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Cleary. 
A part of great looking 

golf courses for 
over 70 years. 

llliilllt 

From the tee to the green, east coast to west coast - and 
everywhere in between - we've played a big part in 
increasing turf quality and improving playing conditions on 
today's best looking golf courses. Backed by our 70-year 
tradition of excellence in product research, innovative 
formulation and unsurpassed customer service, Cleary 
products have become the disease control solutions you can 
count on for outstanding performance, time and time again. 
To find out about Cleary's Solutions Program and all the 
advantages of making us a part of your golf 
course, contact your local distributor 

or visit www.dearychemical.com. 

We'll make you, and your course, 
look better than ever! 

CLEARY 

C E L E B R A T I N G 70 Y E A R S OF I N N O V A T I V E T E C H N O L O G Y 

U N P A R A L L E L E D C U S T O M E R S E R V I C E 

http://www.dearychemical.com
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Turfgrass Trends 
This month, Golfdom's practical 
research digest for turf managers 
discusses treatment programs for 
bluegrass weevil larvae. 
See pages 59-66. 

Online Exclusive 
Hear these podcasts only at 
www.golfdom.com/podcasts:. 

•Active Ingredients and the Environment: Dow M 
AgroSciences' Mark Urbanowski discusses the 
role the environment plays in the development of 
new molecular technology in the turf industry. H 

•Golf and the Other Side of the World: ^ 
Frequent flyer Gregg Breningmeyer, director of 
sales and marketing for John Deere Golf & Turf 
One Source, talks about golfs growing markets i 
Asia, where he spends an ample amount of time. 

The Man With 
Environmental 

he ]lan 
Colonial Acres becomes the first 
golf course to navigate the EPA 
Performance Track. 
By David Frabotta 

Field Generals 
Superintendents are the eyes, ears 
and voices of a club during a 
renovation. 
BY Lloyd Von Scheliha 

A Service 
Economy 
Generic company expands 
technical support. 
By David Frabotta 

Hey Jeff, Sorry About That 
In a story in the September Golfdom, we 
misidentified Jeff Borger. He is an instructor 
of turfgrass weed management at Penn State 
University. 

About the cover 
Art Director Kristen Morabito, with 
images from ¡Stock International 
Inc., designed our cover with the 
Earth getting its temperature taken. 

http://www.golfdom.com/podcasts


Greater Than or Equal To. 
Quali-Pro products feature formulation quality 
second to none for performance results equal to 
the competitive brands they replace. 

Know the sign. Learn more at quali~pro.com, or better y e t 
stop by Booth 2512 at the 2007 CGCSA Show. 

•*•: ; i \ •• • l - i j , " 
•€)2007 FarmSaver.com, LLC. Quali-Pro is a registered trademark of FarmSaveF.com. r 



ONE FIELD I N ONE O O O O . 
The Mete-R-Matic® XL is the u l t imate sports tur f top dresser. Its large 
hopper capaci ty lets you spend more t ime top dressing and less t ime 
t ranspor t ing—comple te a f ie ld in jus t an hour. Patented Chevron® belt 
del ivers a un i fo rm spread of sand, compost and other mater ia ls, 
regardless of moisture content . The patented ground drive system 
ensures the same app l ica t ion rate even at varying speeds. And 
wi th no hydraul ics or engines, speed ca l ibrat ion is not r e q u i r e d -
just hook up and go. 

THE LEADER. SINCE 1961. 
Turfco Manufacturing 

1655 101st Avenue NE • Minneapolis, MN 55449-4420 U.S.A. 
Tel (763) 785-1000 • Fax (763) 785-0556 • www.turfco.com 

/ X U . S . C H E M I C A L 
\ X storage® 

Maintenance Free Storage 

TURFloc™ promotes safe storage, handling 
g g and disposal practices that enhance security 
@ and minimize contamination. Manufactured 
E P with 1 2 gauge steel and a durable chemical 
© resistant epoxy coating, TURFloc™ is a 

long life maintenance free solution. 

Call Now for a Free Quote: 800-233-1480 

Safe storage for all 
your agri-chemicals! 
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THE ONE-TWO PUNCH 

One - Control of early-season adults 
and surface-feeders 

Arysta LifeScience is developing a more powerful version of clothianidin, the active ingredient in ARENA®, for a 
new product called ALOFT™ that will knock out adults, surface-feeders and grubs better than ever before. 

: BY 

CLOTHIANIDIN 
Always read and follow label directions. ARENA a registered trademark of Arysta LifeScience North America Corporation. ALOFT is a trademark of Arysta LifeScience North America Corporation. 

