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What they've got going at 
the Atlanta Athletic Club 
is something to talk about. 
BY L A R R Y A Y L W A R D 

About the cover 
Atlanta photographer Bob Maynard had no problem 
coaxing Ken Mangum to "say cheese." 

This month, Golfdom1 s practical 
research digest for turf managers 
discusses wear and compaction 
stress on turfgrass, and it explores 
the best nitrogen source for peren-
nial ryegrass. See pages 75-84. 

A Public Service 
Architects and turf consultants can 
help grow the game by offering their 
talents to spruce up tattered 
municipal golf courses. 
By Geoff Shackelford 
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Join the campaign for new 
Meridian™ insecticide. 

'Aueduico dnojn 
e |0 s>fjsi?uape4 aje o6o{ Piua&uAs am pue mue!pu3^i 

'6 WLZ DM 'o.;oq5iia3J9 'spnpojd jeuotssajoid ejua6uA$ -ejuafiuAS £002© 
•pnpojd S!t^6w«i-30 6utAnq ajoisq suospnjisuriaqej MOjjOj- pue peai s/feMjv itieuoduj] 

There's a groundswel l afoot . Everyone seems to be 

excited about new Meridian™ insecticide. Even some 

unlikely constituents like turfgrasses, shrubs 

and trees. Why the enthusiasm? Meridian 

brings a new active ingredient to turf 

that offers preventive and curative 

contro l of grubs and other soil and 

fol iar insects at low rates. Mer id ian's 

broad-spectrum control and speed of 

activity make it an outstanding choice 

for trees and shrubs too. Join our grass 

roots campaign. Elect to use new Meridian. 
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Eliminate Costly Repairs and 
Maintenance on any Surface 
Re-Surface Damaged Areas 
and Prevent Further Wear 
Pebble-Grain Surface Has 
Excellent Traction for Safety 
1/2" thick nylon-reinforced 
genuine rubber bridge run-
ners come in 3" or 6' 
widths, lengths to 100'. 20' 
sections, with optional inter-
locking tabs also available. 
Ribbed unders ide "works 
into" the surface to prevent 
sliding or shifting. 

Linear Rubber Products 
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A new solution for 
Turfus compactii 

Thicker and stronger turf. That's what you get with T-NEX1AQ from Quali-Pro. Containing the 
same active ingredient as Primo Maxx,M T-NEX will make your grass greener and reduce the number of 
mowings, which saves labor, fuel, and time. Additionally, T-NEX is the perfect pre-stress conditioning 
choice for the coming season. When you want your course at its best, use T-NEX from Quali-Pro — 

another excellent addition to the industry's most comprehensive product portfolio. 
For more information about Quali-Pro products, call 800-979-8994 or visit www.quali-pro.com. 

PROFESSIONAL TURF & ORNAMENTAL PRODUCTS 
©2007 FarmSaver.com, LLC. Quali-Pro is a registered trademark of FarmSaver.com. T-NEX is a trademark of FarmSaver.com. Primo Maxx is a regsitered trademark of Syngenta Crop Group. Always read and follow label directions. 

Professional products, performance and people, backed by the strength of Makhteshim-Agan Industries, the woridfe leading manufacturer and distributor of post-patent agrochemicals. 

Experience the ProPoints Difference - More Points, Faster Rewards. Register today at www.propointsonline.com. 

http://www.quali-pro.com
http://www.propointsonline.com
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May's Online Exclusive 
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When it comes to grubs and the serious problems they can dish out, Bayer has the solution-products 

that will prevent or control every no-good grub you may come across, quickly and effectively. 

Therefore, keeping your course beautiful and green and your reputation golden. And all our products 

are Backed by Bayer™ and all the support and science that come with it. For more information ask your 

Bayer Field Sales Representative or visit us at BackedbyBayer.com. 

Solutions that fit any grub problem. 

B A C K E D 
by B A Y E R , 

Bayer Environmental Science, a business division of Bayer CropScience LP, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709.1-800-331-2867. www.BackedbyBayer.com. Allectus, Dylox and Merit are 
registered trademarks of Bayer AG. Backed by Bayer is a trademark of Bayer AG. Not all products are registered in all states. Always read and follow label directions carefully. ©2007 Bayer CropScience LP. 
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We've Got Mail 
• I L E T T E R S F R O M T H E F I E L D 

Global Warming 
Gets Cool Reception 
Regarding Larry Aylward's column on Global 
Warming (Pin High, March), it is hard for me to be-
lieve the numbers of people who are now believ-
ers in global warming from the perspective that 
man is responsible. The Earth might be warming, 
but many believe that we mere humans are so 
powerful that we are mainly responsible for a de-
gree or two of warmer-than-average temperatures 
compared to a relatively brief record of average 
temperatures where data was actually taken. 

