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You are the golf course superintendent. Your game is pour'g\g vast amounts of time,
>
care and know-how into cfafting exceptional playing surfaces. Your golfers, on the other
#

hand, aspire to a game of phenomenal approaches, 20-foot putts and 19th hole tales.
They'll never walk a fairway in your boots, but they'll honor your labor with every stroke —

and that's just the way you like it.
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On History or a Hunch?

Continued from page 50

for Brower. He has been able to do this
through a combination of coming to know
the intricacies of his golf course, how to apply
his products efficiently and maintaining the
healthiest turf he can. He also uses some
generic products, which has led to a reduc-
tion in cost over the years.

At his previous course, Hillcrest Golf Club
in St. Paul, Minn., Brower was superintendent
at a layout where members wanted conditions
like Minnesota Valley but with a budget that
was 40 percent less at the time. At Hillcrest,
Brower says he learned to maximize the dollars
he had to fight diseases, such as snow mold.
Applications for that problem alone consumed
20 percent of his annual budget. Although he
admits he has enough money to handle any dis-
ease issue, he remains vigilant in his spending.

“They key is timing and using the correct
products,” he says. “If you don’t, you're only
wasting time and money.”

By “correct products,” Brower means the
most efficient chemistry.

“The key thing is knowing what products
are out there and knowing what they can do,”
he says. “I pride myself in knowing what is
out there. I teach my assistants to try and learn
as much as they can about pesticides.”

Brower points out there are plenty of peo-
ple who will give a superintendent advice on
what to use but it is best for a superinten-
dent to find out for himself.

“You can’t leave the decisions up to the
salespeople,” he says.

For Paul Veshi, superintendent at the semi-
private Dudley (Mass.) Hill Golf Course, his
budget does not provide for enough pesticides
to combat all of his ills. An anthracnose out-
break in late August last year sent him to the
green committee looking for an additional
$600 to pay for an immediate application.

Veshi, who is in his 10th season at the
nine-hole course, says he uses the knowledge
he has acquired in his time there to help

Many superintendents are thinking of dollar spot (top) and brown patch when they determine his budget, which is focused on

consider how much to allot for fungicides in their pesticide budgets. Mike Brower, protecting the putting surfaces while, at times,

certified superintendent of Minnesota Valley Country Club, says application timing the fairways suffer.

and using the correct product is vital to the process. “If you don't, you're only “We do everything we can to get a compre-

wasting time and money,” he says. hensive program on the greens,” he says. “We
Continued on page 54
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The complete package to take
care of all your bunker sand
maintenance needs. Remove
silts, clays, rocks, and remix
your sands sieve sizes all in
one easy process. Our
maintenance free design
leaves you with more time and
money to focus on your
courses needs.

The Sand Storm features a 12 volt DC
powered vibratory motor. Our standard
units are powered by Vibco. But, we
also carry the equivalent motor made
by Bosch for our customers residing in
the EU certification regions.

So, what happens to the “undesirable”
material being separated from your
sand? All material larger than USGA spec,
along with clay content, rolls off the back
of the screen deck and into the remov-
able waste bin. This allows you to dump
your debris in the bed of your utility
vehicle, or other receptacle, for disposal
later. All that’s left behind is the bunker
spec sand you originally started with.

Phoenix, AZ Ph:623-581-0307
info@zscreen.com WWWw.zscreen.com
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Continued from page 52
can deal with a little dollar spot on fairways.”
Knowing what has happened in recent
years does not always prove to be a good
indicator of the present. In 2004, for exam-
ple, the heat index in that part of central Mass-
achusetts hit 115 degrees Fahrenheit, and sum-
mer patch made its presence known on a
much larger scale than usual. This year, in

Light applications cover 18 greens in less than 90 minutes.

After 4a years of experience, Turfco s the

#1 brand of topdressers and material handlers.

= Patented 3-position switch. Guarantees precise application and the new throttle
switch reduces engine RPM for quieter transport.

= Patented WideSpin technology. The widest range
of topdressing—from 15" heavy after aerification to 30'

super light and every application in between. 7

= Adjustable angle of spinners from 0-15°. Allows for
broadcast applications or to drive the sand into the turf.

