H I E F 2 I 6 - 7 0 6 3 7 3 7 

David Frabotta S E N I O R E D I T O R 2 1 6 - 7 0 6 - 3 7 5 8 

Kr is ten Morab i to A R T D I R E C T O R 2 1 6 - 7 0 6 - 3 7 7 6 

Geoff Shackelford C O N T R I B U T I N G E D I T O R 3 1 0 - 4 5 1 - 5 8 7 7 

Joel Jackson C O N T R I B U T I N G E D I T O R 4 0 7 - 2 4 8 1 9 7 1 

Anthony Pioppi C O N T R I B U T I N G E D I T O R 8 6 0 - 3 4 4 - 8 8 9 5 

M a r k Luce C O N T R I B U T I N G E D I T O R 8 1 6 - 9 4 3 - 1 9 2 3 

J im Black C O N T R I B U T I N G E D I T O R 

Ron Furlong C O N T R I B U T I N G E D I T O R 

Karl Danneberger S C I E N C E E D I T O R 

M i k e Klemme P H O T O E D I T O R 5 8 0 - 2 3 4 - 8 2 8 4 

CLEVELAND HEADQUARTERS 
6 0 0 S U P E R I O R A V E N U E , E A S T 

S U I T E 1 1 0 0 

C L E V E L A N D . O H 4 4 1 1 4 

O F F I C I A L P U B L I C A T I O N OF A American Society of Irr igat ion Consultants P . O . B O X 4 2 6 

R O C H E S T E R M A 0 2 7 7 0 ; 5 0 8 - 7 6 3 - 8 1 4 0 ; W W W . A S I C . O R G 

laylward @questex. com 

dfrabotta @questex. com 

kmorabito @questex. com 

geoft'Shackelford @aol. com 

flgrn@aol.com 

apioppi@earthlink. net 

mluce @sbcglobal. net 

greenkeeperjim ©yahoo, com 

rfurlong5@gmail.com 

danneberger. 1 @osu.edu 

mike@golfoto.com 

G O L F D O M A D V I S O R Y S T A F F 

J im Barret t , A S I C J im Hust ing, C G C S 
J A M E S B A R R E T T A S S O C I A T E S W O O D B R I D G E G & C C 

Pat B lum J im Loke. C G C S 
C O L O N I A L A C R E S G C B E N T C R E E K C C 

Joe Boe Wal te r Ma t t i son 
W I N D E R M E R E G C (IN M E M O R Y ) 

Terry Bonar, C G C S Steve Merke l , C G C S 
C A N T E R B U R Y G C L A N D S C A P E S U N L I M I T E D 

David Davis, F A S I C J im Nicol , C G C S 
D A V I D D. D A V I S A S S O C I A T E S H A Z E L T I N E N A T I O N A L G C 

Shawn Emerson James S imonin i 
D E S E R T M O U N T A I N C L U B R O B E R T T R E N T J O N E S II 

Chr is topher S. Gray Sr. R ick Slat tery 
M A R V E L G O L F C L U B L O C U S T H ILL C C 

John Gurke, C G C S Bri t Stenson 
^̂  — — — — m * — — — ^̂  V ^̂  ^̂  ~ ^̂  ^̂  

A U R O R A C C I M G G O L F C O U R S E D E S I G N 

Steve Hammon Bobby Weed, A S G C A 
T R A V E R S E CITY G&CC W E E D G O L F C O U R S E D E S I G N 

A S S O C I A T I O N S 

American Society of Golf Course Arch i tec ts 1 2 5 N. E X E C U T I V E DR., 

SUITE 106 , B R O O K F I E L D . WL 5 3 0 0 5 ; 2 6 2 - 7 8 6 - 5 9 6 0 : W W W . A S G C A O R G 

Golf Course Super in tendents Associat ion of Amer ica 
1 4 2 1 R E S E A R C H P A R K DR., L A W R E N C E , K S 6 6 0 4 9 - 3 8 5 9 ; 8 0 0 - 4 7 2 - 7 8 7 8 ; 

W W W . G C S A A . O R G 

Golf Course Bui lders Associat ion of Amer ica 
7 2 7 " O " STREET . L I N C O L N . N E 6 8 5 0 8 ; 4 0 2 - 4 7 6 - 4 4 4 4 ; 

W W W . G C B A A . O R G 

National Golf Course Owners Associat ion 2 9 1 S E V E N F A R M S DRIVE, 

S E C O N D F L O O R , C H A R L E S T O N , S C 2 9 4 9 2 ; 8 4 3 881 - 9 9 5 6 ; 

W W W . N G C O A O R G 

Responsible Industry for a Sound Envi ronment 1 1 5 6 I 5 T H S T . N W . 