The Earth obviously went through a series of 
periods that were very warm/hot or very cold. 
What is normal or average? Consider the fossil 
records of dinosaurs in what are now cold climates 
of the world in a time where man didn't bum oil or 
coal for energy. There is oil in Alaska that is said to 
have come from tropical plants, biomass and sub-
sequently fossil fuels. Obviously, the area that is 
now Alaska was much warmer than it is today. 

Consider that we are a giant ball of rock 
and water. Earth, which rotates while it orbits 
around the sun roughly every 365 days, is not a 
precision object, and there are no man-made 
machines that ensure its accuracy revolving 
around the sun. The atomic clock must be reset 
every so often because the Earth is not precise 
in its orbit around the sun. 

The sun is not precise, either. When you con-
sider everything that happens in the universe 
without man's influence, it is amazing to me that 
the Earth doesn't fly off its gravitational orbit with 
the sun. It is even more amazing that the sun with 
all of its erratically burning gasses (solar flares 
and sun spots) doesn't just explode. Wth some-
thing as hot as the sun with a core that burns at 
an estimated, average 20-million degrees Celsius 
(a thermonuclear explosion generates brief tem-
peratures approaching 300,000 degrees Celsius) 
most any solid becomes gaseous immediately. 

Is the temperature of the sun always going to 
be consistently 20-million degrees C, or could it 
vary by a half degree or so? Why doesn't the sun 
explode or burn all of its gasses immediately like a 
tank of gasoline will when exposed to a match? To 
think that something this hot and massive can be 
controlled or affected by man is ludicrous to me. 

If you blame man for burning fossil fuels as the 
cause for global warming, you might as well blame 
the Chinese for importing metal ore, concrete, rock 

and natural resources for building so many new 
buildings and cars. All of this added weight on one 
part of the planet might just as easily be to blame for 
causing the Earth to tilt a little more in its rotation 
around the Sun, causing our proximity to the Sun to 
increase and resulting in warming temperatures. 

I put more faith in a higher power than man 
when you consider the Earth, the sun and the 
universe as a whole and where it came from, why 
it exists and what lies in its future. 

I enjoy your columns, but as humans, we 
seem to give ourselves way too much credit or 
blame. Our brief time on this planet is insignificant 
when you consider the bigger picture. 
Steve Kammerer 
Field Technical Manager 
Syngenta Professional Products 
St Augustine, Fla. 

The problem with the global warming alarmists is 
that they ignore the role of the sun and history. 
When northern Ohio was producing all that shale, 
it was deep under water. The limestone of Indiana 
likewise formed below an ocean. That is global 
warming. The planet warmed and cooled naturally 
for 4 billion years before we got here. 

The alarmists never mention that the sun is 
hotter than it has been in some time. I am for a 
cleaned-up planet, but I am not converting to 
the global warming religion. 

Since you are going to broaden your knowl-
edge on the subject, you should read Michael 
Crichton's novel "State of Fear." He is a much 
smarter guy than Big Al (Gore). Relax. 
Joe Kosoglov, certified superintendent 
Wolf Run Golf Club 
Zionsville, Ind. 

I like everything Larry Aylward wrote in his op-ed 
on global warming except the implication that 
global warming is due to hydrocarbons. 

"The sixth-warmest year in Earth's recorded 
history" is not even a blip on the screen of 
Earth's history. As for me and most others I 
know, we agree that the weather does seem to 
be warming from an historical short view. But as 
to whether that is due to an environment 
careening out of control, a long-term trend or 
even a short-term trend, we just don't know 

These same scientists were declaring an 
ice age was on the way just a few decades ago. 

(After all, much of North America was covered 
with ice at one time, and the polar regions have 
been quite mild in history with extensive 
forests.) There is still much debate among the 
scientists themselves as to what is going on. So 
my opinion is let's not help fuel a wildfire of fear 
by taking sides until we know what is really 
happening. We all just need to be responsible 
for what each of us can control. 

Besides, I would love to retire in Fargo. 
Florida is getting congested. 
Michael Stem, certified superintendent 
Alaqua Country Club 
Longwood, Fla. 

Can Job Satisfaction 
Be Found on Golf Couises? 
"In Search of Greener Grass" (February Golfdom 
Report,, p. 15A) is a great article and very perti-
nent to my situation. I left golf to be a grounds 
supervisor of a large corporate headquarters. 

I have the same sense of ownership as a 
superintendent, but no golfers, no greens and no 
tees - just an immaculate tract of land with a 
lake, some forest, 1.5-inch turf and parking lots. I 
work 40 hours a week unless there's a snow-
storm; then I'm paid time-and-a-half to plow. I 
get weekends and holidays off to spend with my 
family. And did I mention there are no golfers? 

In my case, I was totally disenfranchised with 
the golf industry, having worked in it for 18 years 
with terrible hours and insufficient compensation. 
But like most, I was tricked into thinking that this 
was the way the world worked, and a better-paying 
superintendent job was just around the corner. 

