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You've got enough to worry about. But Insignia® fungicide can give you up to 
28 worry-free days — at least when it comes to preventing key turf diseases. 
That's how long research shows Insignia can prevent brown patch, pythium 
root rot, fairy ring, take-all patch, gray leaf spot and more. Which will give you 
plenty of time to tackle the other 100 job demands being thrown your way. 

betterturf.com | 800-545-9525 
BASF 

The Chemica l C o m p a n y 

A l w a y s r e a d a n d f o l l o w labe l d i rec t ions . 
Insignia is a registered trademark of BASF. © 2008 BASF Corporation. All rights reserved. 



Zero In on the Right Industry Supplier 
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www.golfdom.com/search 
Golfdom's new vertical search engine helps you target suppliers, 

companies, information, events and more. 

It's private. It's free. It's industry-specific. Most importantly-it gives you results 

Check it out & Bookmark it today! 

http://www.golfdom.com/search
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Classifieds 

Payment must be received by the classified closing date. 
W e accept VISA, MASTERCARD, & AMERICAN EXPRESS. 
For Advertising Information, Contact Kelli Velasquez; 800-669-1668 ext 3767 or 216-706-3767; 
Fax 253-484-3080, Email kvelasquez@questex.com 

Call Kelli Velasquez 
today to place a 

classified ad! 

F O R S A L E 

It's for you. 
Your customers are 
calling asking why your 
ad isn't in the Classified 
section of Golfdom Magazine 

/ 
Place an ad today! 

TURBO TURF 

Place a n a d t o d a y ! 
Just cal l Kel l i V e l a s q u e z at 8 0 0 - 6 6 9 - 1 6 6 8 e x t 3 7 6 7 ! 
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Out of Bounds 
S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

gone swimming 
A LAUGHTER ATTACK IS THE ONLY THING TO FEAR IN THESE WATERS M aybe it was 

the sheer lung 
power required 
to inflate the 
multi-sectioned 
alligator pool 

on a hot weekend at the start of the 
summer. Or maybe it was trying to 
rig a bicycle pump to squeeze even 
more air inside the little pool. More 
likely, it was the palpable sense of 
anticipation and giddiness of Miles 
and Quinn, two little boys ready to 
splash in the chilliness of the water. 
That single moment (well, really, 45 
minutes of respiratory tussle) took 
me back about 30 years to a hot 
Kansas summer on my grandpar-
ents' farm. 

My grandparents ran cattle and pigs 
and cultivated milo, corn and wheat 
on a quarter section outside of Culver, 
Kan., with the summer help of yours 
truly, my brother and two cousins. We 
did have to work to basically earn our 
keep, but we also got to play — specifi-
cally we got to swim in a cattle water 
tank — which in other seasons dou-
bled as a water source for cows. 

Imagine a round swimming pool 
made of rigid metal, probably 10 
feet across and about 30-inches tall. 
Then imagine cows salivating all 
over it. Today, I find the notion 
rather nauseating, even though 1 
know Grandma Decker made sure 

BY MARK LUCE 

the thing was washed thoroughly. 
But on those summer days, the 

tank was an oasis on the austere 
Plains. Seemingly, my adolescent 
years were peppered with various 
types of aqua-laden fun, includ-
ing a hyper-chlorinated monster 
at a campground not far from my 
grandparents' place, the sheer enor-
mity of the Salina Municipal pool, 
running through a tiny sprinkler at 
my aunt's house and testing out the 
laws of physics on a neighbor's Slip 
-n- Slide. 

I've water skied with a sunburned 
uncle, canoed with grumpy parents 
on an obscure Kansas river and pad-
dled with a feisty girlfriend on the 
Potomac. I've enjoyed jet skiing in 
the Ozarks, wrestled a tiny sailboat 
on a small lake, lounged on a pon-
toon boat before jumping from dan-
gerous cliffs, sped on a boogie board 
in the Pacific surf and splashed in 
the much-warmer Atlantic. 

Sitting in our backyard — 
winded and dizzy — all these mem-
ories came flooding back, which 
started me thinking about what it 
was about water that held so many 
fairly formative instances in my life. 

The little literary man inside me 
immediately defaulted to Siddhar-
tha's claim of listening to the river, 
the notion that life flows, ever 
changing, and we're better floating 
with that current instead of fighting 
it. Water, too, symbolizes renewal 
— a rebirth as it cleanses and puri-
fies. I mused, too, on the mystery 
of the ocean to the explorers of yes-
teryear who, despite myths of giant 
monsters and precipitous edges, 
blindly leapt into the vastness. 

Deep into this philosophical rev-
erie, I felt the unmistakable sting of 
arctic-cold water and heard the un-
mistakable cackle of three- and six-
year-old boys. As I jumped up ready 
to splash back, it all became clear. 

We love the water because it's fun 
— nothing more, nothing less. 

Mark Luce lives in Kansas City, Mo., 
where Darth Vader sprinklers dominate 
the backyards. 
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Choosing the right seed variety can be a stressful experience. You're never sure 
how the turf will perform until after the hard work is complete. Declaration 
and Independence creeping bentgrasses from LebanonTurf perform consis-
tently well under a wide variety of situations. According to the 2007 NTEP data, 
Declaration ranked #1 for Dollar Spot resistance and for over-all summer den-
sity Independence resisted brown patch, poa annua invasion, and recovered 
quickly from turf aeration. Legendary velvet bentgrass ranked high for dollar 
spot, copper spot and snow mold resistance. When it's time to choose a bent-
grass variety, choose LebanonTurf's varieties, relax and catch a few more ZZZZs. 

DECLARATION 

For more information on any of our seed varieties, please visit our website at 
LebanonTurf.com or call 1-800-233-0628. 

LebanonTurF Improving the Way Professionals Care for Turf 