S U I T E 4 0 0 , W A S H I N G T O N , D C ; 2 0 2 - 8 7 2 - 3 8 6 0 ; W W W . P E S T F A C T S . O R G 

http://www.qolldom.com
http://WWW.ASIC.ORG
mailto:flgrn@aol.com
mailto:rfurlong5@gmail.com
mailto:mike@golfoto.com
http://WWW.ASGCAORG
http://WWW.GCSAA.ORG
http://WWW.GCBAA.ORG
http://WWW.NGCOAORG
http://WWW.PESTFACTS.ORG


Chambers Bay / University Place, WA / Robert Trent Jones II, Architect / David L. Wieneke, Certified Professional Agronomist / Managed by Kemper Sports 

Fine fescue tees, greens, fairways and 
roughs showcased at Chambers Bay, 
host of the 2015 U.S. Open. 

Benefits: Extremely low maintenance, 
irrigation economy and the memorable 
links-look and feel that brings back 
daily fee players. 

Oregon Fine Fescue Commission 
www.oregonfmefescue.org 

mSSïH&owS 

Oregon Tall Fescue Commission 
www.oregontallfescue.org 

Tall fescue bunker faces 
and rough enhance 
Mission Hills Country Club 

Benefits: The tall fescue 
provides a deep green 
appearance with superb 
heat and stress tolerance 

Mission Hills Country Club / Mission Hills, KS / Keith Foster, Architect / Brad Gray, Golf Course Superintendent 

with the naturally environmentally friendly 
fine and tall fescues 

O R I G I N . 
M f f i G O N 

http://www.oregonfmefescue.org
http://www.oregontallfescue.org


Everything ends up in your puppy's mouth . To you its 

an clcctrical cord, but to your dog, its a chcw toy. Keep 

in mind that your puppy will chew anything so keep 

dangerous items out of reach. Encourage them to chew 

on toys by providing lots o f them, especially new ones 

once the old ones have lost their appeal. 

LuLu . Her owne r is Jason W i n g a t e . t h e second a s s i s t a n t super -
i n t e n d e n t a t The C o u n t r y C lub of L i t t l e Rock in L i t t l e Rock . Ark 
(Photo by: Jason Wingate) 

Improving the Way Professionals Care for Turf 

Golfdom 
B U S I N E S S S T A F F 

Pat r i ck Roberts P U B L I S H E R 2 1 6 - 7 0 6 - 3 7 3 6 

Petra Tu rko S A L E S A S S I S T A N T 2 1 6 - 7 0 6 - 3 7 6 8 

Amber L T e r c h P R O D U C T I O N M A N A G E R 2 1 8 - 2 7 9 8 8 3 5 

Rhonda Sande P R O D U C T I O N D I R E C T O R 2 1 8 - 2 7 9 8 8 2 1 

Antoinette Sanchez-Perkins 
A U D I E N C E D E V E L O P M E N T 2 1 6 - 7 0 6 - 3 7 5 0 asanchez perkins@questex.com 

Kevin S t o l t m a n G R O U P P U B L I S H E R kstoltman@questex.com 

2 1 6 - 7 0 6 - 3 7 4 0 F A X : 2 1 6 - 7 0 6 - 3 7 1 2 

proberts @questex. com 

pturko@questex.com 

aterch @ques tex. com 

rsandc @qucstcx. com 

A D V E R T I S I N G S T A F F 

CLEVELAND HEADQUARTERS 
6 0 0 S U P E R I O R A V E N U E , E A S T . S U I T E 1 1 0 0 

C L E V E L A N D , O H 4 4 1 1 4 

Dave Hu isman R E G I O N A L S A L E S M A N A G E R dhuisman@questex.com 

7 3 2 - 4 9 3 - 4 9 5 1 F A X : 7 3 2 - 4 9 3 - 4 9 5 1 

M i k e M c G r a t h E A S T C O A S T S A L E S R E P R E S E N T A T I V E mmcgrath@questex.com 