Then I got fired from my assistant superinten-
dent job simply because I had been there too 
long, and I had to scramble. Through hard work, 
luck and perhaps a little divine intervention, I 
scored a job that I can retire from. It has excellent 
benefits, long-term stability and time for my family, 
which are things the golf course career could not 
provide me. So for me, the grass truly is greener. 
Submitted at www.golfdom.com. 

We want to hear from you. You can e-mail your letters 
to David Frabotta at dfrabetta@questei,com, or fax 
to 216-706-3712. Make sure to include your name and 
phone number for verification. Letters may be edited 
for length or relevance. 

http://www.golfdom.com


Warm- Weather l A / e e t J s 

Put the power of Surge to work 
for your business this year! 

f E n e r g i z e d w i t h S u i f e n t r a z o n e 

f W a r m W e a t h e r W e e d C o n t r o l 

f R e d u c e s C a l l - B a c k s 

f R a i n - F a s t in J u s t 6 H o u r s 

f D e s i g n e d for R e s i d e n t i a l 
a n d C o m m e r c i a l Tur f 

f L o w O d o r 

F r o m t h e m a k e r s o f 
T R I M E C H e r b i c i d e 

Spurge, knotweed and clover are no match for the 
power of new Surge® Broadleaf Herbicide For Turf. 
ErWgized with suifentrazone, Surge has the power 
and !speed to knock out tough broadleaf weeds 
fast. And it even suppresses yellow nutsedge! 
V i s u a l r e s u l t s in 4 8 h o u r s - now that has a 
powerful effect on call-backs. 

Your customers will be pleased with the speed and 
performance. You'll be pleased with the economy 
of Surge's water-based amine formulation! 



Pin High 
• I E D I T O R ' S C O M M E N T A R Y 

Ilike to think I'm smart. I feel good 
about my brainpower most of the 
time. Until I meet some of the deep 
thinkers who work behind the scenes 
of the golf course maintenance 
industry. 

And then I feel... well... humbled. 
Over the years, I've toured the research facili-

ties of the industry's major chemical companies 
and watched white-coated scientists fiddle with 
formulations. I've also visited the testing labs at 
the top irrigation companies and witnessed 
engineers at work on water-saving gadgets. And 
I've seen production lines in operation at mower 
and utility vehicle manufacturing plants and 
have come away amazed at the level of detail 
involved with the making of these machines. 

I enjoy visiting these places and taking in all 
the information that is tossed at me. But I leave 
feeling a lot less brainy than when I arrived. 

Who thinks this stuff up, anyway? And 
where do these people come from? Some of 
them possess more patents than I do polo shirts. 

Seriously, where would the golf course main-
tenance industry be without its researchers and 
developers? These unsung heroes don't get 
nearly the credit that they deserve. 

I ask you to stop and think about who these 
people are and what they mean to the industry. 
Let's do it together. 

They are the people who create amazing 
turf varieties, from bentgrass to bermudagrass, 
to withstand more abuse than a crummy 
contestant on "American Idol." 

They are the people who invent the 
greens mowers that can mow turf at one-
eighth of an inch to help superintendents pro-
vide the closely cut greens demanded by their 
courses' clientele. 

They are the people who create the fertil-
izers to help you green up turf faster than 
you can say "Peter Piper picked a peck of 
potassium." 

They are the people who invent the pesti-
cides that battle everything from dandelions to 
dollar spot on your greens, tees and fairways. 
And they continue to sustain these products so 
they can be applied at low and lasting rates. 

They are the people who design sprinkler 

The Einsteins 
of the Industry 
BY L A R R Y A Y L W A R D 

A LOT OF US 

NEED THEM 

TO DO OUR JOBS 

heads to function as precisely as a souped-up 
Porsche. 

They are the people who have brought 
biological products into being so superinten-
dents can incorporate them into their turf 
maintenance programs. 

They are the people who create intricate 
polypropylene-constructed contraptions to 
keep the sand in bunkers when Mother Nature 
gets mad. 

They are the people who invent apparatuses 
such as aerifiers and verticutters so superinten-
dents can give their turf extreme makeovers. 

They are the people who invent the cool 
tools to help you probe your soil for content 
and moisture. 

They are the people who devise utility 
vehicles that run so quietly that you can cruise 
up to a worker/slacker and catch him sleeping 
while he should be spot-spraying for weeds. 

They are the people who invent specialty 
tools like hole cutters and bunker rakes that 
superintendents and their crews can't live without. 

They are the people ... that superinten-
dents and their crews can't live without. 

No doubt you've heard the statistic that 
human beings only use 10 percent of their 
brains. That might be true for some of us, but 
it's a bunch of neuro nonsense as it applies to the 
creators that make the golf course maintenance 
world spin. These people are the Einsteins of the 
industry. A lot of us need them to do our jobs. 

So the next time you encounter these 
behind-the-scenes stars of the industry — be it 
scientists, researchers or inventors — make sure 
to tell them how much you appreciate them for 
what they've given. 

That would be a smart thing to do. 

Aylward can be reached at216-706-3737. 


