
Without Fairways ; 

Every Hole Would be a Par 3 -j 

*Studies have shown that golf course superintendents rate fairways low on 
their priority list, but without fairways, you'd only have a par-3 course. 

Fairways take up acreage and cost a lot to maintain. To lower your costs, try the 
award-winning, fairway-specific bentgrass varieties from Tee-2-Green. 

Whether you are interseeding, renovating, or starting anew, 
Tee-2-Green has the varieties for your fairways. 

PennLinks II and Penneagle II - The Perfect Fairway Grasses 

PO BOX 250 Hubbard, OR 97032 USA • 800-547-0255 

FAX: 503-651-2351 • bentinfo@tee-2-green.com 
•To view fairway seed study visit www.tee-2-green.com/fairway The #1 Bentgrass in the World 

mailto:bentinfo@tee-2-green.com
http://www.tee-2-green.com/fairway
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In the first story of a two-part series, Golfdom 
looks back on a decade of people, places and 
issues that have helped to shape the golf 
industry. Above right, our first cover in 1999. 

Online Exclusive 
Listen to this podcast 
only at www.golfdom.com/ 
podcasts: 

Navigating Product Evolution and Confusion 
- Research shows that many superintendents 
have a difficult time correctly identifying a chem-
ical's brand with it manufacturer. Dr. Toni Bucci, 
the business manager of BASF Professional Turf 
and Ornamentals, discusses what can be done to 
diminish pesticide product confusion. 
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BY LARRY A Y L W A R D 
A N D D A V I D F R A B O T T A 

Good Show-ing 
You put a lot of miles on your 
feet but hey, its the Golf Industry 
Show! Here's a recap of what went 
on in Orlando. 
By Golfdom Staff 

PGRs Prevail 
About three of four turfgrass man-
agers rely on growth regulators for 
better conditions and labor savings. 
By David Frabotta 

About the cover 
Art Director Kristen Morabito used her 
artist's touch, with an image from Punch 
stock, to mark our celebratory cover. 

Letting Up on 
the Gas 
Superintendents search 
for ways to conserve en-
ergy and money in their 
maintenance budgets. 
By Anthony Pioppi 

Top Assistants 
In this new Q&A feature, Golfdom talks 
to assistant superintendents. In this 
first installment, we get to know Can-
terbury Golf Club's Ed Smith. Page 68. 

90 Out of Bounds 
Laminate Floors 

8 Big Picture 
10 Off the Fringe 
18 Hole of the Month 
86 Leaders 
88 Classifieds 

Turfgrass Trends 
This month Golfdom1 s practical 
research digest for turf managers 
discusses Poa control, insecticides 
in accordance with IPM, and ber-
muda grass control. See pages 71-84. 

20 

22 

24 

Shades of Green 
GIS Offers Unmatched 
Networking Options 

Turf M.D. 
You've Come a Long 
Way, Insecticides 

Designs On Golf 
Shack Looks Back 
- And Forward 
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For Better Results. 
A/a tu rally. Jd 

Milorganitë 

Too good to be true? 
Other brands advertising 
claims don't match your 

own experience? 
Milorganite claims are backed 

by University research. 

Every time, all the time. 

Six-time winner of the national 
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5 Minutes 
to Protect It or 50 Years 

to Replace It 

A s t h e p i o n e e r o f m i c r o - i n f u s i o n , M a u g e t h a s b e e n t h e t r u s t e d r e s o u r c e 
f o r p r o v e n p e s t i c i d e s , f e r t i l i z e r s a n d m i c r o n u t r i e n t s s i n c e 1 9 5 8 . A n d 
w e ' r e s t i l l a t t h e i n n o v a t i v e f o r e f r o n t a f t e r 5 0 y e a r s . O u r c o m p l e t e l y 
e n c l o s e d a p p l i c a t i o n s y s t e m m a k e s it e a s y a n d c o s t - e f f e c t i v e t o t a k e 
c a r e o f y o u r t r e e s . 

