
' Pi^A^t ' Action-

A sol id f o u n d a t i o n was f i rm ly establ ished in 1955 w i t h t h e b i r t h o f Penncross. 

T h e Penn Bent family c o n t i n u e d t o g r o w , thanks t o t h e i n t r o d u c t i o n o f 

the Penn A s & G's and Seaside I I , f o l l o w e d by Penneagle II & PennLinks II. 

T h e legacy con t inues w i t h t h e r e c e n t arr ival o f C r y s t a l BlueLinks.Just l ike family, 

each n e w var ie ty o w e s its best qual i t ies t o the g e n e r a t i o n t h a t came before . 

T h e Penn Bent fami ly f r o m T e e - 2 - G r e e n cont inues t o revo lu t ion ize the indust ry , 

and remains t r u s t e d by super in tenden ts a r o u n d t h e w o r l d . 
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Confetti 

Ungodly doglegs. Unforgiving roughs. Unimaginable hazards. 

This course has gotten the best of many who have come before. 

This course has humbled them. Beaten them. Broken them. 

In other words, this course is perfect. 

And so, the golfer, standing on the tee box, pulls up a handful of grass. "To check the wind," he says. 

Bur this is more. 

This is a celebration, a celebration o f the challenge. 

T h e r e are t r i b u t e s a g o l f e r pays for t h e w o r k you p u t i n t o your course . A t Par Aide , w e live to 

m a k e p r o d u c t s t o he lp t h o s e efforts g e t recognized . For m o r e i n f o r m a t i o n , visi t p a r a i d e . c o m . 
R e s p e c t for t h e c o u r s e 



The Book on 
Steve Cook 
H o s t i n g the P G A C h a m p i o n s h i p is 

a career highlight, but O a k l a n d Hills* 

g o l f course manager gets a bigger 

thrill out o f be ing a model mentor . 
By Larry Aylward 

News with a hook 
10 After the Hood 
12 Less May Be More 

About the cover 
Golfdom A r t D i r e c t o r K r i s ten M o r a b i t o , 

w i t h t h e ass i s tance of an i m a g e f r o m 

i S t o c k In te rna t i ona l , i l l us t ra tes the h i p 

3 0 - s o m e t h i n g c r o w d . 

The Graduates 
A t t e n d e e s o f J a c o b s e n s F u t u r e T u r f 

M a n a g e r s S e m i n a r l o o k a h e a d 

t o t h e start o f the ir careers . 

By Larry Aylward 

44 The Science 
of Formulation 
Technology 
T h e real t echnology that 

often determines the 

effectiveness of a product 

occurs several years prior 

t o the first date o f its sale. 

By Ter ry Gouge 

8 Pin High 
From Fake Greens 
to Sergeant Hulka 

17 S h a d e s of G r e e n 
A Long Cruise Along 
The Mother Road 

2 0 D e s i g n s On Golf 
Teeing Off 
on the Box Tee 

2 2 Turf M.D. 
The Evolution 
of Disease Forecasting 

6 4 Out of B o u n d s 
Classic Cartoon 

4 1 0 Off the Fr inge 

1 8 Hole of the M o n t h 

6 3 C l a s s i f i e d s 

Turfgrass Trends 
This month, Golfdom's practical 
research digest for turf managers 
discusses how to convert vegetable 
oil to diesel fuel as an alternative fuel. 
Golf course superintendent Chris S. 
Gray Sr. reports. See pages 51-61. 

Online Exclusive 
Read th i s s to ry on ly a t 
www.golfdom.com/online-
exclusive: 

MSMA Lives ... for Now - North 
Carolina State's Fred Yelverton 
says rumors of the herbicide's 
demise have been greatly exagger-
ated. Larry Aylward reports from 
Bayer Environmental Science's 
Weed-Control Symposium. 
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Is your club relevant 
to the hip 30-some-
thing crowd? 
BY D A V I D F R A B O T T A 

http://www.golfdom.com/online-


For Better Results. 
Naturally. 

Milorganite 

"ÌT2. 

Are your bunker surrounds 
looking a little weak? 

A r e they covered in sand? 

