
Without Fairways 
Every Hole Would be a Par 3 

^Studies have shown that golf course superintendents rate fairways low on 
their priority list, but without fairways, you'd only have a par-3 course. 

Fairways take up acreage and cost a lot to maintain. To lower your costs, try the 
award-winning, fairway-specific bentgrass varieties from Tee-2-Green. 

Whether you are interseeding, renovating, or starting anew, 
Tee-2-Green has the varieties for your fairways. 

PennLinks II and Penneagle II - The Perfect Fairway Grasses 

PO BOX 250 Hubbard, OR 97032 USA • 800-547-0255 
FAX: 503-651-2351 • bentinfo@tee-2-green.com 
•To view fairway seed study visit www.tee-2-green.com/fairway The #1 Bentgrass in the World 

mailto:bentinfo@tee-2-green.com
http://www.tee-2-green.com/fairway


What would you 
study if you could 
return to college 
for a month? 
B Y C L A Y D I L L O W 

On the Oregon Trail 
Golf and the environment meet 
up in the great Northwest. 
By Larry Aylward 

Nothing Short 
of Progress 
ClubCorp champions a new set 
of forward tees. 
By David Frabotta 

A b o u t t h e c o v e r 
We asked certified superintendent Jim Loke to go 
back to class to be photographed by Lancaster, Pa.-
based photographer Eric Forberger. 

'May You Live 
In Interesting 
Times' 
The golf industry faces 
several "interesting" issues 
in the next few years. 
By Christopher S. Gray Sr. 

8 Pin High 
A Lost Job, But A 
Ga ined Perspect ive 

2 0 Shades of Green 
Are Vendor-backed 
Stud ies Spo i led? 

2 2 Designs On Golf 
Seminars Never 
Sounded So Real 

2 4 Turf M.D. 
The Nuances of 
Ni t rogen Programs 

7 4 Out of Bounds 
L E G O mania 

6 We've Got M a i l 
1 0 Big Picture 
1 2 Off the Fringe 
1 6 Hole of the M o n t h 
7 2 Classi f ieds 

Turfgrass Trends 
This month Golfdom's pract ical 
research digest for turf managers 
d iscusses Poa suppress ion wi th 
P G R s and buffalograss as a viable 
golf course turf. S e e p a g e s 5 5 - 6 7 . 

Online Exclusive 
Read t h e s e podcasts only a t 
www.golfdom.com/podcasts: 

• Navigat ing Product Evolut ion and Confusion 
- Research shows that many super in tendents 
have a d i f f i cu l t t ime correct ly ident i fy ing a c h e m -
ical 's brand w i t h i t manufac turer . Dr. Toni Bucci , 
the business manager of BASF Professional Tur f 
and Ornamentals, discusses w h a t can be done to 
d imin ish pest ic ide product confusion. 

« Jumping Into the Golf Fray - Hustler Turf Equip-
ment President Paul Mullet talks about why the corn-

F E B R U A R Y 2 0 0 8 • V O L U M E 6 4 • N O . 2 

http://www.golfdom.com/podcasts


For Better Results. 
Naturally. 

Milorganite 

D o n ' t f o rge t t o i nco rpo ra te 
Mi lo rgan i te in to this 

year 's ag ronomic p r o g r a m 
and budget . Mi lo rgan i te 
del ivers t h e results tha t 

super in tendent ' s demand . 
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OREGON FINE FESCUE COMMISSION 
1193 Royvonne Ave. S / Suite 11 / Salem, OR 97302 

OREGON GROWN FINE FESCUE 

Fox Hopyard Golf Club / East Haddam, Connecticut / Shawn Daigle, Golf Course Superintendent 

OREGON TALL FESCUE COMMISSION 
1193 Royvonne Ave. S / Suite 11 / Salem, OR 97302 

OREGON GROWN TALL FESCUE 

Mission Vieio Country Club / Mission Vieio, California / Kevin Hutchins, Golf Course Superintendent 