The Arysta LifeScience logo is a registered trademark of Arysta LifeScience Corporation. © 2 0 0 7 Arysta LifeScience North America Corporation. CLO-003 

Two - Long-lasting systemic 
control of all white grubs 

Arysta LifeScience 

Harmony In Growth 
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iflfôBmpgol£co(n 

I www,iimpgol£com 

mailto:gbogdori@questex.com
mailto:amccoy@questex.com
mailto:golfdom@reprintbuyer.com
mailto:iiene@kroiidirect.com
mailto:Qis-z77-zz22questex@sunbeltfs.com
http://www.gropower.com


The Critics Have Spoken. 
These are actual superintendent quotes from early demos of 
Jacobsen s new = C L / P S = 1 3 3 F walking greens mower: 

"Much better than our cur-
rent walking greens mower. 
I like the simplicity of the 
reel and traction drives." 
- Current John Deere Customer 

"I l ike the command 
center and onboard 
computer . The clip 
rate is superior." 
- Current Toro/John 

Deere Customer 

" I l i k e t h e f l o a t i n g c u t t i n g 
u n i t a n d t h a t t h e e l e c t r i c r ee l s 
c a n r u n a t 2 , 2 2 0 R P M . I p l a n 
o n b u y i n g t h i s m o w e r . " 
- Jacobsen Customer " E x c e l l e n t 

qua l i ty-of -cut . " 

- Current Toro Customer 

"This unit is superior to 
other units we've demoed. 
I like the on-demand reel 
speed, floating cutting 
unit. SOLD!" 

- Current John Deere 

Customer 

" I l ike t h e o p t i o n o f gas o r b a t t e r y . T h e u n i t 
has a m o r e f l ex ib le h e a d a n d m o r e clips 
p e r c u t t h a n o u r c u r r e n t w a l k i n g g r e e n s 
m o w e r . I w i l l p r o b a b l y b u y th is m o w e r . " 
- Current Toro Customer 

"I like the adjustable reel speed. 
I plan on buying this mower." 
- Current Toro/John Deere Customer 

FL OA TI IMC HEAD WALKING 
GREENS MOWER 

F o r m o r e i n f o r m a t i o n a b o u t t h e J a c o b s e n E c l i p s e ™ 1 2 2 F , 

c a l l 1 . 8 8 8 . 9 2 2 . T U R F o r v i s i t j a c o b s e n . c o m . 

A T e x t r o n C o m p a n y 

When Performance Matters. ©2007 Jacobsen, A Textron Company. All rights reserved. 



Pin High 
• i ED ITOR 'S C O M M E N T A R Y 

You didn't think the Responsi-
ble Industry for a Sound Envi-
ronment (RISE) would invite 
a guest speaker to its annual 
meeting last month in New 
Orleans to bash pesticides, 

did you? That would be like the Green Bay 
Packers fan club inviting a speaker to its 
annual meeting to bash its beloved quarter-
back Brett Favre. 

To nobody's surprise, guest speaker Debbie 
Edwards proved to be a cheerleader for pesti-
cides. That said, there still had to be a sense of 
relief among the meeting's attendees — pro-
ducers, suppliers and distributors of specialty 
pesticides and fertilizers — when Edwards, 
director of the Environmental Protection Agen-
cy's office of pesticide programs, said to them 
firmly and candidly, "I do believe — and it's 
clear — that pesticides have a real and impor-
tant place in society in the United States." 

With all due respect to Edwards, you just 
don't know what might come out of some of 
these bureaucrats' mouths these days, what 
with government people all over the board 
with their views on certain issues and flip-flop-
ping as they go along. 

But Edwards, who began her position in 
April and is responsible for the management 
of the pesticide programs under the Federal 
Insecticide, Fungicide and Rodenticide Act 
(FIFRA), made it clear to her audience in the 
first few minutes of her speech just how 
important they are to Americans. 

"I believe the benefits of pesticides are broad 
and diverse," Edwards said. "Their benefits are 
experienced by all U.S. citizens every day." 

That said, Edwards pointed out that the 
mainstream media isn't keen on delivering 
such a beneficial message. 

"Pesticides are always, always, always in 
the news," Edwards said. "And most of the 
times the stories are not favorable. Most of the 
articles I saw earlier this summer had to do 
with exposure of children to pesticides in and 
around schools." 