Applying Milorganite to these 
weak areas will give your turf the 

nutrients it needs to overcome 
everyday wear and tear. 
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Chambers Bay / Un ive rs i t y Place, WA / Rober t Trent Jones II, A rch i tec t / David L. W i e n e k e , Cer t i f ied Profess ional A g r o n o m i s t / M a n a g e d by K e m p e r Spor ts 

Fine fescue tees, greens, fairways and 
roughs showcased at Chambers Bay, 
host of the 2015 U.S. Open. 

Benefits: Extremely low maintenance, 
irrigation economy and the memorable 
links-look and feel that brings back 
daily fee players. 

Oregon Fine Fescue Commission 
vvww.oregonfinefescue.org 

i Tall Fescue Commission 
www. oregon tallfescue.org 

Tall fescue bunker faces 
and rough enhance 
Mission Hills Country Club 

Benefits: The tall fescue 
provides a deep green 
appearance with superb 
heat and stress tolerance 

Mission Hills Country Club / M iss ion Hil ls, KS / Kei th Foster, A rch i tec t / Brad Gray, Go l f Course S u p e r i n t e n d e n t 



H e a r s t roke can kill or seriously in jure y o u r dog, b u t 

it can be easily avoided. N e v e r leave dogs in cars on 

w a r m days, exercise t h e m dur ing the cool p a r t o f t h e 

day, m o n i t o r t h e m for rapid breathing, loud pant ing or 

staggering. Profess ional help m a y be needed, b u t get 

y o u r dog quick ly to a shady and ventilated area in t h e 

m e a n t i m e , a n d s p o n g e off wi th c o o l water. 

Gabby . H e r o w n e r i s S h a u n K e r r , a s s i s t a n t s u p e r i n t e n d e n t a t 

L e g a c y G o l f L i n k s i n A b e r d e e n , N.C. (Photo by: Shaun Kerr) 

L e b a n o n T u r f Improving the Way Professionals dare for Turf 
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N o m o r e h e a v y , b u l k y 

c o o l e r s t o c l e a n & f i l l ! 

W a t e r i s chil led through 

self-contained coils, so 

w a t e r s o u r c e i s n e v e r i n 

c o n t a c t w i t h h a n d s o r i c e 

No electr ical hookup 

required. 

H o l d s u p t o 3 0 l b s o f i c e 

f o r l o n g - l a s t i n g s e r v i c e . 

Green polymer cabinet 

s t a n d s u p w e l l t o t h e 

e l e m e n t s & resists rust. 

The sanitary and economical solution 

to cold drinking water on the golf course! 

JjcdUQjjJcujbyb 
Satisfying Thiisis Since ¡912 
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Greater Than Or Equal To. 
Quali-Pro products feature fo rmu la t ion qual i ty 

second t o none fo r per fo rmance results equal t o 

the compet i t i ve brands they replace. 

Dual Action Disease Control. Get TM/C WDG 
fo r excel lent contact and systemic disease cont ro l 

inc luding dol lar spot , b r o w n patch, anthracnose 

and others. Learn m o r e a t q u a l i - p r o . c o m . 

Professional Turf & Ornamental Products 

v 2008 FarmSaver.com, LLC Quali-Pro is a registered trademark 
of FarmSaver.com. Always read and follow label directions. 



Pin High 
• ED I TOR S C O M M E N T A R Y 

ome of you from the new-wave 
music genre might recall the 
1980s Police song, " T o o Much 
Information." T h e chorus goes: 
" T o o much information running 
through my brain/Too much 

information driving me insane." 

I can relate. I have "too much information 
running through my brain" to write about one 
topic this month. So I will hit on several issues in 
this space that have been on my mind. Here goes: 

The future is... fake? 
Did you hear about the new waterless putting 
green that was built on an adult housing com-
munity in Vail, Ariz.? Considering the freshwater 
shortage in the West, could the waterless green be 
a harbinger for the future? 

T h e 37,000-square-foot green, located at K. 
Hovnanian's Four Seasons at Rancho del I .ago, 
has 18 putting holes. It was designed by Toby 
Bourguet, president of Tucson Turf Waterless 
Lawns. An acre of the fake turf used to build the 
green would save almost 1 million gallons of water 
a year compared to what's required to maintain an 
acre o f grass in the Arizona heat, Bourguet says. 