• E n v i r o n m e n t , s t a f f a n d m e m b e r f r i e n d l y 
• D o e s n o t i n t e r f e r e w i t h p l a y 
• Ful l s e a s o n c o n t r o l 
• C a n d o y o u r s e l f 

The Right Way To Treat A Tree 

Proven t e c h n o l o g y y o u c a n trust. 
Mauget's micro-injection products are 
backed by solid research. Studies by the 
US DA, MSU, and other universities show 
that Mauget's treatments can effectively 
control devastating diseases and pests, 
including Emerald Ash Borer and Asian 
Longhorned Beetle. 

5435 Peck Rd Arcadia, CA 91006 800-TREES Rx 800-873-3779 
www.mauget.com © Copyright J.J. Mauget Co. 

Ensure the lasting beauty of your valuable trees. 

http://www.mauget.com


You' re t h e h u m a n , y o u se t t h e r u l e s . D o n ' t le t y o u r d o g 

b o s s y o u a r o u n d . D e c i d e o n t h e r u l e s a n d e n f o r c e t h e m 

c o n s i s t e n t l y . D o n ' t l e t y o u r d o g g e t h i s w a y if i t g o e s 

a g a i n s t t h e r u l e s — he ' l l j u s t t r y t h a t m u c h h a r d e r t h e 

n e x t t i m e . D o g s m i g h t n o t s e e m t o h a v e l o n g m e m o r i e s , 

b u t t h e y s u r e r e m e m b e r h o w t h e y g o t t h e i r w a y t h e 

l a s t t i m e ! 

Bandit. H is o w n e r is B r i a n M i n e m i e r , s u p e r i n t e n d e n t a t 
B u r l i n g t o n C o u n t r y C l u b in M t . Lau re l , N.J. (Photo by: Debbie 
Clayton) 

Improving the Way Professionals Care for Turf 

• No more heavy, bulky 
coolers to clean & fill! 

• W a t e r i s c h i l l e d t h r o u g h 

s e l f - c o n t a i n e d c o i l s , s o 

water source is never in 
contact with hands or ice. 

• N o e l e c t r i c a l h o o k u p 

r e q u i r e d . 

• Holds up to 30 lbs of ice 
for long-lasting service. 

• G r e e n p o l y m e r c a b i n e t 

stands up well to the 
e l e m e n t s & r e s i s t s r u s t . 
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Greater Than Or Equal To. 
Quali-Pro products feature formulation quality 
second to none for performance results equal to 
the competitive brands they replace. 

Prevents crabgrass. Won't stain. Count on 
Dithiopyr 40 WSB for excellent pre-emergent 
and early post-emergent control of crabgrass. 
Learn moreatquali-pro.com. ©2008 FarmSaver.com, LLC. Quali-Pro is a registered trademark of 

farmSaver.com. Always read and follow label directions. 

Know the Sign. 

Professional Turf & Ornamental Products 



Pin High 
• I EDITOR'S COMMENTARY 

The Golf Industry Show is a 
grind. People are running 
here, there and everywhere. 
That said, the show is a ton of 
fun. My favorite part of the 
event is catching up with folks 

I haven't seen in awhile. I also like meeting 
new faces. 

Inevitably, I always take something away 
from observing and listening to the people 
with whom I converse. I'd like to tell you 
about some individuals I spent time with at 
the show who made a big enough impression 
on me that I was telling myself, "I need to start 
working on being more like him as soon as I 
get home." 

First, there's Mark Kuhns, the certified 
superintendent at Baltusrol Golf Club. Kuhns 
gave a talk on interseeding at a breakfast spon-
sored by T-2-Green. Kuhns stated he thought 
anthracnose could be used as a cultural tool 
in some regions of the country to control Poa 
annua on greens. At first, I thought someone 
had spiked his orange juice. But when Kuhns 
explained his philosophy behind his thinking 
— that there's a window of time where the 
anthracnose will weaken the Poa before it 
weakens the bentgrass — it all made sense. 

I realized in this instance that the veteran 
had tapped his knowledge to think out of the 
box about how to handle a turf problem. It 
also struck me that Kuhns was willing to take 
a risk by letting the anthracnose go for a few 
days. 

