
Boasting 1,200 members with 200 consistently on the club's 
waiting list, Raleigh's Carolina Country Club is an exclusive 
golf course that totals 30,000 rounds annually. 

Since its opening in 1910, the course's original hole rout-
ing has survived several renovations, including the addition 
of new green complexes in 1990, and a regrassing of 
greens and tee boxes in 2005 by architect John LaFoy. 

The course's featured hole, No. 8, is a 185-yard par 3 
with an elevated green that challenges players to land their 

first shots on the green. Shots falling short 
force players to overcome a winding creek 
and large bunker that fronts the green. 

Golf course superintendent Bob Young 
manages the course by working closely with 
a staff of two assistant superintendents, and 
12 full-time and 10 part-time employees. 
Many part-time employees are students 
studying turfgrass management at nearby 
North Carolina State University. 

Course challenges include managing 
cutworms, armyworms, pythium root dys-
function, sedges, green kyllinga and Vir-
ginia buttonweed. "Our theory is that an 

ounce of preventative is worth a pound of 
curative," says Young. "We take a preventive 

approach with weeds and disease." 
Young first noticed pythium root dysfunction when the 

greens were reseeded in 2005. When he used a soil probe 
to remove a core from the diseased purple patches, the 
root system was noticeably damaged and it eventually led 
to turf thinning. Young initially used several fungicides with 
little success at controlling the disease. Once he introduced 
Insignia® fungicide to his rotation, he was able to keep the 
disease in check. Young integrates Insignia applications at a 
rate of .9 ounces in April, May and September. 

"Insignia pretty much eradicated the disease," says 
Young. "It has definitely helped having it in my arsenal." 

To see past Holes of the Month, download a desktop 
image and more, visit www.betterturf.com. 
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BASF 
Insignia® ^ ^ ^ ^ ^ ^ ^ ^ 
fungicide controls 
a broad spectrum H H H n g K I n s i g n i a f ^ Q H i a 
of turf diseases 
with long-term 
results. For more information, contact your distributor 
or BASF at www.turffacts.com. 

G O L F D O M ' S HOLE OF THE MONTH IS M A D E P O S S I B L E BY: 

BASF 
The Chemical Company 

http://www.betterturf.com
http://www.turffacts.com


Designs on Golf 
I A R C H I T E C T U R E 

June is the month when I typically 
question the United States Golf As-
sociations timid stance on equip-
ment and its impact on architecture, 
cost and pace of play. Or sometimes 
this space is where I lament the 

USGAs various course setup boondoggles. You 
know, those questionable hole locations and ex-
cessive green speeds designed to humiliate play-
ers, or more perversely, to assure us that the 
game needs no equipment regulation when the 
best players in the world are averaging 76.4. 

These annual tirades prompted one Kool-
Aid-drinking USGA Green Section staffer to 
e-mail and tell me that writing is a dubious way 
to make a living. I forgave him because I know 
the day might come when he will actually be 
impacted by USGAs stunning decline. 

Yet, of all the egregious miscalculations pre-
viously made by the USGA, who could have 
imagined that its bodacious Executive Commit-
tee would ever do something that actually 
affects lives? 

Until now At his February address, USGA 
President Walter Driver told the assembled blue 
coats: "To build the best staff possible, we spent 
a large amount of time reviewing the current 
compensation and benefit programs, structure 
and hiring needs in an effort to build a solid 
foundation for the future. The USGA can now 
continue to recruit and retain top talent and 
staff." 

Since Driver moonlights as a suit for Gold-
man Sachs, he has refined the art of saying one 
thing and meaning something sinister. 

Building a solid foundation for the future? 
Translation: staff benefit cuts. 

This is straight from the corporate playbook. 
The best way to get a quick 7-percent stock 
price boost? Announce layoffs or a "restructur-
ing" of staff benefits to "continue to recruit and 
retain top talent and staff." 

Right. 
While these corporate types love to sit 

around and talk about creating "value," they are 
unable to quantify the "value" delivered by a 
quality staff whose members are happy at their 
jobs. 