Molly and Dan Ricker, assistant superintendent at Lakewood 
Country Club in Rockville, Md. (Photo by.- Rachel Bloomfield) 

Improving the Way Professionals Care for Turf 

Its February, which means Valentines Day. We all love 
chocolate, but remember for your dog, chocolate can 
cause theobromine poisoning, which is an over stimula-
tion of the nervous system that can be fatal. It also 
causes vomiting, tremors, hyperactivity and seizures. 
Give your dog a healthy treat and do not leave sweets 
where your dog can reach them. 

• No m o r e heavy, bulky 
coo lers to c lean & fill! 

• W a t e r is ch i l l ed t h r o u g h 
s e l f - c o n t a i n e d co i ls , so 
w a t e r s o u r c e is never in 
c o n t a c t wi th h a n d s or ice. 

• N o e l e c t r i c a l h o o k u p 
r e q u i r e d . 

• Ho lds up to 3 0 lbs of i c e 
for long- last ing s e r v i c e . 

• G r e e n p o l y m e r c a b i n e t 
s t a n d s up wel l to t h e 
e l e m e n t s & r e s i s t s rus t . 
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The sanitary and economical solution 
to cold drinking water on the golf course! 

7 / a £ * < 2 y Toifdcyv, 

Satisfying Thirsts Since 1912 
2222 Camden Court, Oak Brook, Illinois 60523 • 630.574.3500 

ha l sey tay lo r . com 
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Greater Than Or Equal To. 
Quali-Pro products feature formulation quality 
second to none for performance results equal to 
the competitive brands they replace. 

Quali-Pro T-NEX™ 1AQ - the proven PGR 
you can rely on. MAXX has met its match. 
Learn more atquali-pro.com. 

Professional Turf & Ornamental Products 
©2008 FarmSaver.com, LLC. T-NEX is a trademark and Quali-Pro is a registered 
trademark of FarmSaver.com. MAXX is a registered trademark of Syngenta 
Group Company. Always read and follow label directions. 

K N O W T H E S I G N 



We've Got Mail 
H i L E T T E R S F R O M T H E F I E L D 

Multicultural Buzzword 
Bingo Leaves a Smile 
I just got around to reading Geoff Shackelford's 
August article (page 20) and I really enjoyed i t 
I am up to my neck in MBAisms all day, and it 
gave me a good chuckle to know someone else 
thought all this was getting out of hand. 

I am currently building four courses with a 
development team consisting of two Britains, 
three Indians, two Americans, one Australian, 
one Pakistani, one Canadian, one Iraqi and 
a partridge in a pear tree. All of us together 
weave the most tangled web of professional 
gibberish ever spoken. 

Thanks for the smile. I need all I can g e t 
Matthew N. Dobson, Golf Course Manager 
Jumeirah Golf Estates 
Dubai, United Arab Emirates 

A Pessimist's Fairy Tale 
I couldn't believe Joel Jackson's December col-
umn, "Budget Woes Force Clubs to Prioritize" 

(page 18). If I want an imaginary tale, then I'll go 
to a bookstore to buy a novel. What club could 
you possibly be speaking about? 

The three clubs I've managed in my 20-year 
career all were operated by a board of directors 
that would spend money on the golf course be-
fore all else. The predominant attitude is more 
likely expressed by: "Why spend money to re-
place the thread-bare carpet in the men's grill? 
The guys don't care, and we can always replace 
it next year. McDuffy needs some new equip-
ment to make the greens faster and roll truer." 

The next year, the carpet still needs to be 
replaced and now McDuffy has sold the board 
on the need to purchase the latest and great-
est piece of equipment that will surely get the 
course listed in the top 100, and the carpet 
must last yet another year. 