2 1 6 - 7 0 6 - 3 7 8 1 F A X : 2 1 6 - 7 0 6 - 3 7 1 2 

Cate Olszewsk i W E S T C O A S T S A L E S R E P R E S E N T A T I V E colszewski@questex.com 

2 1 6 - 7 0 6 - 3 7 4 6 F A X : 2 1 6 - 7 0 6 - 3 7 1 2 

Kel l i Velasquez A C C O U N T E X E C U T I V E , C L A S S I F I E D kvelasquez@questex.com 

2 1 6 - 7 0 6 - 3 7 6 7 F A X : 2 5 3 - 4 8 4 - 3 0 8 0 

ONE FIELD IN ONE HOUR . 
T h e M e t e - R - M a t i c ? / X L is t h e u l t i m a t e s p o r t s t u r f t o p dresser . I t s la rge 
h o p p e r c a p a c i t y l e t s you s p e n d more t i m e t o p d r e s s i n g a n d less t i m e 
t r a n s p o r t i n g — c o m p l e t e a f i e l d i n jus t an hour . P a t e n t e d Chevron® be l t 
de l i ve rs a u n i f o r m s p r e a d of s a n d , c o m p o s t a n d o t h e r m a t e r i a l s , 
regard less of m o i s t u r e c o n t e n t . T h e p a t e n t e d g r o u n d d r i ve s y s t e m 
ensu res t h e s a m e a p p l i c a t i o n ra te even a t va ry ing speeds . A n d 
w i t h no h y d r a u l i c s or e n g i n e s , speed c a l i b r a t i o n is not r e q u i r e d -
j u s t hook u p a n d go . 

TURFCO 
THE LEADER. SINCE 1961. 

T u r f c o M a n u f a c t u r i n g 

1 6 5 5 1 0 1 s t A v e n u e N E • M i n n e a p o l i s , M N 5 5 4 4 9 - 4 4 2 0 U . S . A . 

T e l ( 7 6 3 ) 7 8 5 - 1 0 0 0 • Fax ( 7 6 3 ) 7 8 5 - 0 5 5 6 • w w w . t u r f c o . c o m 

M A R K E T I N G S E R V I C E S 

Repr in ts 8 0 0 - 2 9 0 - 5 4 6 0 c«t. 1 0 0 

l l ene S c h w a r t z C I R C . L IST R E N T A L 2 1 6 - 3 7 1 - 1 6 6 7 

Subscr iber , Cus tomer Serv ice 847-763 9 5 9 4 

Books, Di rector ies, Cur ren t Issues, Back Issues, 
Photocop ies , CD-Rom 8 6 6 - 3 4 4 - 1 3 1 5 ; 8 4 7 - 7 6 3 - 9 5 9 4 

golfdom @reprintbuyer. com 

ilene @krolldirect. com 

chatcher@questex.com 

C O R P O R A T E 

QUESTEX 
M E D I A 

Kerry C. Gumas P R E S I D E N T & C E O 

Tom Car id i E X E C U T I V E V I C E P R E S I D E N T & C F O 

Rober t S. Ingraham E X E C U T I V E V I C E P R E S I D E N T 

Tony D'Avino E X E C U T I V E V I C E P R E S I D E N T 

Jon Leibowi tz E X E C U T I V E V I C E P R E S I D E N T 

Claudia F lowers E X E C U T I V E V I C E P R E S I D E N T , C O R P O R A T E D E V E L O P M E N T 

Seth N icho ls V I C E P R E S I D E N T , D I G I T A L M E D I A 

Diane Evans V I C E P R E S I D E N T , H U M A N R E S O U R C E S 

Golldom d o c s n o t ver i t y a n y c l a i m s o r o t h e r i n f o r m a t i o n a p p e a r i n g in a n y o f t h e a d v e r t i s e m e n t s 
c o n t a i n e d in t h e p u b l i c a t i o n , a n d c a n n o t t a k e a n y r e s p o n s i b i l i t y fo r a n y l o s s e s o r o t h e r d a m a g e s 
i n c u r r e d b y r e a d e r s in r e l i a n c e o n s u c h c o n t e n t . 

Golldom w e l c o m e s u n s o l i c i t e d a r t i c l e s , m a n u s c r i p t s , p h o t o g r a p h s , i l l u s t r a t i ons a n d o t h e r m a t e -
r ia ls b u t c a n n o t b e h e l d r e s p o n s i b l e fo r the i r s a f e k e e p i n g o r r e t u r n . 