Bourguet also used the same fake turf to build 
the green that is used for the playing surface at 
Dallas Cowboys Stadium. "I figured if it was 
good enough for (Cowboys owner) Jerry Jones, it 
would work well for us," Bourguet says. 

Yeah, but is it good enough for demanding 
golfers? It might have to be, some day. 

Where's the party? 
When 1 was in my mid-20s, I have to admit that 
my professional career took a backseat to my busy 
social life. I didn't miss too many parries. 

Then there's Ben McGargill, superintendent of 
the South Course at Oakland Hills Country Club, 
site of this month's PGA Championship. McGar-
gill is 26 and has his priorities more in order than 
others his age. His career is ranked higher on his 
list than his social life. 1 guess that's why McGar-
gill, who works 12 days straight before getting two 
days off, is at such a prestigious club and hosting a 
Major tournament at such a young age. 

"I do like to have my fun, but I'm usually in 
bed by 9 o'clock," McGargill says. 

From Fake Greens 
to Sergeant Hulka 
B Y L A R R Y A Y L W A R D 

LOVE 'CADDYSHACK/ 

BUT THIS WHOLE 

I T ' S IN THE HOLE' 

THING IS WAY 

OUT OF HAND 

What? No complaining? 
T h e U.S. Open is usually a causc for griping 
among professional golfers. The) ' complain about 
die height o f die rough, the speed o f die greens 
and the warm Gatorade in the locker room. But 
dicrc wasn't much complaining this year at Torrcy 
Pines, where the South Course played beautifully. 

"This is the best," runner-up Rocco Mediate 
said after the second round. "Nothing is wrong. 
T h e pins are all good... . 1 think most o f the guys 
will say the same thing." 

What a sweet swan song for Mark Woodward, 
the director of golf operations for the city of San 
Diego, who left Torre) ' Pines after the tourna-
ment to become C E O of the Golf Course Super-
intendents Association o f America. 

Calling Sergeant Hulka 
I love "C>addyshack," but this whole "it's in the 

m 

hole" thing is way out o f hand at professional 
golf tournaments. It seemed like every time Tiger 
Woods and other golfers hit their shots at Torrey 
Pines, some idiot would yell out the classic Carl 

w 

Spacklcr line — once spoken so eloquendy by Bill 
Murray — a millisecond later. What a shame it is 

J 

that this great movie line has become such a cliche. 
T h e drunken American golf fans have ruined it. 

I f I was running a professional golf tourna-
ment, I'd hire Sergeant Hulka — the no-frills 
platoon leader from "Stripes" (another Bill Mur-
ray classic) — and have him patrol the grounds 
to arrest the loudmouths juiced up on beer who 
can't stop themselves from yelling, "It's in the 
hole!" And then I'd make these idiots spend two 
long weeks with Hulka in basic training. Hulka 
would end this nonsense. 

And that's the fact, Jack. 

Aylward, editor in chief of Golfdom, can be 
reached at laylivard@questex.com. 

mailto:laylivard@questex.com


Everyone strives for a Pinnacle of Performance on the turf. 
UAP's exclusive Laminar Flow Technology products feature engineered "stacks" of proprietary soil 

surfactant chemistr ies. With today's superintendent demands, a single polymer chemistry alone is not up 

to the job in inherently droughty, hydrophobic soils. LFT surfactants overcome water repellency and 

drought damage to achieve uniform water distribution and reduce tur f stress. Neptunef a new generation 

mult i -capped soil surfactant, prevents LDS, water deficiency, and heat stress. Respond®3, a new 

formulation wi th LFT technology, offers an aggressive treatment strategy for managing LDS. MiZei^ is an 

economical product optimizing multiple surfactants that open soils to improved air and water penetration. 

LFT makes each a Peak Performer. 