The needs of the golf course always come 
first The main reason most people join a golf club 
is because of the golf course, not the clubhouse. 
People who run golf clubs rarely forget that. Can 

you name a club that has weed-filled turf and 
the Taj Mahal as a clubhouse? Successful clubs 
usually have a group of managers that work as a 
team, and if budget cuts need to be made, then 
everyone feels the pain equally. 

This was not an article I expected to be 
penned by an executive director of the Florida 
GCSA, and I highly doubt the scenario you 
wrote about is what occurs at your club. 

I must assume you are a successful super-
intendent. Therefore, wouldn't it be more useful 
to your readers to write about working with the 
club board from your perspective? 

I always thought it better to teach each sol-
dier how to f ight if you wanted to win the war. 
Your article implies that superintendents might 
as well raise the white flag. I think you could 
use your knowledge, experience and stature in 
the industry for much better use. 
James C. Petersen, General Manager 
Sunset Ridge Country Club 
Northfield, III. 

Got Geese? 
New, Innovative Solution... 

Away With Geese 
Pond Float disrupts 
geese sleep patterns with a 
blinking LED light, causing 
them to move to another pond 

• Maintenance Free 
• Solar powered 
• Environmentally Safe 
• Floats in the water and 

works at night 
"It works!!!" 

- Tim Kelley, Superintendent 
Wetherington G&CC 

West Chester, OH 
"They're gone IIP 

- Rws Chamber!in, Superintendent 
Countryside GC 
Mundelein, IL 

CALL TOD A Y and get 24/7 
eco-friendly protection tomorrow! 

Phone: 800.932.5223 
Email: twcejw@fuse.net 

www.fromteetogreen.com 

The Turf Professional's Free 
On-line Source for Weed ID and 
IPM Control Recommendations 

• Weed ID Photos Regional Alerts 
Control Options Turf School Links 

TEST YOUR WEED IQ! 
WEEKLY CONTEST-

Correct ID 
Can Win This 
Magic Mug 
With Disappearing Ink 

mailto:twcejw@fuse.net
http://www.fromteetogreen.com


O n l y o n e v a r i e t y o f s e a s h o r e p a s p a l u m c a n b e s e e d e d , a n d that 's 
Sea Sp ray . But w h y seed i ns tead o f sp r i g? That ' s s imp le : so y o u r 
g o l f cou rse is r e a d y fo r p l a y sooner . Tests c o n d u c t e d b y Pure-Seed 
Test ing, Inc. s h o w e d tha t Sea S p r a y s e e d e d seasho re p a s p a l u m 
g e r m i n a t e d a n d es tab l i shed faster t h a n p o p u l a r s p r i g g e d va r ie t i es 
o f seasho re p a s p a l u m . F ind ou t for you rse l f ; ca l l Scotts Pro fess iona l 
S e e d a t 1 - 8 0 0 - 2 4 7 - 6 9 1 0 o r g o o n l ine a t t u r f - s e e d . c o m / s e a s p r a y 
fo r m o r e i n f o r m a t i o n a b o u t Sea S p r a y a n d the l o c a t i o n o f y o u r 
neares t Sea S p r a y s e a s h o r e p a s p a l u m d is t r ibu to r . 

Professional Seed 

8 0 0 - 2 4 7 - 6 9 1 0 • fax: 5 0 3 - 7 9 2 - 3 6 3 7 
www.turf-seed.com • email: info@turf-seed.com 

http://www.turf-seed.com
mailto:info@turf-seed.com


Pin High 
• I E D I T O R ' S C O M M E N T A R Y 

Chris Covington grew up on 
Quarry Hills Country Club. As 
a kid, he learned the ropes of 
golf course maintenance there, 
working under his father, Joe, 
who walked the course's hilly 

grounds as its golf course superintendent for 
37 years before retiring about a year ago. 