However, the USGA is a nonprofit entity, so 

Where Is Respect 
For Its Own? 
BY G E O F F S H A C K E L F O R D 

USGA STAFF PAYS 

FOR EXECUTIVE 

COMMITTEE'S 

B00ND00GLES 

Wall Street should not be part of the equation 
here. But the Executive Committee is now 
stocked with several venture capitalists and 
wannabes who must blame someone other than 
themselves for the organizations declining rev-
enues and deteriorating reputation. 

The committee didn't have to spend exces-
sive amounts to elevate corporate tents at the 
U.S. Open so that the privileged could look 
down on the merely average spectators. And in-
stead of dropping its pricey corporate jet pro-
gram, overpaying Executive Director David Fay 
$600,000 a year or admitting that membership 
revenues have plummeted since Golf Journal 
magazine was dropped, the USGA staff has to 
pay for the committees boondoggles. 

So this winter the Executive Committee 
announced it would trim the benefits program 
and eliminate the staff s college tuition assis-
tance program. Since pay at the USGA has 
never been great, these generous benefits 
allowed the organization to attract great people 
who could put their kids through college while 
serving the game they love. 

After a near revolt, which included Fay 
informing the staff in a townhall meeting that 
they should write letters to the committee, the 
tuition program was granted a three-year re-
prieve before it meets its ultimate demise. 

Nonetheless, the committee marches on 
unfazed, treating the staff of Americas golf gov-
erning body about as respectfully as Gordon 
Gekko treated Bluestar airlines. 

This might explain why your Green Section 
rep has been a little cranky lately. Because not 
only is the USGA Executive Committee failing 
the game, it is failing the very people who work 
for its betterment. 

Shackelford can be reached atgeoffshac@aol.com. 

mailto:atgeoffshac@aol.com


Some things are just 

The Gutless* 50W and Primo MAXX tank-mix 
In a d d i t i o n t o t h e bas ic t u r f g r o w t h r e g u l a t o r b e n e f i t s ach ieved b y 
e i t h e r p r o d u c t a lone , t h e Cut less 5 0 W a n d P r i m o M A X X ® t a n k - m i x 
p r o g r a m p r o v i d e s : 

• Improved turf quality and color 
• Superior turf density 
• More uniform turf regulation 
• Longer turfgrass regulation 
• Less turf rebound effect 
• Poa annua suppression that cannot 

be obtained with Primo MAXX® alone 

Treated with the 
Cutless 50W and Primo MAXX* tank-mix 

Available in an 
8 lb case, 

15 lb MidPak or 
30 lb SuperPak 

Untreated 

For more information about the Cutless 50W and Primo MAXX® tank-mix program 
call 1 - 8 0 0 - 4 1 9 - 7 7 7 9 or visit our web site at w w w . s e p r o . c o m . 

Turf Growth Regulator 
r i > I M I L J SePRO Corporation Carmel, IN 46032 

Always read and foitow iabef dbtt&kms. "Tradtemarft of SePRO Corpora«». Pitmo MAXX is a registered iractemasfc of a Syngenta Group Company. ©Copyright 2006 SePRO CetpomXm. 

http://www.sepro.com




Solutions that fit any grub problem. 

When it comes to grubs and the serious problems they can dish out, Bayer has the solut ion-products 

that will prevent or control every no-good grub you may come across, quickly and effectively. 

Therefore, keeping your course beautiful and green and your reputation golden. And all our products 

are Backed by Bayer and all the support and science that come with it. For more information ask 

your Bayer Field Sales Representative or visit us at BackedbyBayer.com. 

MERIT® allecTus DyLOH 

M B A C K E D 
§ by B A V E R 

Bayer Environmental Science, a business division of Bayer CropScience LP, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709.1 -800-331 -2867. www.BackedbyBayer.com. Allectus, Dylox 
and Merit are registered trademarks of Bayer AG. Not all products are registered in all states. Always read and follow label directions carefully. ©2007 Bayer CropScience LP. 

http://www.BackedbyBayer.com


A single application of Drive® 75 DF herbicide quickly controls many broadleaf 
and grassy weeds, including dandelions, clover and crabgrass (even in mature 
^ ^ ^ ^ ^ ^ ^ ^ ^ ^ stages), and keeps them under control for 30 to 45 

H p days. And you can even seed many varieties of turf 
• immediately before or after application. Don't give 

an inch. Get Drive. 