For m o r e i n fo rma t ion , c o n t a c t you r UAP Represen ta t i ve o r cal l to l l - f ree 1 - 8 8 8 - 8 3 7 - 3 4 2 6 w w w . u a p . c o m I 

Label and MSDS available at www.odms.net. Neptune. Responc. and MiZer are registered trademarks ot Loveiand Products. Inc. © 2008 United Agri Products. All rghts reserved. 

http://www.uap.com
http://www.odms.net


B u s i n e s s 

briefs 

N E W S W I T H A H O O K 

After the Flood 
WHILE MOST IOWA COURSES ARE GETTING BACK TO NORMAL, THE 

ECONOMIC IMPACT OF JUNE'S NATURAL DISASTER REMAINS TO BE SEEN 
Andersons Gets Grant for Granules 
The Andersons says that a collaborative team 

it is leading will receive $ 5 million in grants 

from the Ohio Third Frontier Commission. 

The grants are for the development and com-

mercialization of advanced granules and other 

emerging technologies to provide solutions for 

the economic, health and environmental con-

cerns of todays agricultural industry, according 

to a press release. 

The collaborative team consists of: 

• The Andersons, a 60-year-old Maumee, 

Ohio-based diversified agribusiness that mar-

kets proprietary and patented d i spe rs i l e gran-

ular technology for the turf industry through its 

Turf & Specialty Group. 

• The Ohio Agricultural Research and 

Development Center, the nation's largest ag-

biosciences center. 

• Syngenta Crop Protection, an agribusi-

ness company commit ted to sustainable 

agriculture through innovative research and 

technology, which has invested in advanced 

granules for global consumption. 

• PSB Co., a Columbus, Ohio-based manu-

facturer of granule applicators. 

• National L ime and Stone Co., a Findlay, 

Ohio-based limestone supplier and granulator 

of advanced soil-dispersing granules. 

• Ohio Bio-products Innovation Center, 

a Third Frontier Wright Center of Innovation 

group to foster industry and academic 

collaboration. 

'This grant will enable us to accelerate our 

research in extending this proprietary technol-

ogy to agriculture applications that w e believe 

will provide benefits on a global scale. W e are 

proud to be a leader in this project," said CEO 

Mike Anderson. 

Briefs continue on page 16 

By Larry Aylward, Editor in Chief 

" I T LOOKS LIKE K A T R I N A . " 

A lor us said rhar when we saw 
photographs o f Iowa after the state 
endured severe floods in June. W e 
thought o f Hurricane Katrina and 
how it wiped out the Gulf Coast in 
2 0 0 5 with fierce flooding. 

T h e Midwest, however, is not a 
safe haven from Katrina-like flood-
ing. Much o f Iowa was hammered 
by severe storms and intense rain last 
month . Eighty-three o f Iowa's 9 9 
counties were declared disaster areas 
by Gov. C h e t Culver. 

Cedar Rapids, the state's second-
largest city, was hard hit. In fact, the 
natural disaster is being called a 
500-year flood in Cedar Rapids and 
other parts o f Iowa. T h a t means 
there is a one in 5 0 0 chance o f such a 
terrible flood occurring in any given 
year. Incidentally, the city's Cedar 
River crested at 3 1 . 2 feet, 15 feet 
above flood stage. 

T h e golf course industry, of 
course, was greatly impacted by the 
flooding. But a month later, things 
are getting back to normal, says cer-
tified superintendent Jeff Wendel , 
executive director o f the Iowa G o l f 
Course Superintendents Association. 

" O u r guys have been through 
hell, but they are coming out on the 
other end, " he said. 

Still, Wendel is concerned about 
the economic impact the flooding 
will have on the Iowa golf course 
industry. "I think it will be this t ime 
next year before we really know the 
economic impact ," he says. " W e 
have a number o f courses that won't 
be open until this t ime next year." It 
has been a tough year for go l f course 
superintendents in Iowa. T h e state's 
courses had a major problem with 
winterkill that superintendents had 
to endure. " T h e n , just as they started 
getting back in shape, the floods 
came," Wendel says. 

Mos t all o f the state's roughly 
4 0 0 courses were impacted by the 
heavy rain, Wendel says. About 1 0 0 
courscs were flooded. " S o m e courscs 
that don' t even have streams on them 
were closed for a few days because o f 
the heavy rains," he adds. 

Wcndcl 's big concern is that 
people have gotten out of the habit 
o f playing golf. 

"Play is way down," he says. 
" I t will be hard to get those rounds 
back." 

Wendel says the Iowa G o l f As-
Continued on page / 6 