In essence, Kuhns had a hunch and he 
played on it. The take-home message to me 
was to have the guts to play a hunch once in 
awhile. That's how you learn. 

I also spent some time with Gregg Brening-
meyer, director of sales and marketing for John 
Deere Golf & Turf One Source. Every time 
I see him, Breningmeyer is more upbeat than 
Dick Vitale during Final Four weekend. His 
optimism also has a way of rubbing off on you. 

Breningmeyer and I talked about the state 
of the economy. I must admit that all of the 
negative news about the roller-coaster stock 
market, high gas prices and the mortgage melt-
down has soured my outlook on the country's 

Taking Home 
Some Sound Advice 
BY L A R R Y A Y L W A R D 

I SAW THESE 

FOLKS AT THE 

GOLF INDUSTRY 

SHOW. BOY, DID 

THEY MAKE AN 

IMPRESSION ON ME 

financial state. But Breningmeyer helped me 
see the light. He told me people are talking 
themselves into a recession because they're get-
ting hammered over the head that bad times 
are upon us. He has a point. 

"Economies go up and down in cycles," 
Breningmeyer said. "But there is nothing funda-
mentally wrong with this economy. Nothing!" 

Breningmeyer said the high price of gas 
may not be such a bad thing because we need 
to become more self-reliant on our energy 
needs. Of the housing crisis, he said: "Every-
body is panicking about it. The other side of 
that is that it's a great time to buy" because of 
lowering prices and great interest rates. 

Breningmeyer gave me a take-home mes-
sage that made me smile: I'm going to pur-
chase that flat-screen TV I've had my eye on 
the past few months. 

I also ran into Dave Downing, the vice 
president of operations/construction for Sig-
nature Golf Group and the new president of 
the Golf Course Superintendents Association 
of America. Downing gave a short speech dur-
ing the President's Reception on Friday night. 
During his talk, Downing acknowledged his 
wife, Jo, GCSAA Past President Ricky Heine 
and outgoing GCSAA CEO Steve Mona by 
asking the audience — on separate occasions 
— to give them a round of applause. 

In doing this, Downing seemed to set the 
tone for his presidency. His reign won't be 
over others — it will be about others. 

Downing's take-home message for me 
and the others in the audience was obvious. 
So often we have to tell ourselves, "It's not 
about me." 

Aylward, editor in chief of Golfdom, can be 
reached at laylward@questex. com. 



The growth habit of Emerald, 
with its deep roots and lack of thatch production, 
allows Shawn to manage his greens with less water, 
even with a high-bicarbonate, high-sodium water source. 

Some of Our Newest Emerald Dwarf Bermudagrass Installations: 
TPC at Scottsdale - Scottsdale, AZ - The Founders Club - Pawley's Island, SC 

Twin Rivers Golf Club - Waco, TX - Sweetwater CC - Sugar Land, TX 

Specializing In 
Bermudagrass Greens 

EMERALD DWARF 
BERMUDAGRASS FOR GREENS 

For more details on these courses and 
Emerald Dwarf Bermudagrass go to: www.championturffarms.com 

"I can water my Emerald greens 
less than twice per week 

- even in the heat of summer" 
- Shawn Myles, GCS 

Traditions Golf Club, College Station, TX 
Cup-Cutter Profile from 4-1/2 

Year Old Emerald Dwarf Green 
at Traditions Golf Club 

CHAMPION 
T u r f F a r m s 

http://www.championturffarms.com


The 

TIDBIT OF THE MONTH 

Wide Open for 
Development 
in the 
Lone Star State 
With its wide-open expanses, Texas still has 
plenty of room for golf-related developments. Some 
of the most intriguing include the 36-hole TPC of San 
Antonio, where work is well under way on the initial course 
designed by Greg Norman and Sergio Garcia. Work 
should finish up soon on a major remodel of Galveston 
Island Municipal Golf Course by Jacobsen-Hardy. 
Another project in Galveston called The Preserve involves 
thousands of multi-family units in addition to an 18-hole 
golf course on the former Chapoton Ranch property on 
the city's west end. And construction is wrapping up on 
the Arnold Palmer-designed Newport Beach & Golf Club, 
an integral part of a 36-hole, 1,800-acre resort project on 
Mustang Island. For details on these and other golf projects 
around the country, visit www.golfconstructionnews.com. 