Q u e s t e x M e d i a p r o v i d e s c e r t a i n c u s t o m e r c o n t a c t d a t a ( s u c h a s c u s t o m e r s ' n a m e s , a d d r e s s e s , 
p h o n e n u m b e r s a n d e - m a i l a d d r e s s e s ) t o t h i r d p a r t i e s w h o w i s h t o p r o m o t e r e l e v a n t p r o d u c t s , 
s e r v i c e s a n d o t h e r o p p o r t u n i t i e s w h i c h m a y b e o f i n t e r e s t t o y o u . If y o u d o n o t w a n t Q u e s t e x 
M e d i a t o m a k e y o u r c o n t a c t i n f o r m a t i o n a v a i l a b l e t o t h i r d p a r t i e s f o r m a r k e t i n g p u r p o s e s , s i m p l y 
ca l l 8 4 7 - 7 6 3 - 9 5 9 4 b e t w e e n t h e h o u r s o f 8 : 3 0 a .m. a n d 5 p . m . C T a n d a c u s t o m e r s e r v i c e r e p -
r e s e n t a t i v e w i l l a s s i s t y o u in r e m o v i n g y o u r n a m e f r o m Q u e s t e x M e d i a ' s l i s t s . 

A M E R I C A N 
B U S I N E S S M E D I A 
11« * * * f l i t * Cf »««»MS Vr4* 0BPA 

W O R L D W I D E 
B U S I N E S S 

mailto:perkins@questex.com
mailto:kstoltman@questex.com
mailto:pturko@questex.com
mailto:dhuisman@questex.com
mailto:mmcgrath@questex.com
mailto:colszewski@questex.com
mailto:kvelasquez@questex.com
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mailto:chatcher@questex.com


Know the Sign 
You can't afford anything but the best results 

That's why more professionals are turning to the 
quality and value that only Quali-Pro can deliver. 

That's a good sign 

Quali-Pro puts you in control of both pests and 
costs with proven products featuring the 

newest formulation technologies. 

Pro fess iona l Turf & O r n a m e n t a l P r o d u c t s 

Learn more at quali-pro.com 

© 2 0 0 8 F a r m S a v e r . c o m , LLC. Q u a l i - P r o is a r e g i s t e r e d t r a d e m a r k o f F a r m S a v e r . c o m . A l w a y s r e a d a n d f o l l o w l a b e l d i r e c t i o n s 



Pin High 
• E D I T O R S C O M M E N T A R Y 

I he evil terrorists hate us for 
many reasons. A big reason 
they despise us is that we live 
in nice homes, drive pretty cars 
and belong to fancy golf clubs. 
Hence, one o f the terrorists' 

main goals is to ruin our nation economically. 

O f course, the terrorists haven't been able 
to do that the past several years despite their 
attempts. But who needs the terrorists to ruin 
our economy when we can do it ourselves? 

Sadly and disgustingly, we have scum bags 
born right here in the good, o f U.S.A. who 
have taken it upon their greedy selves to bring 
us down financially. 

W e are experiencing unprecedented eco-
nomic distress. W e don' t know what to expect 
from one day to the next. (As I write this, the 
D o w is up about 9 3 6 points, its biggest gain 
ever. Rut it was down 18 percent the week be-
fore — the worst week in its 112-year history.) 

Just like you, I 'm angry about what's going 
on. Just like you, I've watched my 401 k go in 
the tank. Just like you, I 'm worried about my 

future and my family's future. 
j j 

Amazingly, there has been talk of another 
Great Depression. H o w in the name o f John 
D. Rockefeller did this happen? 

It happened because o f people's insatiable 
desire to get rich or to own things that they 
have no business owning because they can't 
afford them. T h e bot tom line in this matter is 
obvious: W e don't have an economic problem 
as much as we have a greed and unaccount-
ability problem. 

During the election campaign (and by the 
t ime you read this we will have a new presi-
dent), there was much rhetoric about who was 
better able to fix the ailing economy — Sen. 
M c C a i n or Sen. Obama. Both candidates 
talked about what they would do financially, 
but neither addressed the greed and account-
ability factor like they should have. 