= Rust-free, galvanized hopper. Worry-free durability—no paint to get sanded away.

= Versatile. Available as a tow-behind or truck-mounted for all popular turf vehicles.

For a demo, or to request product information,
call 1-800-679-8201 or visit turfco.com.
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spite of the anthracnose, the summer has not
dealt any adverse unexpected conditions; cool
nights have helped the cause.

“Our best employee is the weather,” Veshi
says with a chuckle.

His advice to those who are hit with the
unexpected pathogen is to be confident
enough to ask for additional funds to help
combat the problem, something he says he
was hesitant to do at prior jobs.

“I wasn’t smart enough to ask for more
money,” he adds.

At Old Memorial Golf Club in Tampa,
Fla., certified superintendent Trent Inman
says he has never had to go back and ask for
more money at the private golf course since
he budgets for a worst-case scenario when it
comes to disease. [nman was at the 36-hole
Royce Brook Golf Club in New Jersey prior
to Old Memorial and says that job was more
difficult because of the “fluctuation in disease
pressure,” based on weather conditions. In
Tampa, he is virtually guaranteed to have the
same conditions day in and day out.

“You plan on having hot, ugly weather,”
Inman says.

At his old club, a series of nights where
temperatures never dipped below 75 degrees
was cause for concern.

“Here you get 75-degree nights every
night,” Inman says about Tampa.

His biggest problem is nematodes and
he uses a fumigant applied directly into the
soil using a slit process performed by an out-
side contractor. There is no re-entry on the
course for the following 24 hours. Applica-
tions are usually made every two or three years
at a cost of about $25,000 per 18-hole course.

Inman acknowledges that having plenty
of money allows him to combat his weeds and
pests in a way most superintendents cant.

“The more money you have to play with,
you don't have to be as precise,” he says.

For the seven courses in the Parish of East
Baton Rouge, La., there is no such luxury, ac-
cording to Buddy Gautreau, senior golf course
superintendent and assistant director of the golf
department of the park and recreation com-
mission. The organization is a not-for-profit,
and courses can only spend what is taken in.

Continued on page 56
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What if billbugs invade your
course and you need to make
an insecticide application that
isn’t in the budget? Would you
be willing to ask for more
money?

Continued from page 54

“If the revenues don't cover the expendi-
tures, then we have a problem,” he says.

Now in his third season, Gautreau was
superintendent at Santa Maria Golf Club when
the parish purchased it. He continued to run it
and another before taking on his new position.
Since then he has spent a good deal of time learn-

ing about the parish’s five other layouts, which
helps him develop the budgets for each course.

Working off the historic needs of the
courses and the local knowledge of the indi-
vidual superintendents helps him to plan. If
more money is spent than budgeted, he can
put in an additional request.

“We can go back,” he says, “but I don’t
think we ever have.”

If he does need an increase, the process gets
a bit complicated. His first stop is the golf
division. If there is no money there, then he
moves up the ladder to the park and recre-
ation department to search for funds.

According to Gautreau, one of the biggest
problems in his area is the sudden rain storms
that roll through, making timing of applica-
tion very important. He says it is not
uncommon for an entire pesticide applica-
tion to be wiped away.

“Down here we say, ‘You can’t count on
it to rain, and you can’t count on it not to
rain,” ” he says. ®
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The EXPRESS DUAL spin grinder is much
faster than backlapping with no messy cleanup.
Fifteen minutes floor-to-floor for a reel grind
makes lapping a thing of the past. And everyone
knows a freshly ground mower delivers a better
cut to grass than lapped mowers. Instead of grass
blades that are torn; you get a smooth, surgical
cut resulting in greener, healthier turf.

Find out for yourself, test drive a dual.
Call 1-888-474-6348.

ANMERICA'S FAVORITE GRINDER

World’s Fastest Grinders

Why the world’s fastest grinders make for
better running mowers and greener grass...

EXPRESS DUAL 30000

www.expressdual.com
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SEED

JAGKLIN

Catch up to the fact that Jacklin's been developing new seed varieties for more than 70 years. Whether they are bents, blues, fescues,
or ryes, our in-depth research combined with our consistently high NTEP ratings make us a top performer in the industry.