We Don't Make The Turf. 
We Make It Better.™ 

Find out more: turffacts.com 
Find a turf care supplier: 
800-545-9525 

• BASF 
The Chemical Company 

Always read and follow label directions. 
Dr ive is a reg is te red t r a d e m a r k a n d Bet te r Turf a n d W e D o n ' t M a k e T h e Turf. W e M a k e it Better, a re t r a d e m a r k s of BASF. 
© 2 0 0 7 B A S F C o r p o r a t i o n . Ai! r ights reserved . A P N 0 7 - 1 4 - 0 0 2 - 0 0 2 4 
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Summer is just heating up, but 
water-use issues are reaching a 
boiling point in many parts of the 
country. Fifty-seven golf courses 
in south Florida were fined in late 

April for failing to report their water con-
sumption amid south Florida's "third worst 
drought in 80 years," according to the South 
Florida Water Management District. 

Weekly reporting requirements were im-
posed in March under a phase-1 restriction, 
which required a 15-percent savings in Mar-
tin and St. Lucie counties. About half of 
golf courses complied with the weekly 
reporting requirement at that point. 

When phase 2 took effect two weeks later, 
it imposed a 30-percent water savings and 
cracked down with $500 fines for golf courses 
that failed to report weekly usage. About 93 
percent of the required 336 golf courses have 
complied with the reporting requirement since 
then, according to water management district 
spokesperson Julie Huber. 

Fines between $500 and $10,000 could 
t be levied on golf courses that overuse their 

quota when consumption is calculated at the 
t end of each month. Aprils numbers were still 

being assessed at presstime. 
* "Everybody must do their savings part, 

and golf courses are the big white elephant 
out there," says Steve Pearson, superin-
tendent of Falls Country Club and presi-
dent of the Palm Beach County Superin-
tendents Association. "Everybody sees us, 
and when it comes to crunch time, many 
feel that all the water should be going to 
homeowners." 

The water district continued to tighten its 
belt in mid-May when it progressed to a 
phase-3 water restriction in Palm Beach and 
Broward counties. Golf courses within those 
counties are required to cut water use by 45 
percent or face fines. 

Golf courses use about 3 percent of the 
water governed by the management district, 
Huber says. Other recreational facilities con-
sume about 3 percent as well. 

Pearson has cut his usage in half volun-
tarily, down to about 10 million gallons a 
month. He says his members are sympathetic 
because of all the regional publicity sur-
rounding water issues, but telling them why 
conditions are changing is still crucial. 

"Communicate what you're doing not 
only to who you work for, but also the media 
and others so that our story will translate into 
a better understanding of what we are doing 

Continued on page 38 

Drought pushes 
some courses 
to reclamation, 
and the rest 
of the country 
isn't far behind 

BY DAVID FRAB0TTA 
S E N I O R E D I T O R 



Water Hazard 

Continued from page 37 
and what we are trying to do," he says. "Its more than a man-
date; its the right thing to do." 

Pearson says he's been able to mitigate some of the im-
pact by upgrading irrigation equipment, including sprinkler 
heads and computer controls, and he relies on cultural prac-
tices to help keep turf healthy. A longer cut and wetting agents 
can make or break a putting surface in extreme conditions. 
And he gave up on watering out of bounds areas and parts 
of the rough months ago. 

"We get brown," he says. "We first cut off on the roughs, 
then we weaned off the fairways, but we certainly want to keep 
enough for tee and green surfaces. [Now that 
its at 45-percent reduction] I imagine we will 
cut quite a bit off the tees, but the greens 
will always have enough unless we get into 
some kind of crazy thing." 

But it might not be that easy for super-
intendents doing grow-ins. Fragile new turf 
will suffer without enough water before 
establishment. 

"The water management district is not 
going to be giving variances for those who 
are doing grow-ins because of the seriousness 
of the drought, and they were pretty emphatic 
at the meeting," Pearson says. 

The only golf courses with enough water 
in south Florida and many other parts of the 
country are the ones using reclaimed water. 
With potable and surface water and lakes 
under the microscope, the industry is delving 
into additional ways to be better stewards or 
resources. Reverse osmosis plants are being used on golf courses 
in south Florida to provide better quality water supplied from 
reclaimed plants. Its feasible for golf courses near an ocean to 
have their own R/O plants because they can dispose of the 
brine by-product. 