At that time, Chris was appointed to 
succeed his father as superintendent at the 
Graham, N.C.-based club. With Chris liter-
ally following in Joe's footsteps, there was 
jubilation in the Covington family. While 
Joe had helped build Quarry Hills, Chris was 
hired to modernize it with new greens and 
bunkers. "We're pleased as a club that we'll 
have a Covington here, hopefully, for another 
37 years," a long-time course official said of 
Chris' hiring. 

When I visited with Joe and Chris last 
year, they couldn't have been happier with 
the way things turned out. At the time, Joe 
had just returned from a fishing trip and 
was enjoying his retirement. Chris was bust-
ing his hump and getting ready to begin the 
renovation. 

Joe was beaming with pride that Chris 
had succeeded him. Chris was honored to 
take over for someone who had spent so long 
at one course. The fact that it was his father, 
Chris' mentor and best friend, made the situa-
tion even more special. 

I was excited to tell the Covingtons' story 
in Golfdom. I wrote the story and slated it for 
the December issue. But shortly before the 
issue was to go to print, I received a call from 
Joe, who informed me the renovation had 
been called off and that Chris had been 
let go as superintendent. 

Cold, harsh economic reality had ruined 
what was supposed to be a happy story. While 
the club's brass planned to sell housing lots to 
help fund the renovation, they hadn't counted 
on the nation's housing crisis impeding their 
strategy. With money tight and plans up in 
the air, Chris says he and his salary were asked 
to go. 

Darn right Chris was bitter when told 
of the news. He had, after all, left a good job 

A Lost Job, But A 
Gained Perspective 
BY LARRY AYLWARD 

WHAT IF HE HAD 

BEEN 50 YEARS OLD 

WITH THREE KIDS 

TO FEED WHEN THIS 

HAPPENED? AT 

32 AND SINGLE, 

CHRIS COVINGTON 

REALIZED HIS SKY 

WAS NOT FALLING 

at the Challenge at Hideaway Farm to succeed 
his father. On top of that, he left that position 
for the proverbial dream job. 

It didn't take long for Chris' bitterness to 
turn to sheer anger and resentment. But Chris 
grew tired of waking up in bad moods. He dis-
covered he was only hurting himself by main-
taining his anger. So Chris convinced himself 
— for his own good — that it was time to let 
go and move on. 

Chris also stepped out of his own world to 
gain some perspective on the rest of the world. 
He realized quickly he wasn't the first person 
to his lose his job, and he surely wouldn't be 
the last. 

And then Chris began to realize how for-
tunate he really was. What if he had been 50 
years old with three kids to feed when this 
happened? At 32 and single, Chris realized his 
sky was not falling. 

The experience has humbled him, though. 
When Chris watches the news and hears that 
an auto plant has laid off 300 workers, he feels 
for them more now than ever because he can 
emphasize with them. And he respects them 
for having to accept their fate, for he knows 
how difficult that can be. 

Losing his job has also made Chris appreci-
ate the gift of work. He tells himself that he 
will never say, "I have to go to work." Rather, 
he will say, "I get to go to work." 

Chris Covington wouldn't wish what hap-
pened to him on his worst enemy. That said, 
he took it upon himself to take away some-
thing positive from such a dreadful experience. 

We can all take something away from 
Chris' approach in handling the crisis. 

Aylward, editor in chief of Golfdom, can be 
reached at laylward@questex. com. 



I can water my Emerald greens 
less than twice per week 

- even in the heat of summer" 
- Shawn Myles, GCS 

Traditions Golf Club, College Station, TX 

Cup-Cutter Profile from 4-1/2 
Year Old Emerald Dwarf Green 

at Traditions Golf Club 

!> The growth habit of Emerald, 
I with its deep roots and lack of thatch production, 

allows Shawn to manage his greens with less water, 
} even with a high-bicarbonate, high-sodium water source. 