Yes, J o h n McCain and Barack O b a m a 
called out those who acted recklessly, but they 
should have called for all Americans, regard-
less of their status, to look inward to examine 
their consciences in regard to greed and unac-
countability. You don't have to be a Wharton 

A Wake-up Call to 
be Held Accountable 

B Y L A R R Y A Y L W A R D 

JUST LIKE YOU, 

'M ANGRY ABOUT 

WHAT 'S GOING ON 

School graduate to realize that less greed and 
more accountability will make the world a bet-
ter place for all o f us to live. 

Now, 1 know that golf course superinten-
dents, owners, club managers, pros and other 
industry personnel didn't sell any sub-prime 
mortgage loans to get our country into this mess. 
But that doesn't mean we're not removed from 
greed and unaccountability in our industry. 

You might think I ' m stretching things a 
bit — trying to make a connection between 
the gol f industry and what has happened on 
Wall Street. Maybe I am. But I firmly believe 
that it's a wake-up call for us all — no matter 
what industry we're in — to be less greedy and 
more accountable for our actions. 

T h i s could mean many things in the golf 
industry. Perhaps it's the superintendent tak-
ing responsibility for an agronomic mishap 
instead o f blaming the problem on Mother 
Nature's wicked ways. Perhaps it's the pro sid-
ing with the superintendent to prohibit golf 
cars on the course during a rainy and soggy 
day — knowing that he's kissing goodbye the 
golf car rental profits in die process to preserve 
the turfgrass from damage. 

O r maybe it's the owner who keeps his greed 
in check when building a new golf course, decid-
ing not to create a course with all the bells and 
whistles and waterfalls in order to keep green 
fees low so more people can afford to play it. 

O r maybe it's as simple as the club manager 
lowering the cost o f a bottle o f Bud from $ 5 to 
S3 , realizing that charging five bucks for a beer 
is just too much. 

T h i s country was founded on fairness. And 
we need to get back to that thinking before 
it's too late. 

Ay hoard can he reached at layIwardffiquestex. com. 



T H E A R M Y K N I F E O F T U R F H E R B I C I D E S 

[ P A T E N T E D S Y N E R G I S M R E Q U I R E S L E S S A C T I V E I N G R E D I E N T S ] 

c o R p o R a t i o n 
An Employee-Owned Company 
800-821-7925 • pbigordon.com/q4 

A L W A Y S R E A D A N D F O L L O W L A B E L D I R E C T I O N S 0 0 6 1 0 
Q 4 " " i s a r e g i s t e r e d t r a d e m a r k o f P B I ' G o r d o n C o r p . 

U . S . P a t e n t 6 , 8 4 9 , 5 7 9 

C R A B G R A S S • Y E L L O W N U T S E D G E • B R D A D L E A F W E E D S • T U R F T O L E R A N C E • S P E E D 



Great turf is built on tradition. 
We know how i m p o r t a n t beau t i fu l tu r f c o n d i t i o n s are t o the g a m e . For t h e pas t 5 3 years, we ' ve o w n e d and 

o p e r a t e d ou r own gol f course. I t 's t h a t hands -on exper ience t h a t h a s t a u g h t us j u s t how m u c h energy, 

k n o w l e d g e a n d pass ion s u p e r i n t e n d e n t s pu t in to tur f to keep it l o o k i n g bet ter . . . and p l ay i ng bet te r . M a y b e 

t h a t ' s why al l of us here a t Cleary are u n c o m m o n l y c o m m i t t e d to w o r k i n g w i th you t o keep your tur f l ook i ng 

and p lay ing a t i ts best . 

r partner in product research and formulation. 
S ince 1937 , we ' ve b e e n l i s t e n i n g t o t h e i deas a n d sugges t i ons o f s u p e r i n t e n d e n t s to 

he lp us d e v e l o p ou r l ine of excep t i ona l tur f p r o d u c t s . B a c k e d by ou r 7 0 year t r a d i t i o n 

o f exce l l ence in p r o d u c t research, i nnova t i ve f o r m u l a t i o n , r igo rous t e s t i n g and f i e l d 

s u p p o r t , Cleary p r o d u c t s have b e c o m e t h e d i s e a s e con t ro l s o l u t i o n s you can c o u n t on 

- day in a n d day ou t . 

R e a d a n d f o l l o w a l l l a b e l d i r e c t i o n s . © 2 0 0 8 C l e a r y C h e m i c a l C o r p o r a t i o n . 