Edwards knew the people in the audience 
knew that such unfavorable stories cause ire 
among environmental activists and easily 

Taking on the 
Activists Tactfully 
B Y L A R R Y A Y L W A R D 

"WHEN YOU BRING 

PEOPLE TOGETHER 

AND TRY TO FIND A 

COMMON GOAL, YOU 

CAN WORK YOUR 

WAY THROUGH SOME 

OF THESE ISSUES," 

EPA OFFICIAL SAYS 
• • • • • • • i 

impressed consumers who view such reports 
as horror stories, not to mention the pesticide 
and fertilizer professionals who view the one-
sided reports as yellow journalism. 

Knowing that she had her audience's atten-
tion, Edwards then delivered the key point to 
her keynote address. "I want to leave you with 
a message on what I think is the best way to 
get these things resolved," she said. "But bear 
in mind that nothing is easy." 

She didn't advise attendees to fashion their 
own activist agendas to go after those who 
oppose pesticides and fertilizers with a stand-
offish "you're-out-of-touch-with-reality" mes-
sage. Edwards advised them to do just the 
opposite. Seek them out harmoniously and 
offer to sit down with them to let them know 
where you're coming from, she urged. Then, 
in a setting that's more conducive for all, tell 
them how your products are used wisely and 
safely to prevent harmful occurrences. 

This may be difficult to do considering many 
of these people are antagonistic in their own right 
in addition to being out of touch with reality in 
regard to pesticide and fertilizer use. But Edwards 
is right. This is the route you must take. 

"When you bring people together and try 
to find a common goal, you can work your 
way through some of these issues," she said. 

Edwards' advice is simple, but challenging 
to put into action. While it's easy to combat 
the activists by fighting them from afar with 
canned messages, it may be uncomfortable to 
sit down with them to discuss the issues and try 
to come to an understanding. 

Like Edwards said, it won't be easy. But it 
would sure be worth the effort. 

Aylward, editor in chief of Golfdom, can be 
reached at laylward@questex. com. 



2008 TURF 
EARLY ORDER PROGRAM • - BASF 

The Chemical Company 

The BASF Early Order Program prov ides s igni f icant sav ings t o Turf Profess ionals and an advan tage on current pr ic ing 
pr ior t o schedu led pr ice increases w h i c h wil l be ef fect ive on December 15th, 2007. Turf Profess ionals shou ld c o m p l e t e 
th is f o r m and prov ide it t o their agent t o execu te the order. N o t e : A g e n t S a l e s R e p r e s e n t a t i v e - K e e p t h i s o r i g i n a l 
f o r m f o r y o u r r e c o r d s a n d m a k e a c o p y f o r t h e e n d user . 

P R O D U C T S : 
The fo l low ing p roduc ts are el igible for the 2008 Early Order Program (EOF): 

Insignia T̂rinity 
,- , », . , r. FUNGICIDE» F u N G 1 C 

• Controls key turf diseases 
for up to 28 days. 

• Delivers better control of 
the top 5 diseases. 

• Is rainfast within one hour. 
• Suppresses dollar spot. 

• Controls a broad spectrum 
of diseases including 
anthracnose, brown patch, 
take-all patch, summer 
patch and dollar spot. 

• Can be used whenever you 
need it, even during summer 
stress periods. 

Emerald 
F U N G I C I D E 

• Controls dollar spot for 14 
to 28 days with a single 
application. 

• Delivers better dollar 
spot control in bentgrass 
and other dollar-spot 
susceptible turfgrasses 
than other fungicides. 

• Gives superintendents 
a true resistance-
management tool. 

Curalankn 
Fungicide ¡¡¡¡^Jf 

• Economically controls 
dollar spot and eight other 
diseases including brown 
patch, leaf spot, red thread 
and melting out. 

• Is safe to use on all cool-
and warm-season grasses 
at any stage of growth. 

• Lowers labor and materials 
costs through effective 
control and long residual. 

• Virtually no odor. 
• Reduced staining potential. 
• Increased ease and 

flexibility of handling, 
mixing and cleanup. 

• Improved storage stability 
and environmental profile. 

• Now in a new 15 gal. drum. 

DATES: 
O c t o b e r 1 , 2 0 0 7 t o D e c e m b e r 1 4 , 2 0 0 7 . In order t o qual i fy for the BASF Turf EOP, p roduc ts mus t be pu rchased 
and del ivered be tween the p rog ram dates. 

DETAILS O F OFFER: 
The Turf Professional mus t purchase a m i n i m u m of $4 ,000 dol lars of el ig ible BASF p roduc ts t o qual i fy t h rough one 
author ized BASF agent . 