Some of Our Newest Emerald Dwarf Bermudagrass Installations 

TPC at Scottsdale - Scottsdale, AZ - The Founders Club - Pawley's Island, SC 

Twin Rivers Golf Club - Waco, TX - Sweetwater CC - Sugar Land, TX 

For more details on these courses and 
Emerald Dwarf Bermudagrass go to: www.championturffarms.com 

Specializing In 
Bermudagrass Greens 

BERMUDAGRASS FOR GREENS 

CHAMPION 
TXJ RF FARMS 

EMERALD DWARF 

http://www.championturffarms.com


The 

THE NUMBERS THAT SHAPE YOUR BUSINESS 

TIDBIT OF THE MONTH 

Golf Projects in 
New York, New York 

In addition to an influx of capital being invested 
to upgrade the municipal golf courses in New 

York City and revisions to Bethpage Black 
in preparation for it hosting the 2009 U.S. 
Open, new projects are cropping up in the 
Empire State. In Lewiston, work continues 

on the Robert Trent Jones Jr.-designed Seneca Hickory 
Stick Golf Club, a project backed by the Seneca Nation 
that's slated for a summer 2009 completion. Later this 
spring, the totally rebuilt Pound Ridge Golf Club will debut. 
Co-designed by Pete and Perry Dye, Pound Ridge will 
be the first new daily-fee facility to open in Westchester 
County in 50 years. Meanwhile, Tom Doak is finishing up his 
renovations at the historic Inwood Country Club, originally 
crafted by Herbert Strong and opened in 1906. For details 
on these and other golf projects around the United States, 
visit www.golfconstructionnews.com. 

C O U R T E S Y O F : 
C j c o n i c o n s t r u c t i o n 

news .com 

Politicians are flirting with ways to alleviate the 
country's foreclosure crisis. Do you think federal 
mortgage reform will help improve the health of the 
golf industry? 

No, core golfers aren't the ones who need help with their mortgages 33% 
Yes, people are more prone to golf without housing worries 27% 
No, golfers will find a way to play despite financial concerns 21% 
Yes, golf development is closely linked to housing 1 9 % 

Golfdom poll based on 63 responses 

The percentages below represent the change in the number of rounds 
played in November 2007 compared to the number of rounds played in 
November 2006. 

I REGION 1 NOVEMBER 1 

New England ME, VT, NH, MA, RI, CT -29.9% 4.70/0 

Middle Atlantic NY, PA, NJ -32.9% 2.O0/0 

East North Central MI, OH, IN, IL, WI -24.8% 2.20/0 

West North Central ND, MN, SD, NE, KS, IA, MO -16.0% -1.20/0 

South Atlantic wv, DE, MD, VA, NC, SC, GA I.70/0 0.10/0 

Florida O.90/0 -I.O0/0 

South Central KY, TN, AL, MS, OK, AR, LA -0.2% -4.30/0 

Texas - 5 . 0 % -8.30/0 

Mountain MT, ID, WY, NV, UT, CO, AZ, NM 0.3% O.50/0 

Pacific WA, OR, AK, HI 7.20/0 1.50/0 

California 3.1% 2.70/0 

TOTAL UNITED STATES -5.40/0 O.40/0 

GOLF DATATECH 

It's no secret that golf course superintendents like to drive pick-up trucks and 
sport utility vehicles. But if they stick with driving these gas-guzzlers, which 
get about 15 miles a gallon on a good day, they'll be suffering from sticker 
shock at the gas pump when gas prices soar to $3.50 a gallon. Here are the 
vehicles that will cost most to fill up at that price: 
5 The Ford F250 Super Duty Pickup and its 38-gallon tank will cost 
I f he Dodge Ram 2500 Pickup and its 35-gallon tank will c o s M m S I l i 

5 The Chevrolet Silverado 2500 HD Pickup and its 34-gallon tank will cost I g g | 
The Chevrolet Suburban SUV, with a 31-gallon tank, will 
The Ford Expedition SUV, with a 28-gallon tank, will cost 
The Chrysler Aspen SUV, with a 27-gallon tank, will cosi 

SOURCE: BANKRATE.COM 
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