C O U R T E S Y OF: 

mmm 

Golf Rounds Played 

High and Dry 
America's drought-riskiest cities, according to the 
Sperling Drought Index: 

EXTREME DROUGHT: 
1. Los Angeles, Long Beach and 
Santa Ana, Calif. 
2. San Diego, Carlsbad and San 
Marcos, Calif. 
3. Oxnard, Thousand Oaks and 
Ventura, Calif. 
4. Riverside, San Bernardino and 
Ontario, Calif. 
5. Salt Lake City, Utah 
6. Nashville, Davidson and 
Murfreesboro, Tenn. 
7. Chattanooga, Tenn. 
8. Birmingham and Hoover, Ala. 
9. Greenville, S.C. 

SEVERE DROUGHT: 
10. Knoxville, Tenn. 
11. Jacksonville, Fla. 
12. Atlanta, Sandy Springs and 
Marietta, Ga. 

13. Charlotte, Gastonia and 
Concord, N.C. 
14. Deltona, Daytona Beach and 
Ormond Beach, Fla. 
15. Orlando and Kissimmee, Fla. 
16. Tampa, St Petersburg and 
Clearwater, Fla. 
17. Raleigh and Cary, N.C. 
18. Washington, D.C.; Arlington 
and Alexandria, Va. 
19. Greensboro and High Point, 
N.C. 
20. Cape Coral and Fort Myers, Fla. 
21. Palm Bay, Melbourne and 
Titusville, Fla. 
22. Columbia, S.C. 
23. Phoenix, Mesa and Scottsdale, 
Ariz. 
24. Cincinnati and Middletown, 
Ohio 
25. Lakeland, Fla. 

The percentages below represent the change in the number of rounds 
played in December 2007 compared to the number of rounds played in 
December 2006. 

I REGION 1 DECEMBER I 

New England ME, VT, NH, MA, RI, CT -77.70/0 4.10/0 

Middle Atlantic NY, PA, NJ -62.4% 1.1% 

East North Central MI, OH, IN, IL, WI -71.1% 1.8% 

West North Central ND, MN, SD, NE, KS, IA, MO -71.8% -I.80/0 

South Atlantic wv, DE, MD, VA, NC, SC, GA -4.3% -0.2% 

Florida 1.6% -0.8% 

South Central KY, TN, AL, MS, OK, AR, LA -5.OO/0 -4.30/0 

Texas 2.90/0 -7.70/0 

Mountain MT, ID, WY, NV, UT, CO, AZ, NM -12.60/0 0.0% 

Pacific WA, OR, AK, HI -4.10/0 1.20/0 

California -I.70/0 2.40/0 

TOTAL UNITED STATES -12.60/0 -0.10/0 

g o l f d a t a t e c h 

W T T Y r 

Living Long 
Dr. Maoshing Ni, a doctor of Chinese medicine 

and a best-selling author, says the human 
body was designed to live 100 years. W e 

ave to live clean lives to get that far. 
s what Dr. Ni suggests we do daily 
icrease our longevity, that is, if you 
nt to: 

9 Eat five small meals a day. 

9 Climb the stairs instead of 
using elevators. 

9 Laugh. 

9 Drink eight glasses of water. 

9 Unwind with meditation. 

T H E T H I N G S T H A T S H A P E Y O U R B U S I N E S S 

http://www.golfconstructionnews.com


THE PYTHIUM W E CAN P R O T E C T YOU FROM. THE G O L F E R S W E CAN'T. 

W I T H THE NEW CHEMISTRY OF F L U O P I C O L I D E AND THE PROVEN POWER OF 

PROPAMOCARB COMBINED IN ONE PREMIX, STELLAR™ FUNGICIDE P R O T E C T S 

YOUR COURSE W I T H P O W E R F U L PYTHIUM CONTROL. AFTER A L L . YOUR TURF 

IS A L R E A D Y UNDER ENOUGH A T T A C K , ISN'T IT? 