T E R M S : 
All o rders invo iced be tween Oc tobe r 1, 2007 and December 14, 2007 wi l l receive June 13, 2008 te rms. 

T h e Turf P ro fess iona l w i l l rece ive an i ncen t i ve o n t h e to ta l i n v o i c e d do l la r v o l u m e o f qua l i f i ed p r o d u c t s p u r c h a s e d 
f r o m an a u t h o r i z e d B A S F T & O a g e n t . A l l i ncen t i ves wi l l be i s sued t o t h e qua l i f y i ng agen t w h o p r o c e s s e d t h e 
order . T h e i ncen t i ve w i l l a p p e a r as a c red i t o n t h e Turf P ro fess iona l ' s a c c o u n t 
w i t h the i r agen t . 

Q U A L I F Y I N G INFORMATION: 
• Incent ive wil l be based u p o n repor ted sales f rom the 

BASF T & O agent . 
• Th is p rog ram appl ies on ly t o end-user Turf 

Professionals (Golf, L&L, Spor ts Turf and S o d Farms). 
• The Turf Professional incent ive is not cumula t ive . 
• Cumula t i ve sales for one cus tomer wil l qual i fy if o rdered be tween p rog ram da tes and f rom one author ized agent . 
• Orders for mul t ip le courses that are o w n e d or m a n a g e d by one payer can be c o m b i n e d and rewarded at the highest 

level of qual i fy ing incent ive. Orders mus t be submi t ted th rough the normal repor t ing process. Not i f icat ion of c o m b i n e d 
qual i f icat ion needs to be supp l ied t o BASF no later than January 31, 2008. 

BASF reserves the right to cancel or modify this program at any time. 

INVOICED DOLLARS INCENTIVE 

$ 4 , 0 0 0 - $ 9 , 9 9 9 3 % 

$ 1 0 , 0 0 0 - $ 1 4 , 9 9 9 4 % 

$ 1 5 , 0 0 0 - $ 1 9 , 9 9 9 5 % 

S 2 0 , 0 0 0 + 7 % 



PROGRAM 
ORDER FORM 

betterturf.com 
800-545-9525 

P r o d u c t P r i c e P a c k a g e 
S i z e 

O r d e r 
Q u a n t i t y 

Tota l Do l la r 
P u r c h a s e s 

% I n c e n t i v e 
E a r n e d 

$ I n c e n t i v e 
E a r n e d 

INSIGNIA® 
Fungicide $ 1 , 0 4 4 / c a s e 3 X 2 . 4 lb. c a s e s $ $ 

INSIGNIA® 
Fungicide $ 1 , 3 9 2 / c a s e 4 X 2 . 4 lb. c a s e s $ $ 

INSIGNIA® 
Fungicide $ 3 , 0 2 4 / c a s e 3 X 7 . 2 lb. c a s e s $ $ 

TRINITY™ 
Fungicide $ 1 , 4 7 5 / c a s e 2 X 2 . 5 ga l . c a s e s $ $ 

EMERALD® 
Fungicide $ 1 , 3 2 3 / c a s e 1 0 X . 49 lb. c a s e s $ $ 

CURALAN® 
Fungicide $ 9 5 7 / u n i t 1 2 x 2 . 7 lb. 

( 3 3 l b . k e g ) 
k e g s $ $ 

P E N D U L U M ® 
AQUACAP™ 

Herbic ide 
$ 6 9 3 . 7 5 / u n i t 15 ga l . d r u m d r u m s $ $ 

T O T A L $ % $ 

Note: California users are subject to applicable mill taxes. 

INVOICED DOLLARS INCENTIVE 

$4,000 - $9,999 3% 
$10,000 - $14,999 4% 
$15,000 - $19,999 5% 
$20,000 + 7% 

•BASF 
The Chemical C o m p a n y 

(Please provide the following information to your agent sales representative) 

T U R F P R O F E S S I O N A L 

C o n t a c t N a m e 

Ti t le 

A g e n t 

St reet / P.O. B o x 

Ci ty / S ta te 

Z i p 

C o n t a c t N a m e 

Ti t le 

B u s i n e s s N a m e 

St ree t / P.O. B o x 

Ci ty / S ta te 

Z i p 

P h o n e 

E -ma i l 

P h o n e 

E -ma i l 

Always read and follow label directions. 
Curatóri, Emerald, Insignia a n d Pendu lum are registered t rademarks and A q u a C a p a n d Trinity are t rademarks of B A S F 
© 2 0 0 7 B A S F Corporat ion. All rights reserved. 

P O # (If needed ) 