They're not that lucky in Scottsdale, Ariz. So an alliance 
of 20 golf courses is chipping in to expand and maintain an 
R/O plant for the water reclamation district. With sodium 
building up in soils and just about 10 inches of rain per 
year to flush the soil, superintendents struck a deal to expand 
the 10-year-old R/O plant at a price tag of $100,000 per golf 
course per year. That's a $2 million annual subsidy for the 
plant for the next 25 years. 

"It's cheaper than taking the current water and amending it 
at the property to make it into something I can use," says Shawn 
Emerson, director of agronomy at Desert Mountain, a golf 
community with six Jack Nicklaus-designed tracks in Scotts-
dale. He organized the area golf courses to negotiate the deal 
with the water management district. 

The new plant will supply about half of Desert Mountain's 
irrigation water, and the other half will be tertiary-treated 
effluent. The end result will be water with about 125 parts per 
million of sodium, Emerson says. 

"Water and soil have a relationship together," he says. 
"Soil damage leads on to other stresses that the plant can't 
handle, such as drought stress, disease stress, rapid blithe and 
things like that because the plant is not healthy. The plant 
becomes a couch potato. It gets fat and lazy without the 
proper nutrients." 

But the water comes at a price. The additional $100,000 
tacked on the water bill for the 20 participating golf courses 

is a significant investment, considering 
Emerson's water and electricity bill is about 
$250,000. 

Although building an R/O plant for your 
local reclamation district might be extreme, 
it's clear that the price of reclaimed water is ris-
ing like tides in most parts of the country, partly 
because demand for recycled water is on the 
rise, and partly because cash-strapped munic-
ipalities increasingly view it as a revenue source. 

So it goes at the Island Country Club on 
Marco Island. Certified Superintendent 
Wayne Kappauf is facing a near 50-percent 
hike in his reclaimed water rates as his five-
year contract is up for renewal. The island's 
developer actually built the destination around 
the golf course and hotels with a reclaimed 
water plant from the get-go. But after years of 
deregulation and then government takeover, 
Kappauf is likely to pay about $100,000 for 

water that was almost one-quarter that cost 12 years ago. 
"They're trying to create revenue, and they're looking at 

golf courses like our budgets are unlimited," he says. "We're 
just going to pass it along to our members, which looks like 
about a $100 dues increase. So they are going to be affected." 

Despite the rising price, he says using recycled water is the 
right thing to do for any golf course that has the option. It's a 
prime way to demonstrate that golf courses are good stewards 
of the environment and natural resources. 

"I'm very proud of the fact that this golf course has used 
nothing but re-used water since it was built, and I think it's our 
obligation to do that," Kappauf says. 

More courses undoubtedly will need to use recycled water 
as more municipalities scrutinize potable water consump-
tion, scuffle over sources and boost rates. 

"I don't care if you are in New York, Chicago or Washing-
ton, all business is going to go effluent at some point," Emer-
son says. "They're not going to allow people to use ground-
water or drinking water on golf courses for much longer." • 

"They're not going 

to allow people to 

use groundwater 

or drinking water 

on golf courses 

for much longer." 

- S H A W N E M E R S O N 
THE DESERT MOUNTAIN CLUB 
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DECLARATION 
C R E E P I N G B E N T G R A S S 

INDEPENDENCE 
C R E E P I N G II E N T G R A S S 
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LebanonTurf delivers again with three more practical innovations. Upgrade to Declaration Creeping 

Bentgrass, Independence Creeping Bentgrass or Legendary Velvet Bentgrass, and be guaranteed 

superior overall turf quality. With improved disease resistance and fewer inputs required, you can deliver 

the performance today s players demand....for less. All three varieties ranked very high in the 2005 NTEP 

trial with Declaration ranking #1 in the Green trial for overall turf quality. View all the new data at the 

www.ntep.org web site. To learn more, contact your local LebanonTurf distributor, or call 

1-800-233-0628. To receive a one pound Sample of any of 

these top varieties, visit www.LebanonTurf.com. 

Get started with the next generation! 

http://www.ntep.org
http://www.LebanonTurf.com
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Superintendent 
John Zimmers Jr. 
oversees demanding 
Oakmont CC with 
a level head 