Stellar 
F U N G I C I D E 
PROTECT YOUR TUR F.™ 

VALENT Products That Work, From People Who Care® | www.valentpro.com | 800-89-VALENT (898-2536) 

Read and follow the label instructions before using. 

Stellar and Protect Your Turf, are trademarks and Products That Work, From People Who Care is a registered trademark 
of Valent U.S.A. Corporation. ©2008 Valent U.S.A. Corporation. All rights reserved. 08P-1088 

http://www.valentpro.com


Business 

briefs 
AST Sues Toro for Infringement 
Advanced Sensor Technology (AST) has 
filed a lawsuit against The Toro Co. for in-
fr ingement of a U.S. patent covering wireless 
remote soil monitors and its usage by Toro 
on golf courses. AST filed the suit in the 
U.S. District Court for the Eastern District of 
Pennsylvania with SIPCO LLC, assignee of 
U.S. Patent No. 7,103,511. 

AST says it fi led suit for patent infringe-
ment against Toro for its wireless golf 
course soil monitoring systems and equip-
ment, including a wireless soil monitoring 
system known commercially as Turf Guard. 
AST says it holds the exclusive license to 
SIPCO's patent in the commercial soil moni-
toring field of use. 

"Toro pursued negotiations with our 
company under a confidentiality agreement 
to distribute and then purchase our ground-
breaking product, RZ-Wireless - a wireless 
soil-sensing system used on golf courses 
worldwide," said Walter Norley, founder, 
president and CEO of AST. "Toro then 
moved to purchase a small company formed 
by Jason Hill, a former AST consultant who 
stole and commercialized our invention." 

In a written statement responding to the 
lawsuit, Toro spokesman Branden Happel 
said: "[AST's] suit stems from our recent ac-
quisition of Turf Guard and a lawsuit we filed 
against AST for false and misleading advertis-
ing practices in an attempt to interfere and 
disrupt the launch of the Turf Guard system. 
We respect the valid intellectual property rights 
of others, and we expect others to respect 
our rights. As part of Toro's acquisition of Turf 
Guard, we conducted a thorough review of 
the patent and intellectual property landscape 
relating to wireless soil monitoring systems." 

By David Frabotta, Senior Editor 

Afederal judge ruled 
Jan. 28 that Marriott 
International's golf divi-
sion is in violation of the 
Americans With Dis-

abilities Act because it failed to provide 
"accessible" or "single-rider" golf cars to 
disabled persons at its managed proper-
ties, according to court documents. 

The summary judgment that Justice 
Phyllis Hamilton handed down in 
the U.S. District Court of the North-
ern District of California concludes: 
"Marriott's policy, by which it refuses 
to provide accessible carts to disabled 
golfers, discriminates against plaintiffs, 
mobility-impaired golfers." The ruling 
further states that single-rider golf cars 
are "both reasonable and necessary to 
accommodate the plaintiffs' disabilities." 

Plaintiffs in the case are Lawrence 
Celano, Richard Thesing and William 
Hefferon, disabled golfers. They did 
not pursue monetary damages in the 
case. 

Marriott owns and operates 26 golf 
courses throughout the United States. 

It presently offers a pilot program at its 
four owned properties, where single-
rider golf cars are available. However, 
the court found that the management 
company is obligated to supply the 
same access at its managed properties. 

The two parties were negotiating 
a setdement at presstime. If the par-
ties do not reach an agreement, then 
Justice Hamilton will determine ap-
propriate injunctive relief, which might 
include how many single-rider cars 
each Marriott property must supply. 
Marriott had no comment at press-
time. The company reserves the right 
to appeal the decision. 

The ruling comes while the De-
partment of Justice collects opinions 
about its proposed ruling to require 
golf courses to supply better accessibil-
ity for handicapped persons. The DOJ 
issued a proposed rule in late 2004 that 
favored the requirement of at least one 
single-rider golf car at each golf facility. 
That proposed rule currently is open for 
public comment, so final regulations 
are not expected any time soon. • PH
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