Whatever your grass needs may be — lawn & landscape, sports turf, or golf course fairways, greens, tees, and roughs
> our full product line, from our Alpha bentgrass to our Sunrise zoysia, has got you covered.

> JACKLIN — THE BEST QUALITY YOU'LL EVER SEED. JA@KLIN

For more information: 1-800-688-SEED + www.jacklin.com STRESEI D
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LUURSRIRE AL GLEARY DAY,

INSIST ON AUTHENTIC CLEARY TURF PRODUCTS:

3336 WP 3336 Plus | 3336 F 26/36 | Spectro 90 Alude Protect DF
Endorse Sentry Limestone F Grass Greenzit

Read and follow all label directions. 3336® is a registered trademark of Cle: hemical Corporation. The Cleary logo, 3336 F, 3336 WP, 3336 Plus, 26/36, Alude, Endorse, Protect and Spectro
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Gleary.

A part of great looking
golf courses for
over 70 years.

From the tee to the green, east coast to west coast — and
everywhere in between — we've played a big part in
increasing turf quality and improving playing conditions on
today’s best looking golf courses. Backed by our 70-year
tradition of excellence in product research, innovative
formulation and unsurpassed customer service, Cleary
products have become the disease control solutions you can
count on for outstanding performance, time and time again.
To find out about Cleary’s Solutions Program and all the
advantages of making us a part of your golf

course, contact your local distributor h
or visit www.clearychemical.com. :
WEe'll make you, and your course, C LEARY

look better than ever!

CELEBRATING 70 YEARS OF INNOVATIVE TECHNOLOGY
UNPARALLELED CUSTOMER SERVICE

Insist on authentic
Cleary products.
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Golf course maintenance budgets get bigger
because of bunker maintenance boom

Dollars

». BY LARRY AYLWARD, EDITOR IN CHIEF

Golf course superintendents
say they can't be faulted for
grumbling about the ex-
pensive chore that has
become bunker main-
tenance. Bunkers are
where golf balls go to
die, after all. Why then
should they be main-
tained to play firm and
easy? And why do they
have to look so darn pretty?
If golfers aren't complain-
ing about green speed, they're
complaining about imperfect lies in
bunkers, says Dale Caldwell, superintendent
of the Minneapolis (Minn.) Golf Club.

“They dont understand that bunkers are
hazards,” Caldwell adds.

Jason Straka, a senior golf course design
associate for Hurdzan/Fry Design in Colum-
bus, Ohio, says many golf courses are spend-
ing as much on bunker construction and
upkeep as they are on greens.

“I'd say that’s probably accurate with us,”
says Dennis Bowsher, superintendent of The
Obhio State University Golf Club in Colum-
bus, noting that many of today’s golfers
demand “flawless” bunkers.

Bowsher joined Ohio State last year after
the club’s Alister MacKenzie-designed Scarlet

Course underwent a $4.2-million renovation
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directed by Jack Nicklaus. The course’s bunkers
received much attention as part of the restora-
tion and now require more handwork because
of their maintenance-intensive design.

Alas, golf course maintenance budgets are
getting bigger because of an increase in
bunker maintenance. And while Straka says
it’s a crazy trend, there’s not much anybody
can do about it.

It’s the We-Want-That-At-Our-Course
Syndrome at work again. Well-traveled golfers
see perfectly maintained bunkers at other
courses and decide they want the same at their
clubs back home.

“It’s hard to reverse that trend,” Straka says.
“[It’s the same with] the distance issue, with
Pro V1 golf balls and 460cc titanium drivers.
I'm not going to be the person to tell golfers
that they can’t use that equipment anymore.”

And superintendents surely aren’t going to
tell golfers that they can't have finely edged
and firm bunkers either.

But as long as golfers are willing to pay for
what they want, Caldwell is fine with fulfill-
ing their requests. He told the club’s members
it would cost about $1 million to restore the
course’s bunkers to their liking at the Min-
neapolis Golf Club. The members said “fine.”

That’s not to say the course’s bunkers
didnt need attention. The previous sand in
the bunkers had become contaminated with
soil that eroded into it after heavy rains. The





